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'' Three -Thousand  Square 
Miles  of  Prosperity'' 

Within  sixty  minutes’  ride  of  the  famous  Chicago  “loop,”  there  are 
3,500,000  prosperous  buyers. 

This  is  the  world’s  richest,  most  compact  market,  reached  and  influ¬ 
enced  by  a  single  medium. 

With  its  yearly,  daily-average  circulation  of  401,698 — approximately 
1,200,000  readers  daily  —  The  Chicago  Daily  News  thoroughly  saturates 
this  market  and  influences  the  buying  decisions  of  the  great  majority  of 
its  consumers. 

Intelligent,  up-to-the-minute,  impartial  trade  surveys,  made  by  the 
Chicago  Daily  News  Merchandising  Service,  give  the  prospective  seller  a 
business-like,  comprehensive  “close-up”  of  the  market  that  enables  him  to 
proceed  with  the  minimum  of  effort  and  the  maximum  of  result.  The 
Chicago  Daily  News  Merchandising  Service  routes  and  directs  sales  forces, 
establishes  co-operation  with  dealers,  and,  if  requetsed,  will  employ  and  su¬ 
pervise  sales  forces.  It  does  not  sell  for  the  advertiser — it  creates  dealer  ac¬ 
ceptance  for  him,  as  Daily  News  advertising  creates  consumer  acceptance 
for  the  dealers. 


One  opulent,  compact  market  —  one  centralized 
cient  and  efficient  medium — 


campaign — one  sufti- 
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Coined  Words  that 

Spell  Coin 

THREEGENTRIFUGAL 

The  above  word  applies  to  circulation  radiation 
of  the  very  best  quality — the  kind  that  reaches  high- 
grade  families  and  enterprising  business  men — the  kind 
that  reaches  an  audience  able  and  willing  to  pay  highest 
prices  for  highest  quality. 

THREEGENTRIPETAL 

The  above  word  applies  to  advertising  attraction 
of  the  very  best  quality — advertising  with  a  real  PULL 
— the  kind  that  begins  early  in  the  day  and  pulls  until 
bedtime  —  appealing  to  men,  women  and  children^ 
opening  eyes  and  purses. 

THESE  WORDS  APPLY  TO 
THE  BOSTON  AMERICAN 

The  three-cent  paper  with  the  largest  evening  circulation  in  New  Eng¬ 
land — the  circulation  that  RADIATES  and  ATTRACTS  with  a  pull-power 
peculiarly  its  own. 
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MASSACHUSETTS-PopulatiOB.  SJSZ^ 
Circa-  Z^m 
Utkm  lioM 

'Attleboro  Sun  . (E)  4,MS  JZ7S 

'Boaton  Sunday  Ailvertiaar(S)  4II3U  AS 

Boatoa  Globe . (MAE)  2S4,724  .45 

Boston  aobe  . (S)  SZ2,M7  AS 

Boston  Post  . (M)  3M,7M  .M 

Boston  Post  . (S)  451,7>7  .55 

Boston  Teleyram  . (E)  145,113  AS 

Boston  Transcript  . (E)  35,443  .35 

'Fall  River  Herald . (E)  I2A55  .53$ 

‘Fitchburc  Sentinel  . (E)  15,735  .55 

’Haverhill  Gazette  . (E)  15,425  .555 

‘Lynn  Item  . (E)  15^73  .55 

'Lyim  Teleyram  News.(EAS)  15,555  .55 

Lowell  Courier-Citizen 

and  Eventny  Lea<ler(MAE)  25,415  .55 

‘New  Bedford  Standard-Mer¬ 
cury  . (MAE)  35,555  A7 

‘New  Bedford  Sunday  Standard 

(S)  24,553  .57 

Pittsfield  Eagle  . (E)  1SA45  .535 

‘Salem  News  . (E)  25,5n  .55 

‘Worcester  Telegram-Gazette 

(MAE)  74,354  M 

‘Worcester  Sunday  Telegram 

(S)  42,741  .15 

MAINE— Population,  755,514 
Bangor  Daily  Commercial(E)  14,455  .55 

‘Portland  Press  Herald  (MAS)  15,251  .57 

‘Portland  Express  . (E)  25,424  .15 

‘Portland  Telegram  . (S)  25,555  .15 

NEW  HAMPSHIRE — Population,  443,553 
Keene  Sentinel  . (E)  3,312  .53 

Manchester  Union-Leader 

(MAE)  25,545  .15 

RHODE  ISLAND— Population  554A57 
Circu-  2A55 

lation  bnes 

Newport  Daily  News _ (E)  5,171  .535 

Pawtucket  Times  . (E)  24,553  .57 

Pawtuxet  Valley  Daily  Times 
(Arctic)  . (E)  2,475  .5Z1425 

‘Providence  Bulletin  . (E)  55,757  .135 

Providence  Journal  . (M)  35,552  A5 

‘Providence  Journal  . (S)  54,525  .12 

‘Providence  Tribune  . (E)  22A5I  .15 

‘Woonsocket  Call  . (E)  13,524  .54 


VERMONT— PopuUtion.  352,425 


Brattleboro  Daily  Reformer. 

(E)  3,515  .53 

Burlington  Daily  News...(E)  7,551  A4 

‘Burlington  Free  Presa..(M)  11,155  .55 

St.  Johnsbury  Caledonian- 
Record  . (E)  3,124  MS 

CONNECTICUT— Population,  lA55,ai 

‘Bridgeport  Pmt-Telegram 

(EAM)  43,533  .145 

‘Bridgeport  Post  . (S)  15.355  .555 

‘Hartford  Courant  . (D)  25,755  .55 

‘HartfoH  CUsurant  . (S)  45.555  .15 

'Hartford  Times  . (E)  44,5n  .12 

‘Meriden  Record  . (M)  5,534  .545 

New  Haven  Ragister..(EAS)  32AS7  .55 

‘New  London  Day . (E)  15.325  .55 

Norwich  BuUetin  . (M)  11,525  M 

‘Norwalk  Hour  . (E)  4A54  .53 

‘Stamford  Advocate  . (E)  tAS4  .5375 

Government  Statement,  April  1,  1522. 

‘A.  B.  C.  Statement,  April  1,  1522. 


REACH  AU 


NEW  ENGLAND 

MOST  EFFECTIVELY 


New  England  daily  newspapers 
link  up  New  England  with  a  chain 
of  advertising  publicity  that  has  no 
weak  link — because  of  the  perfect 
distribution  given. 

These  states  as  a  group  lead  the 
country  in  many  lines  and  a  wise 
advertiser  or  manufacturer  will  ad- 
\  ertise  a  path  to  their  door. 

New  England  will  buy  your  best, 
if  you  advertise  it  and  distribute  it 
well. 

It  is  a  characteristic  of  Maine, 
New  Hampshire,  \'ermont,  Massa¬ 
chusetts,  Rhode  Island  and  Connec¬ 
ticut  to  read  local  newspaper  adver¬ 
tisements.  The  local  stores  depend 
upon  them,  make  news  of  their 
announcements  from  day  to  day  and 
profit  by  it. 

You  can  do  the  same  if  you  try. 
The  newspapers  listed  here  afford 
the  necessary  means  of  contact  and 
communication  with  New  England 
buyers. 
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Sell  Your  Christmas  Toys 

in 


Philadelphia 


Last  Christmas  Philadelphians  spent  more  than  two  millions  of  dollars 
just  for  toys — that  Santa  Claus  might  make  youngsters  happy. 

If  you  sell  toys  and  games,  there  are  one  million  children  in  and  around 
Philadelphia  who  would  enjoy  them. 

Santa  Claus  will  visit  practically  every  one  of  the  400,000  individual 
homes  in  Philadelphia  this  (Christmas,  and  he  will  leave  behind  one  or  more 
playthings — in  some  cases  a  dozen  different  things. 

Tell  those  who  buy  for  Santa  Claus  this  year  about  your  toys  and 
games — see  that  they  ask  for  goods  with  your  name  or  trademark  on  them. 

If  you  sell  radio  apparatus,  tell  them  about  it  also — for  hundreds  of 
boys  and  girls  are  interested  in  radio  and  want  sets  for  Christmas — 
The  Bulletin  prints  a  daily  Radio  News  department. 


Dominate  Philadelphia 


Create  maximum  impression  at  one  cost  by  concentrating  in  the  news¬ 
paper  “nearly  everybody”  reads — 


The  Bulletin 

U.  S.  Postofhce  report  of  net  paid  daily  average 
circulation  for  six  months  ending  September  30,  1922 
— 485T45  copies  a  day. 

The  circulation  of  The  Philadelphia  Bulletin  is  one 
of  the  largest  in  America. 
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Dan  A.  Carroll. 
150  Naaaau  Str*“«!t. 


CHICAGO 

\  erree  &  Conklin,  liir. 
28  East  Jackson  RIvti. 


DETROIT 

C.  /-.  W  paver, 

Verree  &  Conklin.  Inc. 
117  Lafayette  Blvd. 


SAN  FRANCISCO 

Allen  Hofmann, 

Verree  &  Conklin,  Inc. 
681  Market  Street. 


ION DON 


PARIS 


M.  Bryans,  J.  J.  E.  Hessey, 

125  Pall  Mall,  S.  W.  1.  5  Roe  Lamartine  (9). 
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WALKING  IN  FOOTSTEPS  OF  B.  L  T.  NO  SINECURE 


Despite  All  Difficulties  and  Kicks,  Richard  Henry  Little  is  Getting  a  Lot  of  Joy  Out  of  His  Job,  But 
His  Conversation  Always  Wanders  to  the  Times  When  His  Was  Front  Page  Stuff. 


TF  anyone  thinks  it  is  a  sinecure  to  By  E.  J.  COSTELLO 

be  a  colyum  conductor,  knowing 

that  his  daily  output  is  Ijeing  judged  with  spondent  of  the  Tribune  in  the  Spanish-  plains  bitterly  if  even  a  week  passes  with- 
reference  to  standards  set  over  a  period  of  .Xmcrican  scrap  and  the  late  European  out  the  customary  harpoon  for  his  yarn, 
twenty  years  by  his  predecessor,  let  him  war,  and  for  the  Chicago  Daily  News  in  “Tell  us  something  of  your  daily  rou- 
ask  Richard  Henry  Little,  who  presides  the  Russo-Japanese  war,  before  he  ever  tine,  and  whether  you  have  managed  to 
over  the  famous  “A  Line  o’  Type  or  bad  a  thought  of  wrestling  with  the  retain  the  ‘contribs^  of  ‘B.  L.  T.’s’  day,” 
Two,”  in  the  Chicago  Tribune— the  de-  “contribs"  to  the  “Line.”  I  agreed  that  I  asked. 

partment  originated  by  the  late  Bert  Les-  those  experiences  should  receive  due  at-  “You  see  these  letters?”  Little  said. 


partment  originated  by  the  late  Bert  Les-  those  experiences  should  receive  di 
ton  Taylor.  He’ll  teU  you  that  standing  tention,  and  he  continued ; 
waist-deep  in  mud-filled  trenches  or  mak-  “\es,  V’angie  is  still  here.  That 


e  at-  “You  see  these  letters?”  Little  said. 

“Well,  1  keep  my  game  leg  tied  to  this 
goat,  chair  all  day  long,  and  sometimes  into  the 


ing  love  to  Morpheus  in  a  cootie-infested  though,  was  a  creation  of  ‘B.  L.  T.’  What  night,  going  through  them.  1  make  the 
dugout  in  the  Argonne  isn’t  half  bad  by  I  have  done  is  to  exploit  the  animal,  pile  three  and  four  times,  to  be  sure  I 

comparison  with  the  job  of  deciding  However,  I  have  found  another  goat  to  haven’t  overlooked  something  good.  We 

which  “contribs”  shall  be  favored  in  the  be  necessary,  so  I  have  invented  ‘Lily  of  are  constantly  in  search  of  new  writers, 

grist  that  goes  to  “make  the  Line”  six  the  Field’  to  help  me  out.”  who  have  originality  and  punch.  Yes,  we 

days  out  of  every  week.  But  apparently  Little  takes  the  humor  of  his  column  have  lost  some  of  the  old  contributors. 


grist  that  goes  to  “make  the  Line”  six  the  Field’  to  help  me  out.”  who  have  originality  and  punch.  Yes,  we 

days  out  of  every  week.  But  apparently  Little  takes  the  humor  of  his  column  have  lost  some  of  the  old  contributors, 
he  is  getting  away  with  it,  if  the  contin-  very  seriously.  He  says  he  finds  it  highly  but  we  have  gained  some  new  ones.  For 
ued  popularity  of  the  “Line”  is  any  cri-  advantageous  to  both  <levelop  situations  instance,  I.aura  Blackburn  and  Ursus  are 
terion.  and  invent  them,  in  order  that  his  “con-  still  ‘making  the  Line,’  but  we  have  lost 

"There  are  colyum  conductors  and  col-  tribs”  may  have  something  to  write  about.  Riquarious.  He  became  so  good  that  he 
yum  conductors^  but  most  of  them  have  Eor  instance,  the  proposition  that  “Red-  left  our  ranks,  and  is  now  conducting  a 
originated  their  own  columns,  and  have  headed  girls  are  bow-legged,”  has  brought  similar  column  on  the  Chicago  Evening 
built  up  and  hung  on  to  their  own  circles  forth  much  discussion  in  the  “Line.”  The  Post. 

of  admiring  “fans.”  Quite  a  different  idea  was  suggested  in  an  eastern  pajier,  “That’s  the  trouble.  We  encourage  these 
proposition  is  this  thing  of  stepping  into  but  “Dick”  built  it  up  and  exploited  it,  writers  by  printing  their  stuff,  and  tliey 


the  shoes  of  a  genius  like  the  late  “B.  L. 
T.,”  who  achieved  fame  and  surrounded 


with  much  resultant  humor. 


develop  a  high  degree  of  proficiency,  and 


“Line”  writers  have  launched  many  a  then,  first  thing  we  know,  off  they  go  to 


himself  with  such  an  enthusiastic  “Legion  merry  quip  at  John  McCutcheon’s  “Heir  the  magazines.  However,  we  have  added 
of  the  Line,”  that,  in  the  words  -of  “Dick”  at  Large,”  a  serial  that  has  lieen  occupy-  several  new  ‘contribs.’  including  ‘Abor- 
Little,  they  “actually  resent  his  death,  and  iug  first  page  s|)ace  in  the  Tribune  once  a  igine’  and  ‘Dorothy  Dow’  and  ‘Bitterroot 
seem  to  want  to  blame  me  for  it,  though  week  for  .so  long,  that,  as  “Dick”  says,  it  Bill.’  ‘Helen  Henna’  is  a  constant  mirth 
the  Lord  knows  I  couldn’t  help  it.”  would  be  thoroughly  ashamed  of  itself  if  provoker,  and  we  have  been  getting  a  lot 

That  is  why  Little  feels  his  job  so  it  had  any  sense.  But  what  seems  the  out  of  the  ‘Beaver’  quips, 
keenly.  He  was  for  years  one  of  the  biggest  joke  to  “R.  H.  L.”  is  that  Me-  “The  hardest  thing  to  determine  is  the 
closest  friends  of  Bert  Taylor,  and  no  one  Cutcheon  appears  to  thrive  upon  these  proportion  of  prose  and  poetry  most  ac- 
regretted  more  the  passing  of  that  dean  of  jolts  and  j.bes,  so  much  so  that  he  com-  ceptablc  to  our  readers.  Some  of  our  cor- 
the  profession.  He  had,  on  various  oc¬ 
casions.  particularly  during  “B.  L.  T.’s” 
vacations,  substituted  in  the  conduct  of 
the  ’“Line,”  and  this  fact,  no  doubt,  helped 
make  him  the  logical  candidate  for  the 
desk. 

“R.  H.  L.”  was  going  through  a  pile  of 
“contribs”  when  1  called  on  him,  in  the 
same  office  in  the  Tribune  plant  which  “B. 

L.  T.”  had  occupied.  The  last  time  I  had 
seen  the  lanky  writer  was  at  the  Republi¬ 
can  National  Convention  in  1920  in  the 
Coliseum  in  Chicago.  He  was  sitting  on 
a  Ixjx  in  an  ante-room  off  the  press  head¬ 
quarters,  wiping  the  perspiration  from  his 
high  forehead  with  a  bandana  handker¬ 
chief,  and  trying  to  make  out  what  Senator 
Lodge  was  saying  out  in  the  convention 
hall.  And  he  was  also  trying,  as  he  said, 
to  decide  which  was  the  worst  punish¬ 
ment  for  an  uncomfortable  scribe — 

Lodge’s  speech,  or  the  heat. 

Little  wasn’t  so  anxious  to  talk  about 
his  daily  task  as  seemed  probable  at  first, 
because  almost  every  time  I  asked  a  ques¬ 
tion  the  answer  came  about  like  this : 

“Oh,  yes,  Yangie  is  still  on  the  job. 

Say — did  you  ever  see  such  a  bunch  of 
leatherheads  as  those  British  army  intelli¬ 
gence  men  were  during  the  Big  War  ?” 

VVhat  I  wanted  to  know  was  something 
intimate  alx)ut  the  “Line  O’  Type”  goat 
that  thrives  on  the  contents  of  “Dick’s” 
waste  basket,  and  here  he  was  already 
trying  to  hand  me  a  line  on  his  experi¬ 
ences  as  a  war  correspondent.  So  I 
gently  brought  him  back  to  the  present, 
and  he  promised  he  would  “hew  to  the 
line”  for  the  rest  of  the  interview.  But 
I  couldn’t  blame  him  so  verjr  much  for  , 
wanting  to  discuss  the  experiences  of  a  ' 

war-torn  life  so  filled  as  his,  for  he  had  Richard  Henry  Uttle  made  hia  newspaper  reputaUon  aa  a  writer  of  battlea  and  daath  but 
achieved  a  fame  of  his  own  as  the  corre-  today  he  ia  concemod  only  with  poetry,  varae  and  a  marry  jaat. 


respondents  tell  us  tliat  the  short  prose 
quips  and  brief  rhymes  are  best,  and  oth¬ 
ers  like  the  longer  contributions.  My  own 
opinion  is  that  the  shorter  stuff  is  most 
desirable,  and  I  have  endeavored  to  con¬ 
duct  the  column  with  that  in  view. 

Little  gauges  the  popularity  of  his  de¬ 
partment  by  the  number  of  letters  he  re¬ 
ceives.  The  best  record  was  nearly  800 
letters  in  one  day,  not  so  long  ago.  But 
even  the  daily  average  is  higher  than  it 
was  in  Bert  Taylor’s  time.  It  is  around 
150  letters  a  day.  This,  Little  explains  by 
the  fact  of  the  increased  circulation  of  the 
Tribune,  together  with  the  wide  advertis¬ 
ing  the  “Line”  got  in  the  controversy 
that  arose  following  Taylor’s  death. 

There  were  many  warm  admirers  of 
Taylor  who  were  bitterly  opposed  to  the 
continuance  of  the  department  which  he 
had  originated.  They  brought  their  pro¬ 
tests  to  the  Tribune  management.  Meet¬ 
ings  were  even  held,  it  is  said.  The  stand 
was  taken  by  the  management,  with  the 
approval  of  Mrs.  Taylor,  that  the  de¬ 
partment  should  be  kept  alive.  What 
greater  monument  could  be  erected  to  the 
memory  of  Bert  Leston  Taylor  than  the 
continuance  of  the  department  upon  which 
he  had  spent  twenty  years  of  labor  and 
love !  .^nd  so,  the  “Line”  was  resumed, 
first  with  Fred  Pazley,  now  of  the  New 
^’ork  World  staff,  in  charge,  and  then 
Little  was  called  to  fill  the  place  perma¬ 
nently. 

“One  of  the  outstanding  difficulties 
alwut  this  job,”  said  Little,  “is  the  con- 
scioiLsness  one  has  that  there  are  ‘contribs’ 
and  readers  who  do  not  like  the  idea  of 
the  department  being  kept  alive  at  all. 
Their  prejudices  make  severe  critics  of 
them,  and  so  you  can  understand  how 
hard  it  is  to  conduct  the  column,  knowing 
that  your  work  is  judged  by  the  stand¬ 
ards  of  other  days,  set  by  the  peer  of 
colyum  conductors. 

“But  let's  talk  about  something  else — 
this  Near  East  imbroglio,  for  instance. 
Do  you  know  when  I  see  these  dispatches 
from  Constantinople  and  Smyrna,  I  fairly 
itch  to  get  back  into  the  game.  But  I 
don’t  suppose  I  ever  will,  though.” 

.'\nd  he  looked  down  ruefully  at  his  leg, 
the  one  that  was  broken  in  two  places  by 
a  piece  of  shrapnel  in  Esthonia  during  the 
Yudenitch  advance  on  Petre^rad.  which, 
as  “Dick”  said,  the  “Soviet  Reds”  turned 
into  an  advance  backward. 

“That  reminds  me - ”  and  I  knew 

lietter  tlian  to  attempt  to  stop  him.  It  is 
well  known  in  Chicago  newspaper  circles 
that  Little  would  rather  tell  war  yarns 
than  do  anything  else,  unless  it  is  to  play 
chess  in  the  “Gre<a.sy  Spoon,”  the  little 
restaurant  near  the  Tribune  plant.  But 
he  has  been  barred  from  playing  there 
for  a  time  at  least,  because  of  something 
that  appeared  in  the  “Line”  about  the 
proprietor. 

"That  reminds  me,”  he  went  on,  “of 
how  they  wanted  to  cut  that  leg  off.  A 
surgeon  in  the  Yudenitch  outfit,  who  had 
been  a  piano  tuner,  brandished  a  carpen¬ 
ter’s  handsaw  over  me,  and  the  interpreter 
said  it  would  have  to  come  off — that  was 
the  easiest  way  and  the  quickest.  Such 
trifles  as  necessity  or  skill  didn’t  seem  to 
count,  and  I  was  sure,  from  the  piano 
tuner  contortions  of  the  surgeon  that 
(Conlinui'd  on  36) 
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YANKS  ABROAD  STARVE 
FOR  NEWS  OF  HOME 

And  America  Know*  More  of  Europe 
Than  Europe  of  Itself,  Marlen  E. 
Pew  Says  on  Return — Sees 
Field  for  Americans 


“American  newspaper  men  in  conti-  wire  system  tnrougn  turope,  tree  irom  government  tnat  is  not  covered  tnor-  ^von’t  you  please  tell  me  why  it’s  hot 
nental  Europe  are  starving  for  informa-  governmental  interference  and  regulation?  oughly  by  American  correspondents  and  y^rk  at  this  season?  I  haven’t 


neighbors  are  thinking  and  doing  and  your  readers.  Europe  holds  just  as  many  FRENCH  LEADERS  WANT 
what  the  rest  of  the  world  is  engaged  in.  opportunities  for  Americans  who  will  Mcya/o  fxc  aaiii7Di/^  a 

What  do  you  think  of  that,  as  a  theory?”  give  their  brains  and  their  time  toward  NEWS  OF  AMERICA 

“It's  fine,  as  a  theory.”  was  the  reply,  making  newspapers  there  which  will  have  - 

"Your  big  difficulty  would  be  to  get  those  the  presentation  of  honest  news  as  their  So  Do  Editor*,  S«y*  Frederick  Roy 
intellectually  honest,  industrious  young  first  aim. 

lieople  in  countries  where  the  press  has  “I  should  like  very  much  to  say  a 
not  been  noted  for  such  qualities.”  word  of  appreciation  for  the  fine  work 

“No,”  he  answfered,  “that  would  proba-  lieing  done  by  American  newspaper  men 

bly  not  be  so  hard.  But  did  you  ever  in  Europe.  There  is  not  an  important 

think  of  the  idea  of  running  a  leased  office  or  department  of  any  European 
wire  system  through  Europe,  free  from  government  that  is  not  covered  tfior- 


Martin,  but  Cost  Is  Barrier — 
British  Giving  More  Space 
to  U.  S.  Affairs 

“Welcome  home?  Thank  you,  but 


tion  about  affairs  in  the  United  States.' 

Thus  did  Mar¬ 
lin  E.  Pew,  edi¬ 
tor  and  manager 
of  the  Interna¬ 
tional  News  Serv¬ 
ice,  epitomize  his 
impressions  of  in¬ 
ternational  com- 
munication  s 
gained  on  his 
two-month  trip  to 
Europe  from 
which  he  returned 
On  the  Aquitania 
September  30. 

“W  e  in  the 
United  States 
know  all  about 


.Ncen  the  thermometer  above  80  since  1 


f 


Maiii.fs  F.  Pf.w 


That  presents  lots  of  problems.  This  is  they  are  indefatigable  in  digging  for  the  ^ 
all  theory  and  speculation,  but  it  mi^t,  news  through  the  welter  of  propaganda  in  July” 

if  carried  out,  give  Europe  information  that  is  everywhere.  Their  task  is  not  FrfHi'rirL-  Martin  o.  n.-ral  man-, 

about  itself  that  is  badly  needed  in  sev-  easy,  but  they  are  doing  it  well.  I  think  ^f  the  Associated  Pr4sf.  sweltered  in 
eral  countries.  especially  highly  of  our  own  staff  in  ^is  New  York  office  on  Tuesdav  two 

“-Ve  the  continental  papers  getting  any  Europe,  of  course,  but  in  general.  Amer-  .lays'after  he  had  landed  from  the  Paris, 
considerable  revenue  from  their  adyer-  ica  is  well  represented  by  its  newspaper  ^  moments  at  least 

ti.smg  to  pay  for  this  kind  of  service."  mcm  on  the  other  side  of  the  .\tlantic.  ,he  rains  and  cool  winds  of  England 

No,  was  again  Mr.  Pew  s  answer  Radio,  Mr,  Pew  said,  was  ^ing  exten-  Prance  which  had  made  his 

They  are  not,  because  they  have  not  sively  used  in  commerce  in  ^rmany;  it  two-month  tour  there  a  real  summer  va- 
educated  their  people  to  the  use  of  news-  is  just  coming  into  use  in  England,  but  ^-ation 

paper  advertising  as  we  know-  it.  In  in  other  countries  governmental  regula-  His'trip  was  also  a  succession  of  lunch- 
Germany  and  other  countries  of  Central  tion  and  interference  have  prohibited  its  ^0,,^  banquets  with  British  newspaper 
Europe,  there  IS  no  money  to  pay  for  development.  ^  ^  ^  ^  ^  .  aixl  press  association  chiefs  and  French 

advertising.  German  papers  are  dying  The  storm  which  buffeted  the  .\qui-  statesmem,  cabinet  officers  and  eelitors  plav- 
fast — so  fast  that  some  of  them  print  a  tania  on  her  second  day  out  gave  plenty  ••  up  vUiteH  affor  Lav 

daily  newspaper  ‘casualty  list,’  giving  the  of  undeSired  thrills  to  the  passengers  and  the  Ssh-’m  sector 

date  of  birth  and  death  of  journals  which  to  Mr.  Pew  an  instance  of  how  American 

have  ceased  to  exist.  High  cost  of  paper  news-writing  psychology  is  misunderstood  •  1917  „.ht.n  he  ended  a  two 

Europe,’  he  continued.  ‘We  know  far  and  lack  of  revenue  are  the  principal  by  Europeans,  even  the  British,  who,  years'  stav  in  Eurone  as  director  of 

more  about  Europe  every  day  than  Eu-  causes  of  suspension.  Most  of  the  ad-  however,  comprehend  and  practice  .\mer-  »  p  onl^ation-  Verdun 

rope  knows  about  itself.  Everylxidy  vertising  in  these  papers  of  the  continent  ican  methods  better  than  their  continental  Mo,,/- .  i 

knows  that,  in  a  general  way,  of  course,  i.s  of  the  patent  medicine  and  other  confreres.  W'ith  waves  sweeping  over  ,V  p  Mo7,m  o„/i 

but  my  eyes  were  opened  to  it  forcibly  classes  which  are  rarely  seen  today  in  the  top  decks  of  the  giant  liner,  Mr.  Pew  .  v  jl  ..f  '  ^  "? 

when  I  was  in  I>ondon  at  the  time  the  .American  papers.  Other  lines  of  busi-  prepared  a  radio  message  to  his  news  on/i  KV,cr.;Foi;Fv  oc 

cables  to  America  had  been  seized  by  ness,  when  thev  advertise  at  all,  do  so  service,  describing  the  storm  and  adding  •  Fm-r/m  x  p’,,,,,  icuvo 

•['■^gu'ars.  The  cable  company  by  direct  mail  methods  chiefly.  that  the  ship  was  riding  it  safely,  in  no  ^  v  had  ‘^n  intervilwedatVen«h^v 

called  all  the  correspondents  together  and  “There  is  a  great  opportunity  both  in  danger.  It  was  held  up  by  the  ship’s  Parisian  dai^«  '  ^  ^  * 

proposed  that  they  meet  the  shortage  of  the  news  and  advertising  fields  on  the  officers.  i,  m,. 

cables  by  pooling  their  files— the  old  continent.  I  should  like  to  see  some  of  “Whv?”  asked  Mr.  Pew.  “Isn’t  it  \tarti„  Fic  1,/^^ 

‘Compub’  idea.  It  didn’t  meet  with  ap-  these  young  American  men  and  women  true?  Isn’t  it  accurate?”  T '  r  I]®*  f 

proval.  w'ho  have  found  the  newspaper  business  The  truth  and  accuracy  of  the  dispatch  ,  x  r.  u  •  p  k  u’ 

“Then,  out  of  curiosity,  I  asked  the  here  too  fast  for  them  and  are  playing  were  admitted  without  question,  but  the  business  had  been  kept  in  the  back- 
cable  manager  what  the  daily  press  file  around  at  press  agentry,  get  into  the  officers  still  withheld  consent  to  its  trans-  f  u  ir 

to  the  United  States  totaled.  A  few  green  fields  of  European  journalism,  learn  mission.  They  feared  to  arouse  appre- 
quick  calculations  in  the  office  set  it  at  the  language  of  the  country  where  they  hension  as  to  the  ship’s  safety,  they  «iaid. 

35,000  words  every  24  hours.  Mind  you.  are  working  and  get  American  ideas  into  “The  only  things  which  arouse  need-  ^®“-,.  continued  Mr.  Martin.  Like  all 

tjiat  is  35,000  cable  words,  going  out  of  circulation.  Wherever  .Americans  have  less  apprehension  and  alarm,”  Mr.  Pew 


Europe  to  .America — for  much  of  con-  done  this,  they  have  prospered  and  they  told  them,  “are  rumors  which  apparently 

•  ■  "  •  •  ^  _ J,  American  news  is  being  published  m 

newspapers,  not  of  course  in  any- 


tinental  Europe’s  news  goes  over  the  ca-  have  help^  the  jouranlism  of  their  locale,  start  nowhere  and  cannot  be  confirmed  or  news  is  being  published  in 


bles  at  Valentia.  Think  of  that  immense  I  don't  need  to  point  out  a  more  con-  refuted.  This  dispatch  plainly  states  that 

volume  of  the  daily  news  of  Europe  that  spicuous  example  of  American  success  in  the  ship  is  in  no  danger  and  will  set  at  news 

is  carried  to  .American  newspapers  every  foreign  fields  than  that  of  B.  W.  Fleisher  rest  anv  anxietv  which  may  have  been  '' “Jf “  '®  r^  ,  ‘'®„  m  o?' 

day,  and  then  if  you  get  a  chance,  as  I  with  his  Japan  .Adveiliser  in  Tokvo.  caused  by  reports  alreadv  in  circulation.”  ^'^®  to  hnd  the 

,i:.i  — - -  _ _  _  _  „  '  ? .  .  ' _  . _ J  .l.  _ j  high  stxits  of  American  news  in  the  Lon- 


...  *  wun  ms  Japan  /auvciiisci  hi  iokvu.  caiiseu  i>y  rcjwiris  aiiuauv  in  cii  cuiaiuni.  u;„Vi  e«vrxfc  (  A*%^  •  au  T 

did,  compare  it  with  the  amount  of  news  You  have  fold  that  storv  very  well 'in  This  argument  turned  the  scales  and  ®J^*®  ot  American  news  m  the  Lon- 

about  .Ameiica  that  appears  in  the  con-  Editor  &  Pubi.isher  and  it  is  familiar  to  the  dispatch  was  sent  as  written. 

tinental  press.  I  haven’t  the  figures  on 
the  cable  files  from  United  States  points, 
but  I’m  certain  that  they  are  nothing  like 
the  volume  that  are  coming  the  other 
way.  There  is  practically  no  news  of 
what  America  and  Americans  are  doing 
in  the  press  of  France  and  other  conti¬ 
nental  countries,  chiefly,  I  believe,  be- 


FREE  U.  S.  NEWS  SERVICE  FOR  EUROPE 
STARTED  BY  PUBLIC  LEDGER 


to  the  bonus,  to  learn  of  Mrs.  Harding’s 
illness,  to  follow  the  progress  of  the 
.American  golf  and  tennis  championships 
and  in  a  general  way  to  learn  the  progress 
of  the  coal  and  railroad  strikes. 

“But,  in  France,  as  usual,  the  small 
four-  and  six-page  daily  newspapers,  with 
circulations  vastly  larger  than  even  our 
papers  of  largest  circulation,  publish  al- 


cause  most  of  the  papers  cannot  afford  pHIL.ADELPHIA,  Oct.  4.  Euro-  could  not  afford  to  have  resident  cor  _  ^  . 

to  pay  tolls  from  the  United  States.”  .  newspapers  this  vveek  re-  respondents  here  nor  could  they  afforf  most  no  Arnerican  news  at  all.  While  in 

“Are  you  then  in  favor  of  lower  press  ceived  the  first  article  of  a  weekly  servnee  to  pay  the  high  cable  tolls  to  be  incurred  Pans.  I  had  an  examination  made  of  two 

.  "  f*  AF  n  1  J  /--r  A  mArt/-/in  .iMvc  IF!  covcrinff  ade-  mnrnincr  and  tu.*rfc  pv-pnimr  npwenanpre 

rates  on  cables,  Mr.  Pew  was  asked. 


_ _  ^  ^  _  _  of  American  news 

'Say,  rather.  I’m  in  favor  of  greater  by  the 

speed  on  press  messages.  Service  on  Public  Ledger  as 
press  from  continental  points  is  entirely  2  result  of  the 
too  slow.  There  is  a  reasonable  rate  on  European  tour 
it,  but  the  American  news  organizations  last  summer  of 
which  serve  evening  newspapers  cannot  Robert  T.  Barry, 
take  advantage  of  it.  Practically  all  of  its  Washington 
our  news  comes  at  full  rates — 25  cents  a  c  o  r  r  e  s  pondent. 
word.  As  for  news  going  the  other  way,  Mr.  Barry  in  his 
I  don’t  think  that  lower  rates  or  faster  report  to  the 
service  is  the  key  to  the  problem.  Public  Ledger  on 

“What  is  needed  there  is  a  new  view-  h*®  return  laid 
point  on  the  part  of  the  public  and  their  great  stress  on 
elected  or  constituted  governments.  We  the  quality  o  f 
need  democracy.  We  need  a  free  flow  American  news 
of  information  in  continental  European  which  was  ap- 


Robest  Bauy 


C.  H.  K.  Cnsiis 


in  covering  ade-  morning  and  two  evening  newspapers  of 
quately  the  news  largest  circulation,  over  a  period  of  a 
of  .America.  week,  to  ascertain  just  what  news  was 

Cyrus  H.  K.  carried  under  .American  date-lines.  The 
Curtis,  owner  of  showing  was  distressing  to  one  who  cared 
the  Public  Ledg-  to  know  anything  of  the  United  States, 
er,  was  impressed  Some  days  not  a  line  of  .American  news, 
by  the  story,  and  except  stock  quotations,  appeared  in  some 
when  he  visited  these  papers. 

London  and  Paris  “I  talked  with  the  directors  of  the 
a  few  weeks  later,  -^gence  Havas  and  the  publishers  of  some 
he  assembled  the  the  largest  French  papers  regarding 
Public  Ledger’s  almost  complete  lack  of  .American 
European  staffs  news.  There  are  some  indications  that 
and  completed  ar-  volume  will  be  increased,  if  condi- 
rangements  t  o  warrant  increases  in  the  size  of 

cable  a  weekly  Parisian  journals.  By  conditions  I  refer 
article  for  free  fo  the  cost  of  print  paper  and  to 


countries,  not  only  from  abroad  but  with-  pearing  in  most  of  .....  ,  *v/.  ,  _f,i:,:--i  ronditions  '  uihiVb  bavp 

in  their  own  boundaries.  Everybody  has  the  European  newspapers  which  came  distribution  to  pch  newspapers  as  might 


a  great  influence  on  the  prosperity  of 
'  e.se  newspapers. 

“Leaders  of  public  opinion  and  the 


his  theory  about  what’s  the  matter  with  under  his  supervision.  care  to  accept  it.  A.bout  ten  newspapers  .u  newsnaners 

Europe,  everybody  is  speculating  as  to  At  a  time  when  practically  every  printed  the  first  article.  The  service  is  “Leaders*  ^  m 

the  remedy.  How  would  this  strike  you  statesman  in  Europe  was  appealing  to  free,  except  that  the  newspapers  which  np...,.nan,.r  n„i,iicbpr<!  a/p  I'ntprpctpH  In 

as  a  theoretical  means  of  getting  informa-  this  country  to  take  a  greater  part  in  use  it  divide  the  cable  tolls  between  them,  \mgrican  affairs  They  are  anxious  to 

tion  in  each  country  and  distributing  it  European  affairs  and  to  “come  to  the  Topics  covered  in  the  first  cable  inrrpaip  tbp  flow  nf  npu,e  Kptwppn  tbp 
all  over  Europe?  rescue,”  Mr.  Barry  stated,  the  United  touched  upon  the  results  of  the  import-  countries  but  thev  declare  that  high 

“Organize  a  leased  wire  service,  with  States  was  lieing  pictured  to  the  peoples  ant  primary  contests,  the  tariff  md  bonus  ^able  rates  are  a  barrier  to  this  flow, 
a  trunk  line  connecting  every  capital  and  of  Europe  as  a  nation  of  law-brokers,  measures,  the  American  attitude  on  the  “Xews,  like  water,  will  not  run  uphill 
chief  city,  from  Ixindon  to  Constantinople  bootleggers  and  negro  lynchers.  Crimes  Near  Eastern  situation,  the  question  of  against  public  demand  but  American 
and  to  Lisbon,  with  branches  serving  each  of  all  sorts  were  about  the  only  news  German  reparations  and  news  happerangs  publishers  in  Europe  are  regretful  that 
country.  Have  vour  news  gathered  and  di.splayed  prominently  as  American  news  m  this  country  showing  the  development  there  is  no  desire  to  increase  this  dc- 
edited  by  young  intellectually  honest  and  in  the  press.  Politics,  American  views  of  American  life  such  as  are  not  usually  mand.” 

industrious  men  and  women.  Operate  on  European  events,  American  national  carried  by  the  news  associations.  Among  Martin  also  discussed  this  subject 

vour  organization  as  any  of  the  great  life  and  achievements  were  ignored  in  the  papers  which  printed  the  first  dis-  ^ith  a  reporter  for  L’Intransigeant  in 

.American  news  services  is  operated— the  all  but  ont  or  two  important  news-  patch  was  the  London  Times,  the  Amer-  Paris. 

A.  P.,  the  U.  P.  or  the  International—  papers.  ican  news  of  which  did  not  come  under  “Dq  you  not  think.”  he  was  asked, 

keeping  each  country  and  every  section  of  Mr.  Barry  was  told  by  European  news-  the  criticism  of  Mr.  Barry,  as  it  main-  “that  we  fin  France  and  .America)  should 
each  country’  informed  as  to  what  their  paper  men  that  most  of  the  newspapers  tains  its  own  .American  correspondents.  (Continued  on  page  16) 
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RESORT  MEN  LEARNED  THAT  THE  PRESS 
CAN  KEEP  FOLKS  FROM  GOING  ABROAD 


Great  Flow  of  Tourists  to  Europe  and  Bad  Transportation 
Conditions  Here  Did  Not  Injure  American 
Hotels  which  Advertised 


By  HAMMOND  EDWARD  FRANKUN 


EpiTOiiAL  XoTE. — This  is  the  tueHth  of  a  series  of  articles  by  Mr.  Frattklm  on  important 
phases  of  creating  sales  through  newspaper  advertising,  based  on  studies  of  methods  and  results 
of  current  successful  local  sectional  and  national  users  of  tuwpaper  advertising.  Readers  of 
Editok  &  Pi'iLisiiE*  who  know  the  facts  behind  noteworthy  efforts  are  invited  to  send  them  to 
Mr.  Franklin,  care  of  Edito*  Jk  Pubushek.  Suggestions  and  comments  are  invited.  The  nest 
article  of  the  series  will  appear  in  an  early  issue.  Look  for  it. 


T’HE  summer  recreation,  resort  and 
travel  newspaper  lineage  for  the 
season  of  1923  promises  to  exceed  that  of 
this  year,  according  to  a  poll  of  leading 
interests  in  the  field  by  Editor  &  Pub¬ 
lisher.  Greater  attention  to  cop)r  and  a 
trend  toward  increased  co-operative  ad¬ 
vertising  are  tendencies  which  stand  out. 


Atlantic  Citu 


Cool  ocean  Imzes  andAabassaior- 
Hospitalit^  awat  you  at 


r'S  nex’tr  too  warm  for  aD  outdoor  anuttemenoKAtUntie 
( 


City.  Surf-barhing,  gol/.  motor-boatinc  aaibng^  tcniua, 
6ahing.lKir«eb*cl 


k  ridtni. 
indoor 


aeropUning,  hydroplarung,  dcroara  i 
roUcr<hairinfi and baaebalL  Ite Ambaandoc t mat indi 
aca*  water  po(N  in  charge  o^EtheldaBkibcrey.waikrichampton 
woman  cwtmmer,  ia  a  popular'  rerMiezvous  both  mominp 
md  afternoons.  Afternoon  tea  dances  are  held  in  the  Oriental 
Garden  overkroking  the  Boardwalk  and  the  sea;  Supper 
dances  ni|d^tly  in  the  rompeian  CriA.  • 

VriK  wwdwwjf  far  tufawniMi  fnwdtnf  nsts  snd  restrvsnom. 
fa  Drpsft  ~  .  - 


Kjndk  adifa 
New  Inwy. 


:  B.  The  AmbaMdoe.  Adanoc  Cffy. 


Summer  hotel*  hove  more  to  tell  than  the 
privilege  of  UMing  a  room  for  two  weeks,  and 
those  which  advertise  these  sdkUtkmal  **im- 
ponderablee**  write  their  balances  in  hsslthy 
black  fkfures  before  winter  comes.  HeiVs  one 
way  the  Ambassador  at  Atlantic  City  is  do- 
inf  it. 


That  newspaper  space  is  now  looked 
upon  as  the  mainstay  of  most  recreation 
season  advertisers  for  their  direct  results 
was  brought  out  again  and  again 


statements  summing  up  results  of  this 
year  and  in  opinions  as  to  what  to  expect 
for  next  year. 

America’s  summer  resort  business  is  of 
far  more  tremendous  proportions  than  is 
generally  realized.  One  state  alone  esti¬ 
mates  its  summer  resort  business  at  $45,- 
000,000  a  year,  with  even  that  total  sus¬ 
ceptible  of  being  increased  through  proper 
advertising.  'This  means  an  annual 
amount  of  newspaper  advertising  for  rail¬ 
roads,  boat  lines,  individual  camp  and  cot¬ 
tage  owners,  ticket  agencies,  hotels,  local¬ 
ities  and  similar  interests  affected  which 
runs  into  a  large  sum  and  which  form.s 
an  important  part  of  the  annual  revenue 
of  most  newspapers  and  numerous  adver¬ 
tising  agencies. 

The  past  season  was,  in  general,  ex¬ 
tremely  satisfactory  in  spite  of  strike  con¬ 
ditions. 

“Although  we  arc  a  relatively  new  con¬ 
cern,  we  have  found  that  newspaper  ad¬ 
vertising  has  been  the  great  factor  in  the 
development  of  our  business  and  the  re¬ 
sults  have  been  verv  satisfactory.”  Jos¬ 
eph  M.  Shea,  head  of  the  Joseph  M.  Shea 
Tourist  Company  of  Boston,  Mass.,  stated 
to  Editor  &  Publisher.  “We  have  had 
to  contend  with  two  labor  strikes  of  na¬ 
tion-wide  extent,  and  as  one  of  them  af¬ 
fected  seriously  the  transportation  field, 
conditions  for  the  securing  of  new  busi¬ 
ness  was  by  no  means  favorable. 

“Carefully-planned,  well-arranged  dis¬ 
play  matter  with  an  attractive  proposi¬ 
tion  to  interest  the  public  is  in  our  opin¬ 


ion  the  chief  factor  in  getting  results 
from  newspaper  advertising.  We  are 
planning  to  increase  the  amount  of  our 
display  matter  next  year,  based  on  our 
experience  of  this  year.  With  the  return 
of  conditions  to  normal  and  the  increas¬ 
ing  interest  in  foreign  travel,  particularly 
to  Europe  and  South  America,  we  look 
for  an  increased  volume  of  business  In 
the  near  future. 

“In  our  opinion,  the  chief  factors  of 
success  in  this  field  are,  first,  to  have 
something  that  is  good  to  advertise;  sec¬ 
ond,  to  picture  it  and  display  it  effec¬ 
tively  where  it  will  be  seen  by  the  public, 
and,  third,  to  carry  out  honestly  and  care¬ 
fully  every  feature  of  the  proposition  you 
sell  with  the  idea  in  mind  that  patrons 
who  are  thoroughly  satisfied  with  your 
treatment  of  them  and  service  accorded 
them  will  prove  in  the  long  run  to  be 
your  best  advertising. 

“We  aim  to  give  every  inquiry  personal 
attention  and  prompt  handling  and  in  giv¬ 
ing  our  patrons  the  highest  possible  value 
for  the  money,  we  are  convinced  we  are 
working  along  the  right  lines  to  obtain 
the  desired  results.” 

W.  H.  Warburton,  owner  and  proprie¬ 
tor  of  the  Thousand  Island  House,  Alex¬ 
andria  Bay,  N.  Y.,  and  the  Crossmon,  lo¬ 
cated  at  the  same  resort,  declared  that 
advertising  alone  made  it  possible  for  the 
past  season  to  be  a  good  one  generally 
for  many  in  the  business. 

“My  prediction,  made  in  September  and 
December,  1921  as  to  this  season  came 
true,”  he  said.  “I  stated  at  the  New 
York  Hotelmen’s  convention  that  it  would 
be  a  poor  year,  particularly  in  view  of 
the  European  travel,  which  would  be 
heavy,  and  the  only  way  to  win  out  was 
to  advertise,  and  then  advertise.  This  is 
exactly  what  happened.” 

Mr.  Warburton  believes  that  a  cut  of 
the  house  with  copy  as  short  and  as 
strong  as  possible  gets  over  most  effec¬ 
tively  for  the  summer  hotel. 

“The  past  season  has  been  the  best  in 
my  23  years,  owing  positively  to  increas¬ 
ing  my  advertising  appropriation  from 
the  usual  $10,000  as  in  the  past  three 
years  to  $14,000— $11,000  in  daily  papers 
and  $3,000  in  magazines,  which  I  did 
from  the  standpoint  that  the  threatened 
railroad  and  coal  strikes,  plus  the  Ship¬ 
ping  Board’s  large  advertising,  would  af¬ 
fect  American  resort  hotels  this  season,” 
he  states. 

“The  net  results  show  my  house  count 
increased  15  per  cent  and  my  receipts 
are  1254  per  cent  more  than  in  1921.  We 
have  had,  through  advertising  and  word 
of  mouth  recommendation,  approximately 
a  40  per  cent  increase  in  four  years  in  re¬ 
ceipts  and  25  per  cent  more  house  count, 
plus  prolongation  of  our  season  from 
Decoration  Day  to  September  25.  Pre¬ 
vious  to  1917  we  opened  June  25  and 
closed  September  7.  To  forestall  ocean 
travel,  we  in  the  summer  and  winter  re¬ 
sort  hotels  must  advertise  more  strongly 
than  in  the  past.” 

Asheville.  N.  C,  this  past  year  has  had 
one  of  the  most  successful  seasons  in  its 
history.  The  growth  of  its  popularity 
as  a  resort  has  been  co-incident  with  the 
growth  of  its  advertising  effort,  in  which 
newspaper  advertising  has  had  a  large 
place. 

“The  summer  season  in  .Asheville  has 
been  exceptionally  fine,  regardless  of  the 
railroad  strike,”  N.  Buckner,  the  secre¬ 
tary  of  the  chamber  of  commerce,  sums 
up.  "The  Battery  Park  Hotel,  the  Man¬ 
or,  the  Langren.  and  the  Margo  Terrace 
advise  me  the  August  business  this  year 
is  the  biggest  in  the  history  of  Asheville. 
We  believe  that  the  remarkable  growth 
of  .Asheville  has  been  due  to  human  inter¬ 


est  news  stories,  booklets  and  newspaper 
advertising. 

“When  I  was  invited  to  become  the  ex¬ 
ecutive  secretary  of  the  Asheville  Board 
of  Trade  in  1910,  this  organization  had 
spent  for  all  purposes  $1,B42  for  the  12 
months  ending  June  ^  of  that  year. 
There  were  nearly  400  vacant  houses  in 
Asheville  at  that  time  and  22  vacant 
stores  on  South  Main  street  inside  of 
two  blocks. 

“The  total  expenditures  of  the  Ashe¬ 
ville  Board  of  Trade  for  twelve  years 
ending  June  30,  1922,  is  $227,700;  of  that 
amount,  around  $65,000  has  been  spent  for 
advertising,  newspapers  and  booklets. 
Ninety-five  per  cent  of  our  advertising 
has  been  placed  in  the  daily  press,  includ¬ 
ing  such  papers  as  the  Boston  Transcript, 
New  York  Times,  Herald,  Post  and 
World,  Brooklyn  E^gle,  Philadelphia 
Public  Ledger  and  Philadelphia  Record, 
Buffalo  Express,  Pittsburgh  Dispatch, 
Baltimore  Sun,  Washington  Star,  Eletroit 
Free  Press,  Qeveland  Plain  Dealer,  Chi¬ 
cago  Tribune  and  Chicago  News,  St. 
Louis  Globe-Democrat,  Cincinnati  En¬ 
quirer,  Louisville  Courier-Journal,  New 
Orleans  Times-Picayunc,  Jacksonville 
Times-Union,  and  a  few  others. 

“Asheville  has  more  thon  doubled  in 
population  since  1910,  while  the  tax  val¬ 
ues  on  property  in  the  city  limits  have 
increased  from  $11,000,000  to  $58,000,000. 
In  1910,  there  was  not  a  foot  of  paved 
highway  in  Buncombe  county,  of  which 
.Asheville  is  the  county  seat;  today  we 


marked  trend  in  the  future  toward  in¬ 
creased  popularity  for  mountain  resorts. 
.Asheville  and  its  immediate  district  has 
around  300,000  visitors  a  year  and  ex¬ 
pects  to  top  this. 

Mr.  Buckner,  because  of  “scrambled 
nerves,”  has  found  it  necessary  to  resign. 
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AalieviUe  "calls  its  shots.’'  Its  advertisinir 
copy  hss  a  stocy  to  tell  and  each  piece  tells 
that  story.  The  results  outlined  in  the  ac- 
companyinr  article  are  little  short  at  astound- 
inf. 


effective  in  November.  In  the  meantime, 
a  new  membership  campaign  has  been  in 
progress  to  raise  $50,000  a  year  for  the 
next  three  years  for  a  larger  advertising 
campaign  and  for  other  associational  ac¬ 
tivities.  Nearly  $75,000  was  raised  in  the 
first  two  days. 

“It  has  been  our  experience  that  copy 


MAINE 


The  State  of  Maine  has  a  territory 
400  square  miles  greater  in  extent 

that  of  the  five  other  New  England 
States  combined.  It  contains  over  1600  lakes 
and  potxls  and  thousands  of  rivers  and  S'  reams ; 
its  forests  cover  vast  areas ;  its  unrivaled  coast 
line,  curving  and  indented,  extends  for  over 
2500  miles. 

Whatever  it  is  the  vacationist  seeks  —  Sea¬ 
shore,  Mountains,  Lakes,  Countryside  or  Wilderness, 
Great  Resort  or  Restful  Abiding  Place,  Community 
^mp  or  City  Sightseeing — the  State  of  Maine  affords 
it  under  matchless  conditions  of  climate,  scenic  beau¬ 
ty  and  accessibility. 

Golf,  tennis,  horse-back  riding,  sea  bathing,  sailufi, 
canoeing,  motor  boating,  fishing,  camping. 

Excellent  motor  roads  through  a  scenic  wonderland,  with 
the  objectionable  detour  elimina'ted.  REMEMBER— Maine 
gives  everyone  30  days  of  touring  without  registration  of 
any  kind.  No  fees  or  costs  of  any  character. 

Thoroughly  modem  railway  systems  operated  under  conven¬ 
ient  schedules.  Steamboat  lines  affording  opportunity  for  inter¬ 
esting  short  trips. 

Special  flying  boat  service  may  be  arranged,  on  application,  between  New 
York  and  Maine  coast  points. 

Competent  licensed  guides  available  for  all  regions. 


It’s  always  vacation  time  in  Maine.  And  always  a  welcome  such  as  Maine 
alone  can  give. 


MAINE'S  INDUSniAL  OPTORTUNmES 

t  fulicBt  lovcMlcailen :  For««i  tract* :  wi 
r  for  firtll*  an4  f*ctorirs  .  I 


■nd  chcRR  electric 


lniC<  metorinc.ctc.'^i 


The  State  of  Maine  this  year  for  the  first  time  entered  upon  a  co-operative  odvertiainf 
campaign  to  make  the  merits  of  the  attractiana  to  bo  found  within  its  bonlera  widely 
known. 


have  164  miles  of  paved  highways  in  the  describing  actual  conditions  here  is  bet- 


county  leading  out  from  50  miles  of 
paved  streets  in  Asheville.  In  1910  we 
had  one  9-hole  golf  course;  today  we 
have  two  18-hole  courses  which  are  wide¬ 
ly  known.” 

The  slogan,  “I-and  of  the  sky,”  appears 
in  each  piece  of  newspaper  copy  used. 
The  fact  that  Asheville  is  an  all-the-year 
resort  is  being  brought  out.  Mr.  Buck¬ 
ner  is  of  the  opinion  that  there  will  be  a 


ter  than  ‘glittering  generalities,’”  Mr. 
Buckner  said.  “Featuring  our  highways, 
which  make  our  valley  and  mountains  ac¬ 
cessible  and  our  golf  courses,  together 
with  hotel  facilities,  all  copiously  illus¬ 
trated,  get  the  best  results,  this  followed 
up  with  specially  prepared  literature  and 
letters  from  other  interests  in  the  city 
such  as  hotels,  banks,  newspaper  and 
realtors. 
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Editor  &  Publisher  for  October  7 ,  1922 


> 


“We  attribute  the  remarkable  growth  By  actual  enrollment,  these  camps  had  primarily  at  getting  direct  action  rather 
of  Asheville  and  the  present  exlraordi-  over  6,500  pupils  this  year,  an  increase  of  than  at  securing  inquiries,  and  reports 
nary  building  activities  and  the  summer  more  than  25  per  cent  over  last  year,  from  the  railroads  make  it  certain  that 
tourist  season  to  be  due  to  continued  news-  New  camps  continually  are  being  started  the  newspaper  advertising  did  all  that  was 
paper  advertising  and  the  follow-up  sys-  and  the  older  ones  are  increasing  their  expected  of  it  in  a  most  gratifying  way. 
tern  built  up  over  the  period  of  twelve  membership.  We  estimate  that  this  busi-  VVe  found  that  it  attracted  widespread 
years.  The  outlook  for  next  year  is  far  ness  is  worth  $4,000,000  annually  to  the  attention  in  the  sections  where  we  ran 
better  than  for  this.”  state.  copy  and  our  message  became  even  a  mat- 

B.  H.  Nolan,  a  summer  hotel  propric-  “As  far  as  Maine  is  concerned,  to  in-  ter  for  public  discussion, 

tor,  states  that  the  past  summer  has  been  crease  the  effectiveness  of  resort  adver-  “The  general  outlook  for  next  year  in 
his  best  in  43  years  of  the  hotel.  tising  we  have  the  impression  that  the  the  travel  and  resort  field,  is,  in  our  opin- 

“Newspaper  advertising  played  the  big-  newspapers,  especially  those  in  which  we  ion,  most  favorable.  Southern  California 
gest  part  in  our  getting  results  in  this  advertise,  should  have  a  weekly  report  is  looking  forward  to  a  successful 
field,”  according  to  Mr.  Nolan.  “Large  of  the  conditions  of  the  diflferent  resorts,  winter  season,  and  the  .Ml  Year  Club  has 
space  in  the  best  papers  has  been  our  best 
investment  and  brought  us  success.  We 
sliall  advertise  more  extensively  next 
year.” 

The  general  bettering  of  summer  re¬ 
sort  business  the  past  season  should  be 
credited  in  at  least  some  degree  to  adver¬ 
tising,  according  to  Cleaveland  A.  Chan¬ 
dler,  one  of  the  advertising  agents  who 
has  done  much  to  foster  this  type  of  ad¬ 
vertising.  Mr.  Chandler  finds  that  win¬ 
ter  resort  advertising  also  is  on  the  in¬ 
crease.  Some  resorts  are  extending  their 
seasons. 

The  Tourist  Publicitiy  Bureau  of  the 
Denver  Commercial  &  Civic  Association 
in  1921  expended  $11,746.33  in  national 
magazines  and  61  newspapers,  with  a  to¬ 
tal  circulation  of  32,000,000  copies.  The 
figures  for  this  year  have  not  yet  been 
compiled,  but  it  is  known  that  there  has 
been  a  healthy  increase  and  it  is  probable 
that  the  estimate  of  3,5(K),00  travelers  of 
1921  has  been  exceeded  this  year.  The 
length  of  the  visits  of  tourists  has  been 
made  far  longer  than  in  earlier  years. 

Harry  N.  Burhans,  executive  secretary, 
says ;  “We  use  both  newspapers  and  mag¬ 
azines  in  our  campaign  and  find  both 
productive  of  gotid  results.” 

The  State  of  Maine  this  year  for  the 
first  time  entered  upon  a  co-operative 
advertising  campaign  to  make  the  merits 
of  the  attractions  to  be  found  within  its 
borders  widely  known. 

“We  are  in  touch  with  every  section  in 
the  state  and,  as  a  whole,  we  think  the 
tourist  business  this  year  has  been  above 
the  average,”  John  C.  Skates,  executive 
secretary  of  the  State  of  Maine  Publicity 
Bureau,  outlined.  “There  are  very  many 
resorts  that  have  had  the  best  business  in 
their  history,  notable  among  these  Bar 
Harbor,  Boothbay  Harbor,  the  Yorks  and 
others.  To  be  sure,  there  are  one  or  two 
sections,  owing  to  road  conditions  and 


AD  RATE  WAR  IN  PROVIDENCE 


Outlet  Company  Boycots  the  New* _ _ 

No  Cut  in  Price 

In  a  statement  issued  October  3  re¬ 
garding  the  boycotting  of  the  Providence 
(K.  I.)  News  by  the  Outlet  Company,  the 
largest  department  store  in  the  State, 
John  A.  Hennessey,  the  editor,  said: 
“This  newspaper  does  not  give  cut  rates 
to  any  advertiser.  Everybody  who  deals 
with  the  Providence  News  must  be  on 
the  same  level  with  all  others.  There 
never  has  been  a  smoke  screen.  Any  rate 
ever  paid  by  one  advertiser  always  has 
been  paid  by  the  other.  There  has  been 
no  addition,  division  or  silence,  some¬ 
thing  that  cannot  be  said  by  all  the  publi¬ 
cations  in  these  plantations. 

“Sometimes  boycotts  of  a  newspaper 
are  ajlegedly  because  of  rates  charged, 
sometimes  because  there  is  independence 
of  thought  that  does  not  permit  an  ad¬ 
vertiser  to  continue.  He  wants  some¬ 
thing  under  the  surface.  As  a  rule,  he 
never  gets  anything  and  has  time  to  re¬ 
pent. 

“This  probably  will  be  the  case  with  the 
Outlet  store,  which  has  started  a  boy¬ 
cott  of  the  Providence  News,  asking  a 
rate  lower  than  the  card  price,  as  it  did 
before.  That  would  be  committing  lar¬ 
ceny  as  against  other  advertisers.  We 
did  not  care  enough  about  life  here  to 
do  that.” 


A  Strange  Idea 

for  a  summer  trip  —  Bj  an  Easter 


enuntry.  •  taundrrlanil  of  Mim- 

^  m^r-  Ot  a  rhanfr  of  »r^nr. 

Elr  eiKirrly  absorbed  and  Come 

back  a  new  man.** 

Thai  was  in>  ph>»ician't.  advice  -^sen  >raf« 
ago.  And  then  he  what  1  !h«mnhl  a  »lran|ie 
lhm(  al  ilie  iimr— “(io  lo  Siuihern  California 
ihift  Mimmer  ** 

**Whal! — lfo*»  a  warm  plare  lo  a  warmer?" 

**You  dun'l  know  California  in  the  summer." 
he  replied.  "It*  eool  therr.  Here**  the  44  >ear 
record  of  the  I  .  Vfealker  Bureau: 

“Average  mean  temperature  lor  Southern 
Califiirnia  June.  66  degrees;  July.  70  degrees; 
\ttgu»l.  71  degrees;  September.  W  degree*." 

Welt.  I  — somewhat  d<»ub((ul  —  ami  I 

found  that  in  a  lhree-m«>nlh*'  »(ay— June.  July 
and  Augw*i^l  drpi  under  blanket*  ninety 
night* 

I  found  4.000  mtlei  of  snwMith.  paved  im>l«»r 
road*  through  -*ome  of  the  roughe«t  kind  of 
eounlry  in  *«me  places  that  1  had  ever  seen. 

Creal  seaUiofe  resorts,  mountain  lake*,  fish¬ 
ing  •iream*.  deaert*.  and  intensively  develn|ied 
farm  and  fruit  lands  bordermg  on  one  another. 

SCkpradous  view*  from  mountain  top*,  great 
ride*  istong  fine  ocean«ide  highway*,  almooi  im¬ 


penetrable  wildernesae*  within  a  few  bmars  mt  a 
great  city. 

(7oll  and  tennis  ^ery  where.  A  myriad  tiuags 
to  do.  I  have  missed  only  mm  M&aaaMrr  in  the 
seven  since  I  first  learned  iht*  great  play- 
groand. 

Go  Now 

IhinY  put  off  a  trip  like  ihui;  don’t  hesitate. 
Co  while  you  can.  The  Ci*mplel«  change  alone 
f»  worth  the  romparativel)  Mnatl  lovrstomni. 

If  you  wi4i  to  lake  “a  Mip  ahroad.**  herc*a 
one  in  your  own  Lnited  State*. 

Slay  at  fashionable  hoteb  or  modml  boaidiog 
place*,  a*  you  wish. 

Your  railroad  ticket  ageal  wiB  give  you  com¬ 
plete  information  of  special  low  round  trip  sum- 
iiM-r  fare*..  Or  semi  coopoa  lor  nur  frnr  book. 


fcjotball  extra.  Co-incident,  the  Spring- 

_ _ _  _  _  ^ _  field  News,  the  evening  newspaper,  threw 

out  a  night  extra  at  the  same  hour.  The 
Sun’s  football  extra  is  in  addition  to  its 
.....  j  ...  .ji-  .u  k  .»  9  p.  M.  night  extra.  The  Sun  has  added 

it*  cIiiDate  and  it  a  telling  the  world  about  ,  •.  r  . 

.  .  United  Press  service  for  its  football  edi- 

wspaper  ver^nsr.  tion.  The  developments  add  weight  to 

reason  to  believe  at  this  time  that  the  re-  previous  reports  that  the  Sun  would  enter 
spouse  to  its  1923  campaign  will  bring  the  evening  field  with  a  regular  evening 

here  next  summer  an  even  greater  vol-  edition  for  home  delivery.  Should  this 

ume  of  visitors.  transpire,  it  is  said  the  News  would  re- 

“Our  copy  of  the  past  year  was  intend-  taliate  with  a  morning  edition  for  both 
ed  to  present  facts  in  an  interesting,  read-  city  and  rural  delivery. 

able,  forceful  way.  We  felt  that  the  copy  - 

alike  in  word  and  illustration  must  tell  a  York 

story  so  that  it  would  be  entertaining, 

would  also  educate  and  then  sell  south-  James  I.  Miller,  general  South  Amer- 
ern  California.  In  our  opinion  resort  ad-  ican  manager^  of  the  United  Press  As- 
vertising  should  appeal  to  the  imagination  sociations  arrived  in  New  York  October 
and  should  be  essentially  readable.  1  after  a  tour  of  inspection  of  the  Eiiro- 

“It  IS  my  personal  thought  that  the  pean  bureaus  of  service  in  connection 

trend  in  the  future  of  resort  and  travel  with  its  South  .American  service.  Mrs. 

advertising  will  be  along  this  line,  name-  Miller  accompanied  him.  They  visited 

ly,  a  greater  use  of  attractive  illustrations  Madrid,  London,  Paris,  Rome,  and  Ber- 

nation  of  human-interest  fiction.  Inci-  and  of  pleasing  fact-story  than  has  been  lin.  Mr.  and  Mrs.  Miller  will  stay  in 
dentally,  it  has  downed  that  “too  hot”  the  case  in  this  field  for  some  time  past,  the  United  States  until  November  when 
bogie  which  previously  had  kept  many  In  a  sense,  it  will  approximate  the  hire  they  will  return  to  their  South  American 
from  the  Southwestern  climate  on  the  of  the  attractive  travel  advertising  which  station.  While  here  they  plan  to  visit 
coast  in  the  summer  time.  An  example  was  carried  on  by  many  of  the  railroads  relatives  in  Indianapolis,  Grand  Junction, 
is  reproduced.  about  PXM,  1905  or  1906.  Col.,  and  San  Francisco. 

“The  All  Year  Club  of  Southern  Cali-  “Newspapers,  it  seems  to  us,  could  add  - - 

fornia  has  found  the  past  season  most  to  the  effectiveness  of  resort  and  travel  ^  p  Gunni»on  Home 

successful,  even  remarkably  so,  from  the  advertising  by  publishing  articles  more 

standpoint  of  results  from  its  advertis-  frequently  of  the  kind  which  have  de-  Herbert  F.  Gunnison,  publisher  of  the 

ing,”  C.  G.  Milham,  executive  secretary,  scriptive  quality  and  literary  value,  al-  Brooklyn  Eagle,  returned  September  30 
.showed  in  discussing  the  subject  for  though  by  the  latter  nothing  ‘highbrow’  from  Brazil,  where  he  went  as  the  repre- 
Editor  &  Publisher  readers.  “Newspa-  in  any  way  is  intended.  sentative  of  the  State  of  New  York  to 

per  advertising  played  a  very  important  “The  present  plans  of  the  All  Year  the  Brazilian  Centennial  Exposition.  On 
part  in  this  success.  Our  experience  Gub  contemplate  a  more  extended  cam-  this  trip  through  South  America  Mr. 
would  indicate  that  newspaper  advertising  paign  next  year.  Concretely,  our  news-  Gunnison  was  a  member  of  the  Brooklyn 
is  decidedly  valuable  in  the  resort  and  paper  advertising  this  year  resulted  in  Eagle  tour  to  South  America.  The  past 

travel  field.  the  following:  We  used  50  newspapers  in  week  Mr.  Gunnison  entertained  a  party 

“The  All  Year  Gub  used  magazines  33  cities  and  17  states  (including  the  Dis-  i>f  Peruvian  diplomatic  officials,  in  New 
and  newspapers  in  its  campaign  this  year,  trict  of  Columbia)  and  we  received  di-  York  on  their  way  home  from  the  ex- 
Onr  newspaper  advertising  was  directed  rect  responses  from  every  state  and  from  position. 
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THEY  ARE  ALL  IN  THE  DAY’S  NEWS 


Photo  by  Jack  Price 


“How  come?**  demanded  the  members  of  the 
Wisconsin  Daily  Newspaper  Leacua  when  they 
heard  the  cry  that  i^vertisinr  rates  should 
come  down.  Alter  discussing  costs  at  Mil¬ 
waukee  they  decided  rates  mifht  have  to  go 
up.  We  have  here  (left  to  right,  above)  O.  J. 
Hardy,  Oshkosh  Northwestern,  president; 
J.  M.  Hihbard,  Stoughton  Courier,  vice-presi¬ 
dent;  H.  H.  Bliss,  Janesville  Gazette,  secre¬ 
tary-treasurer;  William  McCoIgan,  manager — 
all  looking  the  advertisers  in  the  eye  as  they 
say  it. 


Dean  Eric  W.  Allen  (helow),  of  the  Uni¬ 
versity  of  Oregon  School  of  Journalism,  is 
trying  hard  to  look  as  serious  as  the  title 
would  imply,  hut  who  srouldn’t  smile  if  he 
had  the  honor  of  breaking  ground  for  a  new 
home  (or  the  thing  of  which  he  is 
most  proud.  Others  at  the  party,  left  to 
right,  are  Ralph  D.  Casey,  Gemge  S.  Turn- 
bull,  Miss  Grace  Edgington,  national  organizer 
of  llieta  Sigma  Phi,  women’s  journalism  fra¬ 
ternity;  Robert  C.  Hall,  W.  F.  G.  Tocher, 
Colin  V.  Dyment,  and  William  G.  Hale.  The 
new  building  will  be  three  stories  and  will  be 
If  the  boss  is  satisfied  why  not  smile?  There-  ''*•‘*1'  Januaty  1. 

fore  gaze  below  on  Charles  S.  Hand.  He  wrote  , ,  _ _ _  _ _ 

a  STORY  (cap  story)  on  a  New  York  State 
political  convention  last  week  that  won  him 
CM  (cash  in  hand),  the  thanks  of  the  New 
York  World  and  personal  thanks  of  Ralph 
Pulitzer.  It’s  a  wonderful  life! 


Photo  by  Jack  P  rice 

“Pep”  will  again  come  to  the  fore  in  the  For¬ 
eign  Correspondents’  Association.  W.  F.  Bul¬ 
lock  president,  and  correspondent  of  the  London 
Daily  Mail,  arrived  back  in  town  this  week 
feeling  fit  after  a  visit  overseas. 


/‘koto  by  Jack  Price 

What  Europe  needs  is  more  news  from  America,  according  to  Frederick  Roy  Martin, 
(above),  general  manager  of  the  Associated  Press,  who  srith  Mrs.  Martin  retwned  this 
week  from  a  two-month  tour  of  lands  overseas. 


10 


Editor  &  Publisher  for  October  7,  1922 


SPECIAL  PAGES  PLUGGED  UP  1921  GAP  business  of  this  kind. 

As  H.  W.  Roberts,  advertising  manager, 

WHEN  OLD  ADVERTISERS  STOPPED  -iji  -  *  -e  ago: 

We  make  a  lot  of  new  friends 
■  ^  ^  through  our  special  advertising  and  feel 

Many  New  Advertisers  Created  by  Special  Features  Which  that  we  can  go  back  on  any  one  of  the 

Profited  the  Buyer  of  Space  as  Well  as  the  Publisher—  ‘’"xh^^lSoU  ^ree^Vrew  is  another 

Weekly  Business  Review  Has  Many  Adherents  ranspicuous  user  of  special  pages.  Its 

-  "  industrial  page  has  been  running  success- 

By  F.  ALFRED  D.  SEELYE  fully  for  10  years,  while  the  food  page 

has  run  for  nearly  12  years.  By  work- 

pERHAPS  one  of  the  outstanding  of  the  country.  Some  papers  had  been  ing  features  of  this  sort  the  paper  is  en- 

features  of  last  year’s  and  the  first  running  .so-called  special  pages  for  over  abled  to  secure  in  the  course  of  a  year 

six  months  of  this  year’s  newspaper  ad-  five  and  six  years,  while  some  are  known  a  large  and  well-paying  volume  of  busi- 
vertising  was  the  number  of  special  pages  to  have  published  such  pages  once  a  ness  from  people  who  would  not  ordi- 

that  were  used  to  bolster  up  declining  week  for  over  a  decade.  narily  use  newspaper  columns, 

volume.  Perhaps  the  Qeveland  Plain  Dealer  O.  Morse,  advertising  manager  of  the 

Notwithstanding  feverishness  and  un-  of  ffic  most  successful  in  turning  . 

settlement  in  advertising  circles  at  the  special  pages  to  the  mutual  advantage  of  We  have  found  in  various  cases  these 
Ix'ginning  of  1921,  there  were  no  radical  P^per  and  advertiser.  It  has  done  much  so-called  special  advertisers  have  been 


that  were  used  to  bolster  up  declining  week  for  over  a  decade.  narily  use  newspaper  columns, 

volume.  Perhaps  the  Qeveland  Plain  Dealer  O.  Morse,  advertising  manager  of  the 

Notwithstanding  feverishness  and  un-  one  of  the  most  successful  in  turning  . 

settlement  in  advertising  circles  at  the  special  pages  to  the  mutual  advantage  of  We  have  found  in  various  cases  these 
Ix'ginning  of  1921,  there  were  no  radical  P^per  and  advertiser.  It  has  done  much  so-called  special  advertisers  have  been 

losses  in  revenue,  because  papers  nlong  this  line,  running  regular  weekly  turned  into  regular  users  of  space,  once 

throughout  the  country  were  quick  to  features  such  as  food  pages  on  Friday  they  appreciat^ed  the  value  of  the  use  of 
set  their  men  devising  special  pages.  weekly  for  the  past  five  years;  electrical  ^  vt  j  »  • 

The  composite  advertising  lineage  in  P*8®®  Thursday  for  eight  consecutive  The  Baltimore  News  and  American 
ino”^  composite  aaverusi  g  i  nrage  in  As  a  result  of  its  electrical  cage  tise  a  diversified  number  of  specials 

tree’’S"Tthr  UnS  hawarried  and  conte  which  have  proven  successful  / 

y^r  oS  shewed  a  nfur^  advertising  than  any  .  The  “Build  Now”  page  started  a  long 

from  the^oear^^r  of  1920  country.  time  ago.  It  appears  on  Monday  and 

irom  uie  peak  year  ot  pj^.^  Dealer  says :  contributes  a  great  deal  toward  equaliz- 

At  that  time  there  was  a  striking  ab-  “We  heartily  believe  in  these  pages,  the  lineage  for  the  week.  Then  on 


y^r  o^i^  showed  a  ‘electrical  advertising  than  any  .  The  “Build  Now”  page  started  a  long 

from  the^oear^^r  of  1920  ‘’‘I’er  paper  in  the  country.  time  ago.  It  appears  on  Monday  and 

irom  uie  peak  year  ot  pj^.^  Dealer  says :  contributes  a  great  deal  toward  equaliz- 

At  that  time  there  was  a  striking  ab-  “We  heartily  believe  in  these  pages,  the  lineage  for  the  week.  Then  on 
seace  of  a  positive  or  clear-cut  pro-  j^ecause  they  have  produced  a  great  deal  Saturday  there  is  a  business  review  page, 
gram,  showing  plainly  that  nearly  all  business  for  us  and  the  merchants  Monday  morning’s  American  devotes  a 
the  large  foreigrn  ^  advertisers  were  be-  have  unquestionably  secured  prolific  re-  to  marine  interests, 

wildered  and  hesitating,  if  not  in  an  ^beir  advertising,  or  they  Frank  D.  Webb,  advertising  manager, 

actual  quandary,  as  to  the  ultimate  out-  ^ould  not  continue  to  use  these  pages  said  the  papers  put  across  a  special 
come  of  business  for  the  next  twelve^  after  year.”  “Better  Home”  section  this  spring  which 

months.  The  marts  of  the  world  were  jg  rather  significant  that  the  Plain  was  a  big  success  in  every  way.  He 


The  marts  of  the  world  were 


still  dominated  by  war  s  aftermath.  Dealer  last  year  put  on  about  500,000 
Therefore,  progress  along  the  road  to 


“Better  Home”  section  this  spring  which 
was  a  big  success  in  every  way.  He 
(Continued  on  page  28) 


a  normal  advertising  basis  was  for  a 
long  time  slow  and  halting. 

During  the  winter  and  in  the  first 
quarter  of  the  year  there  were  innumer¬ 
able  rapid  fluctuations  in  the  volume  of 
advertising  carried  compared  with  the 
corresponding  period  of  1920,  which 
-eemed  to  indicate  that  perhaps  adver¬ 
tising  would  slump  considerably  during 
the  year. 

As  a  matter  of  fact,  there  were  often 
evidences  of  a  sharp  and  decisive  re¬ 
duction  in  appropriations  immediately 
following  the  introduction  of  the  new 
year. 

About  this  time  a  number  of  agency 
executives  held  an  important  luncheon 
at  the  Astor  in  New  York  to  talk  over 
advertising  conditions.  It  wasn’t  just  a 
get-together  meeting.  It  was  a  serious- 
minded  bunch  of  advertising  men  that 
bad  been  called  to  the  metropolis  to 
talk  over  bedrock,  brass-tack  business 
conditions. 

These  men,  distributors  of  advertising 
running  into  the  millions,  had  come  from 
all  over  the  country  to  exchange  in¬ 
formation  on  fundamental  reasons  for 
the  current  cancellation  of  contracts  and 
reduction  in  appropriations. 

.\s  a  result  of  this  meeting,  the  agency 
men  decided  that  good  business  de¬ 
manded  tliat  everything  be  continued  in 
a  normal  way,  just  as  if  the  country 
was  not  convalescing  from  a  serious  sick¬ 
ness. 

The  profound  faith  of  these  advertis¬ 
ing  men  in  the  country’s  ability  grad¬ 
ually  to  adapt  itself  to  the  new  order  of 
affairs  tended  to  inspire  confidence  in 
the  minds  of  the  men  controlling  big 
business. 

There  was  a  noticeable  improvement 
at  once  in  that  large  companies  stopped 
.  ancelJing  and  holding  up  their  adver¬ 
tising  schedules. 

And  if  it  had  not  been  for  the  round¬ 
table  meeting  in  February,  the  papers  of 
the  country  would  have  shown  a  far 
greater  loss  than  9  per  cent  in  the  yearly 
ligures  for  1921. 

But  to  offset  the  reduction  in  adver¬ 
tising  volume,  the  papers  of  the  country 
turned  to  special  pages,  such  as  “Made 
in  Jericho,”  “Pure  h'o^  Page,”  “The 
Week’s  Business,”  “Go  to  Church,”  and 
many  other  meritorious  pages  that  were 
calculated  to  help  both  the  paper  and 
advertiser.  A  study  of  this  character  of 
advertising  shows  that  in  most  cases  it 
resulti  <1  in  securing  the  interest  of  virgin 
.■idvci  tiscrs  whose  future  holds  out  great 
pos.sibilities. 

Then  again  publishers  were  encour¬ 
aged  as  a  result  of  the  phenomenal  suc- 
ce.-..s  oi  such  pages  in  the  leading  papers 


TRACKING  NEW  YORK  DAILY  CIRCULATIONS 
BACK  TO  THE  ARMISTICE 


Semi-Anniul  Fluctuations 
of  New  York  Newspa¬ 
pers’  Circulations,  Sunday 
averacee  are  not  charted 
separately. 


A:?*’* 


U  — - - 


N.  Y.  CIRCULATIONS  ON 
DOWNWARD  DRIFT 

Total  Circulation  Is  Greater  by  46,000 

Than  on  April  1,  But  Nine  of  16 
Papers  Listed  Show 

Losses 

New  York  newspaper  circulations,  as 
shown  by  their  October  1  statements  to 
the  Postoffice,  show  a  general  downward 
trend,  both  against  the  statements  for  the 
six  months  ending  October  1,  1921,  and 
those  for  the  six  months  ending  April  1, 
1922.  Of  the  sixteen  New  York  and 
Brooklyn  papers  listed,  nine  have  less  cir¬ 
culation  than  they  had  on  April  1,  the 
other  seven  showing  gains  which  range 
from  about  400  average  net  paid  daily 
circulation  to  82,000  net  paid  average 
daily.  All  the  figures  given — with  one 
exception— are  for  all  issues  both  of  six 
and  seven  day  papers,  as  the  New  York 
practice,  with  the  exception  of  the  Dailv 
News,  is  to  include  Sunda  ywith  the  six- 
day  distribution  in  stating  the  average  for 
the  half-year  periods.  The  Sunday  News 
statement  has  not  yet  been  published. 

Taken  as  a  whole,  there  were  more 
newspapers  circulated  every  day  in  New 
York  during  the  past  six  months  than 
there  were  in  the  two  previous  semi-an¬ 
nual  periods.  The  sixteen  papers  listed 
had  an  average  for  the  period  ending  Oc¬ 
tober  1  of  3,/Sl,060  copies  per  day.  For 
the  April  1  period  the  average  was  3,705,- 
945  copies,  and  for  the  period  ending  last 
Octol^r  the  average  was  3,705,153  copies. 

This  indicates  a  total  net  gain  of  about 
46.000  copies.  The  Daily  News,  however, 
gained  in  the  past  six  months  an  average 
of  82,000  copies  per  day,  and  its  gain  for 
the  year  is  in  the  neighborhood  of  100,00(1 
average  daily.  The  Herald  is  the  only 
other  morning  paper  which  had  more  cir¬ 
culation  in  the  period  just  past  than  in 
the  previous  six  months.  Evening  papers 
which  made  gains  were  the  Globe,  Mail. 
Telegram  and  Standard  Union. 

The  accompanying  chart  goes  back  to 
.‘\pril  1,  1919,  and  traces  the  semi-annual 
fluctuations  of  each  newspaper  from  that 
date  to  the  latest  statement.  It  presents 
some  interesting  studies  in  New  Yoik 
newspaper  circulation  which  will  be  treat¬ 
ed  at  greater  length  in  a  future  issue  of 
Editor  &  Publisher. 


Herrick  Guest  of  United  Press 

Myron  T.  Herrick,  United  States  Am¬ 
bassador  to  France  and  owner  of  the 
Dayton  (Ohio)  Herald,  and  E.  G.  Burk- 
am,  publisher  of  the  Herald,  were  the 
guests  at  an  informal  dinner  at  the  Hotel 
Biltmore,  New  York,  October  2,  of  the 
executives  of  the  United  Press  Associa¬ 
tions  and  the  heads  of  the  foreign  de¬ 
partment  of  that  service. 


A  Model  Community  Paper 

The  Middletown  (Ohio)  Journal  has 
lieen  selected  as  a  model  community 
newspaper  bj’  the  Northwestern  Univer¬ 
sity  faculty.  The  Journal  has  been  as¬ 
signed  to  students  of  the  School  of  Jour¬ 
nalism  of  that  university  for  personal 
study  and  will  be  used  daily  as  a  ready 
reference  in  conjunction  with  journalistic 
studies  there. 


Allie  With  Daily  Market  Service 

R.  H.  Allie,  former  legislative  and 
military  correspondent  of  the  Detroit 
Journal,  and  after  the  sale  of  that  paper 
connectetl  with  the  Detroit  News,  is  now 
in  charge  of  the  editorial  and  statistical 
department  of  the  Daily  Market  Service, 
published  by  B.  Holmes  Cram,  Penobscot 
iniilding,  Detroit. 


Head  Political  Committees 

Edward  E.  Britton,  Washington  cor¬ 
respondent  for  Josephus  Daniels’  Raleigh 
Observer,  and  Richard  Lee,  formerly 
with  the  Washington  Bureau  of  Univer¬ 
sal  Service,  have  been  appointed  publicity 
directors  for  the  Democratic  and  Repub¬ 
lican  senatorial  campaign  committees 
respectively. 
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JOHN  H.  PERRY  PLANS  A  of  Australia,  ^cause  of  some  trouble 

t.  •m.w  ^  sWp,  it  was  compelled  to  turn 

CHAIN  OF  P APERS  twlc  to  victoria,  B.  C.,  and  President 

- -  Noyes  transferred  to  the  Empress  of 

ArriTinf  from  Europe,  Say.  He  Hope.  continued  his  voyag^ 

.  „  __  •  Greetings  were  sent  by  the  Board  to 

to  Have  25  or  30  Dailie.  in  President  Noyes,  and  a  congratulatory 

All  Section.  Before  message  was  also  sent  to  John  R. 

He  Stop.  Rathom,  of  the  Providence  Journal,  on 

his  recovery  from  his  recent  severe  ill¬ 
ness.  Col.  Charles  H.  Di^l,  San  An- 
The  purchase  of  the  Tulsa  Tribune,  tonio  Light;  Marcellus  E.  Foster,  Hous- 


30th  SCRIPPS  NEWSPAPER 
IN  BALTIMORE 

Po.t,  a  Tabloid,  Announced'to  Appear 
Shortly — Harold  Jacob,  to  Be 
Editor  and  J.  C.  Flagg 
Manager 

The  Scripps- McRae  organization  an- 


United  News,  the  feature  and  picture 
service  of  the  Newspaper  Enterprise  As¬ 
sociation,  the  special  Washington  service 
of  the  Scripps-McRae  Alliance  and  the 
i^rvice,  all  Scripps-McRae  organiza¬ 
tions.  It  also  will  have  membership  in 
the  Audit  Bureau  of  Circulations. 

This  is  the  second  venture  by  Robert 
P.  Scripps  and  Roy  W.  Howard  in  the 
field  of  tabloid  newsjrapers.  The  Wash¬ 
ington  News,  their  first  venture,  was 
launched  a  year  ago.  An  earlier  Scripps- 


the  Jacksonville  Metropolis  (now  the  ton  Chronicle,  and  J.  M.  Nor^  Jr.  ot  nounced  this  week  that  plans  had  been  ,  ui  -j  •  scripps- 

Jacksonville  Journal),  and  the  Pensacola  the  Fort  Worth  Star-Telegram  were  completed  for  establishing  a  one  cent  McRae  tabloid  is  the  Des  Moines  News. 


Journal  by  John  H.  Perry  and  Richard  present  at  the  meeting  in  connection  with  afternoon  tabloid  daily  newsf^per  in  Bal-  Publication  will  begin  as  .soon  as 
Lloyd  Jones  is  the  beginning  of  the  matters  pertaining  to  the  Texas  service,  timore.  The  new  paper  which  is  to  lie  mechanical  equipment  already  in  Balti- 
formation  of  another  chain  of  newspap-  William  F.  Metten.  of  the  Wilmington  known  as  the  Baltimore  Post,  will  be  the  more  can  be  installed.  The  five-story 
crs  which  may  eventually  number  25  or  (Del.)  Every  Evening  was  also  present,  Scripps-McRae  newspaper  in  the  brick  building  at  the  southeast  corner  of 


30  papers  located  in  all  parts  of  the  on  routine  business. 


United  States. 


Lombard  and  Hanover  streets  has  been 


United  States.  The  following  were  present  at  the  The  new  publication  will  be  published  leased. 

“I  hope,  before  I  get  through,  to  have  meeting:  Frederick  Roy  Martin,  Melville  six  days  a  week,  and  will  sell  for  one  J.  C.  Flagg,  formerly  business  man- 

as  fine  a  string  of  papers  as  anybody,”  E.  Stone.  Herbert  F.  Gunnison,  Kent  cent.  Like  the  other  publications  of  this  ager  of  the  l^s  Angeles  Record,  will  be 

Mr.  Perry  told  Editor  &  Publisher  in  Cooper,  Jackson  S.  Elliott,  Stuart  H.  group,  the  new  paper  will  have  a  policy  business  manager,  and  Harold  D.  Jacobs, 

his  office  in  New  York  last  Thursday,  Perry,  J.  R.  Youatt,  Milton  Garges,  W.  of  political  independence.  It  will  not  at  present  managing  editor  of  the  Wash- 


just  two  days  after  his  arrival  from  a  L.  McLean,  Adolph  S.  Ochs,  Charles  be  a  picture  paper,  but  a  closely  con- 
protracted  trip  through  Europe.  “I  Hopkins  Clark,  VV.  H.  Cowles,  Elbert  densed  newspaper  with  all  the  depart- 
don’t  know  much  about  the  Pensacola  H.  Baker,  Frank  P.  MacLennan,  D.  D.  ments  and  features  common  to  a  stana- 
Journal  except  that  I  cabled  to  close  the  Moore  and  E.  Lansing  Ray.  ard-sized  sheet. 

deal.  I  have  not  had  time  to  go  into  the  The  Oswego  (N.  Y.)  Times  was  The  paper  will  receive  the  complete 


deal.  I  have  not  had  time  to  go  into  the  The  Oswego  (N. 
matter  as  yet.  What  paper  am  I  going  to  elected  to  membership, 
buy  next.  I  don’t  know.  I’ll  buy  any¬ 
where  I  can  get  a  good  paper  at  an  at-  ' 

tractive  price.  No,  I  am  not  partial  to  SFPTFIW 

Southern  papers.  I  am  ready  to  make  a  t  ILtlTJ 

purchase  in  any  size  city  in  any  part  of  NEW  ’ 

the  country  when  the  opportunity  offers 
itself.  Before  I  get  through  I  hope  to 

have  25  or  30  such  papers.  i”~] - 

“The  tabloid  is,  I  think,  suited  particu-  I  ■ 
larly  to  those  cities  where  the  people  25 

travel  to  and  from  work  in  street  cars.  22 

subways,  and  elevated  trains,  because  of  *  *  * '  ^ 

its  convenient  size.  That  to  me  is  its 
great  merit.”  ;; 

At  this  point  Mr.  Perry  stopped  talk- 
ing  about  newspapers  and  his  newspaper  - 
ventures  and  returned  to  the  subject  of  2 

post-war  conditions  in  Europe  as  he  saw  - 

them  the  topic  with  which  he  began  the  •  - 
interview.  2  At 

“If  the  United  States  cancels  the  war  2“  New 

debt.s  due  it  by  the  variou.s  European  I 

nations,  I  believe,  we  will  be  considered  ^vo  -  55 

a  bunch  of  saps  by  the  people  of  Euroj>c.  I  Low 

True  Flurope  is  in  a  hard  way  because  I 
it  has  exhausted  its  liquid  assets.  Take 

Germany.  She  is  broke  just  the  same  as  ;  O 

Henry  F'ord  was  about  two  years  ago.  ne  fc _ _ _ 

Her  liquid  as.sets  are  exhausted  but  she  t 

is  a  great  thriving  manufacturing  na-  2 

tion.  There  are  industrial  towns  every  — 

few  miles  and  these  are  bee-hives  of  in-  ; 

dustry.  At  the  same  time  the  country  ;; _ 

is  suffering  from  a  shortage  of  ruhlx-r.  ’  _ _ 

gasoline  and  oils  so  that  you  hardly  ever  j  j 

see  an  automobile  except  for  the  taxi-  —  j 

cabs  in  the  cities  patronized  by  Ameri-  -  / 

cans.  Between  the  manufacturing  towns  -  / 

the  lands  are  cultivated  to  the  last  de-  -  1 

gree  and  the  farmers  are  getting  rich.  “  j 

“The  Germans,  like  everybody  els^  in  —  > 

Europe,  are  putting  up  a  hard  luck  story.  2  i 

What  the  L^nited  States  needs  in  F'uro|K!  r:  / 

is  more  men  like  Theoelore  H.  Burton  2  / 

who  will  go  over  there  and  tell  them  2  / 

straight  out  that  the  war  debts  must  be  ^  I 

paid.  Why  just  look  at  it  in  this  light.  I  < 

The  total  debt  to  the  United  States  is  :  / 

$10,l)00,()00,(KX)  and  during  the  past  Sum-  I  j - ; 

mer  Americans  spent  $700.<j(K).0(K)  in  /  • 

Europe.  If  they  continue  to  d(»  this  for  I  ; 

13  years  the.se  experKlitures  woukl  practi-  r  '  ' 

cally  wipe  out  the  entire  war  debt.”  /  / 


ard-sized  sheet. 

The  paper  will  receive  the  complete 


ington  News,  will  be  editor. 

Sunday  Edition  in  Memphis 

The  Memphis  News-Scimitar  began 


wire  services  of  the  United  Press  and  publishing  a  Sunday  edition  Dctolier  1. 


SEPTEMBER  ADVERTISING  SET  RECORD  FOR  MONTH  IN 
NEW  YORK  PAPERS— OCTOBER  HAS  LIKE  PROMISE 


ADVERTISING  LINEAGE 

New  York  Newspapers  Jan., 
ItM.  to  Sept..  1*22,  Inc. 

Upper  Black  Line— Trend  of 
Advertisina  Volume. 

Lower  Black  Line— Monthly 
Fluctuations. 

Diagonal  Dotted  Lines — Cumu¬ 
lative  Monthly  Totals  for 
Calendar  Years. 


DIRECTORS  MEET 


Executive  Committee  Decides  to  Meet 
November  13 

Routine  business  occupied  the  board  of 
directors  of  the  Associated  Press  who 
met  in  New  York,  October  4  and  5.  In 
the  absence  of  President  F'rank  B.  Noyes, 
Herbert  F.  Gunnison,  of  the  Brooklyn 
Eagle,  first  vice-president,  presidcil  over 
the  morning  sessions  and  Stuart  H. 
Perry,  second  vice-president,  of  the  .^d- 
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Herbert  F.  Gunnison,  of  the  Brookivn  reconls,  with  a  total  of  13.048,008  lines. 
Eagle,  first  vice-president,  preside.1  over  according  to  p^hminan-  estimates  by  the 
the  morning  sessions  and  Stuart  H.  New  \ork  Evening  Post  Statistical 
Perrv,  second  vice-president,  of  the  .^d-  Bureau,  which  ha<l  not  published  its 
rian'(Mich.)  Telegram,  presided  over  f'kures  in  detail  when  F:ditor  &  Pub- 
the  afternoon  sessions.  The  date  of  the  lisher  went  to  press.  TTiis  total  is 
executive  committee  November  meetinj?  44>0.(XX>  more  than  was  iniblishetl  m  Sep- 
has  been  changed  from  November  22  to  tember,  1919  and  1920,  an.l  OOO.OIX)  more 
November  1.3.  A  radio  message  was  re-  titan  the  1921  figure. 


Septemlier  aelvertising  in  the  New  setting  a  new  record  with  four  48-page  definite  result,  the  publishers  taking  the 
York  and  Brooklyn  papers  set  new  papers  in  a  row  on  Tuesday,  Wednesday,  position  that  they  prefer  to  omit  adver- 
records,  with  a  total  of  13.(H8,008  lines,  Thursday  and  Friday,  following  a  3(t-  tisiiig  rather  than  curtail  news  if  emerg- 
according  to  preliminan-  estimates  by  the  i>age  issue  on  Monday.  The  World  Series  ency  requires  cutting  down  the  size  of 
New  York  Evening  Post  Statistical  bail  games  and  the  convention  of  the  papers.  In  Hik*  with  this  policy  the  Times 


.\im  ricaii  Bankers’  .Association  in  the  city 
have  jiroiluced  a  heavy  volume  of  full- 
page  advertising  and  the  news  has  of 
course  been  far  bulkier  than  normal. 


omitted  24  columns  of  advertising  on 
Tuesday,  31  on  Wednesday  and  49  on 
Thursday  from  its  giant  48- page  p;ipers. 
Its  258  columns  on  Fridav  were  carrie<l 


has  been  changed  from  November  ^  to  tember,  1919  and  1920,  an.l  OOO.OIX)  more  No  decision  has  been  reached  by  the  without  omitting  any.  It  represents  a 
November  13  A  radio  message  wa”s' re-  than  the  1921  figure.  publishers  on  limiting  their  news  col-  paper  of  67  per  cent  advertising.  Confer- 

ceived  from  President  Noves  who  was  October  .startifl  with  an  even  heavier  unins  ir  an  effort  to  conserve  new.sprint.  eiices  on  other  conservation  measures  will 
en  route  to  the  Far  East  on  the  Empress  rush  for  all  of  the  irapt-rs,  the  Times  Several  conferences  have  been  without  be  continued  during  tlic  next  few  days. 
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Editor  &  Publisher  jor  October  7,  1922 


DON’T  HOARD  IDEAS,  USE  THEM  FAST 
AS  THEY  COME 

May  Christie’s  Formula  for  Producing  4,000  to  9,000  Words  a 
Day  Which  Newspapers  All  Over  World  Use — 

Does  Own  Typing,  Too 

By  ROSALIE  ARMISTEAD  HIGGINS 


64T  NEVER  hoard  ideas.  When  one 
comes  to  me,  I  use  it  imme¬ 
diately,  knowing  there  will  be  others." 


“Yes.  I  work  from  9  to  1  o’clock  and 
I  try  and  usually  do  write  4,000  words 
a  day.  The  day  I  arrived  from  Europe 


must  be  finished  by  January  1,  1923.  .  I  ALBANY  EVENING  NEWS 

am  not  worrying  about  them  though ;  rs'i-e  f 

I  suppose  that  they  will  be  finislied  STARTS  OCT.  10 

somehow.  _ 

“What  do  I  do  for  relaxation?  Well  ,  ^  „  by  Knickerbocker 

one  of  the  things  I  do  is  to  write  short  ^  c  a 

Stories.  Seriously  though,  when  it  comes  Prew,  but  with  Separate  Staffs — 
to  amusement,  I  am  particularly  fond  of  Hearst  Paper  Still  Rumored 

the  theater,  dancing  and  of  travel.”  Albany 

Miss  Christie’s  energy  is  positively 

amazing.  She  never  appears  worried  or  - 

tired,  or  bored,  just  always  happy.  Sue-  Albany,  N.  Y.,  Oct.  4. — Announce- 
cess  has  in  no  wise  spoiled  her.  ment  was  made  today  by  the  Press  Corn- 

Miss  Christie  has  many  friends  in  the  pany,  publisher  of  the  Knickerbocker 
literary  world  in  Great  Britain,  among  Press,  that  an  evening  edition,  to  be 
whom  is  Rudyard  Kipling,  whose  god-  known  as  the  Albany  Evening  News, 
daughter,  Cecil  Bailey,  married  Miss  will  be  issued  Tuesday,  October  10.  Its 
Christie’s  brother,  Major  Christie.  Be-  organization  and  personnel  will  be  dis¬ 
tinct  with  an  entire  new  editorial  staff. 
Separate  advertising,  circulation  and  me¬ 
chanical  organizations  have  been  per¬ 
fected  during  the  last  few  weeks  for  the 
creation  of  the  new  paper. 

The  Evening  News  will  have  a  full 
editorial,  circulation  and  advertising  or- 
iganization  in  Troy  and  Schenectady, 
where  the  Knickerbocker  Press  has  its 
organizations  for  editions  for  those  cities. 
Representatives  in  each  village  and  city 
in  Eastern  New  York  are  being  selected 
for  the  new  issue. 

The  new  paper  will  have  the  telegraph, 
cable  and  wireless  service  of  the  Con¬ 
solidated  Press,  United  Press  and 
United  News.  No  other  announcement 
of  the  staff  personnel  has  yet  been  made. 

The  rumor  persists  that  Hearst  will 
soon  close  a  deal  with  former  Governor 
Martin  H.  Glynn  for  the  purchase  of  the 
Times-Union  and  will  immediately  issue 
a  morning  edition  to  meet  the  competi¬ 
tion  of  the  evening  edition  of  the  Press 
company,  although  confirmation  is  im¬ 
possible. 

Another  rumor  is  to  the  effect  that 
Gov.  Glynn  will  become  contributing 
c-ditor  to  a  New  York  paper,  a  position 
similar  to  that  held  by  Dr.  John  H.  Fin¬ 
ley,  former  state  commissioner  of  edu¬ 
cation.  The  Times  and  Herald  are  both 
mentioned. 


This  bit  of  philosophy  fell  from  the  on  the  ‘Homeric,’  several  weeks  ago,  I  _ ^ _ ,  _  _ _  _  ,  _ _  _ 

lips  of  Miss  May  Christie,  the  English  wrote  4,000  words,  and  immediately  dis-  Christie’s  brother.  Major  Christie.  Be-  organization  and  personnel  will  be  dis- 

newspaper  woman,  whose  features  are  _ _ _ tinct  with  an  entire  new  editorial  staff. 

running  in  over  a  hundred  pewspapers  j  Separate  advertising,  circulation  and  me¬ 

in  the  United  States,  Australia,  New 
Zealand,  Hawaii,  Norway  and  Sweden. 

When  I  first  met  Miss  Chri.stie,  a  few 
days  ago,  she  was  dining  with  friends  in 
a  restaurant  in  Greenwich  Village, 
whither  she  had  gone  to  gather  material 
for  one  of  her  series  of  “Impressions  of 
New  York,’’  which  she  is  writing  for  the 
New  York  Evening  World.  She  was  a 
vision  of  loveliness  in  a  costume  of  rose 
colored  silk,  and  a  picture  hat  of  the 
same  shade.  She  is  strikingly  handsome, 
with  jet  black  hair,  hazel  eyes  ^d  fair 

complexion,  and  •  a  smile  that  is  posi-  — — — — — — . 

tively  entrancing.  To  associate  her  with 
work  is  difficult. 

The  chatter  and  noise  of  a  restaurant  M*y  Christie  was  bom  in  China, 

is  not  the  most  propitious  place  fur  an  reared  in  Scotland  and  now  lives  in 

interview,  though,  -so  I  immediately  En*land,  where  this  picture  was 

made  an  engagement  with  Miss  Christie  taken  at  her  country  home.  She 

to  call  on  her  at  her  hotel.  thinks  she  would  like  to  live  a  few 

“Well,  I  suppose  you  want  to  know  months  of  each  year  in  New  York, 

where  1  was  born,  she  said  as  we^  sat  |,ut  strong  ties  are  callingr  her  home 

cozily  chatting  over  a  cup  of  tea.  “I’ve  shortly, 

had  my  share  of  different  countries,  as 
1  was  born  in  China,  reared  in  Scotland, 
and  now  live  in  England,’’  she  said  with 
a  laugh. 

“It  happened  in  this  manner.  My 
father  was  a  physician,  and  at  the  time 
of  my  birth  my  parents,  both  Scottish, 
were  living  in  China,  where  he  was 
engaged  in  some  special  work.  I  left 
there,  however,  when  I  was  just  five 
years  of  age,  so  remember  little  of  it. 

I  spent  my  childhood  in  Scotland  arid, 
after  my  graduation  from  Edinburgh 
University,  came  to  America  in  1915  to 
try  out  my  luck  at  writing.  That  had 
been  my  ambition  since  the  early  age 

of  seven,  when  I  wrote  childish  verses  ,  . .  . . - . 

and  as  I  grew  older,  little  .stories.  My  - - - -  - 1  according  to  the  General  Radio  Company 

first  newspaper  work  in  the  United  patched  it  to  London.  One  day,  I  wrote  fore  comina  to  the  United  States  Miss  .  ,, 

.States  was  as  woman’s  editor  of  the  9000  words,  but  that  was,  of  course,  Chrisn^e  wfs  on  a  seven  moS  tour  ^".'he  research  laboratory  at  the  com- 
Pubhe  Ledger.  I  also  did  a  serial  for  f  xcentional  P  I  c  ■  a  .  ..  pany  s  works  at  Twyford  Abbey  photo- 


May  Christie  was  bom  in  China, 
reared  in  Scotland  and  now  lives  in 
Enfland,  where  this  picture  was 
taken  at  her  country  home.  She 
thinks  she  would  like  to  live  a  few 
months  of  each  year  in  New  York, 
but  strong  ties  are  callinir  her  home 
shortly. 


PICTURES  BY  RADIO  SOON 

British  Expert*  Predict  Wireless  De¬ 
livery  to  Papers  Everywhere 

.\t  no  distant  date  photographs  will  be 
sent  by  wireless  from  all  parts  of  the 
world  direct  into  the  newspaper  offices, 
according  to  the  General  Radio  Company 


the  paper,  ‘The  Impressions  of  Ellen 
Adair  in  America.’  After  about  six 
months  I  decided  that  I  wanted  to  go 
abroad  again,  so  the  Ledger  sent  me 
over  as  its  Paris  correspondent.  Then 
that  bug  of  free-lancing  got  hold  of  me 


and  I  gave  up  my  job.  The  war  had  presence  of  another  person  distracts 

start^  then  and  I  secured  passports  to  me.  But  when  I  pound  the  typewriter 

the  French  battle  front  and  s^t  to  the  myself,  I  am  alone  wuth  my  characters 

New  ^  ork  Sun  a  senes  entitled  Tales  thev  become  real  people  w’ho  think 

from  the  Firing  Line,  m  addition  to  two  and  move  and  live.  T  OTOw  verv  fonil 


verv  exceptional.  of  \frica  and  Australia  in  s^rch  of  '  V  ^ocks  ai  .wj.oru  rvooey  ynoiu- 

■’'Tcror  "’“'  4  ah'“.he 

1  1  fi  *  ♦  *  to  live  at  least  a  few  months  yet  gone  beyond  the  experimental  stage. 

^  year  in  New  York,  but  there  remarkable  results  are  stated  to  have 

writer,  I  feel  inispired  and  my  thoughts  is  a  strong  tie,  calling  her  back  to  ix-en  obtained. 

go  faster  oftentimes  than  1  can  write.  England,  a  splendid  young  Englishman.  Those  who  have  seen  the  radiograph 

But  that  is  not  the  case  when  I  dictate,  to  whom  she  was  married  two  years  and  pictures  say  they  are  quite  good  and 

The  presence  of  another  person  distracts  a  half  ago.  generally  recognizable.  Though  the  main 

me.  But  when  I  pound  the  tpewriter  I  failed  to  say  that  May  Christie  is  criticism  is  that  the  claritv  of  the  pic- 

myself,  1  am  alone  wuth  my  characters  j^t  in  her  early  twenties.  During  her  tures  leaves  room  for  improvement,  this, 

and  thev  herome  real  mvinlp  whr>  think  _ i _ u _ _  •.  •  ■,  -n  t  _ j-  j  _ 


go  faster  oftentimes  than  1  can  write. 
But  that  is  not  the  case  when  I  dictate. 


and  they  beemne  real  people  who  think  visit  in  New  York,  she  has  been  shown  it  is  said,  will  be  remedied  in  time. 


articles  VweTk  from’ l!!ondon' and  P^  and  move  and  live.  I  grow  very  fond  many  courtesies  and  recently  was  the  'The  pictures  which  have  been  received 
rako  heJrwrS  d^dv  Sometimes  It  IS  honor  guest  at  a  luncheon  given  by  Dr.  by  the  General  Radio  Company  were 


I  also  began  writing  daily  features  un¬ 
der  my  own  name.  May  Christie,  and 
found  a  strong  love  interest  with  plenty 
of  action  were  the  two  things  most  de¬ 
sired  by  the  reading  public.  My  features 


the  villian  in  my  story  that  I  love 
best.  _  No,  I  do  not  use  a  portable 
machine.  This  machine  which  you  see 
is  a  full  sized  one,  and  has  traveled 
52,000  miles.  It  is  wonderfully  gratify- 


Frank  Crane,  when  a  number  of  maga-  wirelessed  direct  on  to  a  specially  made 


ni  thousands  of  readers  are  No  successor  to  Robert  M.  Lynn,  as 

the  Daily  Sketch,  Daily  ^lail,  Illustrated  enjoying  one’s  work.  That  spurs  me  on  managing  editor  of  the  Richmond  (Va.) 


zine  editors  were  invited  to  meet  her. 

Abolishes  Mansging  Editor’s  Post 

No  successor  to  Robert  M.  Lynn,  as 


Sun  Pictorial,  and  other  papers  and 
magazines.  One  of  the  first  of  them 
was  Helene’s  Married  Life.’  Encour¬ 
aged  by  my  success  in  England,  I  came 
to  America  and  began  syndicating  my 
stories,  some  of  the  Ixittcr  known  of 
which  are; 

“  ‘For  the  Ixive  of  Betty,’  ‘The  Eternal 
Eve,’  ‘Love’s  Gamble,’  ‘The  Marriage  of 
Anne,’  ‘One  Glorious  Year,’  ‘The  Better 
Man,’  and  ‘The  Garden  of  Desire.’ 

“I  am  doing  both  daily  features  and 
.serials  at  present.  For  instance,  one  of 
my  daily  features,  ‘Their  Married  Life,’ 


all  the  harder.  News-Le.ader,  will  be  named  for  the  International  Paper  Company  is 

“Yes,  of  course  my  work  appeals  more  present.  Upon  Mr.  Lynn’s  departure  for  taking  about  50  editors  from  Michigan, 

to  women  than  men,  and  you  can  say  W  ashington,  October  1,  to  be  the  News-  Illinois,  Indiana,  Kentucky,  Missouri, 

in  capital  letters  that  ‘I  Love  Women.’  Leader’s  representative  there.  Dr.  Doug-  Kansas  and  Texas  on  an  inspection  trip 

I  think  I  have  a  sympathetic  understand-  las  S.  Freeman,  editor  of  the  paper,  Three  Rivers,  Qu_e.  Thev 


sensitive  celluloid  film  which  afterwards 
was  developed. 


International  Host  to  Editor* 

The  International  Paper  Company  is 


in  capital  letters  that  ‘I  Love  Women.’ 
I  think  I  have  a  sympathetic  understand- 


Kansas  and  Texas  on  an  inspection  trip 
to  its  mill  at  Three  Rivers,  Que.  They 


ing  of  my  own  sex  and  I  have  many  assumed  general  supervision  of  the  news  Chicago  October  2  and  _  will  spend 


womCT  friends,  so  naturally  I  write  department.  William  J.  Robertson  enn- 

principally  for  them.  I  want  to  be  loved,  tiniies  as  city  editor  and  Roy  C.  Fitz-  and  yuebec.  Chester  \V.  l.yman,  vice- 
and  to  have  many  friends.”  gerald  remains  head  of  the  telegraph  president  of  the  International  Paper  Com- 

“Where  do  you  get  your  ideas  for  desk.  In  this  way  the  managing  editor’s  P3iiy>  joined  the  party  at  Montreal  while 
lur  stories,”  I  asked  Miss  Christie,  duties  are  absorbed  by  others  on  the  news  .!•  U.  Fearing  Western  sales  manager, 
'rom  travel  and  meetine'  oeoole  con-  staff.  started  with  them  from  Chicago. 


aliout  10  days  at  the  mill  and  in  Montreal 
and  Quebec.  Chester  W.  Lyman,  vice- 


your  stories.”  I  asked  Miss  Christie,  duties  are  absorbed  by  others  on  the  news 
“From  travel  and  meeting  people  con-  staff. 


stantjy,  and  then,  too,  just  as  I  said  the 
evening  we  met,  I  use  my  ideas  as  fast 


runs  five  ^  hundred  words,  while  the  as  they  come  and  that  seems  to  bring 


serial  is  nine  hundred  words. 

“But  do  you  have  regular  hours  for 
working  and  do  you  average  a  certain 
number  of  words  a  day  in  your  writ¬ 
ings,”  I  questioned.  Miss  Christie’s  reply 
almost  took  my  breath  away. 


Fifty  Years  on  the  Commercial 

George  Hilbert,  superintendent  of  the 


and  that  seems  to  bring  Year*  on  the  Commercial  New  College  Paper  Out 

more.  I  have  come  to  .\merica  to  visit  George  Hilbert,  superintendent  of  the  The  first  issue  of  “Fire,”  an  intercol- 
principal  cities  of  your  composing  room  of  the  Buffalo  Com-  legiate  humorous  weekly  published  at  San 
can  write  more  .American  mercial.  September  30  completed  his  50  .Antonio,  Tex.,  has  made  its  appearance. 

years  of  service  with  this  newspaper.  It  is  a  forum  of  undergraduate  ver.se. 


some  of  the  principal  cities  of  your  composing  room  of  the  Buffalo  Com 
country,  so  I  can  write  more  .American  mercial.  September  30  cfimpleted  his  5< 
stories.  vearc  nf  errvire  with  this  npwsnaner 


“I  have  five  English  contracts  for 
serial  stories,  of  80,000  words  each  which 


It  is  a  forum  of  undergraduate  verse. 


His  associates  presented  him  with  a  jokes  and  short  articles  and  will  be  made 
lamp  up  of  contributions  of  college  writers. 
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CAN  MEDICINE’S  PLACE  IN  THE  NEWS 
BE  IMPROVED? 


Closer  Co-operation  Between  Physicians  and  Journalists  Would 
Mean  a  Better  Informed  Public  in  All  Matters  of  Health 
— Harmful  News  of  Advances  Could  Be  Prevented 


premature  and  incompetent  reporting  of 
their  experiments  and  achievements. 
“Unethical”  is  a  fearful  and  terrifying 
judgment  to  be  pronounced  on  the  inves¬ 
tigator  and  experimenter  suspected  of  an 


on  getting  the  news,  if  not  from  doctors 
then  from  thankful  and  enthusiastic  pa¬ 
tients — and  with  scant  regard  for  what 
the  reporter  considers  the  illegitimate 
ethics  of  medicine. 


By  PALMER  SMITH 


EDITORIAL  NOTE — Mr.  Smith  is  an  editorial  writer  on  the  New  York  Evening  World. 
In  the  article  that  follows  he  raises  the  question  of  whether  or  not  newspapers  should  not 
employ  medical  critics. 


DELATIONS  between  the  medical 
profession  and  the  newspapers  are 
not  what  the  newspaperman  believes  they 
ought  to  be.  The  code  of  ethics  that 
rules  the  “orthodox”  healers  is  a  sore 
trial  to  journalists  who  sense  the  news 
value  in  the  progress  of  medicine  and 
surgery. 

Both  journalist  and  physicians  profess 
devotion  to  the  welfare  of  the  public. 
Both  are  sincere.  But  no  fair-mind^ 
jourtulist  or  physician  can  escape  the 
conviction  that  newspapers  have  failed 
to  instruct  and  inform  the  public  regard¬ 
ing  the  epochal  advances  in  the  art  of 
curing  the  sick  and  preserving  the  health 
of  the  well. 

Newspapers  are  in  part  responsible. 
But  the  makers  of  the  newspapers  believe 
the  medical  profession  is  more  at  fault. 
There  is  no  denying  that  the  two  groups 
have  failed  to  co-operate  effectively. 

The  public  ought  to  be  better  informed 
regarding  the  rudiments  of  medicine  and 
the  new  methods  of  fighting  and  prevent¬ 
ing  disease.  The  medical  profession  de¬ 
serves  more  intelligent  and  more  dis¬ 
criminating  boosting  by  the  press.  The 
newspapers  deserve  more  considerate 
treatment  by  the  doctors. 

Journalists  resent  the  secretive  tactics 
of  the  doctors.  The  medics  decry  the 
“sensationalism*  of  the  press  in  reporting 
“quacks”  and  fake  “cures.” 

The  newspapers  know  the  medical  so¬ 
cieties  are  only  too  ready  to  furnish 
“hand  out”  news  when  it*  is  a  case  of 
fighting  “unorthodox”  methods  of  heal¬ 
ing.  But  reporters  find  it  almost  impos¬ 
sible  to  get  authentic  and  aqthoritative 
news  of  what  is  going  on  in  the  profes¬ 
sion.  The  news  is  stale  before  an  “ethi¬ 
cal”  physician  will  vouch  for  it. 

Several  recent  developments  in  the 
news  and  in  medicine  suggest  that  now  is 
a  good  time  for  an  effort  to  improve  re¬ 
lations  between  the  press  and  the  medical 
fraternity. 

The  rise  and  spread  of  chiropractic 
and  other  “isms”  and  “ics”  have  threat¬ 
ened  the  prestige  of  the  orthodox.  The 
profession  realizes  that,  more  than  ever 
before,  it  needs  the  services  of  the  press. 

More  important,  perhaps,  was  the  re¬ 
cent  visit  of  Dr.  Adolf  Lorenz.  Many  of 
the  more  enlightened  members  of  the 
profession  were  heartily  disgusted  by  the 
contemptible  treatment  accorded  this  dis¬ 
tinguished  Viennese  orthoj^dist  as  a  re¬ 
sult  of  doctrinaire  application  of  the  so- 
called  “ethics”  of  the  profession  by  nar¬ 
row  and  jealous  rivals. 

Dr.  Lorenz  was  “good  copy.”  He  was 
“played  up”  in  the  news.  He  got  un¬ 
limited  “free  advertising,”  as  the  sticklers 
for  “ethics”  complained. 

Therefore  he  was  “unethical.”  Some 
physicians  and  orthopedists  did  their 
best — or  worst — to  make  his  visit  abor¬ 
tive. 

What  was  the  result?  Orthopedic  sur¬ 
gery  got  a  tremendous  boost.  Many  a 
“hopeless  cripple”  found  hope.  Dr.  Lo¬ 
renz  couldn’t  cure  all  the  ca.ses  offered, 
but  he  was  frank  to  admit  that  .\meri- 
can  orthopedists  could  do  the  work. 
Much  of  the  “free  advertising”  of  Dr. 
Lorenz  redounded  to  the  advantage  of 
local  orthopedists,  his  critics. 

As  in  orthopedic  surgery  so  it  is  in 
other  fields  of  medicine  and  surgery. 
“Free  advertising”  of  the  right  kind 
would  help  the  newspapers,  their  readers, 
and  the  specialists  and  general  practition¬ 
ers.  Many  physicians  have  been  shrewd 
enough  to  see  this. 

The  Lorenz  case  served  to  start  an  ar¬ 
gument  with  Dr.  X.,  a  distinguished  pro¬ 
fessor  of  surgery  in  one  of  the  leading 
medical  schools  of  the  country.  The  ethics 


of  medicine  prevent  my  naming  this 
gentleman.  It  might  do  him  irreparable 
harm  and  would  surely  prejudice  many 
physicians  against  the  conclusions  result¬ 
ing  from  the  conversation. 

Dr.  X  admitted  the  persecution  of  Dr. 
Lorenz  had  been  shameful.  He  admitted 
the  public  ought  to  be  better  informed 
regarding  current  development  in  medi¬ 
cine  and  that  the  newspapers  were  the 
only  practical  means  of  spreading  the 
information  to  do  the  most  good. 

I  was  prepared  to  concede  that  physi¬ 
cians  and  surgeons  had  been  injured  by 


WHY  NOT  A  CRITIC  ON  MEDICINE? 

W  now  have  critics  of  the  drama,  the  movies,  art  and  music  who  seriously 
attempt  to  pick  the  good  from  the  had  for  us. 

Experts  on  the  sport  pages  tell  us  about  the  swat  of  Ruth  and  the  wallop 
of  Dempsey.  Big  money  is  paid  to  best  guessers  of  the  ponies. 

Health  is  just  as  important  as  amusement  and  sport.  Why  not  a  critic 
of  medicine  who  can  write  intelligently  about  the  latest  advances  in  that 
science? 

EDITOR  '&  PUBLISHER  would  like  to  have  your  opinion  of  the  sug¬ 
gestion  made  by  Mr.  Smith  in  the  accompanying  article. 


inclination  toward  “free  advertisement.” 

But,  I  insisted,  the  medical  profession 
is  to  blame  for  this  attitude.  Reputable 
physicians  refuse  to  give  authoritative 
news  to  reporters.  Newspapers  with  a 
proper  realization  of  news  values  insist 


ROLLO  OGDEN  APPOINTED  EDITOR 
OF  THE  NEW  YORK  TIMES 


Photographed  especially  for  and  copyrighted  by  Edito*  &  Publisher 

ROLLO  OGDEN  has  Ix-en  named  edk  -at  the  Union  Theological  Seminary  for 
itor  of  the  New  York  Times,  sue-  another  year  and  was  ordained  in  1881. 
ceeding  to  the  chair  which  was  made  He  sih-TU  that  year  as  associate  pastor 
vacant  by  the  death  in  July  of  Charles  of  the  First  Church  in  Cleveland  and 
Ransom  .Miller  who  had  held  it  for  over  was  a  missionary  in  the  City  of  Mexico 
forty  years.  Mr.  Ogden  has  been  an  for  the  next  two  years.  From  1883  to 
associate  editor  of  the  Times  for  the 
past  two  years  and  since  Mr.  Miller’s 
death  has  l)cen  the  senior  editorial  writer 
in  charge  of  the  page. 

Mis  connection  with  the  Times  fol¬ 
lowed  many  years  as  editor  of  the  Eve¬ 
ning  Post,  which  he  joinctl  in  1891 


1887  he  was  pastor  of  the  Case  Avenue 
Church  in  Cleveland,  resigning  to  enter 
literary  work  in  New  Y’ork. 

In  a  biographical  sketch  of  Mr.  C^- 
deii  in  1917,  Editor  &  Publisher  said: 

“Mr.  Ogden’s  hobby  is  golf  and  when 
he  is  not  devoting  his  energies  and  tal- 


Physicians,  I  contended,  should  talk 
more  freely  to  reporters. 

“But,”  objected  Dr.  X,  “when  medical 
men  do  talk  in  public  before  medical  as¬ 
sociations  and  through  other  ethical 
channels  the  reporters  garble  and  sen¬ 
sationalize  the  news.” 

In  many  cases  I  was  forced  to  admit 
this  was  only  too  true.  The  average  re¬ 
porter,  I  confessed,  is  not  competent  to 
report  the  news  of  the  science  of  medi¬ 
cine,  allowing  proper  reservations  for 
mere  experimental  advance  and  giving 
proper  emphasis  to  developments  impor¬ 
tant  to  the  health  and  cure  of  the  com¬ 
munity.  Only  a  student  of  medicine  has 
the  l^ckground  for  competent  under¬ 
standing,  analysis  and  popularization  of 
what  comes  out  in  the  scientific  jargon 
used  by  the  ethical  scientists  in  their 
ethical  public  statements. 

Why  not  physicians  as  reporters? 
That  was  a  question  that  came  to  both 
the  doctor  and  the  newspaper  man.  But 
there  were  several  objections. 

Even  now  some  doctors  do  write  med¬ 
ical  columns  and  departments  for  news¬ 
papers.  The  ethical  Dr.  X  damned  these 
heartily  as  “mail  order  doctors”  and  as 
“unethical”  seekers  for  personal  adver¬ 
tising. 

But  if  an  ethical  doctor  becomes  un¬ 
ethical  when  he  writes  for  a  newspaper, 
how,  I  asked,  can  a  newspaper  employ  a 
trained  medical  reporter?  An  ethical 
doctor  had  rather  talk  to  the  rawest  cub 
reporter  than  to  contaminate  his  standing 
by  contact  with  anyone  who  is  “unethi¬ 
cal.” 

There  the  discussion  seemed  to  hang 
until  we  returned  to  the  question  of  what 
caused  the  “mail  order  doctors”  to  be  re¬ 
garded  as  unethical. 

One  reason  appeared  to  be  the  signing 
of  their  names  to  medical  comment.  An¬ 
other  was  prescription  without  personal 
diagnosis. 

Then  why  not  anonymous  reporting  of 
medical  affairs  ?  Why  not  a  man  bearing 
much  the  same  relation  to  medical  prog¬ 
ress  that  the  music  critic  does  to  music, 
the  book  reviewer  to  literature? 

Why  not  a  competent  medical  reporter 
and  critic  employed  by  the  newspaper 
and  recognized  by  the  medical  profession 
— writing  anonymously  or  under  a 
pseudonym  ? 

Why  not?  The  question  is  proposed 
to  newspaper  men. 

To  make  such  an  arrangement  practi¬ 
cal  and  workable  would  require  the  co¬ 
operation  of  the  medical  association  of 
the  city  in  which  the  critic  would  do  his 
work.  Probably  the  critic  would  have 
to  be  chosen  from  the  ranks  of  the  asso¬ 
ciation. 

Isn’t  it  worth  while  to  make  another — 
and  yet  another — effort  to  enlist  medical 


assistant  literary  editor  under  the  editor-  cuts  to  the  editorial  policy  of  the  Eve-  support  of  more  comprehensive,  more 


ship  of  E.  L.  (jodkin.  He  later  became  ning  Post,  he  may  be  fijund  on  the  links 
an  editorial  writer,  continuing  in  that  near  his  home  at  Summit,  N.  J.  He  is  a 
capacity  while  Horace  White  was  editor  member  of  the  Century  Club  and  un 


like  most  men  who  live  out  of  the  city, 
takes  a  lively  interest  in  the  affairs  of 
the  organization.  He  makes  friends  to 
hold  them  in  bonds  of  the  closest  fel¬ 
lowship.  He  is  always  the  same,  even- 
tempered  and  kindly-mannered,  ever 
born  in  Sand  Lake,  N.  Y.,  January  19,  reatty  to  listen,  prepared  always  to  ad-  ter  newspapers  isn’t  it  worth  while  to  try 

1856,  graduated  from  Williams  College  vance  the  interests  of  others,  Init  deck!-  to  drive  an  opening  wedge  into  the  un- 

in  1877,  studied  at  the  .\ndover  Theo-  i-dly  diffident  when  the  subject  veers  ethical  ethics  which  the  newspapers  con- 

logical  Seminary  from  1877  to  1879  and  around  to  himself.”  demn. 


and  he  succeeded  Mr.  White  in  1903, 
having  complete  editorial  supervision  of 
the  paper  until  a  little  over  two  years 
ago,  when  he  joined  the  Times’  staff. 
Before  he  joined  the  Post  31  years  ago, 
he  was  a  Presbyterian  minister.  He  was 


authoratitive,  and  more  intelligible  and 
popular  presentation  of  the  news  of  med¬ 
ical  progress  and  the  possibilities  of  bet¬ 
ter  health  for  the  public? 

The  newspapers  may  fail.  Certainly 
newspaper  men  would  have  to  make  the 
trial  with  the  expectation  of  having  to  go 
more  than  half  way.  But  as  a  matter  of 
public  service  and  in  the  interest  of  bet- 
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ONE  MAN  GETS  DAILY  LINEAGE  ONLY 
FOR  PEORIA  PAPER’S  WANT  PAGES 

He  Studies  Prospect’s  Business  'and  Sells  Him  Copy  That  Fits 
Its  Needs — Another  Idea  on  Short  Accounts  of  Agencies 
— Gwaltney  Expands  Want  Ad  Gospel 


FRIES,  manager  of 
advertising  department 
Daily  Times,  has  been 


Henry  J.  Fries 


By  C.  L.  PERKINS 

Exicutive  Secretary,  Nati(  nal  Afsociaticn  of  Newspai>er  Classified  Advertising  Managers 

■fT  A.  DRY  DEN',  classified  manager 
t»{  the  Peoria  Journal-Transcript, 
has  worked  out  a  plan  for  getting  daily 
contracts,  which  is  meeting  with  suc¬ 
cess.  He  explains  the  plan,  which  has 
produced  worth-while  business  as 
follow.s : 

‘■The  salesmen  are  trained  along  the 
lines  of  knowing  the  article  they  have  to 
sell  and  showing  the  advertiser  to  what 
advantage  he  can  use  our  columns  to 
obtain  results.  We  have  worked  out  a 
plan  to  obtain  daily  lineage  contracts  in 
this  way.  We  have  one  man  who  does 
nothing  but  sign  daily  lineage  contracts. 

On  his  first  call  at  a  man’s  place  of 
business  he  finds  out  just  what  he  has 
in  stock  from  which  he  could  reap  some 
results  if  he  advertised  it  in  the  classi¬ 
fied  columns. 

“Probably  a  week  or  ten  days  pass 
before  he  calls  again  and  by  that  time 
he  has  his  sales  talk  well  laid  out,  plus 
.several  pieces  of  copy  which  he  has 
written  that  pertain  to  this  man’s  par¬ 
ticular  business.  We  believe  this  method 
eliminates  a  great  many  arguments,  and 
as  a  result,  we  have  lost  a  very  small 
percentage  of  daily  lineage  advertisers. 

“Contracts  are  then  turned  over  to 
our  street  solicitors  in  their  respective 
districts.  Once  a  month  our  service 
man  calls  on  all  contract  advertisers,  to 
see  if  they  are  getting  the  proper  kind 
of  service  and  if  they  are  satisfied.  In 
the  event  that  there  should  be  any  mis¬ 
understandings  or  grievances  which  they 
might  have,  they  can  be  settled  im¬ 
mediately,  thereby  holding  the  accounts. 

Since  we  started  this  idea  we  have 
signed  up  on  an  average  of  four  new 
contract  advertisers  a  day.  We  believe 
that  the  time  has  passed  when  a  man 
can  go  into  a  place  of  business  and  use 
high-pressure  methods  to  obtain  a  con¬ 
tract.  He  may  succeed  in  signing  up  a 
few  under  this  plan,  but  the  advertisers 
will  feel  that  they  had  been  forced  to 
sign  something  they  did  not  want  to, 
and  in  the  long  run  it  would  be  very 
costly  to  the  department.  The  life,  of 
a  classified  page  is  the  daily  lineage 
advertising. 

“If  a  newspaper  wants  to  have  this 
classified  business,  it  must  realize,  that 
regardless  how  small  the  ad  may  be, 
the  advertiser  is  entitled  to  the 
amount  of  service  as  the  one  whose  ad¬ 
vertising  is  ten  times  greater.  With 
this  thought  instilled  in  our  j»ersonnel 
we  have  been  able  to  create  a  great  deal 
of  enthusiasm  and  our  lineage  has 
shown  a  healthy  increase.” 


tTENRY  J 
classified 
of  the  Eric 
actively  engaged 
in  the  newspaper 
advertising  field 
since  1914.  He 
started  in  the 
display  advertis¬ 
ing  department  of 
the  Erie  Daily 
Times  and  con¬ 
tinued  in  that 
capacity  until  the 
first  of  the  pres¬ 
ent  year,  when  he 
was  made  man¬ 
ager  of  the  class¬ 
ified  department. 

Mr.  Fries  was 
one  of  the  organ¬ 
izers  of  the  Erie  Advertising  Club  and  its 
president  for  several  terms.  He  is  past 
president  of  the  Erie  Kiwanis  Clab  and 
an  ^Hve  and  enthusiastic  memtier  of 
.sev^ai  of  Erie’s  civic  iKtdies. 

— - 

issues  according  as  the  paper  publishes, 
because  95  per  cent  of  these  agencies 
will  advertise  at  least  six  or  more  times 
during  the  year  we  are  able  to  publish 
the  majority  of  the  ads  ordered  and 
hardly  ever  lost  any  money  on  them. 

“The  following  self-explanatory  ex¬ 
ample  will  no  doubt  be  of  value  to  some 
classified  managers  for  future  use : 


wanted  columns  yet  entirely  ignore 
many  other  ways  whereby  they  could 
use  classified  advertising  with  as  great 
profit. 

To  give  this  message  to  the  Milwaukee' 
public  Mr.  Gwaltney  is  sending  out  a 
four-page  folder  to  a  selected  list.  The 
first  page  of  the  folder  contains  the 
following  quotation  taken  from  the 
article  mentioned  in  Editor  &  Pub¬ 
lisher: 

“After  a  product  becomes  identified  in 
the  minds  of  the  public  as  especially 
suitable  for  one  particular  use,  it  often 
is  a  difficult  problem  to  make  the  public 
appreciate  that  the  product  has  other 
uses  equally  valuable.” 

The  inside  of  the  cover  contains  a 
letter  which  reads  as  follows: 

“EXTEND  THIS  POWER  SHAF'F  TO 
EVERY  DEPARTMENT  OF  YOfR 
ursi.NEss 

“The  truth  of  this  cover  quotation  is  obvious. 
Of  course,  the  multiplicity  of  the  equally  valu¬ 
able  uses  of  one  of  our  products,  industry  Rcn- 
erally  has  adoptetf  but  one.  Employment  man.t- 
gers  use  it  as  a  habit. 

"Traffic  managers,  shop  foremen,  purchasing 
agents,  stock  clerks,  factory  superintendents 
and  treasurers  can  use  it  as  successfully.  An 
economic  force  in  business,  it  will,  if  admitted 
•o  use  in  every  department,  make  and  save  from 
a  few  hundred  to  a  few  thousand  dollars  every 
12  months. 

“The  same  service  that  finds  a  man  when 
you  need  help  in  the  shop,  sales  department  or 
office  will  find  a  man  who  will  pay  cash  for  dis¬ 
carded  machinery,  unu-ed  tools,  surplus  stocks 
or  materials  and  used  furniture— and  there  is 
$1,000,000  worth  of  this  ‘dead  wood’  stored  in 
warehouses,  dark  comers  and  other  out-of  sight 
l>laces  of  Milwaukee  county  industries. 

“It  will  find  a  man  to  save  the  waste  where 
waste  is  not  eliminated.  It  will  find  the  man 
who  found  the  keys  the  janitor  lost  or  the  tire 
lust  from  a  truck  or  the  freight  car  lost  <n 
transit. 

“It  will  find  a  man  who  is  going  to  Houstm, 
Alaska,  Europe  or  Argentina,  and  who  will 
transact  business  for  you. 

“It  will  find  a  man  who  has  additional  capital 
or  who  has  for  sale  or  wants  to  buy  stork, 
bonils,  or  other  securities. 

“The  above  uses  are  only  illustrative  and  in 
no  sense  complete.  There  are  scores  of  other-. 
The  service  is  ba^ed  on  the  fundamontal  fart 
that  ‘what  one  man  wants  another  manias,  ami, 
•hat  one  man  has  another  man  wanp.*'  Clas-i- 
fied  advertising  will  find  the  man.  ' 

“Jsist  as  a  business  engineer  could  come  into 
your  business  and  point  out  short  cuts  _  and 
economies  not  recognized  by  you,  so  can  a  Jour¬ 
nal  representative  point  out  unrecognized  want 
ad  uses  that  mean  profits  and  savings. 

“This  is  the  opportunity  we  ask.  When 'can 


RIGHTS  TO  EXCLUSIVE 
CARRIERS  UPHELD 


U.  S.  District  Court  of  Appeals  Affirms 
Landis’  Decision  in  Chicago  Tribune 
Case — Establishes  Important  Cir¬ 
culation  Principle  Counsel  Holds 


THE  EVER  SHORT  AGE-NCY 
Month  of  Seiitember,  1922 


Date 
Ordered 
.Sept.  3. 
Sept.  10. 
.Sept.  17. 
Sept.  24 . 


Totals 


No.  of 

Total 

Tot.-il 

.Amount 

•Amount 

15% 

.•\(is 

I.ines 

.At 

Cost 

Remitted 

Short 

Discount 

6 

28 

15 

4.20 

3.50 

.14 

'  .56 

8 

36 

15 

5.40 

•  4.62  , 

.06 

.72 

5 

40 

15 

6.00 

5.04 

.16 

.80 

7 

34 

15 

5.10 

4.35 

.07 

.68 

26 

138 

15- 

20.80 

17.51 

"^43 

2.76 

“The  above  copy  is  43  cents  short 
for  the  month  of  September,  and  when 
they  forward  their  copy  and  remittance 
for  October  we  apply  43  cents  of  the 
same  amount  paid  on  September  shortage  and 
ptibjisli  October  ads  with  the  exception' 
of  the  one  or  two  ads  that  we  return 
with  our  statement  to  th^.  tfgUncy  to  cover 
the  shortage.  Thus  ^  seldom  lose  any¬ 
thing  on  agency  bq^iness  and  the  agencies 
are  very  much  mqpe  careful.” 


a  man  from  our  office  meet  a  man  from  your 
office  and  explain  how  this  want  ad  power  shaft 
ran  be  extended  from  the  employment  office 
through  the  entir<y  plant  and  show  how  to 
'hooker  on’  in  every  department? 

“To  arrange  for  the  appointment  'phone 
Grand  6,000. 

“THE  MILWAUKEE  JOURNAL, 
“Harry  Gw.altney, 
“Classified  Advertising  Manager.’’ 


TJAVING  read  the  article  in  a  re- 
cent  issue  of  Editor  &  Publisher 
on  the  subject  of  agencies’  remittance 
shortages.  Charles  R.  Ruck,  classified 
advertising  manager  of  the  Xew  Haven 
Register,  contributes  the  following  plan 
with  the  idea  that  it  will  help  other 
classified  managers: 

"I  used  to  simply  mark  the  copy  in- 
sulficicnt  funds  and  return  but  invariably 


^HARLES  W.  HORN,  who  for  the 
past  year  has  been  classified  ad- 
*  ♦  *  \erttsing  manager  of  the  .\tlanta 

THE  usefulness  of  the  trade  journal  ^•wrgian,  has  become  promotion  manager 
^  and  particularly  the  value  of  Ed-  classihed  department  ot  the  Los 

itor  &  Publisher  to  its  readers  is  proven 


every  week  to  the  writer. 

Last  week  one  of  the  proofs  was 
when  Harry  Gwaltney,  classified  adver¬ 
tising  manager  of  the  Milwaukee  Journal 
and  president  of  the  Association  of 
Newspaper  Classified  Advertising  Man¬ 
agers,.  explained  how  he  had  recently 


.\ngcles  Examiner.  Warren  H.  Bearden 
has  succeeded  Mr.  Horn  as  classified 
advertising  manager  of  the  Georgian. 


D.  E.  Keen  Recovering 

D.  E.  Keen,  editor  of  the  Mount  Car¬ 
mel  (Ill.)  Republican-Register,  has  re- 


(By  Telegraph  to  Editor  &  Publisher) 

Chicago,  Ill.,  October  3. — Sitting  here 
as  the  United  States  District  Court  of 
.\ppcals.  Federal  Judges  Baker,  Al- 
schulcr  and  Evans  today  rendered  a  de¬ 
cision  affirming  that  handed  down  last 
February  by  District  Court  Judge  K.  M. 
I^ndis.  in  which  a  suit  brought  by  the 
Chicago  Journal  of  Commerce  against  the 
Chicago  Tribune  was  dismissed  for  want 
of  equity. 

The  Chicago  Journal  of  Commerce 
sought  to  collect  $250,000  damages  and 
to  force  the  Tribune,  through  injunc¬ 
tion  proceedings,  to  withdraw  commun¬ 
ications  to  newspaper  distributing  agen¬ 
cies  in  which  the  latter  were  advised  that 
their  carriers  could  deliver  the  Journal 
of  Commerce,  but  if  they  did  so,  the 
Tribune  Company  would  refuse  to  sell 
them  Tribunes. 

Not  only  did  the  court  uphold  Judge 
Landis  in  all  phases  of  his  decision  but 
wrote  a  decision  which,  attorneys  con¬ 
tend,  establishes  precedents  of  import¬ 
ance  to  every  newspajier  in  the  country. 
The  Journal  of  Commerce  accused  the 
Tribune  “of  conspiracy,  unfair  compe¬ 
tition,  monopoly,  restraint  of  trade,  boy¬ 
cotting,  wrongful  and  malicious  interfer¬ 
ence  with  contractual  and  voluntary  re¬ 
lations.” 

In  their  lengthy  decision.  Judges 
Baker,  .Mschuler  and  Evans  said  in  part: 

“The  individual  defendants  had  no 
malice  toward  the  plaintiff  and  acted 
only  on  behalf  of  the  Tribune  Company 
directors  and  executive  officers  of  the 
Tribune  Company”  and  therefore  the 
corporation  “had  no  malice,  but  acted  in 
good  faith  oh  lines  laid  out  by  counsel, 
therefore,  if  the  advice  correctly  ap¬ 
plied  the  law  to  the  conceded  facts, 
there  was  no  violation  of  Fcfler.il  anti¬ 
trust  laws  in  any  respect. 

“Conceded  facts  were  that  carriers 
owned  their  routes,  ‘that  they  purchased 
outright  each  day  the  number  of  news¬ 
papers  needed  for  distribution.’  that 
there  was  no  contract  or  understanding 
by  which  the  Tribune  Company  could 
control  what  other  new.spapers  the  car¬ 
riers  should  distribute;  and  that  there 
wa>  no  contract  or  understanding  by 
which  the  carriers  could  require  the 
Trihune  Company  to  continue  to  sell 
them  its  newspapers  from  day  to  day. 

“When  one’s  acts  are  wholly  within 
the  law,  he  needs  no  additional  justifica¬ 
tion  in  court.  Rut  the  record  in  this 
cause  exhibits  a  strong  moral  ground  for 
the  Tribune  Company  to  insist  upon  its 
legal  rights  with  the  carriers.  During 
the  long  years  the  Tribune  Company  de¬ 
voted  great  attention  and  spent  large 
sums  in  building  up  a  carrier  system 
through  which  its  papers  could  promptly 
and  reliably  be  distributed  to  subscribers 
by  means  of  premiums  and  various  ad¬ 
vertising  methods.  It  secured  new  sub¬ 
scribers  and  furnished  their  names  and 
addresses  to  the  nearest  Tribune  carrier. 

“Predication  of  the  Tribune’s  legal 
and  moral  right  is  on  the  assumption 
that  publishing  a  newspaper  is  a  private 
business.  The  appellant’s  suggestion 


the  next  week  or  so  we  would  receive  read  an  article  in  Editor  &  Publisher  turned  home  greatly  improved  after  that  the  business  is  impressed  with  pub 


copy  from  the  same  old  offenders  and 
it  was  very  likely  to  be  short  a  few 
cents  So  after  writing  letters  and 
sending  rate  cars,  etc.,  without  results  I 
came  to  the  conclusion  that  there  was 
an  easier  and  better  way  to  take  care  of 
these  accounts. 

“Now  we  carry  all  of  our  agency 
accounts  on  a  separate  carbonized  ledger 
statement  filed  in  alphabetical  order, 
same  carries  the  following  information 
and  is  typed  with  a  carbon  copy :  name 
of  agency,  date  of  insertion,  total  ads, 
totaF  times,  rate,  total  cost,  amount  re¬ 
mitted  and  amount  short,  and  the  agency 
discount  Two-thirds  of  the  agencies 
order  their  ads  for  Saturday  or  Sunday 


which  told  of  the  difficulty  of  getting 
the  public  to  use  commodities  for  new 
purposes  and  from  it  conceived  a  new 
angle  of  want-ad  promotion. 

In  every  city  there  are  hundreds  of 
people  who  use  want-ads  in  some  one 
way  hut  never  think  of  them  as  being 
useful  in  other  ways.  Some  women 
always  secure  maids  by  the  want-ad 
route  hut  never  think  of  using  classified 
to  sell  needless  household  articles.  Other 
women  almost  instinctively  rely  upon 
want-ads  to  rent  funiished  rooms,  yet 
when  they  need  household  help  use  an 
employment  agency  without  thinking  of 
the  better  method  of  classified  advertis¬ 
ing.  Some  business  houses  use  the  help 


undergoing  treatment  for  the  past  four 
weeks  in  the  Walker  hospital  in  Evans¬ 
ville.  Mr.  Keen  has  been  ill  for  almost 
nine  weeks.  He  will  have  to  return  to 
the  hospital  occasionally  but  is  assured  of 
complete  recovery  in  a  short  time. 


Presented  to  President  Harding 

Garet  Garret,  magazine  contributor, 
formerly  with  the  New  York  Trihune, 
was  among  Washington  visitors  this 
week.  He  attended  one  of  the  bi-weeklv 


lie  interest  needs  no  attention,  we 
think,  except  to  show'  that  it  is  not  being 
passed  unnoticed.” 

The  court  held  that  there  were  no 
grounds  for  Federal  injunction  and  no 
Federal  basis  for  damages.  Counsel  for 
the  Tribune  revealed  in  connection  with 
the  decision,  that  the  Tribune  expendi¬ 
tures  in  building  up  its  carrier  system 
approximates  almost  $5,000,000  in  the 
last  decade. 

W  hilc  the  _  Curtis  Publishing  Com¬ 
pany  s  case,  similarly  ruled  upon  a  short 


press  conferences  at  the  White  House  time  ago  has  no  part  in  the  decision,  the 

and  was  presented  to  President  Harding  Tribune’s  counsel  says  the  actual  facts 

by  Carter  Field,  chief  of  the  Trihune  and  points  of  law  involved  were  corn- 

bureau.  parable  to  the  second  Curtis  case. 


Editor  &  Publisher  for  October  7,  1922 
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The  Seattle  Star 
The  Tacoma  Times 
The  Spokane  Press 
The  Portland  News 
Los  Angeles  Record 

announce 

the  appointment  of 

Gilman,  Nicoll  &  Ruthman 

with  offices  in 

New  York  —  Boston  —  Chicago  —  San  Francisco 
as  Foreign  Advertising  Representatives 

Leroy  Sanders 

President 
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Editor  &  Publisher  for  October  7,  1922 


THE  “TRADE”  CAME  TO  HIM 


W/HEN  George  R.  White,  the  young  drug  clerk,  saw  the  chance 
for  selling  the  skin  remedy  that  bis  boss  had  invented,  almost 
50  years  ago.  he  had  no  money  to  pay  a  sales  force,  and  very  little 
for  advertising,  hut  the  little  that  he  had  went  into  daily  newspaper 
spare.  He  told  the  people  what  he  had  to  sell  and  where  it  could 
be  bought  -and  they  bought  it. 

The  years  passed  -  not  so  many  of  them  either  and  they  fouiul 
Mr.  White  the  owner  of  large  factories  making  a  product  that  sold 
round  the  world  and  then  found  him  achling  other  products  with 
the  same  wide  world  for  their  market,  but  they  didn't  find  any 
salesmen  calling  on  druggists  or  department  stores  with  Cutieura 
in  their  grips  and  its  merits  on  their  tongues. 

The  newspapers  were  still  selling  the  goods  in  many  languages 
in  every  land  where  people  are  aerustomed  to  wash  and  in  others 
where  their  faces  didn't  touch  water  except  when  their  enemies 
drove  them  at  spear's  point  into  the  river.  Now  the  tloctor  in 
far-away  lands  prescribes  Cutieura  fur  one  sick  man  and  the  patient 
passes  the  prescription  among  all  his  sisters  and  his  cousins  and 
his  aunts  in  the  village  and  they've  all  got  the  Cutieura  habit. 

/Ml  because  the  doctor  reads  the  local  newspapers. 

.\nd  then  George  R.  White  died  -just  a  few  months  ago— after 
a  long  and  u.seful  life.  His  estate  was  over  $9,000,000  and  the  city 
where  he  got  his  start  benefits  handsomely  under  his  will. 

There's  a  real  romance  of  business  here,  with  a  touch  of  what 
might  seem  fabulous  in  these  days  of  drives  and  feveri.sh  sales 
campaigns,  and  it's  a  mighty  readable  story  of  the  triumph  of  a 
good  product  plus  common  sense  and  never-ending  advertising  in 
the  newspapers.  You  can  read  it,  as  told  by  H.AMMONl)  EH- 
WARI)  FR.\NK.LIN  in 


until  January  1,  1923  and  reverting  to 
January  1,  1922.  It  provides  a  night 
scale  of  $50  for  foremen,  $42  for  journey¬ 
men;  $45  for  machinist-operators;  $18  to 
$25  for  apprentices.  Day  scale  is  $45 
for  foremen,  $40  for  journeymen ;  $43 
for  machinist-operators,  and  $15  to  $21 
for  apprentices.  It  is  a  retluction  of  $5 
for  foremen  and  $2  for  journeymen  ana 
machinist-operators.  Hours  are  48  a 
week. 


FRENCH  LEADERS  WANT  NEW.S 
OF  AMERICA 


{Continued  from  page  6) 


Scale  Raised  in  Wilkes-Barre 

Wilkes-Barre  (Pa.)  publishers  and 
the  typographical  union  have  agreed  on 
a  new  contract  efTective  from  May  1, 
1922,  to  Oct.  31,  1923,  providing  a  scale 
of  $48.50  for  night  work  and  $44  for 
day  work,  an  increase  of  $2.  Hours  are 
48,  day  and  night. 


EDITOR  &  PUBLISHER 


NEXT  WEEK 


Cincinnati  Pressmen  Sign  for  3  Years 

Old  wage  scales  were  renewed  be¬ 
tween  Cincinnati  publishers  and  press¬ 
men  in  a  contract  effective  from  Sept.  4, 
1922,  to  Sept.  1,  1925.  It  provides  a 
night  scale  of  $44  for  pressmen-in-charge ; 
$41  for  journeymen ;  and  a  day  scale  of 
$43  for  pressmen-in-charge,  and  $40  for 
journeymen.  .Apprentices  receive  $18  the 
first  year  and  at  the  discretion  of  the 
office  thereafter.  A  48-hour  week  is 
fixed. 


lie  mutually  interested  in  knowing  each 
other  iK'tter?” 

“Yes,”  replied  Mr.  Martin,  “I  believe 
that  better  established  contacts  between 
us  are  necessary.  Our  different  languages 
are  an  obstacle,  but  you  may  well  believe 
that  in  the  United  States,  France  is  iin- 
derstootl.  And  permit  me  to  tell  you 
that  the  French  know  less  about  us  than 
we  know  about  you.  We  have  never  had 
in  our  midst  two  million  of  your  soldiers, 
and  far  more  .Americans  visit  France  in 
a  month  than  Ivenchmen  come  to  the 
Uniterl  States  in  ten  years.  I  know  that 
.American  newspapers  print  ten  times 
more  news  of  France  than  the  French 
papers  print  of  cables  from  the  United 
States.  We  arc  deeply  interested  in  your 
arts,  your  literature,  your  education,  your 
commerce,  and  even  your  politics.  -And 
we  wish  that  France  should  be  more  deep¬ 
ly  interested  in  our  afffjiirs.” 


Renew  With  Pittsburgh  Pressmen 

-A  one-year  contract  for  Sept.  11,  1923, 
has  been  signed  between  Pittsburgh  pub¬ 
lishers  and  pressmen,  renewing  the 
former  scale  of  $42  a  week  for  men  in 
charge  and  $39  for  journeymen,  and  $16 
to  $25  for  apprentices.  The  working 
week  is  48  hours. 


Dry  Editor  Apologizes 

The  Rev.  David  Hepburn,  editor  of 
the  Virginia  edition  of  the  .American 
Issue,  the  organ  of  the  Anti-Sal(MMi 
1  eaguc,  has  apologized  to  Col.  Alfred  R. 
Williams,  former  editor  of  the  Richmond 
(Va.)  Evening  Journal,  for  “any  appar¬ 
ent  reflection  upon  his  character  as  a 
man  or  editor.”  The  apology  appears  in 
the  current  issue  of  Mr.  Hephurn’s 
paper  and  follows  Col,  Williams’  suit 
for  $10,000  against  him  charging  libel. 


THREE  LABOR  SCALES 
FIXED  IN  SYRACUSE 

Typographical  Is  $42-$4S;  Pressmen, 

$39;  Stereotypers,  $40 — Three 
Old  Papers  and  Hearst  Daily 
Expect  Long  Fight. 

With  settlement  of  the  Syracuse  (N. 
Y.)  typographical  wage  scale,  announced 
last  week,  agreement  concluded  with  the 
pressmen  this  week,  and  one  with  the 
stereotypers  almost  ready  the  three  old- 
establi^ed  newspapers  and  W.  R. 
Hearst’s  new  Evening  Telegram  put 
aside  mechanical  troubles  for  a  time  and 
are  now  building  their  organizations  for 
a  struggle  which  is  expected  to  be  lengthy. 

The  typf>graphical  scale  W'as  settled  at 
$42  a  week  for  day  work  and  $45  for 
nights.  Through  telegraphic  confusion, 
this  Scale  was  staterl  in  last  week’s 
Eiutor  &  Plbi.isher  as  42  cents  an  hour 
for  day  work  and  45  cents  an  hour  for 
night  work.  The  new  scale  is  an  in¬ 
crease  of  $4  a  week,  both  shifts,  but  the 
publishers  secured  several  conditions 
which  had  been  in  controversy  for  sev¬ 
eral  months.  The  union  reverserl  its 
position  on  the  use  of  matter  from  out¬ 
side  the  city,  which  it  had  detnanded  must 
l)e  reset  under  International  law,  and 
conceded  the  right  of  the  publishers  to 
reprint  all  syndicated  pages  and  maga¬ 
zine  supplements  without  resetting.  It 
also  i>rovides  that  morning  newspaper 
men  employed  regularly  during  the  day 
shall  be  paid  the  day  scale.  They  had 
formerly  been  paid  at  night  rates.  The 
contract  expires  Sept.  30.  1924.  The 
Hear.st  papers  claim  that  they  are  pay¬ 
ing  a  bonus  above  the  contract  scale. 

.Agreement  has  l)een  reached  with  the 
pressmen  on  a  contract  to  run  to  May 
1.  1924,  at  $39  a  week,  an  increase  of  $7. 
The  publishers  expect  to  close  a  contract 
with  the  stereotypers  at  $40  a  week, 
an  increase  of  $6.  I>x;al  arbitration  is 
provided  in  both  these  contracts  in  case 
no  new  International  .Arbitration  .Agree¬ 
ment  is  concluded. 

J.  A.  Easton,  general  manager  of  the 
Evening  Telegram,  claims  a  paid  circula¬ 
tion  for  the  first  issue  of  its  Sunday 
paper,  the  .American,  of  “not  under 
70,(X)0.”  He  says  the  Evening  Telegram 
is  still  about  40.0(X).  Trucks  delivered 


12.()(X)  Sunday  -Americans  each  to  Bing¬ 
hamton  and  Utica,  it  is  stated  and  a 
lesser  number  north  to  Malone  and  west 
to  Geneva.  R.  C.  McCabe  is  the  editor 
in  charge  of  the  Sunday  .American  as 
well  as  the  Evening  Telegram. 

-A  brass  band  and  22  Ford  cars  paraded 
the  streets  Octol)er  4  as  a  feature  of  the 
“Ford-a-Day”  contest  Ijeing  conducted 
by  the  Telegram,  which  is  offering  Fords 
and  other  prizes  to  readers. 

Jerome  1).  Barnum,  publisher  of  the 
Post-Standard,  says  the  8-i>age  roto¬ 
gravure  section  and  the  increased  size 
of  the  Sunday  Post-Standard,  resulted 
in  the  largest  circulation  last  Sunday 
for  any  issue  this  year.  He  claims  that 
the  circulation  departments  of  the  Post- 
Standard,  Herald  and  Journal  have  been 
revolutioniztd  in  the  i>a.st  three  weeks 
ami  that  circulations  show  an  increase. 
He  says  that  the  hysteria  which  followed 
the  start  of  the  Telegram  and  disrupted 
the  organizations  of  the  older  papers  ha» 
subsided  and  that  all  of  the  other  three 
papers  are  now  gearerl  for  a  long  fight. 

Cut  for  Newport  News  Printers 

A  new  typographical  scale  has  been 
sigiuxl  in  N’ewiK)rt  News,  Va.,  effective 


Thrift  Insures 
A  Good  Market 

Where  65  per  cent,  of  the  pop¬ 
ulation  carries  savings  accounts, 
you  look  for  business  conditions 
to  be  consistently  good  and  un¬ 
usually  stable.  This  is  true  of 
Baltimore  and  is  one  of  several 
reasons  why  Maryland’s  great 
seaport  is  so  often  chosen  as  a 
try-out  city. 

And  when  you  decide  to  enter 
this  fertile  market,  remember  that 

Everything  in  Baltimore 
Revolves  Around 

THE  SUN 

Morning  Evening  Sunday 


Greatest  Motor  Year 
In  Detroit’s  History 

1,127 J946  Cars  Made  in  Detroit  Up 
to  September  First,  1922 


The  best  index  to  Detroit’s  remarkable 
prosperity  lies  in  its  industrial  activity.  No¬ 
where  else  in  United  States  can  a  city  point 
to  so  great  a  resumption  of  manufacturing. 
Still  less,  can  any  other  city  point  to  1922  as 
its  peak  production  year,  but  dynamic  De¬ 
troit  is  the  exception.  In  the  first  six  months 
of  1922,  alone,  it  manufactured  858,971  cars. 
Including  July  and  August  the  total  is 
1,127,946. 

Detroit  Builds  68% 
of  All  Automobiles  Made 

This  ^eat  total  represents  68%  of  the  entire 
automobile  production  of  America. 

In  this  busy  community  the  advertiser  has  his 
richest  field,  not  only  because  of  the  prosperity  of 
the  people,  but  also  because  Detroit  is  one  of  the 
few  cities  in  America  that  is  coverable  with  one 
newspaper.  The  Detroit  News. 

The  News  reaches  practically  every  home  in  the 
city  and  environs.  By  consolidating  The  Journal 
with  it.  The  News  added  to  its  already  great  circu¬ 
lation  to  such  an  extent  that  it  now  offers  adver¬ 
tisers  a  practically  100%  coverage. 


The  Detroit  News 

Greatest  Circtilation  Sunday  in  Michigan. 

Two  and  a  Half  Times  Nearest  Week  Day 
Circulation  in  City  of  Detroit. 

“Alway$  in  thu  Land" 
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3Sfew  Uiyrk 


Record  Week  in 
Advertising 


Advertising  Published 

Columns 

Advertising  Omittecl 
Because  of  lack  of  space 
Columns 

Sunday,  October  1 

747 

Monday,  October  2 

166 

Tuesday,  October  3 

267 

20 

Wednesday,  October, 

4  262 

31 

Thursday,  October  5 

258  . 

49 

Friday,  October  6 

258 

Total 

1958 

100 

The  average  net  paid  daily  and  Sunday  eireulation 
of  The  New  York  Times,  as  reported  to  the  Post 
Office  I)e])artnient  for  the  six  months  ended 
September  30,  1922,  was  336,671  copies. 
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JAIL  FOR  EDITOR  WHOM 
DECISIONS  DISGUST 


“Day  and  Dollar”  Sentence  Imposed  on 
Haines  of  Des  Moines  for  Saying 
Judge’s  Rulings  Were 
Unbecoming 


Because  he  openly  declared  his  “dis¬ 
gust”  over  decisions  rendered  by  District 
Judge  James  C.  Hume  of  Des  Moines, 
which  he  charged  were  “filled  with  puerile 
personalities”  and  “presented  a  strained 
effort  at  humor  and  sensationalism  wholly 
unbecoming  a  judge,”  Austin  Haines,  edi¬ 
tor  of  the  Des  Moines  (la.)  News,  a 
Scripps-McRae  League  newspaper,  was 
sentenced  Saturday,  September  30,  to 
serve  one  day  in  jail  and  pay  a  fine  of 
one  dollar.  The  sentence  was  imposed 
by  Judge  Hume,  whose  decisions  Haines 
attacked. 

This  rase  grew  out  of  some  comments 
Haines  is  said  to  have  made  in  the  News 
on  June  27.  It  is  said  that  Haines  “ac¬ 
cused  the  judge  of  conduct  unworthy  of 
a  judicial  officer  through  the  nature  of 
his  decrees,  which,  the  editor  charged, 
were  attempts  at  sensationalism."  Haines 
was  then  summoned  by  Judge  Hume  to 
ai>pear  before  him  on  a  charge  of  con¬ 
tempt  of  court. 

In  making  the  decision  at  the  time  of 
the  sentence  of  Haines,  Judge  Hume 
quoted  the  statutes  on  contempt  as  fol¬ 
lows  :  “Contemptuous  or  insolent  be¬ 
havior  toward  such  court  when  engaged 
in  the  discharge  of  a  judicial  duty  which 
may  tend  to  impair  the  respect  due  to  its 
authority.” 

Judge  Hume  said,  during  the  contempt 
proceedings  Saturday,  that  “the  defendant 
chatters  glibly  alx>ut  freedom  of  speech 
and  the  liberty  of  the  press,  guaranteed 
by  the  Constitution.  He  is  unable,  ap¬ 
parently,  or  unwilling,  to  distinguish  be¬ 
tween  liberty  and  license.  There  are 
limits,  even  in  America,  beyond  which 
newspaper  editors  cannot  go.  As  the 
court  regards  it,  the  defendant  in  the  arti¬ 
cle  complained  of  has  exceeded  these 
limits.  *  *  *  In  the  court’s  judgment, 
the  defendant  is  guilty  of  contempt.” 

Haines  was  granted  ten  days  to  prepare 
an  apjieal,  and  it  is  said  that  he  will  take 
the  case  to  the  Supreme  Court. 

Judge  Hume  is  said  to  have  compared 
skunk.s  and  newspaper  editors  during  the 
progress  of  the  proceeding  above  de¬ 
scribed.  The  Des  Moines  Sunday  Regis¬ 
ter,  in  reporting  this  case,  said  that 
“Judge  Hume,  in  his  decision  yesterday 
(Saturday),  declared  that  the  former 
(skunks)  v.ere  ‘tube  roses’  when  com¬ 
pared  to  the  latter  (newspaper  editors), 
and  launched  into  a  retaliating  attack  on 
Haines.” 

Mr.  Haines  gave  the  following  state¬ 
ment  to  Editor  &  Publisher: 

“I  was  sentenced  last  week  to  one  day 
in  jail  and  one  dollar  fine  by  Judge  J. 
C.  Hume,  of  the  Polk  County  District 
Court,  for  a  criticism  published  in  the 
Des  Moines  Daily  News  months^  ago, 
of  the  manner  in  which  his  opinions 
were  written.  In  the  article  complained 
of  I  specifically  stated  that  I  did  not 
question  the  equity  or  wisdom  of  his 
conclusion,  but  only  his  puerile  petty 
personalities,  which  I  said  ‘Were  wholly 
beneath  the  dignity  of  a  judge,’  his 


strained  attempts  at  humor  which  I 
said,  ‘Reminded  me  of  nothing  so  much 
as  the  labored  efforts  of  a  village  smart 
Alec,’  his  unwarranted  attacks  upon 
prominent  citizens  not  involved  in  hear¬ 
ings  before  him,  his  dragging  in  of 
matters  wholly  disconnect^  with  the 
causes  before  him,  his  going  far  out  of 
his  way  to  ridicule  the  Jewish  race  and 
his  cumbering  the  record  with  obiter 
dicta  in  general. 

“In  this  connection  I  said  that  ‘A 
judge  is  the  last  person  in  the  world 
who  should  become  intoxicated  by  the 
exuberance  of  his  own  verbosity.  I  re¬ 
gret  that  Judge  Hume  is  not  a  candidate 
for  re-election  tliat  I  might  have  the 
pleasant  duty  of  opposing  him  as  a  man 
temperamentally  unfitted  for  the  bench.’ 

“By  way  of  illustration  I  cited  an 
opinion  he  had  read  from  the  bench  a 
few  days  before,  which  he  had  filed  with 
the  Clerk  of  Courts  and  which  had 
been  printed  in  ail  the  newspapers.  It 
seems,  however,  that  the  formal  order 
of  court  directing  the  carrying  out  of 
the  terms  of  his  decision  had  not  yet 
been  entered  when  I  published  my  criti¬ 
cism. 

So  he  cited  me  for  contempt  on  the 
ground  that  I  was  seeking  to  influence 
him  in  a  cause  still  pending  before  him, 
despite  the  fact,  as  I  have  stated,  that 
his  opinion  and  decision  had  been  pub¬ 
licly  announced  by  him  and  were  a 
matter  of  court  record  prior  to  ~  my 
publication. 

“The  filing  of  the  order  of  court  is 
a  mere  legal  technicality  and  my  article 
found  no  fault  with  his  conclusions,  but 
only  with  the  form  of  his  opinion.  My 
counsel  asked  that,  because  of  the 
peculiarly  personal  character  of  my 
criticism  the  matter  be  heard  before  some 
other  judge.  This  Judge  Hume  refused 
to  grant,  thus  becoming  complaining 
witness  against  me,  the  jury  to  decide 
whether  or  not  I  was  guilty  and  the 
judge  to  determine  my  punishment  in 
case  he  found  me  guilty  on  his  own 
charges.  After  listening  for  hours  to 
arguments  of  counsel  and  citation  of 
cases  he  pulled  a  long  typewritten  opinion 
from  his  pocket  and  read  it  finding  me 
guilty. 

“In  it  he  said  of  editors  in  general : 
‘I  have  an  impie.''siuu  that  skunks  are 
tuberoses  and  Chevalier  Bayards  in  com- 
jiariso!!  with  them.’  I  immediately  re¬ 
peated  my  criticism  of  him  and  cit^  his 
opinion  in  my  case  as  sufficient  evidence 
to  justify  it,  saying  in  that  connection 
that  ‘he  was  bringing  the  courts  into  con¬ 
tempt  far  beyond  my  power  to  add  or 
detract.’ 

“The  Supreme  Court  of  Iowa  granted 
a  certiorari  writ  and  will  review  the  case 
in  January.  I  think  it  is  no  exaggeration 
to  say  that  the  entire  bar  of  Des  Moines 
approve  my  criticisms  and  believe  that  the 
Supreme  Court  will  unquestionably  re¬ 
verse  Judge  Hume’s  decision.’’ 


Hat  Conan  Doyle  Feature 

The  first  feature  to  be  handled  by  the 
North  American  Newspaper  Alliance 
will  be  a  30,000-word  serial  by  Sir  Ar¬ 
thur  Conan  Doyle,  in  which  he  will  deal 
with  his  impressions  of  the  United  States 
and  tell  of  his  spiritualistic  mission  to 
this  country.  Publication  will  commence 
on  October  14. 


The  Border  Cities  Star  is  the 
new  paper  this  week. 

Furnished  full  page  matrices,  black  alone,  black  and  red,  and  black 
and  three  colors;  or,  as  the  first  page  of  a  printed  comic  section. 

HERALD-SUN  SYNDICATE,  280  Bdwy.,  New  York  City 


BROTHER  TAKES  OVER 
NORTHCUFFE  PRESS 


Now  Proprietor  of  All  Save  Time* — 

Walters  to  Exert  Option  on  These 
Shares — Control  Will  Only 
Be  Nominal 

Lord  Rothermere  has  become  proprie¬ 
tor  of  all  of  the  Northcliffe  newspapers, 
with  the  exception  of  the  London  Times. 
In  addition  to  acquiring  Lady  North- 
cliffe’s  interest  in  her  husband’s  and  his 
brother’s  papers.  Lord  Rothermere  has 
also  purchased  the  interest  of  Sir  John 
Ellerman,  the  ship  owner  who  has  been 
heavily  interested  m  the  Northcliffe  news¬ 
paper  enterprises  for  some  time. 

The  London  News  of  the  World  on 
September  30  carried  a  statement  that 
Lord  Rothermere  paid  £300,000  for  the 
Ellerman  interests  in  the  Associated 
Newspaper,  Ltd.,  comprising  98,531  pre¬ 
ferred  shares.  These  are  in  addition  to 
the  403,661  preferred  shares  Lord  Rother¬ 
mere  took  over  from  the  Northcliffe  es¬ 
tate.  They  have  been  transferred  to  a 
new  holding  company,  the  Daily  Mail 
Trust,  Ltd. 

As  to  the  London  Times,  it  is  under¬ 
stood  in  New  York  from  those  in  a  posi¬ 
tion  to  know,  that  John  Walters  will  with¬ 
out  doubt  exercise  his  option  under  the 
Northcliffe  will  to  buy  back  all  of  the 
Times  stock  and  onej  more  become  pro¬ 
prietor  of  that  paper.  They  further  say 
that  this  re-entry  of  the  Walters  family 
into  control  of  the  Times  will  only  be 


nominal,  as  Mr.  Walters  has  neither  the 
fortune  nor  the  inclination  to  undertake 
the  responsibilities  of  the  proprietorship. 
Who  is  to  come  in  actual  control  of  the 
Times  is  not  as  yet  known,  but  an  an¬ 
nouncement  from  London  about  the  Times 
may  be  expected  any  time  within  the  next 
two  weeks. 

Some  idea  of  the  largeness  of  Lord 
Rothermere’s  financial  obligations  to  the 
Northcliffe  estate  may  be  gained  from 
this  fact  that  the  Northcliffe  death  dues 
will  amount  to  approximately  £2,000,000 
and  these  will  have  to  be  paid  in  cash.  On 
the  other  hand  the  News  of  the  World 
states  that  the  average  profits  for  the  As¬ 
sociated  Newspapers,  Ltd.,  the  Daily  Mir¬ 
ror  and  the  Sunday  Pictorial  over  a 
period  of  seven  years  were  £482,149  and 
during  the  current  year  they  are  quite 
likely  to  reach  in  the  neighborhood  of 
£1,000,000. 


Home  Paper  at  Legion  Convention 

The  Terre  Haute  (Ind.)  Star,  co¬ 
operating  with  more  than  50  daily  and 
weekly  papers  of  the  state,  distributed 
home-town  papers  to  all  of  the  members 
of  the  American  Legion  who  attended 
the  recent  state  convention  held  in  Terre 
Haute.  B.  W.  Reasoner,  circulation  man¬ 
ager  of  the  Star,  was  in  charge  of  this 
work.  A  long  table  was  placed  in  front 
of  the  Star  office  from  which  the  papers 
were  distributed.  Among  them  was  a 
special  edition  of  the  New  Albany  Led¬ 
ger,  published  in  the  home  town  of  Maj. 
Gen.  Edward  M.  Lewis,  the  special  guest 
of  the  convention.  This  carried  on  the 
front  page  a  large  picture  of  (Jeneral 
Lewis. 


The  Ludlow 

For  Range  of  Size  and  Style 


Your  compositor  is  no  better  than  the 
materials  he  has  to  work  with.  The  best 
of  workmen  cannot  set  types  that  are  not  in 
the  cases.  He  cannot  produce  attractive  dis¬ 
play  from  old,  worn  and  broken  fonts.  You 
lose  money  when  he  loses  time  hunting  sorts 
or  stops  to  distribute  used  forms. 


The  office  that  is 
equipped  with  the 
Ludlow  System  is 
always  set  **  for 
any  unusual  burst 
of  advertising.  A 
Ludlow  System 
sufficient  to  get  out 
a  10  page  daily  is 
also  large  enough 
to  take  care  of  a 
36  page  paperi — 
Cincinnati  Post. 

We  would  have 
been  completely 
swamped  without 
your  equipment* 
and  the  change  in 
the  appearance  of 
the  paper  has  been 
remarkable. — South 
Bend  News-Times. 


L 


All  Leading  Faces,  in  Sizes  Up  to  60  Point 


Ludlow  Cheltenham  ia,  of 
course,  the  broadest  fam¬ 
ily  in  our  specimen  book. 
With  ten  series  of  Chel¬ 
tenham,  including  the  big, 
bold  and  extended  faces, 
a  good  compositor  can 
give  full  range  to  his  genius. 

Ludlow  Caslon,  we  are 
told,  is  the  most  beautiful 
Ludlow  face.  While  less 
extensive  than  the  Chel¬ 
tenham  family,  it  covers  a 
good  range  of  styles, 
throughout  the  large  sizes, 
and  the  true  oldstyle  se¬ 
ries  is  soon  to  be  added. 

Ludlow  Bodoni,  in  full 
range  of  sizes,  including 
bold  face  and  italic,  is  one 
of  the  most  beautiful  and 
useful  Ludlow  faces. 

Nearly  a  Dozen  Others, 
including  Cushing,  Cen¬ 


tury,  Gothic,  Laureate  and 
Typewriter  faces,  show 
the  range  within  the  reach 
of  Ludlow  users. 

Ludlow  Italic,  in  whatever 
family,  partakes  of  all  the 
advantages  arising  out  of 
our  italic  matrices,  cut  on 
a  1 7  degree  angle,  and 
composed  at  that  angle  in 
the  stick. 

Close-fitting,  Non-breaka- 
ble  Italic  is  beautiful  to 
look  at  and  practical  to 
use  freely.  Ludlow  italic 
is  full-kerning  without 
overhang,  and  undistorted. 
Every  kern  is  firmly  sup¬ 
ported  by  the  body  of  the 
slug  of  which  it  is  a  part. 

Unlimited  Quantities  in 
every  font  are  available 
for  every  job,  regardless 
of  standing  forms. 


Ludlow  Typograph  Company 

2032  Clyboum  Avenue,  Chicago 

Eastern  Office:  World  Butlding.  New  York  City 


LUDLOW  QUALITY  SLUG  COkrPOSITION  ABOVE  10  PT. 
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AMERICAN  DENTAL  GOODS  WELL  LIKED 
IN  GREAT  BRITAIN 

Authoritative  Estimate  That  at  Least  50%  Dental  Lines  Sold 
in  Britain  Are  of  U.  S.  Manufacture — Many  Branded 
Proprietaries  Are  Highly  Esteemed 

By  HERBERT  C.  RIDOUT 

(London  Editor,  Edito«  &  Puilishee) 


AMONG  the  numerous  American 
products  that  enjoy  an  extensive 
market  in  Great  Britain,  dental  goods  are 
very  prominent.  One  example,  in  particu¬ 
lar,  stands  out  as  a  very  old  friend  in 
favor — the  Colgate  Dentifrices — and  this 
by  persistent  advertising  has  established 
itself  in  a  very  strong  position.  More 
recently  we  have  had  the  incursion  of 
Pepsodent,  which  with  a  style  of  adver¬ 
tising  modelled  very  closely  upon  that 
employed  in  the  U.  S.  A.  has  secured  a 
big  hold  here.  This  activity  and  the 
readiness  with  which  the  line  was  taken 
up  spurred  several  home  manufacturers 
into  advertising,  so  that  today  the  denti¬ 
frice  side  is  well  represented  in  adver¬ 
tising. 

This  is  not  to  say,  however,  that  the 
market  is  overcrowded,  for  the  American 
Chamber  of  Commerce  in  London  has 
just  issued  a  special  trade  report  on  the 
opportunities  for  American  dental  goods 
in  Britain.  In  providing  this,  the  Cham¬ 
ber  follows  an  excellent  series  of  similar 
reports  dealing  with  a  dozen  other  in¬ 
dustries;  but  it  is  significant  in  this  case 
that  the  Chamber  quotes  a  British  dental 
expert  as  saying : 

“There  is  always  room  for  dental  goods 
in  Great  Britain,  but  the  quality  must  be 
of  the  best,  and  the  goods  well  advertised 
so  as  to  create  a  demand.” 

In  this  statement  is  confirmation  of  the 
successes  already  made  by  American  pro¬ 
prietaries  supported  by  advertising,  and 
it  is  a  noticeable  fact  that  the  British 
lic  is  now  more  responsive  to  advertising 
than  it  ever  was. 

The  American  Chamber  in  London 
says  emphatically  that  there  has  always 
been  a  good  demand  for  American  dental 
goods  in  Great  Britain,  which  are  well 
liked  and  are  extensively  used,  being  gen¬ 
erally  regarded  as  of  the  best  quality  ob¬ 
tainable.  It  is  estimated  that  at  least  50 
per  cent  of  the  dental  materials  and  ap¬ 
pliances  sold  in  Great  Britain  are  of 
American  manufacture. 

The  Chamber  adds,  however,  that  this 
proportion  may  have  decreased  slightly 
during  the  last  two  years,  but  this  is  en¬ 
tirely  due  to  higher  prices  plus  the  ad¬ 
ditional  cost  arising  from  the  rate  of  ex¬ 
change  coupled  with  the  decreased  pur¬ 
chasing  power  of  the  dentist  owing  to  the 
general  trade  slump. 

Another  factor  which  has  adversely  af¬ 
fected  the  situation  in  the  past  and  in  a 
lesser  degree  is  still  affecting  it,  is  the 
presence  of  large  surplus  war  stocks  im¬ 
ported  from  the  United  States,  which  al¬ 
though  disposed  of  by  the  British  Dis¬ 
posals  Board,  still  remain  in  the  hands 
of  dealers  and  dentists  and  may  last  for 
some  time. 

Referring  to  the  trade  slump  of  the 
past  two  years  which  has  affected  the 
dental  business  to  some  extent,  it  is  also 
pointed  out  that  the  British  public  is  not 
nearly  so  keen  on  taking  care  of  their 
teeth  as  are  the  American  public.  With 
the  masses,  dental  treatment  is  looked  on 
as  a  luxury  rather  than  a  necessity  and 
consequently  this  is  one  of  the  first  things 
to  be  cut  down  when  money  is  short. 

Dentists’  charges  have  gone  up  by  leaps 
and  bounds  during  and  since  the  war, 
though  it  is  stated  that  they  have  not 
risen  in  anything  like  the  same  proportion 
as  the  cost  of  materials.  But  even  so  the 
higher  prices  have  forced  people  to  cut 
their  expenditure  in  this  branch,  and  in 
consequence  the  dentist  has  also  had  to 
limit  his  purchases.^ 

German  competition  has  been  and  still 
is  serious.  But  it  is  not  the  quality  of  the 
goods,  but  the  depreciated  exchange 
which  is  the  determining  factor.  The 
quality  is  much  below  that  of  American 
and  British  goods,  but  the  price  is  con¬ 
siderably  less. 

Normally,  it  is  stated,  British  dentists 
would  not  purchase  German  goods  as 


they  are  not  of  the  quality  usually  de¬ 
manded,  but  present  conditions  have  in 
many  cases  forced  dentists  to  buy  in  the 
cheapest  market.  Even  so,  repeat  orders 
are  exceptional. 

American  goods  until  quite  recently 
were  suffering  from  the  handicap  of  an 
appreciated  exchange,  but  as  the  sterling 
dollar  exchange  is  now  improving,  it  is 
hoped,  says  the  Chamber,  that  increased 
purchases  of  American  goods  will  result. 

There  is  also  a  certain  amount  of 
British  competition.  In  the  case  of  arti- 
ficial_  teeth  there  is  no  really  serious  com¬ 
petition,  except  in  certain  classes,  but  the 
majority  of  artificial  teeth  sold  in  Great 
Britain  are  of  American  manufacture. 

The  British  Safeguarding  of  Industries 
Act  has  hit  importations  of  American 
dental  goods  hard,  especially  during  the 
time  when  the  exchange  was  more  un¬ 
favorable  than  at  present.  An  X-ray  ap¬ 
paratus,  for  instance,  pays  about  £60  in 
duty.  Germany,  with  her  depreciated 
currency  can  easily  pay  the  Reparations 
Duty  and  the  33yi  per  cent  imposed  by 
the  Act  and  still  undercut  British  and 
American  manufacturers. 

Some  modifications  have  now  been 
made  in  the  taxation  of  certain  mixtures, 
the  British  Customs  Authorities  having 
agreed  to  accept  the  cost  of  the  dutiable 
ingredients  only  as  the  basis  for  fixing 
the  amount  'of  duty  due,  and  in  many 
cases  the  amount  is  not  of  a  serious  na¬ 
ture. 

The  re-export  trade,  which  used  to  be 
considerable,  has  also  been  hit  by  the  Act. 
Government  departments  move  slowly 
and  it  takes  much  time  and  labor  to  claim 
drawback  on  goods  imported  to  be  re¬ 
exported. 

The  future  prospects,  says  the  Cham¬ 
ber,  are  much  brighter  than  would  ap¬ 
pear  on  the  surface,  and  it  is  believed 
thqt  there  is  a  good  outlook  before  the 
dental  industry  in  Great  Britain. 

In  the  first  place,  a  widespread  system 
of  dental  education  is  being  carried  out 
among  children  in  the  various  schools, 
which  is  certain  to  have  good  effects  on 
the  coming  generations.  Secondly,  the 
new  Dentists’  Act  which  has  just  come 
into  force  is  bound  to  have  an  influence 
on  the  future  of  the  industry. 

This  Act  came  into  force  in  j[uly,  1922, 
and  admits  to  the  Dental  Register,  per¬ 
sons  who  have  been  in  practice  for  five 
years  and  prohibits  the  practice  of  den¬ 
tistry  by  the  unregistered.  The  new 
register  will  contain  about  12,000  names, 
of  which  number  about  7,000  will  be 
added  by  the  new  Act. 

It  is  anticipated  that  the  new  Act  will 
not  only  raise  the  standing  of  the  newly- 
registered  dentists  and  weed  out  the  un- 
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suitable  ones,  but  will  also  increase  the 
demand  for  better  class  materials  and  ap¬ 
pliances. 

Then,  in  the  third  place,  a  great  deal 
of  admirable  educative  and  propaganda 
work  is  being  done  by  dental  firms  them¬ 
selves,  both  British  and  American,  at 
their  own  expense.  No  efforts  are  being 
spared  to  display  and  advertise  all  the 
newest  methods. 

An  excellent  example  was  the  recent 
Dental  Exhibition  organized  by  the 
American  Dental  Society  of  Europe,  held 
in  the  Hotel  Cecil,  London,  at  which  all 
the  latest  and  best  dental  products  were 
exhibited  and  in  addition  demonstrations 
were  given  by  eminent  dentists. 

Still  another  example  is  the  Interna¬ 
tional  Dental  Exhibition,  1922.  held  from 
August  28  to  Sept.  1  under  the  auspices 
of  the  Incorporated  Dental  Society  at  the 
University  of  London  (Imperial  Insti¬ 
tute),  South  Kensington,  London. 

American  manufacturers  are  chiefly 
represented  in  the  British  market  by  sole 
wholesale  agents,  but  some  houses  sup¬ 
ply  direct  from  America  to  the  dental 
dealer,  who  in  turn  sells  to  the  dentist. 
The  number  of  dealers  supplying  the  den¬ 
tist  is  about  30,  price-cutting  is  prevalent 
and  there  is  as  yet  no  trade  association. 
Only  one  American  firm  is  represented 
by  a  subsidiary  company  in  London, 
while  one  British  firm  not  only  manu¬ 
factures  its  own  goods,  but  also  acts  as 
agent  for  American  goods. 

The  American  Chamber  of  Commerce 
in  London  offer  to  place  at  the  disposal 
of  American  manufacturers  (in  other 
lines  as  well  as  that  of  dental  goods)  all 
their  collected  data  and  statistics  relating 
to  British  market  conditions,  facilities, 
which,  by  the  way,  are  equally  accessible 
to  British  houses  seeking  to  improve  their 
American  business. 

American  goods  are  certainly  well-liked 
in  this  country,  and  it  is  always  an  in¬ 
teresting  study  for  visiting  Americans  to 
find  how  many  of  their  home  brands  are 
to  be  seen  in  the  stores  of  Great  Britain 
— well  distributed,  well  advertised,  and 
well-liked. 


Detroit  Times  Gives  Yacht  Cup 

The  Detroit  Times  offered  a  silver  cup 
as  trophy  in  the  25th  annual  sweep- 
stakes  sailing  regatta  under  the  auspices 
of  the  Detroit  Yacht  Club  recently.  Fred 
Luderer,  a  member  of  the  club,  was  the 


WESTERN  A.  A.  A.  A.  ELECTS 

Mason  Warner  Made  Chairman — Roy 
Dustine  Speaker-Gueat 

The  annual  meeting  of  the  western 
council  of  the  American  Association  of 
.Advertising  Agencies  was  held  October 
2  at  the  Chicago  Athletic  Club.  Fifty- 
two  advertising  agents  from  the  Middle 
West  attended.  Roy  S.  Durstine  of  Bar¬ 
ton,  E>urstinc  &  Osborn,  Inc.,  New  York, 
was  the  speaker-guest. 

The  following  officers  were  elected  for 
the  ensuing  year :  Chairman,  Mason 
Warner  of  Snitzler- Warren  (Company; 
vice-chairman,  David  C.  Thomas  of  Da¬ 
vid  C.  Thomas  Company ;  secretary- 
treasurer,  F.  W.  Thurnau  of  Vander- 
hoof  &  Co.  Directors — C.  R.  Erwin  of 
Erwin,  Wasey  &  Co.;  Harry  Dwight 
Smith  of  Fuller  &  Smith,  Oeveland;  C. 
P.  Hanly  of  Ferry-Hanly  Advertising 
Company;  Scott  Smith,  Critchfield  &  Co. 

John  Benson  of  Benson,  Gamble  & 
Slaten,  was  elected  a  national  director. 

A.  A.  A.  A.  Meets  Next  Week 

The  annual  convention  of  the  Amer¬ 
ican  Association  of  Advertising  Agencies 
will  be  held  in  New  York  at  the  Am¬ 
bassador  Hotel,  October  10,  11  and  12. 
The  executive  committee  will  have  its 
regular  quarterly  meeting  on  Tuesday. 
The  general  meeting  will  open  Wednes¬ 
day  and  close  Thursday  afternoon.  A. 
W.  Erickson,  of  New  York,  is  the  re¬ 
tiring  president. 

Host  to  Kansas  Editors 

More  than  a  hundred  Kansas  news¬ 
papermen  and  women  were  entertained 
by  the  Hutchinson  Chamber  of  Com¬ 
merce  at  the  first  annual  editorial  dinner 
in  connection  with  the  chamber’s  enter¬ 
tainment  program  at  the  Kansas  State 
fair.  W.  Y.  Morgan,  of  the  Hutchin¬ 
son  News  presided  as  toastmaster. 
Speakers  included  Roy  Bailey,  the  Sa- 
lina  Journal ;  Byron  (2aine,  the  Belle 
Plain  News;  Wilbur  Hawk,  the  Atchisan 
Globe,  and  Earl  Fickertt,  the  Nickerson 
Argosy. 

Leader  Sise  and  Price  Up 

The  Oklahoma  City  Leader  increased 
the  number  of  its  pages  to  eight,  October 
1,  and  also  increased  its  subscription  rate 
from  $4  to  $5  a  year. 
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SUPREMACY  IN  CIRCULATION 

622,749 

is  the  average  daily  circulation  of  the  NEW 
YORK  EVENING  JOURNAL  for  the  six 
months  ending  October  1,  1922  (Government 
Circulation  Statements) 


The  largest  daily  circulation  in  America— 
and  at  three  cents  a  copy 

In  the  New  York  evening  field  its  circu¬ 
lation  so  far  exceeds  the  second  paper 
that  it  is 

Twice  as  large  as  the  Evening  World— and 

92)651  besides 

The  EVENING  JOURNAL’S  circu¬ 
lation  is  so  tremendous  that  it  exceeds 
whole  groups  of  evening  papers — 

More  than  Evening  World,  Sun  and  Globe  combined 

It  is  greater  than  any  New  York  morning 
paper — and  is 

88,000  more  than  Times  and  Herald  combined 

The  NEW  YORK  EVENING  JOURNAL’S 
supremacy  in  circulation  enables  advertisers 
to  cover  40.2%  of  the  New  York  evening 
field  in  one  great  dominant  medium. 


NEW  YORK  Evening  journal 
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SQUARE  MILES 
IN  INDIANA 

Over  this  vast  area  are  scattered 
nearly  three  million  people. 

Thousands  of  these  are  living  on 
prosperous  farms,  while  ninety- 
two  city  centers  (31  with  popula¬ 
tion  over  10,000  and  62  from  2,500 
to  10,000)  are  claiming  their  share 
of  the  most  prosperous  classes 
known  to  the  middle  west — the 
middle  west  that  enjoys  genuine 
prosperity. 

This  state,  eleventh  in  point  of 
population,  presents  opportunities 
for  successful  advertising  from 
toilet  soaps  to  farm  tractors. 

Newspapers  not  only  blanket  the 
big  city  centers,  but  their  well  de¬ 
veloped  circulation  systems  have 
placed  them  at  the  door  of  every 
farmhouse  in  the  state. 

Every  daily  newspaper  on  this  list 
can  get  business  for  you.  Use 
them  regularly. 


Kata  Hr 

OrcuUtioa  Sjm  Um« 


Decatur  Democrat  . 

•  see 

...(E) 

3,151 

.028 

’Evansville  Courier  . 

>  .  .  .  . 

. . .  (M) 

22,938 

.08 

’Evansville  Courier . 

.  •  .  . 

. . . (S) 

21,392 

.08 

’Fort  Wayne  Joumal-Gasett* . . . . 

(M) 

23,528  ) 

38,582 

.10 

’Fort  Wayne  Evening  Press.  . .  . 

.(E) 

15,054  5 

’Fort  Wayne  Joumal-Gaxette  . . . 

•  .  .  • 

. . .  (S) 

24,661 

.07 

’Fort  Wayne  News-Sentinel . 

see* 

...(E) 

31,508 

.08 

’Fort  Wajrne  News-Sentinel . 

•  •  •  • 

..(S) 

32,008 

.08 

’Gary  Evening  Post  and  Tribune 

.  •  • 

...(E) 

8,953 

.08 

’Indianapolis  News . 

•  •  •  • 

...(E)  115,634 

.20 

LaPorte  Herald  . . 

— 

...(E) 

3,721 

.028 

tSonth  Bend  News-Times . 

(M) 

(E) 

9,021  \ 
9,170  5 

18,191 

.08 

fSoutb  Bend  News-Time*  . 

.  .  .  . 

. . .  (S) 

18,864 

.08 

South  Bend  Tribune . 

.(EAS) 

16,027 

.088 

’Terre  Haute  Tribune  . 

•  see 

(EdkS) 

22,381 

.06 

’Vincennes  Commercial  . 

•  •  •  • 

(MAS) 

8,010 

.028 

CoTenunent  Stetoments,  April  1,  1922. 

*A.  B.  C.  Publishan'  Statement*,  April  1,  1922. 
tPnbliaher’*  Statement. 


COUNTY  NEWSPAPERS 
ORGANIZE 

Over  Seven  Tbouaand  Weeklie*  and 
Semi-Weeklies  Plan  to  Handle  Na¬ 
tional  Advertising  Direct 
in  New  Association 


Final  details  for  organizing  a  co-oper¬ 
ative  association  of  weekly  and  semi¬ 
weekly  papers,  representing  the  entire 
country,  for  the 
direct  solicitation 
of  national  adver¬ 
tising,  were  com¬ 
plete  at  a  meet¬ 
ing  of  a  group 
of  publishers  in 
Chicago  on  Octo¬ 
ber  2.  The  body 
will  be  known  as 
Country  N  e  w  s- 
papers  and  will 
be  incorporated  as 
soon  as  possible 
under  the  laws  of 
the  state  of 
New  York  or  Il¬ 
linois.  Offices 
have  already  been 
York,  at  141  West 
the  management 


Hkkman  Roe 


opened  in  New 
36th  street,  under 
of  Thomas  Mc¬ 
Ginnis,  and  in  Chicago,  at  Room  837 
Marquette  Building,  in  charge  of  W.  S. 
Grathwohl.  The  association,  according 
to  Herman  Roe,  publisher  of  the  North- 
field  (Minn.)  News,  its  president,  al¬ 
ready  has  a  pledged  membership  of 
over  7,000. 

The  executive  committee,  in  addition 
to  Mr.  Roe,  consists  of  O.  J.  Benjamin, 
publisher  of  the  Nevada  (la.)  Journal, 
an  active  figure  in  advertising  club  work 
of  his  state ;  Irl  H.  Marshall  of  the  Men- 
dota  Sun-Bulletin,  chairman  of  the  ad¬ 
vertising  committee  of  the  Illinois  Press 
Association;  James  B.  Haskins  of  the 
Howard  City  Record,  field  secretary  of 
the  Michigan  Press  Association;  and 
John  A.  Kuypers  of  the  DePere  Jour¬ 
nal-Democrat,  president  of  the  Wisconsin 
Press  Association. 

President  Roe  was  formerly  for  four 
years  executive  secretary  of  the  Minne¬ 
sota  Editorial  Association  and  is  now 
president  of  the  Minnesota  Select  -List 
of  Country  Newspapers,  Minnesote  vice- 
president  of  the  National  Editorial  As¬ 
sociation  and  chairman  of  the  N.  E.  A.’s 
advertising  committee. 

The  purposes  of  the  new  organization 
were  explained  to  Editor  &  Publisher 
by  Mr.  Roc  as  follows: 

“During  the  past  year  a  plan  for  or¬ 
ganizing  country  newspapers  into  a  na¬ 
tional  co-operasive  association  for  the 
purpose  of  securing  national  advertising 
has  been  under  consideration  by  a  num¬ 
ber  of  publishers  in  middle  west  states. 
Several  factors  have  ^n  responsible 
for  bringing  such  a  project  to  the  front 
and  now  that  recent  events  indicate  that 
efforts  are  being  made  to  launch  a  num¬ 
ber  of  lists  of  country  newspapers — to 
be  owned,  controlled  and  managed  for 
profit  by  individuals  not  in  the  publishing 
business — a  situation  has  developed  that 
calls  for  some  definite  action. 

“To  discuss  this  situation  and  to  con¬ 
sider  the  advisability  of  launching  such 
a  co-operative  advertising  association,  a 
meeting  was  held  at  Sioux  City,  la.,  on 
March  24,  1922,  at  which  publishers  from 
Iowa,  Minnesota,  Nebraska  and  South 
Dakota  were  present.  After  careful  con¬ 
sideration  of  all  phases  of  the  situation 
a  temporary  executive  committee  was 
elected  to  investigate  the  matter  further. 
This  committee  sent  a  letter  to  the  pub¬ 
lishers  of  country  newspapers  in  the 
middle  west  states  outlining  the  plan  and 
inviting  their  co-operation.  The  response 
was  so  favorable  that  another  meeting 
was  held  in  Chicago  on  August  26,  where 
it  was  decided  to  perfect  a  national  or¬ 
ganization. 

“Publishers  will  be  organized  by  states, 
each  state  to  name  a  member  of  the 
board  of  directors,  the  directors  from 
all  the  states  to  form  an  incorporated 
national  organization.  Executive  officers 
and  a  central  board  of  managers  will  be 
elected,  charged  with  the  responsibility 


of  making  arrangements  for  offices  m 
New  York  and  Chicago  through  which 
the  business  of  the  association  will  be 
conducted. 

“To  finance  the  association  through  the 
organization  stage  a  membership  fee  of 
$10  will  be  charged  all  papers  with  a  cir¬ 
culation  of  more  than  1,000  subscribers 
and  $5  to  papers  whose  circulation  is 
under  1,000.  Our  view  is  that  country 
publishers  who  have  urged  their  farmer 
subscribers  to  organize  co-operative  sell¬ 
ing  agencies  as  the  solution  of  their  mar¬ 
keting  problems  will  be  eager  to  support 
a  similar  agency  of  their  own.  We  an¬ 
ticipate  such  a  hearty  response  that  the 
low  membership  fee  decided  upon  will 
bring  in  sufficient  funds  to  cover  the  ex¬ 
penses  connected  with  perfecting  the  or¬ 
ganization. 

“To  finance  our  own  co-operative  asso¬ 
ciation,  which  is  to  act  as  our  represent¬ 
ative  in  the  centers  where  orders  for 
national  advertising  are  secured,  it  is 
proposed  that  the  members  be  charged  a 
commission  of  IS  per  cent  on  the  busi¬ 
ness  secured.  After  paying  expenses  any 
surplus  accruing  would  be  returned  to 
the  members  in  the  form  of  dividends, 
based  on  the  amount  of  advertising  se¬ 
cured  for  each  paper. 

“The  competition  between  the  different 
advertising  media  for  national  advertis¬ 
ing  is  growing  keener  every  year.  Pub¬ 
lishers  of  dailies,  magazines  and  farm 
pa^rs  are  organized  and  are  aggressively 
soliciting  this  business.  It  now  remains 
for  the  publishers  of  country  newspapers 
— recognized  as  the  most  effective  adver¬ 
tising  medium  because  'the  community 
newspaper  comes  closest  to  the  consumer 
— to  perfect  their  own  organization  and 
to  offer  the  advertiser  such  service  that 
the  logical  drift  to  the  country  press 
will  be  hastened. 

“We  should  have  one  large,  dominant, 
co-operative  association  of  country  news¬ 
papers.  free  from  all  entangling  alli¬ 
ances.” 

Mr.  Roe,  who  spent  last  week  in  New 
York  explaining  his  new  organization  to 
advertising  agency  heads,  stated  to 
Editor  &  Publisher  that  the  idea  of  the 
publishers  of  the  small  papers  handling 
their  own  advertising  had  been  most  en¬ 
couragingly  received,  especially  on  the 
part  of  the  American  Association  of  Ad¬ 
vertising  Agencies.  A  directory  of  cir¬ 
culations  and  rates  of  7,039  weeklies  and 
semi-weeklies  has  been  issued  by  the 
association.  The  total  circulation  repre¬ 
sented  is  7,939,439. 

E.  F.  Prescott  of  Weymouth,  Mass., 
secretary  of  the  Massachusetts  Press  As¬ 
sociation,  has  accepted  the  New  England 
group  directorship  of  the  Country  News¬ 
papers,  according  to  Mr.  Roe,  and  other 
state  heads  will  be  announced  very 
shortly. 

Mr.  Roe  stated  that  his  organization 
also  has  the  approval  of  the  National 
Editorial  Association,  President  Brimble- 
com  having  just  appointed  him  chairman 
of  the  N.  E.  A.’s  advertising  committee, 
with  Paul  T.  Harber  of  Rome,  Ga.,  and 
Irl  Marshall  of  the  Mendota  (Ill.)  Sun- 
Bulletin  as  the  other  two  members. 

The  manager  of  the  general  offices  in 
New  York,  Thomas  McGinnis,  was  for 
twelve  years  a  member  of  the  soliciting 
staff  of  the  American  Press  Association. 
Miss  H.  J.  Phillips,  for  a  long  time  in 
charge  of  the  A.  P.  A.’s  order  depart¬ 
ment,  will  serve  Country  Newspapers  in 
a  similar  capacity  in  New  York.  The 
western  manager,  W.  S.  Grathwohl,  is 
well  known  in  the  special  representation 
field. 


Changes  on  Austin  American 

J.  F,  Johnson,  formerly  with  the  Wi¬ 
chita  Falls  (Tex.)  Record-News,  has 
been  appointed  telegraph  editor  of  the 
Austin  American,  suceeding  L.  L.  Engel- 
king,  who  is  covering  University  of  Texas 
athletics. 


New  Texas  Farm-Labor  Weekly 

The  Lone  Star  American  is  the  name 
of  a  new  weekly  newspaper  published  in 
Greenville  with  J.  B.  Derden  as  editor 
and  publisher.  It  succeeds  the  Hunt 
County  News,  and  champions  the  cause 
of  the  Farm-Labor  Union. 
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BRAZIL  A  GENIAL  HOST  bureau  on  the  exposition  grounds  which 

TOA'1U■E‘DIr•AKI  DDCCC  to  co-operate  fully  with  all 

AlVllLlvI^AIN  r  KEOO  visiting  journalists.  The  registry  book 

-  showed  representatives  of  the  press  from 

Newspaper  Men  Given  Every  Privilege  many  countries,  including  22^  men  from 


and  Assistance  in  Rio,  Says 
H.  W.  Frantx  of  U.  P., 
Just  Home 


other  South  American  countries.  Among 
these  were  three  special  correspondents 
of  La  Prensa,  of  Buenos  Aires,  which 
is  devoting  a  very  great  amount  of  space 

-  to  news  of  Brazil  and  the  exposition. 

Washington,  D.  C,  Oct.  2.— Amer-  The  active  interchange  of  news  between 
ican  newspaper  men  accompanying  Brazil  and  Argentma,  t^ether  with 
Secretary  Hughes  and  the  United  States  Argentma  s  generous  participation  in  the 


Mission  to  the  Brazilian  Centennial 
Celebration  to  Rk)  de  Janeiro  were  re¬ 
ceived  with  marked  hospitality  and 
courtesy  by  journalists  of  the  Brazilian 
capital. 


Centenary  Celebration  was  said  to  have 
effected  a  cordial  spirit  of  friendship  be¬ 
tween  the  countries. 

“Secretary  Hughes  and  the  United 
States  Mission  resided  at  the  beautiful 


Besides  facilitating  the  gathering  of  Palacio  Guanabara,  formerly  the  rest 


news  in  every  way  possible,  the  Brazil¬ 
ian  newspaper  men  took  great  pains  to 
secure  the  full  participation  of  the 


dence  of  Emperor  Don  Pedro  II,  while 
at  Rio  de  Janeiro.  This  palace  is  ap¬ 
proached  by  a  magnificent  avenue  lined 


visitors  in  the  various  festivities  and  palms.  To  the  rear  is  a 


functions  incidental  to  the  opening  of  the 
International  Exposition. 

“The  newspaper  profession  enjoys 
prestige  in  Brazil  perhaps  higher  than 


luxuriant  garden  with  fountain,  palms 
and  great  variety  of  tropical  vegetation. 

“The  newspaper  men,  although  not 
residing  at  this  palace,  were  accorded 


due  to  the  great  success  in  national  poli¬ 
tics  attained  by  many  Brazilian  jour¬ 
nalists  It  is  also  due  to  the  fact  that 
the  Brazilian  press  maintains  a  high 
literary  standard,  consequently  attract¬ 
ing  men  of  exceptional  ability. 


in  any  other  country  in  the  world,”  said  hospitality  A  special  press  rrom 

Harry  W.  Frantz  of  the  United  Press,  had  been  arranged  with  typewriters,  files 
who  accompanied  Secretary  Hughes,  in  of  the  daily  papers,  and  interpreters, 
commenting  on  his  visit.  “This  is  partly  “"tier  the  direction  of  J  A.  Patten  of 

the  -American  colony  in  the  city  of  Rio 
de  Janeiro. 

“During  his  stay  at  Rio,  Secretary 
Hughes  received  all  members  of  the 
Brazilian  press  who  requested  presenta¬ 
tion  and  also  representatives  of  the 

“In  a  single  day  four  incidents  came 
svithin  my  experience  which  indicate  the  United  Press  correspondent  these  news- 
exceptional  courtesy  accorded  the  visiting  commented  with  great  en- 

newspaper  men.  While  covering  the  husiasm  regarding  their  reception  by 

great  international  military  parade  at  secretary  and  showed  the  greatest 
the  Field  of  San  Cristobal,  I  had  occa-  ‘"terest  ;n  all  activities  of  the  American 
sion  to  use  the  telephone  several  times  ™'ssion.  .  . 

during  the  forenoon.  This  privilege  was  Summarizing  his  observations  and  con- 
accorded  me  in  a  private  home  near  the  ver.sations  with  various  South  American 
field,  without  further  introduction  than  newspaper  ment,  Mr.  Frantz  noted  the 
mention  of  United  Press.  From  brief  prestige  enjoyed  by  American 

acquaintance  thus  established  1  was  in-  news-gathering  agencies  in  Somh  Amer- 
vited  to  remain  in  this  home  for  lean  countries.  This  penetration  of  the 


remain 

luncheon. 

“Shortly  afterward,  I  had  the  mis¬ 
fortune  to  lose  a  taxicab,  and  was  with¬ 
out  means  of  transportation  to  the  center 
of  the  city.  Upon  explaining  my  predic¬ 
ament  to  a  stranger  in  a  c^  standing 
on  the  street,  I  was  immediately  taken  to 
my  destination. 

“The  same  afternoon  I  attended  the 
formal  opening  of  the  International 


Southern  Continent  by  the  American 
news  agencies,  he  believes,  bespeaks  the 
closing  bonds  of  friendship  and  general 
intercourse  between  the  peoples  of  the 
northern  and  southern  parts  of  the  west¬ 
ern  hemisphere. 


On  Ad  Club  News  Staff 


Montague  Lee,  president  of  the  Mont- 
Centennial  Exposition  at  the  Hall  of  ague  Lee  Company,  Inc.,  has  _  bera 


Fiestas.  President  Epitacio  Pessoa  de¬ 
livered  a  very  eloquent  address  in  Portu¬ 
guese,  which  language  I  do  not  under¬ 
stand.  Observing  my  predicament  and 


selected  to  succeed  the  late  Benjamin 
Sherbow  as  the  manager  of  tvpogranhy 
on  the  New  York  Advertising  Club 
News.  Russell  Whitman,  publisher  of 


without  any  request  on  my  part,  a  high  the  New  York  Commercial,  is  now  a  con- 


official  of  the  Brazilian  government 
voluntarily  interpreted  the  President’s 
remarks,  phrase  for  phrase. 

“In  the  evening  a  Brazilian  news¬ 
paper  man  whom  I  had  met  but  once 
called  to  offer  me  a  pass  to  a  gala  per¬ 
formance  at  the  Opera. 

“These  incidents  and  many  others  like 
them  produced  a  very  happy  impression 
of  Brazilian  hospitality  and  good-will  to¬ 
ward  Americans. 

“There  is  a  well-organized  press 


tributing  editor  to  the  Club  News  and 
Howard  C.  Wood,  president  of  the  New 
Jersey  Neighborhood  Papers,  Inc.,  has 
also  been  made  a  contributing  editor. 


St.  Paul  News  in  New  Home  Dec.  1 

The  new  St.  Paul  Daily  News  building 
is  nearing  completion  rapidly.  The  ma¬ 
chinery  is  being  installed  and  the  paper 
will  probably  move  into  its  new  home 
about  December  1. 
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INKPENDENCE  SQUARE 


PHILADELPHIA.  PA. 


'  I  'HE  newspaper  which  a 
man  is  ashamed  to  take 
into  his  home  has  little  value 
for  advertising  purposes.  It 
is  quickly  glanced  through  for 
its  sensational  features  and 
then  thrown  away. 

The  paper  which  is  most  ef¬ 
fective  as  an  advertising  me¬ 
dium  is  the  one  which  has  the 
confidence  of  its  readers.  The 
Providence  Journal  and  Eve¬ 
ning  Bulletin  are  trusted  in 
Rhode  Island.  Long  years  of 
experience  have  convinced 
the  public  of  the  honesty  of 
these  publications  and  their 
readers  receive  your  advertis¬ 
ing  message  in  a  believing 
frame  of  mind. 

A  careful  circulation  survey  has 
proven  that  the  percentage  of  dupli¬ 
cation  between  the  two  papers  is  very 
small  and  that  one  or  the  other  is 
read  in  nearly  every  worth-while 
home  in  the  State. 


21V^c  a  Line  Daily  and  12c  a  Line  Sunday  Buys  the 
Combined  Circulation  of  These  Influential  Papers 


Providence  Journal  Co. 

Journal  Building  Providence,  R,  1. 


Chas.  H.  Eddy  Co. 

Representatives 

New  York  Bolton 


R.  J.  Bidwell  Co. 

Pacific  Coast  Representatives 
Chicago  San  Franciico  Loa  Angeles 


Editor  &  Publisher  for  October  7,  1922 


Do  You  Take  a  Cold  Bath 
Just  to  Boast  About  It? 

FRED  C.  KELLY  OPINES  I 

Humorous  Humanist  Explains  Why  Everybody  || 
Except  Yourself  Behaves  So  Queerly  l! 


IIdw  many  who  take  daily  cold 
ijatlia  know  the  true  reason  why 
they  do  It?  For  pleasure?  Of  course 
not.  For  health?  Ostensibly,  yes. 
But  that  isn't  the  real  reason,  be¬ 
cause  any  intelligent  person  must 
rcaliae  that  he  can  te  Just  as  healthy 
without  a  cold  bath. 

Perhaps  one  reason  is  our  national 
belief,  first  planted  by  the  gay  old 
Puritans,  that  anything  pleasant  is 
wrong.  Reversing  tliis,  we  decide 
that  those  tasks  which  are  unplea¬ 
sant  must  be  highly  moral  and  com¬ 
mendable.  Bad  medicine  must  do  us 
good  or  why  should  it  hare  such  a 
disagreeable  taste?  The  cold  bath 
must  be  good  for  us,  else  why  do  we 
dread  it  so  intensely? 

1  used  to  take  a  cold  bath  every 
morning.  For  nearly  three  weeks 
I  did  it.  One  morning  while  lying 
late  in  bed  because  I  hated  to  get 
up  and  go  through  the  ordeal  of 
cold  water,  1  inquired  of  myseif:  Am 
I  doing  this  because  1  enjoy  it  or 
because  I  like  to  refer  to  the  fact 
that  I  do  it?  Not  much  analysis  was 
required  to  realize  that  I  was  doing 
it  not  for  myself  but  for  the  neigh¬ 
bors  and  other  people  I  might  meet 
— to  be  able  to  tell  them  that  1  had 
the  fortitude  to  take  cold  baths. 
Tlien  1  went  farther  and  asked  my¬ 
self:  While  I  am  making  this  daily 
morning  sacrifice  for  the  neighbors 
what  are  they  doing  for  me?  And 
the  answer  was:  They  are  not  doing 
a  doggoned  thing;  that’s  what  they 
aren’t  doing!  So  I  quit  the  cold 
bath  forever.  Today  I  am  a  free 
man.  The  sense  of  vanity  I  obtained 
from  the  icy  plunge  might  have  been 
worth  the  cost  of  it  had  made  me 
Just  a  llttie  less  uncomfortable.  But 
I  did  not  get  enough  fun  out  of  it 
to  pay  for  my  suffering. 

Copyright,  1922. 


Why  Do  We  Prize  Jewelry  ? 

Why  Do  We  Feel  Superior  at  the  Theatre  ? 
Why  Don’t  We  Stop  Saying  “Thank  You”? 

Fred  Kelly,  in  this  new  feature,  gives  his  charcteristic 
homely  answers  to  these  and  a  lot  of  other  questions  about 
everyday  things. 

Mr.  Kelly  is  taking  time  from  his  magazine  work  to 
give  this  feature  exclusively  to  newspapers. 

“Fred  C.  Kelly  Opines”  is  issued  three  times  a  week  with 
mats  of  illustrations.  Mats  of  text  supplied  if  desired. 

Wire  or  write  for  rates  for  exclusive  publication  in  your 
city. 

SCIENCE  SERVICE 

1115  Connecticut  Ave.  Washington,  D.  C. 


(Icorgc  Adc:  Fred  C.  Kelly  demonstrated  hla  clevernesB  by  developing  a  specialty 
instead  of  trying  to  imitate  some  other  writer.  His  articles  arc  always  worth  while 
because  they  combine  truth,  humor  and  philosophy. 

Collier’s  Weekly:  Fred  Kelly  knows  people.  His  business— he  is  a  newspaper  man— 
has  made  him  hobnob  with  I’residents  and  longshoremen.  Judges,  Jockeys,  bellhops 
and  senators.  He  knows  Main  Street  as  he  knows  Broadway  and  Pennsylvania 
Avenue. 

Sam  Blythe:  Kelly  is  the  kind  of  fellow  who  always  has  some  astonishing  new 
viewpoint  regarding  that  which  is  close  at  hand.  After  you  have  thought  over  what 
he  says  you  see  that  he  is  right  and  you  wonder  why  you  never  thought  of  the  same 
thing  before.  He  is  a  master  observer  of  the  obvious — the  things  that  most  people 
fail  to  obseive  because  they  are  too  close  to  them. 


“WE  BOYS”  AT  WORK 
IN  BOSTON 

Chamber  of  Commerce  Warns  Against 

Solicitor  Collecting  Funds  for 
‘international  Society  Press 
Service  Convention” 

RosTO-N',  Oct.  4. — .\  new  “we-boy” 
stunt  with  the  memhers  of  the  newspaper 
profession  again  the  butt  was  brought 
to  light  here  today  when  the  Boston 
Chainlx-r  of  Commerce  after  a  thorough 
investigation  issued  the  following  state¬ 
ment  on  a  proposed  newspaper  men’s 
convention : 

convention  of  newspaper  editors  is 
to  be  held  at  the  Copley  Plaza  Hotel 
from  October  25  to  28,  according  to  a 
fund-raising  story  told  to  local  business 
men  by  K.  W.  E.  Joyce,  who  is  seeking 
sufficient  funds  to  provide  entertainment 
for  visiting  editors. 

“But  a  strange  feature  of  this  conven¬ 
tion  is  that  there  is  considerable  lack  of 
information  concerning  it,  and,  in  the 
absence  of  Mr.  Joyce,  who  left  town  a 
few  days  ago,  it  is  impossible  to  obtain 
all  the  details  that  editors  and  public 
might  be  interested  in. 

“Local  editors  have  no  information 
about  the  convention.  Perhaps  it  is  to 
be  a  surprise  party  for  them.  But  if 
so,  the  Copley  Plaza  is  going  to  be  sur¬ 
prised  too,  for  it  has  made  no  reserva¬ 
tions  or  arrangements  for  any  such 
affair  and  the  management  disclaims 
knowledge  of  any  such  plans. 

“According  to  Mr.  Joyce,  when  he  was 
last  in  town,  the  convention  is  to  be 
under  the  auspices  of  the  ‘International 
Society  Press  Service’  of  which  he  is 
the  editor,  according  to  a  business  card 
he  left,  and  which,  still,  according  to  the 
card,  has  connections  in  London,  Paris, 
Rome  and  Amsterdam,  not  to  mention 
Washington,  Chicago  and  San  Francisco. 
The  home  office  is  supposed  to  be  at 
225  Fifth  avenue.  New  York,  according 
to  a  report  that  Mr.  Joyce  left  in  Boston, 
but  to  the  best  knowledge  of  a  publishers’ 
organization  no  such  organization  is 
located  at  that  address. 

“Also  in  the  dark  as  to  this  conven¬ 
tion  is  Editor  &  Publisher,  a  lead¬ 
ing  weekly  publication  for  the  newspaper 


ing  the  summer,  he  did  not  question  the 
statement. 

“Mr.  Lawrence  indicated  he  might 
contribute,  but  wanted  time  to  think  it 
over.  Then,  after  Mr.  Joyce  had  left, 
Mr.  Lawrence  telephoned  to  the  Bureau 
of  Information  and  Investigation  of  the 
Boston  Chamber  of  Commerce  for 
further  information  about  the  proj’ect. 

“The  Chamber’s  bureau  investigated 
the  matter  thoroughly  and  discovered 
the  facts  stated  above.  In  the  meantime, 
Mr.  Joyce  wrote  a  letter  to  Mr.  Law¬ 
rence,  renewing  the  request  for  a 
contribution  and  enclosing  a  receipt  for 
$100,  which  is  reproduced  on  this  page. 
Mr.  Joyce’s  letter  was  on  the  stationery 
of  the  Copley  Plaza  and  he  asked  in  a 
postscript  to  it  to  ‘Address  contributions 
to  me  at  Copley-Plaza  Hotel.’  In  the 
letter  he  gave  the  names  of  several 
prominent  Boston  men,  ‘who  are  con¬ 
tributing  and  co-operating  with  us  in. 
making  the  convention  a  success.’  But 
those  of  the  prominent  men  with  whom 
the  Chamber  was  able  to  confer  denied 
they  had  contributed  to  the  cause  or 
co-operated  for  its  success. 

‘‘The  receipt  enclosed  with  the  letter 
was  a  printed  form  of  the  ‘International 
Society  Press  Service,  225  Fifth  avenue. 
New  York,’  and  stated  that  in  considera¬ 
tion  for  the  contribution  the  contributor 
was  entitled  to  one  year’s  service  in  the 
‘International  Society  Press  Service.’ 
A  notation  on  the  corner  of  the  receipt 
stated:  ‘For  convention  of  newspaper 
editors,  Oct.  25-28,  1922,  Boston,  Mass.’ 

“The  business  card  that  Mr.  Joyce 
left  read : 

International  Society  Press  Service 
Holland-Anierican  News  Syndicate 

New  York,  Washington, 
Chicago,  San  Francisco, 
I.ondon,  Paris,  Rome, 
Amsterdam 

R.  W.  E.  Joyce,  Editor 

“The  Chamber’s  Bureau  of  Informa¬ 
tion  and  Investigation  learned  at  the 
Copley  Plaza  that  Mr.  Joyce  had  never 
been  registered  there,  but  that  he  left 
word  he  was  expecting  mail  and  wished 
to  have  it  forwarded  to  230  West  99th 
street.  New  York.” 

JOYCE  KNOWN  HERE 

The  International  Society  Press 
Service  is  as  much  a  mystery  in  New 
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INTERNATIONAL  SOCIETY  PRESS  SERVICE 


INTERNATIONAL  SOCIETT  ERESMERVICE 


Facsimile  of  receipt  issued  for  “International  Society  Press  Service”  convention  contribu¬ 
tions  in  Boston 


profession.  In  response  to  an  inquiry 
from  the  Boston  Chamber  of  Commerce, 
Editor  &  Publisher  telegraphed  as  fol¬ 
lows:  ‘Have  never  heard  of  Interna¬ 
tional  Society  Press  Service  and  have 
no  record  of  convention  of  newspaper 
editors  in  Boston  this  month.  Would 
appreciate  your  sending  immediately 
whatever  information  you  have.’ 

“Mr.  Joyce  came  to  light  a  few  days 
ago  by  visiting  John  S.  Lawrence,  who 
is  in  the  commission  dry  goods  business 
at  89  Franklin  street,  Boston.  According 
to  Mr.  Lawrence,  Mr.  Joyce  was  a 
clean-cut  appearing  man,  about  34  years 
old,  with  an  interesting  ‘line  of  talk.’ 
He  told  Mr.  Lawrence  that  plans  are 
now  under  way  for  a  convention  of  news¬ 
paper  editors  to  be  held  at  the  Copley 
Plaza  October  25-28,  and  said  that  he 
was  raising  funds  to  help  defray  enter¬ 
tainment  and  other  expenses.  Mr.  Law¬ 
rence  declares  he  asked  for  more  details, 
but  Mr.  Joyce  informed  him  that  during 
the  summer  Boston  was  ‘full  of  stories 
about  the  coming  convention.’  As  Mr. 
Lawrence  had  been  away  from  town  dur- 


York  as  it  is  in  Boston.  Such  a  trade 
name  was  registered  in  the  New  York 
County  Clerk’s  office  January  3,  1921, 
giving  Room  317,  225  Fifth  avenue.  New 
York,  as  its  business  address.  The  three 
names  required  for  registration  were 
given  as  R.  W.  E.  Joyce,  Mrs.  R.  W.  E. 
Joyce  and  Austin  L.  Howard,  the  latter 
as  attorney.  No  one  by  the  latter  name 
is  listed  in  the  New  York  telephone 
directory.  Neither  are  Mr.  or  Mrs. 
Joyce.  The  telephone  number,  Madison 
Square  529,  is  that  of  the  Fisk  Teachers’ 
Agency.  Carles  S.  Crosman,  its  man¬ 
ager,  stated  to  Editor  &  Publisher  that 
Joyce  had  absolutely  no  connection  with 
his  firm  and  had  no  right  whatever  to 
use  the  number.  He  remembered  that 
Joyce  used  to  come  into  the  office  to 
visit  a  friend,  Howard  Straffin,  who  was 
formerly  connected  with  the  agency,  ^t 
that  Straffin’s  relations  with  the  Fisk 
Agency  had  ceased  over  a  year  ago  and 
he  had  not  seen  Joyce  since.  The  build¬ 
ing  superintendent’s  office  never  heard 
of  Joyce  nor  the  International  Society 
Press  Service.  There  is  no  record  of 


The  Hochi’s  Majnlficenl  New  Building  Just  Completed  in  the  Heart  ol  Tokyo 


Japan’s  Oldest  Evening  Newspaper 
With  Large  Morning  Edition 


Printers  Re-elect  Norfolk 

Henry  Norfolk  of  Providence,  R.  1., 
was  re-elected  president  at  the  annual 
convention  of  the  Allied  Printing  Trades 
Council  held  recently  in  Boston.  The 
other  officers  elected  were  Mary  E. 
Meehan,  Boston,  first  vice-president ; 
Philip  Behan,  Holyoke,  Mass.,  second 
vice-president;  Andrew  McWeeney,  New 
Haven,  Conn.,  third  vice-president ;  and 
Daniel  J.  McDonald,  Boston,  secretary- 
treasurer. 


The  Hochi  Shimbun  was  established  in  1872  by  the  late 
Marquis  Okunia,  and  continuously  since  that  early  date 
has  lent  all  its  influence  to  the  support  of  its  great  founder’s 
lofty  ideals.  . 

In  the  foreign  news  held  the  Hochi  has  built  up  a  service 
which  is  unexcelled,  and 
which  has  earned  for  it 
many  readers  who  are  in¬ 
tensely  interested  in  per¬ 
sons  and  events  abroad. 

This  interest  has  been 
found  to  exert  consider¬ 
able  influence  on  their 
taste  in  the  purchase  of  |  Per  inch....Y  12.50 
imported  commodities  and  «  page.  . .  .Y2,000.00 

undoubtedly  has  increased  • 
their  consumption  of  prod-  j 
nets  from  abroad. 


Advertising  Rates 


An  Unusual  Paper 

T  HE  Passaic  Daily  Newa  la  an  nn- 
■  usual  paper  in  mecbanlcal  slse 
as  well  as  in  advertising  lineage, 
circulation  growth,  and  editorial 
achievement. 


T  HE  slse  of  the  printed  page  Is 
*  nine  columns,  12  ems.  Fonr 
point  column  rules  are  used. 

T  HE  paper  is  printed  on  a  Hoe 
■  Simplex,  32  page  press,  with  a 
capacity  of  30,000  papers  per  hoar, 

WRITE  FOR  A  SAMPLE  COPT, 


DAILY  NEWS 


TOKYO,  JAPAN 
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ANOTHER  COAST  PAIR 
FOR  W.  R.  HEARST 


His  Ownership  of  Los  Angeles  Herald 
and  San  Francisco  Call  Made  Pub¬ 
lic — Neylan  and  Older  Stay 
With  Latter 


William  Randolph  Hearst  this  week 
announced  in  Los  Angeles  and  San 
Francisco  that  the  ownership  of  the  Los 
Angeles  Herald  and  the  San  Francisco 
Call-Post  had  been  acquired  in  part  by 
him  in  recent  transactions.  It  has  long 
been  believed  by  many  newspaper  men 
that  both  of  these  newspapers  have  been 
owned  in  part  at  least  by  Mr.  Hearst, 
together  with  the  Oakland  Post  and 
later  the  Post-Enquirer,  the  transfer  of 
which  to  the  Hearst  newspaper  ranks 
was  made  public  the  last  week  in  August. 

In  San  Francisco,  John  Francis  Ney- 
lan,  president  of  the  Call  Company, 
assured  Editor  &  Publisher  that  the 
public  notice  of  the  change  of  ownership 
was  unequivocal.  In  its  issue  of  October 
3,  the  Call- Post  carried  the  following 
two-column  front  page  box: 

“Notice  to  Call  Readers 

“During  the  last  three  years  the  San  Fran¬ 
cisco  Call  has  assumed  a  dominant  position  in 
the  evening  newspaper  field  in  San  Francis^. 
The  building  of  the  property  in  days  of  high 
coats  has  involved  tremendous  expenditure.  The 
Call  has  ambitious  plans  for  the  future. 

“To  meet  properly  and  adequately  the  finan¬ 
cial  obligations  involved  and  insure  financial  in¬ 
dependence  in  future  development,  the  majority 
stuck  of  the  Call  Publishing  Company  has  been 
sold  to  the  Star  Holding  Corporation  of  New 
York,  the  stock  of  which  is  owned  by  William 
Randolph  Hearst.  Other  than  the  Star  Holding 
Corporation  of  New  York,  John  Francis  Neylan, 
of  San  Francisco,  now  president  of  the  Call,  and 
publisher  of  this  paper,  is  the  only  stockholder. 

“The  arrangement  consummated  with  the  Star 
Holding  Corporation  provides  that  for  a  period 
of  five  years,  John  Francis  Neylan  remains  as 
president  of  the  corporation  and  publisher  of 
the  paper,  controlling  absolutely  the  policies  and 
conduct  of  the  paper  exactly  as  heretofore. 

“Fremont  Older,  editor  of  the  Call  during 
the  period  in  which  it  has  gained  its  supremacy 
in  the  evening  field,  for  a  period  of  five  years 
will  continue  in  exactly  the  same  relationship 
to  this  paper  as  he  has  maintained  in  the  past. 

“In  snort,  other  than  securing  the  Call  in  its 
financial  independence,  there  is  no  change  in 
the  corpi  ration. 

“Insofar  as  the  paper  itself  is  concerned,  it 
will  be  conducted  along  exactly  the  same  lines 
as  it  has  been  conducted  for  the  last  three  years, 
with  exactly  the  same  personnel  and  with  ex¬ 
actly  the  same  jmlicies.’’ 

Following  is  the  statement  published 
on  the  editorial  page  of  the  Thursday 
issue,  September  28,  of  the  Los  ,A.ngeles 
Evening  Herald,  signed  by  Dr.  Frank  F. 
Barham ; 

“The  untimely  death  of  my  brother, 
Guy  B.  Barham,  terminated  an  ideal  ar¬ 
rangement  whereby  we  shared  the  pleas¬ 
ures  and  responsibilities  of  conducting 
this  newspaper. 

“I  am  happy  to  announce  that  in  a 
measure  this  arrangement  will  be  re¬ 
stored  by  the  association  with  me  in  the 
ownership  of  this  newspaper  of  two  of 
my  brother’s  oldest  and  closest  friends, 
William  .Randolph  Hearst  and  Frank  P. 
Flint.  I  shall,  however,  as  president  and 
publisher,  remain  in  sole  and  complete 
charge  of  the  publication  and  will  devote 
myself  to  the  perpetuation  of  the  ixilicies 
for  which  it  has  heretofore  stood.” 

No  changes  have  been  made  in  the 
staff. 

Mr.  Hearst’s  Pacific  Coast  properties 
now  number  six — San  Francisco  Ex¬ 
aminer,  Los  .\ngeles  Examiner  and 
Seattle  Post-Intelligencer  as  morning 
and  Sunday  papers,  and  the  San  F'ran- 
cisco  Call-Post,  Los  Angeles  Herald 
and  Oakland  Post-Enquirer  as  six-day 
evening  papers.  His  papers  in  other 
cities  are  now  listed  as  follows,  to  the 
total  number  of  18.  including  those 
enumerated  above ; 

Morning — New  York  American.  Bos¬ 
ton  Advertiser,  Chicago  Herald- 
Examiner. 

Evening — New  York  Evening  Journal, 
Boston  American,  Chicago  American, 
Washington  Times.  Detroit  Times,  Mil¬ 
waukee  Wisconsin  News,  Atlanta 
Georgian,  Rochester  Journal,  Syracuse 
Telegr.am. 

Sunday — New  York  American,  Boston 
Sunday  Advertiser,  Chicago  Herald- 


Examiner,  Washington  Times,  Detroit 
Times,  Milwaukee  Sunday  Telegram, 
Atlanta  Heart’s  Sunday  American, 
Rochester  American  and  Syracuse 
American. 

Seven  of  these  are  newcomers  this 
year  in  the  Hearst  ranks — Seattle  Post- 
Intelligencer,  Oakland  Post-Enquirer, 
San  Francisco  Call-Post,  Los  Angeles 
Herald,  Detroit  Times,  Rochester 
Journal  and  Syracuse  American. 

It  has  been  stated  by  Hearst  execu¬ 
tives  that  the  organization  plans  to  add 
a  number  of  cities  to  those  who  now 
have  Hearst  newspapers  and  one  report 
is  current  that  50  new  newspapers  will 
be  started  within  the  next  few  months, 
with  several  cities  among  the  country’s 
first  ten  mentioned  as  having  been  under 
consideration.  No  confirmation  can  be 
secured  of  any  of  these  reports,  upon 
which  Hearst  executives  refuse  comment. 
Neither  could  it  be  confirmed  that  Mr. 
Hearst  is  likely  to  announce  in  the  near 
future  the  purchase  of  several  other 
dailies  in  smaller  cities  where  he  is  not 
now  located. 


has  been  added  to  the  regular  army  of 
“extra”  shouters.  The  Telegram  is 
offering  prize  inducements  to  newsboys 
to  stimulate  their  interest  in  sales.  The 
F'ord-a-day  and  $100  gown  contest 
awards  for  the  best  items  or  “tips”  on 
news  each  day  results  in  a  page  full  of 
short  news  items  and  human  interest 
.stories  in  each  Evening  Telegram. 

The  price  of  all  local  papers  remains 
at  three  cents  a  copy  and  as  yet  there 
is  no  indication  of  price  cutting.  The 
local  Sunday  .\merican  in  combination 
with  the  New  York  Sunday  American, 
.sells  for  ten  cents.  The  Sunday  Herald 
and  Post-Standard  continue  at  eight 
cents  a  copy. 


Mohan  and  Martin  LaChance,  also  of 
the  Troy  Record,  are  now  reporters  on 
the  Journal, 


NEW  YORK  TIMES  DEBT-FREE 


JOURNAL  ADDS  TO  STAFF 


SYRACUSE  AMERICAN  OUT 


Statement  Say*  When  a  Hearst  Paper 
Starts,  It  Stays 

Syracuse,  N.  Y.,  Oct.  3. — The  Syra¬ 
cuse  Evening  Telegram  and  the  Syracuse 
Sunday  American  are  permanent  fixtures 
in  the  city,  the  local  Hearst  management 
announced  at  the  close  of  the  first  week’s 
publication.  The  political  outcome  of  the 
Democratic  convention,  held  here  last 
week,  in  which  Hearst  did  not  receive 
a  place  on  the  state  ticket  in  no  way 
affects  the  longevity  of  the  newspapers, 
it  was  added. 

“When  a  Hearst  paper  is  started  it 
•^tays,”  affirmed  the  local  jnanager. 

“.\nd  we  intend  to  keep  it  a  growing 
proposition.” 

The  Syracuse  Sunday  American, 
which  made  its  first  appearance  this 

week,  was  sold  in  combination  with  the 
New  York  American.  The  two  papers 
sold  for  the  price  of  ten  cents.  It  ap- 
jK-ared  on  the  streets  early  Saturday 

evening  in  advance  of  the  Syracuse 
Sunday  Herald  and  Syracuse  Sunday 
Post  Standard.  The  local  American 

consisted  of  three  sections;  one  of 
national,  foreign  and  state  news,  another 
of  local  and  syndicate  features  and  an¬ 
other  of  local  news.  The  three  sections 
of  the  local  .Sunday  issue  were  folded 
over  the  New  York  Sunday  American 
so  as  to  make  one  big  paper. 

The  circulation  competition  between 
the  Evening  Telegram,  the  Evening 
journal  and  the  Evening  Herald,  con¬ 
tinues  keen  and  a  galaxy  of  newsboys 


Wayne,  Green,  Russner  and  Other*  Join 
Syracuse  Paper 

Syracuse,  N.  Y.,  Oct.  3. — Additions 
to  the  staff  of  the  Syracuse  Evening 
Journal  were  annbunced  today  by  Louis 
Burrill.  Will  H.  Wayne,  formerly  of 
the  Christian  Science  Monitor,  Boston, 
is  head  of  the  copy  desk.  Harry  C. 
Green,  who  recently  returned  from 
Germany  where  he  was  legal  adviser 
for  the  Y.  M.  C.  A.,  has  also  been  added 
to  the  copy  desk.  Prior  to  his  service 
with  the  army  of  occupation,  Mr.  Green 
was  with  the  Topeka,  Kas.,  Star.  Charles 
H  Russner,  formerly  of  the  Seattle 
Post-Intelligencer,  has  joined  the  repor- 
torial  staff ;  likewise  James  Coddington 
of  the  Binghamton  Sun.  James  Mor¬ 
rissey  of  the  Troy  Record  has  been 
added  to  the  copy  desk,  and  Frank 


Bonds  and  Mortgages  Valued  at 
$4,025,000  All  Retired 

The  October  1  Post  Office  report  of 
the  New  York  Times  discloses  that  the 
ciOTpany  has  no  Bonds  or  Mortgages  and 
this  is  notable  because  of  the  fact  that 
the  company  has  several  millions  invested 
in  real  estate  and  other  properties.  In 
answer  to  an  inquiry  Adolph  S.  Ochs, 
publisher  of  the  Times,  said  tha"  all  the 
outstanding  bonds  and  mortgages  of  the 
company  have  recently  been  paid,  and  the 
company  has  now  no  indebtedness  ex¬ 
cept  its  current  monthly  accounts.  The 
bonds  and  mortgages  originally  aggre¬ 
gated  $4,025,000. 

The  company  owns  the  Times  Build¬ 
ing;  the  eleven-story  Times  Annex  (with 
the  new  addition  now  in  course  of  con¬ 
struction  247  feet  front  on  43rd  street; 
and  the  recently  acquired  property  <» 
11th  avenue,  a  full  block  front  200  feet 
between  West  44th  and  West  45th  streets. 
225  feet  on  West  44th  street  and  175  feet 
on  West  45th  street,  on  which  a  ware¬ 
house,  garage  and  auxiliary  press  room 
is  soon  to  be  erected. 


The  Atlanta  Journal 

ATLANTA,  GA. 

Radio  is  a  symptom.  In  the  case 
of  The  Atlanta  Journal  it  is  the 
latest  notable  item  in  The 
Journal’s  long  lived  habit  of  ‘get¬ 
ting  there  first  with  the  best.' 

In  40  states,  Canada,  Newfound¬ 
land,  Cuba  and  Mexico  concerts 
put  on  in  The  Journal’s  sound 
proof  Radio  Studio  have  been 
heard. 

On  each  of  several  days  more  than  800 
telrsrams,  letters  and  postals  have  come 
to  The  Journal  telling  of  the  beauty,  the 
clearness  and  the  excellence  of  The 
Journal’s  programme.  Some  far  distant 
enthusiasts  rate  The  Journal’s  Radio  as 
the  best  in  the  entire  country. 

“Size-up” 

The  Atlanta  Journal  by  reading  it 

Advertising  in  The 
Journal  Sells  the  Goods 


Hends  Legion  Post 

Harry  C.  Lear,  veteran  police  reporter 
of  the  Detroit  Free  Press,  has  been 
elected  commander  of  Albert  R.  Parker 
post  of  the  American  Legion,  in  Detroit. 


Albert  Frank 

&  COMPANY 

ESTABLISHED  187? 

Advertising 

NEW  YORK  CHICAGO  LONDON 

Announce  the  election  of 

W  Frank  McClure 

as  Vice-President  in  charge 
of  the  Chicago  Office  at  332 
South  La  Salle  Street.  Mr. 
McClure  began  his  new 
duties  on  October  First. 
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WHAT  OUR  READERS  SAY 


Educating  the  Farmer! 


Sbpt.  2S.  1922. 

To  Editok  &  PuiLiSHu:  The  Eugene  Arnett 
Publishing  Company  of  Oklahoma  City  has  a 
novel  plan  of  promotion,  by  which  the  country 
newspaper  publisher  is  to  sell  a  fifteen-year 
subscription  for  $5.  And  he  is  to  gain  a  large 
amount  of  foreign  advertising,  for  which  he  is 
to  pajr  a  commission  of  50  per  cent.  How  he 
is  going  to  make  any  money  by  giving  away 
his  subscription  and  also  bis  advertising  space 
is  a  puzzle  to  the  writer. 

The  publisher  agrees  also  to  publish  the 
“Ten  Commandments”  for  soil  conservation  in 
every  issue  for  fifteen  years,  together  with  mat¬ 
ter  which  the  Arnett  l\iblishing  Company  send 
him. 

The  said  publishing  company’s  solicitor  shows 
how  the  $5  at  interest  will  earn  just  about 
what  the  annual  cost  of  print  paper  amounts 


We  were  shown  quite  a  number  of  signatures 
of  publishers  of  weeklies  in  this  part  of  the 
state. 

One  of  the  armments  for  the  proposition  is 
the  displaying  of  a  financial  statemtnt  of  the 
Western  Newspaper  Union,  the  profits  of  which 
are  supposed  to  be  enormous. 

We  enclose  a  copy  of  the  contract  submit¬ 
ted.  Won’t  you  lo<  k  it  .iver?  In  ca.sc  you 
comment,  we  wodld  prefer  not  to  be  quoted. 


The  Comteact 


To  The  Eugene  Arnett  Pub.  Co., 
(Hereinafter  called  the  company) 

Arnett  Acres,  Oklahoma  City,  U.  S.  A. 


The  Appointment  op 


(Publication) 


as  “The  Official  Organ”  for  “The  Common 

Cause”  in  . 

(Trade  Territory) 


Is  Hereby  Recommended 


(Chairman  National 
Ex.  Com.) 


(Chairman  Oklahoma 
Ex.  Com.) 


with  its  own  subscription  campaign  one  com¬ 
plete  canvass  of  all  names  checked  hy  the 
respective  banks  on  the  above  described  mail¬ 
ing  list — and  all  subscriptions  thereon  shall 
be  assembled  not  later  than  once  each  month 
and  remitted  for  by  a  local  bank  time  certifi¬ 
cate  of  de|)i  sit.  payable  in  six  months,  deliv¬ 
ered  to  the  publisher  in  an  amount  equal  to 
five  dollars  for  each  fifteen-year  subscription. 

4th — The  company  shall  send  (effective 
with  the  July,  1923,  number)  in  exchange  for 
each  four  current  copies  of  the  publisher’s 
paper  one  number  of  “The  Co-operative  Com¬ 
munity.” 

Part  IV — The  publisher  agrees,  in  event  of 
and  before  the  termination  by  publisher  of 
contract  made  pursuant  hereto  prior  to  the 
expiration  thereof  in  fifteen  years  as  afore¬ 
said,  to  refund  to  each  subscriber  secured 
hereunder  the  subscription  price  of  five  dol¬ 
lars  each  and  shall  forfeit  all  his  rights  under 
the  provisions  of  P.\RT  III  hereof. 

When  accepted  by  the  company  this  appli¬ 
cation  shall  constitute  a  contract  between  the 
parties. 


supply — the  Master-Key  to  “Permanent  Pros¬ 
perity.” 

9th — Thou  shalt  figure  out  the  "Actual 
Amount”  of  plant  foods  removed  by  each 
crop — on  average  soils  fully  "Fifty-Fifty”  of 
the  value  of  produce. 

10th — Thou  shalt  measure  land  values  bv 
crop  returns — a  “Practical  Proposition” 
wherever  THE  “Scientific  System”  of  farm 
accounting  recommended  by  the  American 
Bankers’  Association  is  adopted. 

“Read  what  YOUR  bank  has  to  say  each 
week” — particularly  the  accounts  of  how 
“The  Co-operative  Community”  of  home  folks 
is  making  a  dollar  grow  where  there  was  not 
even  a  dime  before. 


be  informed  that  the  Modem  Hospital  is  not 
i-nly  a  subscription  publication,  but  has  possibly 
the  highest  renewal  percentage  of  any  publi¬ 
cation  in  the  country  and  the  subscription  price 
is  in  excess  of  any  other  publication  in  the 
hospital  field. 

We  are  also  publishers  of  the  Modern 
Hospital  Year  Book,  which  has  always  been 
distributed  free.  In  all  probability  your  article 
had  reference  to  this  book.  In  future,  if  you 
have  occasion  to  include  our  publications  in  a 
free  classification,  please  make  sure  that  the 
full  title,  “The  Modern  Hospital  Year  Book.” 

J.  G.  JARRETT, 

The  Modern  Hospital  Publishing 
Company,  Inc. 


We  understand  some  very  able  and  well-to-do 
men  are  back  of  this  proposition,  the  aim  being 
the  education  of  the  farmers,  which  it  is  esti¬ 
mated  will  take  fifteen  years.  They  need 
education. 

PUBLISHER. 


.Accepted  by; 

The  Eugene  Arnett  Pub.  Co., 

Arnett  Acres,  Oklahoma  City. 

By  . 

Date  . 


Signed  by: 


Part  I — In  view  of  the  foregoing  recom¬ 
mendation  the  undersigned  (hereinafter  called 
the  publisher)  hereby  make  application  for 
enlistment  in  “The  Common  Cause”  tf  creat¬ 
ing  confidence  in  and  of  reflecting  respect 
for  “The  Ten  Commandments”  (For  Soil 
Preservation  in  the  Thirteen  Southern  States) 
as  printed  on  the  reverse  side  hereof. 

Part  II — In  furtherance  of  PART  I  the 
publisher  hereby  agrees  to  consecrate  said 
publication  to  “The  United  Undertaking”  for 
fifteen  years  from  date  of  the  company’s  ac¬ 
ceptance  hereof  by  contracting  as  follows: 

1st — To  give  a  minimum  of  one  column  per 
week  in  said  publicaiton  (without  charge  to 
anyone)  to  what  it  is  mutually  agreed  is 
news  of  the  first  order,  viz.:  Accounts  of 
local  accomplishments  and  other  matter  as 
furnished  by  the  Agricultural  Advisers  for 
the  respective  banks  serving  the  above  Trade 
Territory. 

2nd — To  print  weekly  (without  charge  to 
anyone)  in  the  editorial  column  immediately 
under  the  subhead  from  plates  furnished  free 
hv  the  comjiany  "The  Ten  I  ommandmenis” 
(for  Soil  Conservation  in  the  Thirteen  South¬ 
ern  States)  in  substantially  the  form  as  they 
appear  on  the  reverse  side  hereof. 

3rd — To  endeavor  to  secure  as  a  subscriber 
every  bona  fide  dirt-farmer  in  the  above  de¬ 
scribed  Trade  Territory  by  accepting  sub¬ 
scriptions  therefrom  at  the  special  rate  of 
five  dollars  for  fifteen  years  and  to  accept 
same  when  offered. 

4th — To  use  exclusively  the  weekly  News¬ 
paper  Service  (ready  print  with  advertising 
— half  the  pages  in  each  issue  printed,  half 
the  pages  blank)  of  the  company  as  soon  as 
it  has  secured  advertising  patronage  sufficient 
to  pay  the  cost  of  publication  so  as  to  justify 
the  company  in  furnishing  same  without  cost 
to  the  publisher;  provided  same  meets  the 
approval  of  the  publi.sher  and  is  furnished  in 
a  proper  condition  to  use  on  the  presses  of 
said  publisher. 

Sth — To  mail  weekly  to  the  company  at 
Arnett  Acres,  Oklahoma  City,  U.  S.  A.,  one 
copy  of  the  paper  for  filing  purposes. 

Part  III — Provided  that  if  the  publisher 
shall  not  be  in  default  in  any  of  the  afore¬ 
said  agreements; 

1st — The  publisher  shall  be  entitled  to  par¬ 
ticipate  in  profits  as  follows  whenver  the 
combined  circulation  of  all  publisher  co¬ 
operating  in  this  United  Undertaking  shall 
exceed  a  million  copies,  to  wit:  The  partici¬ 
pation  of  this  contract  shall  be  limited  to  the 
extent  of  its  pro  rata  share  (based  on  num¬ 
ber  of  subscribers  of  the  paper  without  re¬ 
gard  to  size)  of  the  divisible  surplus  of  the 
business  (The  Newspaper  Service)  describeil 
in  the  4th  paragraph  of  PART  11.  the  par¬ 
ticipators  to  be  entitled  to  pro  rata  share  in 
only  one-half  of  the  net  profit  after  deducting 
all  costs,  expenses,  losses,  and  the  like  of  the 
weekly  Newspaper  Service. 

2nd — The  company  shall  copy  the  county 
personal  pro^rty  tax  rolls  and  procure  there¬ 
from  a  mailing  list  which  it  shall  submit  to 
all  local  banks  for  the  purjiose  of  affording 
to  each  one  an  opportunity  to  check  off  the 
names  of  its  respective  customers  whose 
financial  standing  will  warrant  a  line  of 
credit  sufficient  to  purchase  a  membership  in 
“The  Co-operative  Community." 

3rd — The  company  shall  make  at  its  own 
expense  and  in  its  own  way  in  connection 


Publisher  of.. 
Date  . . 


The  undersigned  agrees  to  check  list  as 
aforesaid: 

.  Bank  of  . 

By  . 

D.ste  . 


Real  Service 

New  York,  Sept.  30,  1922. 

To  Editor  &  Publisher:  I  want  to  con¬ 
gratulate  you  most  heartily  upon  the  informa¬ 
tion  given  in  Editor  &  Publisher  for  Septem¬ 
ber  30  upon  the  sizes  and  requirements  of  more 
than  2,000  newspapers. 

This  is  the  first  step  in  a  compilation,  which, 
when  completed,  must  be  of  great  interest  and 
value  alike  to  publishers  of  newspapers  and  the 
manufacturers  of  news  print. 

You  have  done  remarkably  well  in  getting  80 
per  cent  of  replies  in  this  first  effort,  and  I 
hope  that  you  will  continue  until  the  entire 
field  is  accurately  covered. 

We  should  like  to  have  100  copies  of  the 
reprint. 

NEWSPRINT  SERVICE  BUREAU, 

R.  S.  Kellogg,  Secretary. 


Chicafo  Tribune  Verdict  Affirmed 

The  United  States  Circuit  Court  of 
.\ppeals  at  Chicago  affirmed  the  finding 
of  former  District  Judge  Landis  that  the 
Chicago  Tribune  had  not  violated  the 
law  in  instructing  its  carriers  that  if  they 
sold  the  Chicago  Journal  of  Commerce 
they  could  not  sell  the  Tribune.  Judge 
Landis  held  that  the  Tribune  had  built 
up  its  carrier  system  at  great  expense 
through  many  years  and  refused  to  en¬ 
join  the  Tribune. 


“The  Ten  ^Commandments” 

(For  Soil  Conservation  in  the  Thirteen 
Southern  States.) 

1st — Thou  shalt  procure  a  “Soil  Survey” 
— the  “Scientifically  Selected”  “Foundation 
Formula,”  upon  which  to  build  the  “Soil 
Structure.” 

2nd — Thou  shalt  adopt  THE  “Permanent 
Plan”  of  crop  rotation  recommended  by  the 
“Agricultural  .Adviser” — thereby  maintaining 
as  nearly  as  possible  a  balance  of  the  “Es¬ 
sential  Elements”  to  soil  conservation. 

3rd — Thou  shalt  control  moisture  supply 
(the  usual  limiting  factor  in  crop  production) 
—draining  all  “Saturated  Soils,”  which,  in 
the  opinion  of  the  “Soil  Scientist,”  early  in 
the  session  are  too  wet  and  later  on  too  dry 
for  “Profitable  Production.” 

4th — Thou  shalt  save  all  farm  manure 
(both  liquid  and  solid),  preferably  by  having 
the  live  stock  “Feed-Themselves-in-the-Field.” 

Sth — Thou  shalt  cut  up  and  plow  under  all 
corn  and  cotton  stalks — thereby  “Continually 
Conserving”  more  than  half  of  the  plant 
f<jods  removed  from  the  soil  by  crops. 

6th — Thou  shalt  utilize  legumes  up  to  the 
full  standard,  thereby  distinguishing  the 
Science  from  the  Art  of  Agriculture — using 
suitable  “Cover  Crops”  to  husband  all  avail¬ 
able  nitrogen. 

7th — Thou  shalt  use  lime — sufficient  to  cor 
rect  “Sourness  of  Soil.” 

Sth — Thou  shalt  conserve  our  phosphorus 


INTERTYfil 

’’THE  BETTER  MACHIN^’ll 


See  Our  Page 
Next  Week 
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Not  a  “Free”  Publication 

Chicago,  Sept.  27,  1922. 
To  Editor  &  Publisher:  Our  attention  has 
been  called  to  the  mention  you  made  in  a 
recent  issue  of  the  Editor  &  Publisher  of 
Modem  Hospital  as  a  free  publication.  Please 


Luncheon  to  Baird 

Sir  Robert  H.  H.  Baird,  K.  B.  E., 
editor  of  the  Belfast  Telegraph  and  di¬ 
recting  head  of  half  a  dozen  other  Irish 
newspapers,  discussed  newspaper  condi¬ 
tions  in  Ireland  at  a  luncheon  in  his  honor 
at  the  Newspaper  Qub  Thursday.  Sir 
Robert  started  on  a  tour  of  the  United 
States  Saturday  for  the  purpose  of  ex¬ 
tending  a  personal  invitation  to  the  Amer¬ 
ican  members  of  the  Associated  Advertis¬ 
ing  Qubs  of  the  World  to  visit  Ireland 
on  the  occasion  of  their  1924  convention, 
which  may  be  held  in  London. 


Canadians 

Interested  in  Church 
Advertisements 


The  Church  Advertising  Department  of  the 
Associated  Advertising  Clubs  of  the  World,  Dr. 
Christian  F,  Reisner,  president,  for  more  than  five 
years  has  been  stimulating  the  use  of  paid  news¬ 
paper  space  by  churches.  Conventions  have  been 
held,  b(Joks  published,  and  many  articles  written 
to  help  newspapers  get  more  church  advertising. 


The  Canadian  Daily  Newspapers  Association 
now  desires  to  do  in  Canada  what  church  adver¬ 
tising  movements  have  done  for  the  newspapers  in 
the  United  States. 


Why  don’t  you  join  other  enterprising  publishers 
and  advertising  managers  in  stimulating  church 
advertising  in  your  paper? 


We  have  a  series  of  52  ads,  virile  material 
adapted  for  newspaper  display  use  to  help 
all  the  churches  in  your  community.  Try  it 
for  a  year.  The  cost  is  a  mere  trifle  to  pay 
for  printing  the  proofs  and  circularization. 


HERBERT  H.  SMITH 


Send  for  proofs  to 

WitberEpoon  Bldg.,  Philadeipbia,  Pa. 


CHURCH  ADVERTISING  DEPARTMENT 

A.  A.  C.  W. 


This  space  d' noted  by  Editor  fr  Publisher  to  help  ncrvspapcrs  realise  their  opper- 
tunitics  th'rmgh  church  aJ:  ertising. 
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A  state  where  nearly  every¬ 
body  reads  the  papers 


The  publications  of  Iowa  have  great  influ¬ 
ence.  They  act  as  a  clearing  house  of  in¬ 
formation — lead  and  direct  progress.  It  is 
only  natural  that  journalism  should  thrive  in 
Iowa,  w^hich  leads  all  of  the  states  in  literacy. 
This  may  account  for  the  large  circulation 
of  Iowa  newspapers  and  farm  journals. 
Iowa  farmers  read — they  progress  with  the 


times. 


The  agricultural  journal  is  the  farmer’s 
trade  paper.  He  reads  the  daily  newspaper 
for  current  events,  market  reports  and 
knowledge  of  the  world’s  activities. 


The  best  market  for  any  product  is  among 
the  educated.  Greater  knowledge  leads  to 
multiplied  desires,  and  lowans  have  the 
money  with  which  to  satisfy  these  wants. 


Advertisers  find  the  Iowa  market  as  fertile 
as  its  soil.  Concentrate  your  advertising  in 
this  intelligent  field. 


Tell  your  story  through  these 
papers  which  cover  the  state. 


great  automobile  show,  a  huge  food 
SPECIAL  PAGES  PLUGGED  show,  or  the  opening  of  the  summer  re- 
1921  GAP  winter  resort  season  in  which 

a  large  number  of  newspaper  readers 

-  are  vitally  interested,  because  it  touches 

(Continued  from  page  10)  so  closely  to  their  daily  business  and 

_  economic  life. 

“In  this  instance,  I  consider  the  direct 
stated  also  that  all  the  special  pages  appeal  of  the  advertiser  to  the  reader  of 


(Continued  from  page  10) 


which  their  papers  had  print^  from  time  extreme  importance,  in  that  the  news- 
to  time  “have  been  very  successful  and  paper  and  the  advertiser  are  actually  di- 
have  been  satisfactory  from  every  angle.”  reeling  the  reader’s  attention  to  a  very 
A.  G.  Newmyer,  associate  publisher  important  event,  and  as  a  consequence 
of  the  New  Orleans  Item,  believes  that  we  have  endeavored  to  stimulate  inter- 
the  weekly  business  review  page  “is  the  est  along  these  lines  in  our  publication 
most  constructive  advertising  feature —  at  the  time  when  we,  with  our  advertis- 
next  to  which  we  favor  the  food  co-  ing  experience,  feel  that  the  public  is 


operative  page. 


vitally  interested,  and  its  attention 


The  weekly  business  review  page  should  be  directed  to  them. 

_ _  i.1 _ L  •‘■T1 _ _  _ ; _ 


which  hundreds  of  papers  throughout  “The  net  of  oar  experience  is,  that 


the  country  used  to  good  advantage  seems  if  advertising  does  not  serve  the  purpose 
to  be  the  most  popular  feature.  This  for  which  it  is  designed,  newspapers 


is  due,  primarily,  to  the  fact  that  most  should  not  foste-:  it,  but  should  rather 
of  the  business  is  new  and  the  adver-  continue  their  efforts  toward  what  is 


tisers  m  most  cases  are  just  “breaking  known  as  straight  advertising  with 
in.”  An  examination  of  a  good  many  plenty  of  interest,  reputed  often  enough 
of  these  pages  reveals  the  interesting  in-  and  which,  in  the  main,  has  been  proven 
formation  that  the  majority  of  the  papers  by  hosts  of  advertisers  throughout  the 
centre  their  selling  efforts  on  local  manu-  country  to  be  the  only  successful  method 


facturers  and  jobbers. 


A  number  of  well-known  publishers  their  business.” 


of  conducting  t.his  very. vital  portion  of 


say  that  fully  tai  per  cent  of  such  ac-  Frank  T.  Carroll,  advertising  manager 


counts  graduate  from  the  small  feature  of  the  Indianapolis  News,  entertains  the 


space  to  regular  display  every  year.  same  thoughts  and  ideas  on  specials.  He 


Most  of  these  pages  are  put  on  by  says :  “Where  special  editions  can  be 
special  advertising  men,  although  many  handled  in  a  legitimate  manner  to  help 
papers  prefer  to  keep  all  soliciting  of  create  interest  in  an  event  such  as  the 
local  advertising  within  their  own  office  automobile  show,  industrial  exposition 


and  turn  the  page  over  to  a  member  of  and  other  enterprises  of  similar  charac- 
the  staff  for  devel(j|)ment  after  it  has  ter,  where  the  advertiser  has  legitimate 


gotten  under  way. 


reason  for  making  an  announcement,  and 


Space  on  such  pages  is  seldom  sold  where  the  advertising  is  of  the  distinct 
for  less  than  26  consecutive  weeks,  while  necessity  of  helping  to  create  public  in- 
many  papers  make  mandatory  an  uncan-  terest  in  his  show  or  exposition,  I  be- 


cellable  contract  for  52  issues. 


lieve  the  special  page  or  edition  if  not 


When  an  independent  organization  predicated  upon  the  free  publicity  matter 
puts  on  such  a  page  the  publisher  to  be  an  important  feature  of  any  news- 


charges  a  higher  rate  to  take  care  of  paper.” 


the  commission  to  the  promoting  agency  There  is  no  doubt  but  that  the  special 


and  to  partly  absorb  the  cost  of  the  read-  page  and  sp^ial  editions  which  sprang 
ing  matter  or  editorial  comment  which  into  such  universal  popularity  last  year 


is  one  of  the  big  features  of  the  page.  when  the  advertising  market  fell,  has 


Many  papers  have  experienced  some  achieved  a  permanent  place  in  connection 
trouble  with  special  pages  because  the  with  even  the  most  ethical  newspaper. 


underlying  motive  was  to  boost  lineage  Based  on  sound  advertising  principles 


only  instead  of  creating  a  feature  that  the  special  will  become  an  indispensable 
contained  real  intrinsic  merit,  one  that  means  of  increased  revenue  to  many 


would  react  to  the  benefit  of  the  ad-  newspapers.  And  when  newspaper  ad¬ 


vertising  is  based  on  sound  merchandis- 


.■\.  R.  R.  Onyun,  manager  of  foreign  ing  principles  it  has  never  failed  to  bring 
advertising  for  the  Washington  Times,  the  advertiser  profitable  returns. 


says :  “While  it  is  true  that  special  pages 
are  frequently  a  friend  in  need,  we  feel 
that  it  is  a  feature  that  should  be  used 
sparingly,  and  that  there  should  be  a 


Pen  Women  in  Waakington 


The  first  meeting  of  the  national  ex- 


r^l  reason  tack  of  the  page  other  than  board  of  the  League  of  American 


the  publisher’s  desire  to  bolster  up  line' 
age  on  an  off-day. 


Pen  Women  is  to  be  held  in  Washington 


^  ...  ■  .  ,  October  9,  according  to  announcement 

In  two  nistances  with.n  the  past  few  Mrs.  Louis  N.  Geddert,  national  pres- 
months  have  done  something  better  tbe  organization  dur- 


Cireu- 

latioo 

Rats  for 
ijm  linss 

Burlington  Hawk-Eye . 

..(M) 

10,510 

.035 

Burlington  Hawk-Eye . . 

..(S) 

13,171 

.035 

fCedar  Rapids  Gazette . 

..(E) 

21,131 

.06 

*CouncU  Bluffs  Nonpareil . 

(E*S) 

14,749 

.05 

*DaTenport  Democrat  &  Leader . 

..(E) 

14,649 

.06 

*DaTenport  Democrat  Sc  Leader.  . .  . 

..(S) 

17,080 

.06 

*  Davenport  Times . . 

..(E) 

23,839 

.07 

*De*  Moines  Capital . . 

..(E) 

60,186 

.14 

*Des  Moines  Sunday  Capital . 

..(S) 

33,607 

.14 

•Iowa  City  Press-Citizen . 

..(E) 

6,320 

.035 

Mason  City  Globe  Gazette . 

..(E) 

11,015 

.035 

•Muscatine  Journal  . 

..(E) 

7,868 

.035 

•Ottumwa  Courser . 

..(E) 

13,186 

.05 

•Waterloo  Esrening  Courier . 

..(E) 

15,099 

.05 

Government  Statements,  April  1,  1922. 

•A.  B.  C.  Statement,  April  1, 

1922. 

fPublisher's  Statensent  for  July,  1922. 

in  the  way  of  specials  than  a  page.  ;  ^^e  coming  year  are  to  be  formulated 

Last  November  we  published  a  section  the  Board  there  being  several  recom- 
containing  14  solid  pages  of  ad\erbsing  rnpn»tatii->n«  of  imnortanr(»  tVip  fTipm- 


containing  14  solid  pages  of  advertising  n^endations  of  importance  to  the  mem- 
as  the  anniver^ry  of  the  Peoples  Drug  ^ership  ready  for  discussion. 


Stores.  We  did  the  same  thing  the  year 
previous. 

“On  Feb.  5  we  published  a  42-page 
tabloid  size  section  of  news  and  adver¬ 
tising  in  the  interest  of  the  local  food 
show.” 


Marrinan  Ha»  New  Job 


John  J.  Marrinan  has  resigned  as 
Washington  correspondent  of  the  Boston 


Mr.  Onyun  writes  further,  “before  Telegram  to  become  clerk  of  the  House 
attempting  to  work  a  special  page,  I  be-  Committee  on  Interstate  Commerce  of 

.  •  _  _ r> _ _ _ c _ 1  \ir: _ i _ _ 


lieve  the  publisher  should  first  convince  which  Representative  Samuel  Winslow, 
himself  that  he  is  best  serving  the  in-  of  Massachusetts,  is  chairman.  Marrinan 


terest  of  the  potential  advertiser.  Many  was  correspondent  of  the  Boston  Herald 


a  special  has  served  to  develop  a  be-  for  sever; 
ginner  into  a  real  advertiser ;  many  a  Telegram, 
special  also  has  had  just  the  opposite 
effect.”  . 

The  special  page  and  the  special  edi-  ' 

tion  has  a  definite  place  as  a  means  of  .Roy  S. 


for  several  years  before  going  to  the 


Political  "Troupers” 

.Roy  S.  Roberts,  of  the  Kansas  City 


securing  revenue  as  all  authorities  agree.  Star;  Walker  S.  Buel,  of  the  Qeveland 
The  worth,  of  course,  depends  upon  Plain  Eiealer,  and  Carter  Field,  of  the 


merit.  A  special  page  minus  a  big  domi-  N.  Y.  Tribune,  are  to  join  the  “political 
nant  thought  is  an  absurdity.  It  does  troupers”  within  a  few  days.  They  prob- 

_J _ a.: _  _ I _ A  1  S  ‘SS  1  S  .  f  _ 


the  advertiser  no  good  and  hurts  the  ably  will  be  absent  from  Washington 
paper.  _  until  after  the  elections. 

As  George  F.  Goldsmith,  advertising 


manager  of  the  Philadelphia  Public 
Ledger,  says:  “I  am,  generally  speaking, 
only  interested  in  advertising  which  au¬ 
tomatically  repeats  itself  with  the  usual 


Howe  Succeed*  Rotsiter 

Daniel  P.  Rossiter  has  resigned  as 


amount  of  supervision,  which  you  would  managing  editor  of  the  Ludlow  (Vt.) 
naturally  give  to  all  of  your  advertising.  Tribune  to  become  associated  with  the 


“There  are,  of  course,  many  excep-  Mutual  Life  Insurance  Company.  He  is 
tions.  Take,  for  instance,  a  great  com-  succeeded  by  Edmund  P.  Howe,  te!c- 


mercial  show,  a  great  business  show,  a  graph  editor  of  the  Rutland  News. 
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weg.  Louis  W.  Burgess  of  the  Lamport- 
NEWS  OF  ASSOCIATIONS  McDonald  Company,  newly  elected  presi- 

AND  CLUBS  ^  •• 

The  San  Antonio  (Tex.)  Advertising 
Club  has  resumed  weekly  luncheons,  fol- 
PUBLISHING  lowing  suspension  during  the  summer. 

„  Church  advertising  was  one  of  the  first 
'■PHE  Illinois-Iowa  Associated  Press  subjects  discussed  by  the  club. 

Good  Fellowship  Club  met  recently  _ • 

at  Jacksonville,  Ill.,  and  elected  the  fol¬ 
lowing  officers:  President,  Earl  Nolan, 

Quincy,  111.;  vice-president.  Leon  Dill,  vl/VlimvlVy 

I’eoria,  Ill.;  secretary,  R.  F.  Platt,  De-  r>  t  a  c  o- 

catur.  Ill.;  treasurer,  G.  S.  Hubbert, 


ai  jacK^uiiviiic,  111.,  aiiu  cicuicu  iiic  lui- 

lowing  officers:  President,  Earl  Nolan,  4**4 

Quincy,  111.;  vice-president.  Leon  Dill,  vl/miWclVy 

I’eoria,  Ill.;  secretary,  R.  F.  Platt,  De-  a.  r>  t  a  c  o- 

catur.  Ill.;  treasurer,  G.  S.  Hubbert, 

Rock  Island,  Ill.,  and  board  of  directors,  ^e'tz  of  the  New 

C.  F.  Barber,  Chicago;  Otto  Donke,  York  World  died  in  Cos  Cob,  Conn., 
Jacksonville;  L.  G.  Swarts,  Springfield,  ^ 

111.,  and  N.  I.  Zeff,  Decatur.  W.  L.  Fay,  Mr  Seitz  became  a  teacher  and 

publisher  of  the  Jacksonville  (111.)  Jour-  ^  d^tor  of  medicine.  In  1867  he 

nal,  and  J.  B.  Jeffries,  publisher  of  the  ^‘ered  the  ministry  of  the  Universalist 

Hannibal,  (Mo.)  Courier- Post,  were  (^urch.  In  1878,  while  the  minister  of 

peakers  at  the  dinner.  The  next  meet-  j  j 


ing  will  be  held  at  Springfield,  111. 

A  meeting  to  organize  a  Kansas  Demo- 


founded  the  New  Religion,  a  denomina¬ 
tional  newspaper.  He  later  moved  it  to 
North  Conway,  N.  H.,  where  he  also 


.•XT  T _  'll  u^ij  a.>uriii  v^uiiway,  i'%,  xa.,  wiicrc  Jic  aisu 

in'N  wf.aff,  O^S'6r,  d7^R  E  Pf'i'M 

Nye,  the  Newton  Journal,  is  secretary  of  retired  in  189a  and  lived  at 

*1,;  «rcron;T:.f;nn  Cos  Cob  from  then  on  devoting  himself 


the  temporary  organization. 

The  editors  of  Douglas  county,  Oregon, 
have  formed  an  association.  Will  J.  Hay- 


to  literary  and  horticultural  pursuits. 
George  B.  Fr.\zer,  formerly  with  the 


ner  of  Sutherlin  is  president,  and  A.  L.  Salt  Lake  City  bureau  of  the  Associated 


Mallery  of  Oakland  secretary. 


Press  and  later  editor  and  part  owner 


The  Texas  Editorial  Association  will  ?  Twin  Falls  (I^ho)  paper,  died  re¬ 
meet  in  Waco,  November  3,  4  and  5.  Fred  cently  in  Olympia,  Wash. 


Robinson  of  Waco  is  president  and  Hamp 
Cook  of  Houston  is  secretary. 


John  B.  McIntyre,  aged  86,  an  em¬ 
ploying  printer  and  bookbinder  in  San 


The  baseball  team  of  the  Brooklyn  Francisco  since  the  early  fifties,  died 
Press  Club  defeated  the  team  from  the  September  28. 

UKK  .  ^  Josephine  Redding,  first  editor 

^bets  Field,  Brc^klyn,  October  1.  of  Vogue  and  later  secretary  of  the  Wo- 
aristie  Bohn^ck,  the  New  York  City  men’s  Municipal  League,  New  York,  died 
News  Association,  was  the  manager  of 
the  New  York  team  and  Charles  Hessler,  “  ^ 


the  Brooklyn  Citizen,  handled  the  Brook¬ 
lyn  team. 

The  annual  conference  of  the  first  dis- 


JuAN  Ramirez,  aged  83,  who  in  1852 
published  the  first  newspaper  in  Los 
.-\ngeles,  El  Clamor  Publico,  died  there 


trict  of  the  Iowa  Press  Association  was  October  1. 

held  at  Sheldon,  Iowa,  September  Mrs.  Elizabeth  Graham  Patterson 

G.  L.  ^swell,  managing  director  of  the  Derr  ^^ife  of  Howard  H.  Derr  of  the 
Iowa  Press  Association,  and  James  Gil-  editorial  staff  of  the  Philadelphia  Record, 
lespie,  past  state  president  of  the  Iowa  September  28. 

Press  Association,  attended.  The  district 

officers  are  John  W.  C^rey  of  the  Rock  Austin  Granville,  Ll.D.,  aged  75,  for 
Rapids  Review,  president,  and  Otto  Bartz  40  years  member  of  the  Chicago  Press 


of  the  Sheldon  Sun,  secretary. 


Club,  died  last  week.  He  achieved  na- 


All  officers  of  the  Wisconsin  League  of  Prominence  in  1894  when  he  pub- 

Newspapers  were  re-elected  at  a  meet-  osooo  ^  ,,  ^^rk.  If  the  Devil 

ing  held  in  Milwaukee,  Wis.,  September  Came  to  Chicago. 

26.  They  are :  O.  J.  Hardy  of  Oshkosh,  Alonzo  W.  Tylfji.  aged  59,  for  28 
president ;  J.  M.  Hibbard,  the  Stoughton  years  a  linotype  operator  on  the  Boston 
Courier-Hub,  vice-president,  and  H.  H.  Globe,  died  September  24. 


Bliss  of  Janesville,  secretary  and  treas- 


August  Knecht,  aged  78,  for  many 
years  engaged  in  newspaper  work  and 
one  time  editor  and  publisher  of  the 


The  Williamson  County  (Til.)  Pub-  ^>n;  ^ime"ldit«;  ai;^ 
lishers  Association  held  its  annual  meet-  Miners’  Journal,  died  at  his  home  in 
ing  on  September  30  at  i^ich  time  W.  Pottsville.  Pa..  September  26. 

Pciislcy  01  the  \(2rion  Odily  RepuDii-  -  *  s-y  •  • 

can  was  elected  its  president  for  the  fifth  Joseph  M.  Dunck,  ased  43,  business 

time,  Hal  Trovillion  of  the  Herrin  News  manager  m  the  ^ri^ll  (Iowa)  Demo- 
was  re-elected  as  vice-president  and  C.  died  September  26,  following  an  at- 

S.  Codington  of  the  C^rterville  Herald  heart  disease  and  acute  indiges- 

was  elected  to  serve  a  third  term  as  sec- 


rctary-treasurer. 


James  Gorman,  aged  53,  editor  and 


The  Winnipeg  Press  Gub  entertained  Grand  Forks 

at  dinner  on  September  27,  Sir  John  (Mmn.)  Weekly  Record  and  former 
Willison,  former  editor  of  the  Toronto  president  of  the  Northern  Minnesota  Edi- 
Times  and  now  president  of  the  Can-  torial  association,  died  recently, 
adian  Colonization  Association;  Hon.  J.  H.  Hamner,  aged  83,  a  veteran  of 
Frank  Oliver  publisher  of  the  Edmon-  the  Civil  War  and  for  65  years  associat¬ 
ion,  Alta.  Bulletin ;  John  Nelson,  former  ed  with  newspaper  work  in  the  South, 
publisher  of  Vancouver,  B.  C.  World;  died  in  a  sanitarium  in  .Amarillo  last 
W.  LefrOy,  editor  of  Canada,  London,  week.  He  was  for  45  years  connected 
England:  and  J.  I.  Britton,  United  States  with  the  Memphis  (Tenn.)  Commercial 
Consul  in  Winnipeg.  .Appeal.  He  came  to  Texas  in  1890  and 

_  was  for  25  years  editor  and  publisher  of 

AnvFRTi«;iNr 

•  .  .  Herbert  E.  Somerville,  aged  52, 

The  Technical  Publicity  Association,  formerly  advertising  manager  of  Toronto 


New  York,  will  hold  its  first  meeting  of  Daily  and  Sunday  World,  died  in  Toronto 
the  season  October  13  at  the  Machinery  Otober  1.  He  began  his  newspaper 
Club.  W.  L.  Saunders,  chairman  of  career  on  the  Uxbridge  Times,  coming  to 
the  board  of  directors  of  the  Ingersoll-  the  old  Toronto  Empire 
Rand  Company,  and  Hayy  Tipper,  man-  ^r  Stauffer,  preacher  and 

ager  ^  Automotive  Industries,  are  an-  journalist,  died  suddenly  in  Toronto 
nounced  as  the  speakers  for  this  dinner.  2.  Born  near  Kitchen-.-r,  Ont.,  of 

The  Poor  Richard  Club  held  its  an-  Pennsylvania  Dutch  extraction,  he  early 
ntial  golf  tournament  October  3,  at  the  entered  newspaper  work  and  was  con- 
Stenton  Country  Qub.  nected  with  the  press  in  St.  Louis.  W'hile 

The  Advertising  Oub  of  Minneapolis,  still  a  reporter  he  studied  for  the  min- 
Minn.,  held  its  first  meeting  of  this  sea-  istry  and  for  several  years  occupied  pul- 
son  September  26.  Among  the  speakers  pits  in  San  Francisco,  Winnipeg  and 
on  the  first  program  were  Perry  S.  Wil-  Toronto.  He  kept  up  newspaper  work 
liams,  manager  of  the  Minneapolis  Jour-  and  at  the  time  of  his  death  was  writing 
nal  and  Resort  Bureau  and  E.  C.  Hill-  for  the  Toronto  Star. 


LEADING  THE  UST 

In  a  city  and  nation  where  class  circula¬ 
tion  means  everything,  where  American 
advertisers  in  the  ordinary  newspaper 
buy  waste  circulation  among  Japanese 
whose  purchasing  power  is  low,  The  Jiji 
Shimpo  leads  all.  With  a  monthly  sub¬ 
scription  rate  of  Yl.lO,  The  Jiji  is  the 
highest-priced  newspaper  in  Japan. 

THE  JIJI  SHIMPO 


Is  the  newspaper  of  prosperous,  ambi¬ 
tious  Japan — a  young  nation,  newly-en¬ 
dowed  with  means  for  enjoying  the 
goods  of  the  West.  Her  most  progres¬ 
sive  sons  and  daughters,  eager  to  learn 
more  of  America  and  all  America  has  to 
give  Japan,  read  The  Jiji  Shimpo.  Not 
only  on  account  of  its  superior  presenta¬ 
tion  of  domestic  and  foreign  news,  but 
because  it  carries  the  bulk  of  foreign  ad¬ 
vertising  appearing  in  Japan,  The  Jiji 
is  the  favbrite  of  the  class  the  American 
advertiser  must  reach. 

The  Jiji’s  New  York  representative, 
Mr.  J.  P.  Barry,  will  gladly  discuss  the 
opportunities  of  the  Japanese  market, 
which  he  has  studied  at  close  range. 


New  York  Office: 

JAPAN  ADVERTISER  SUITE 
Equitable  Bldg.,  120  Broadway 

THE  JIJI  SHIMPO 


Cables : 
“Jiji  Tokyo” 
Bentley  Code 


TOKYO,  JAPAN 


Morning 
and  Evening 
Editions 


“In  Japan,  the  Buyers  Read  the  JijV 
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BACK  TO  MENTAL  NORMALCY 

PRESIDENT  ERNEST  M.  HOPKINS  in  his 
address  tc  the  student  body  at  the  opening  of 
Dartmouth  College  placed  the  abolition  of  prop¬ 
aganda  at  the  forefront  in  the  great  needs  of  the 
present  day  and  in  so  doing  struck  directly  at  the 
heart  of  so-called  publicity  and  public  relations  to 
which  the  tendency  has  been  in  religion,  politics  and 
business  in  recent  years. 

Urging  undergraduates  to  commit  themselves  to 
the  utter  elimination  of  the  spirit  of  propaganda  in 
the  affairs  of  this  world  and  in  the  discussion  of 
those  of  the  next,  President  Hopkins  said  in  part: 

“There  could  be  no  more  genuine  consecration  to 
the  principle  of  the  search  for  truth  than  in  militant 
opposition  to  and  repudiation  of  this  spirit,  whether 
it  emanates  from  the  manufacturers’  association,  the 
offices  of  organized  labor,  the  editor’s  column,  the 
preacher’s  pulpit,  or  the  college  officer’s  desk.  The 
principle  and  the  method  are  invariably  wrong, 
however  worthy  may  be  the  motive.” 

There  are  many  college  graduates  who  could  study 
Dr.  Hopkins’  speech  to  undergraduates  with  profit 
to  their  fellow  man,  for  it  has  been  to  their  ranks 
that  the  seeker  for  a  propagandist  invariably  turns. 

The  army  of  propagandists  in  this  country  has 
grown  by  leaps  and  bounds  until  it  has  reached  the 
point  where  every  avenue  of  information  has  been 
poisoned.  Foreign  governments  gave  great  impetus 
to  this  .system  of  manufacturing  public  opinion  during 
the  war,  but  even  before  they  came,  the  special 
interest  press  agents  had  established  themselves  here 
and  their  influence  was  being  used  to  stagnate  sources 
of  honest  information.  Reason  for  their  being  at 
the  beginning  was  founded  on  the  old  fallacy  that 
there  are  two  sides  to  every  story.  Their  job  is  to 
see  that  the  side  of  the  interest  that  pays  their  salaries 
gets  over  to  the  public  with  a  sugar-coating  that 
gives  it  the  appearance  of  being  a  news  fact. 

The  fallacy  is  not  in  the  fact  that  there  are  two 
sides  to  every  story,  but  in  that  both  can  be  true 
and  are  deserving  of  equal  treatment. 

The  paid  propagandists  of  the  railroad  interests 
boast  that  they  have  changed  the  opinion  of  the 
.'Xmerican  press  toward  their  employers  in  the  last 
year.  If  this  is  true  then  the  present  attitude  of 
the  American  people  tow’ard  the  railroads  of  the 
country  may,  for  all  we  know,  be  built  on  quicksands 
of  untruths  and  half  truths. 

Dr.  Hopkins  did  not  over-emphasize  the  dangers 
of  opinion  founded  on  propaganda  by  making  it  the 
key-note  of  his  address  to  the  student  b(^y.  If 
American  news  editors  would  give  the  subject  the 
same  serious  thought  when  they  are  considering 
free-will  news  offerings  that  come  to  their  desks  it 
would  not  be  long  until  the  United  States  got  back 
to  normalcy  mentally. 


I  A  L 


REACHING  THE  PUBLIC 

1^\  ERY  one  has  ideas.  The  Omaha  World- 
.  Herald  is  running  a  poster  and  bulletin  board 
advertising  contest,”  is  the  opening  an¬ 
nouncement  of  an  offered  contribution  that  came  to 
our  Dollar  Puller  Editor  this  week.  Accompanying 
it  is  a  full  page  advertisement  boosting  billboards 
and  setting  Rn-th  twelve  alleged  advantages  of  that 
class  of  advertising. 

In  connection  with  the  page  advertisement  there 
is  an  offer  of  prizes,  under  the  name  of  the  World- 
Herald,  for  the  best  suggestions  for  improving 
outdoor  advertising. 

We  agree  with  our  correspondent  that  every  one 
has  ideas,  but  this  is  the  first  time  we  have  ever 
known  of  a  new.spaper  that  had  an  idea  that  it  could 
help  boost  its  own  city  by  giving  approval  to  land- 
scai)e  disfigurement  and  its  own  business  by  offering 
prizes  for  the  improvement  of  the  knick-knacks  of 
advertising. 

It  is  a  happy  illustration  that  fops  the  advertise¬ 
ment  in  the  World-Herald;  it  shows  a  magnificent 
mountain  view  cut  off  from  the  highway  traveler 
by  a  signboard ;  there  is  also  food  for  thought  in 
the  fact  that  the  billboard  advertisers  had  to  use 
newspaper  space  and  a  newspaper’s  name  to  create 
interest  in  their  own  form  of  appeal. 


AN  AMERICAN’S  CREED 

Co.VtPILED  BV  Ch.VRLES  W.  MiLLER 
Vicksburg  Herald 

* j  'HE  light  of  the  body  is  the  eye:  if  therefore 
*  thine  eye  be  single,  thy  whole  body  shall 
be  full  of  light.  But  if  thine  eye  be  evil,  thy 
whole  body  shall  be  full  of  darkness.  If  there¬ 
fore  the  light  that  is  in  thee  be  darkness,  how 
great  is  that  darkness!  No  man  can  serve  two 
masters:  for  either  u<ill  hate  the  one,  and  love 
the  other;  or  else  he  will  hold  to  the  one,  and 
despise  the  other.  Ye  cannot  serve  God  and 
mammon.  Therefore  I  say  unto  you.  Take  no 
thought  for  your  life;  what  ye  shall  eat,  or 
what  ye  shall  drink;  nor  yet  for  your  body, 
what  ye  shall  put  on.  Is  not  the  life  more  than 
meat,  and  the  body  more  than  raiment?  Where- 
Wherefore,  is  God  so  clothe  the  grass  of  the  field, 
which  today  is.  and  tomorrow  is  cast  into  the 
oven,  shall  He  not  much  more  clothe  you,  0  ye 
of  little  faith? 


“BY  PRESS  AGENT’’ 

Sb'V  I'.R.VL  western  newspapers  have  hit  upon  a 
happy  solution  of  the  press  agent  evil  without 
withholding  any  information  from  the  public. 
It  is  so  simple  and  at  the  same  time  .so  complete  a 
brand  of  the  interested  source  of  news  sent  out  by 
paid  propagandists  that  it  cannot  fail  to  have  a 
healthful  effect  on  the  final  opinions  of  the  reading 
public 

To  the  old  labels  of  reliability  such  as  “By  Asso¬ 
ciated  Press,”  “By  United  Press,”  “By  International 
News  Service,”  “Si)ecial  Correspondence,”  and  half 
a  dozen  other  by-lines  that  are  well  known  to  the 
newspaper  reading  public  has  been  added  another, 
“By  Press  Agent.” 

Some  of  the  newspapers  that  have  adopted  the 
new  by-line  are  using  it  on  everything  printed  that 
comes  from  sources  paid  by  interested  parties, 
whether  they  are  theatrical  producers,  prize  fight 
promoters,  automobile  makers,  rich  industrial  groups 
or  individuals,  or  organized  capital  or  labor. 

If  newspapers  wish  to  take  responsibility  only  for 
the  truthfulness  of  the  news  developed  by  themselves 
or  tried  and  proven  news  agencies  they  should  then 
take  some  means  to  brand  all  questionable  matter  of 
a  selfish  nature  that  they  consider  of  great  enough 
value  to  occupy  their  valuable  space.  To  date  noth¬ 
ing  better  has  been  suggested  than,  “By  Press 
Agent,”  unless  it  be  to  eliminate  the  “stuph”  entirely, 
as  has  been  urged  consistently  for  many  years  by 
Editor  &  Pi'bi.isher. 


Q,RE.\TER  advertising  volume  than  they  have 
ever  carried  during  the  month  of  September 
was  printed  last  month  in  the  17  daily  new-spapers 
of  New  York  City.  The  total  of  over  13,000,00(1 
agate  lines,  exceeded  that  of  September  last  year  by 
600,000  lines  and  it  was  4(X),000  lines  more  than  was 
carried  in  the  month  in  either  1919  or  1920,  when 
the  previous  record  was  made.  October’s  first  week 
promises  a  new  mark  for  the  month,  which  has  seen 
some  gigantic  totals  in  the  past  three  years,  and 
there  is  every  prospect  that  the  year  1922,  after  a 
slow  start,  will  end  with  a  larger  amount  of  adver¬ 
tising  in  New  York  newspapers  than  the  past  has 
ever  witnessed.  Other  cities  listed  by  Editor  & 
Publisher  up  to  August  have  not  kept  pace  with 
New  York’s  lineage,  but  advertising  everywhere  is 
Ixioming.  No  more  effective  refutation  is  needed  of 
the  old  1919  charge  that  advertisers  were  buying 
newspaper  space  to  cheat  the  income  tax  collector. 
If  they  did  so  then,  they  merely  increased  their  tax¬ 
able  income  for  future  years. 


THE  “A.  B.  C."  AND  FREE  DISTRIBUTION 

SOME  years  ago  John  Wanamaker  began  to  with¬ 
draw  his  Philadelphia  store  announcements  from 
all  forms  of  advertising  except  newspapers.  This 
included  the  free  publications  that  were  so  common 
then  and  are  still  used  to  some  extent  by  many 
department  stores. 

This  action  followed  a  deep  study  of  the  subject 
of  advertising  values  by  the  Wanamaker  forces. 
Aside  from  the  waste  represented  in  the  distribution 
of  handbills,  booklets  and  other  forms  of  free  pub¬ 
lications,  it  was  discovered  that  the  reaction  on  the 
prospective  customer  was  not  in  the  interest  of  better 
relations  between  the  store  and  the  persons  it  at¬ 
tempted  to  reach  in  that  manner. 

The  Wanamaker  advertising  department  explained 
this  a  few  years  ago  by  saying  that  they  found  that 
the  man  who  bought  and  paid  for  a  newspaper  or 
other  publication  expected  to  find  advertising  in  it 
and  valued  that  advertising  because  he  had  valued 
the  entire  product  of  the  publisher  so  highly  that  he 
had  invested  in  it.  The  opposite,  however,  was  the 
effect  of  the  free-distributed  product  that  was  slipped 
under  the  door  or  into  the  mail  box.  Here  was  some¬ 
thing  in  which  the  receiver  had  no  primary  interest; 
it  appeared  in  unexpected  places  without  request,  in 
other  words  it  was  handicapped  so  far  as  reader 
interest  was  concerned  by  entering  as  an  uninvited 
guest. 

I  he  Philadelphia  store  of  John  Wanamaker  long 
ago  discovered  the  basic  difference  between  circula¬ 
tion  that  is  bought  and  paid  for  and  that  which  is 
distributed  free  and  in  view  of  this  and  many  other 
undisputed  facts  regarding  the  relative  merits  of  the 
two  kinds  of  circulation,  it  is  all  the  more  amazing 
that  the  question  should  still  be  considered  debatable 
by  the  Audit  Bureau  of  Circulations. 

The  question  of  whether  or  not  the  A.  B.  C.  will 
continue  to  approve  free  distribution  by  continuing 
to  certify  the  circulations  of  give-away  publications 
will  be  decided  at  the  meeting  of  the  organization  to 
be  held  at  the  La  Salle  Hotel,  Chicago,  October 
20.  The  proper  settlement  of  this  question  is  of  vital 
importance  to  every  publisher  in  the  country  who  has 
a  circulation  of  dollar  and  cents  value. 

Proxies  of  those  who  cannot  attend  the  meeting  in 
Chicago  may  be  sent  to  Mr.  W.  A.  Strong,  of  the 
Chicago  Daily  News,  or  Mr.  E.  R.  Shaw,  Power 
F-lant  Engineering,  Chicago.  Both  are  members  of 
the  Board  of  Directors  of  the  Audit  Bureau  of  Cir¬ 
culations  and  have  been  consistent  in  their  advocacy 
of  the  elimination  of  all  publications  of  free  distribu¬ 
tion  from  the  Bureau. 

Each  day  that  the  A.  B.  C.  continues  to  certify 
free  distribution  circulation  the  stamp  of  approval  of 
that  organization  will  lose  value  in  the  eyes  of  the 
men  who  have  been  accepting  it  as  a  sterling  mark 
hut  at  the  same  time,  like  the  Wanamaker  store  of 
Philadelphia,  realize  that  the  only  appreciated  cir¬ 
culation  is  that  which  is  bought  and  paid  for. 


TURNING  BACK  THE  CLOCK 

The  diplomats  and  their  military  pawns  are 
meeting  at  Mudania.  The  newspaper  cor¬ 
respondents  have  been  left  at  Constantinople. 
There  will  be  no  news  from  trained  ^impartial 
observers  of  the  press,  but  communiques  of  propa¬ 
ganda  will  be  issued  from  day  to  day,  this  time  by 
radio  so  that  the  men  and  women  seeking  truth  cannot 
look  the  authors  of  them  in  the  eye  and  judge 
whether  or  not  they  lie. 

The  diplomats  of  saved  civilization  are  again 
working  in  the  dark  and  the  spoilsmen  at  the  door 
and  the  armies  of  trusting  peoples  in  the  field  rest 
and  wait  the  decision  of  the  traders  who  have  the 
rich  Near  East  on  the  table  before  them. 

Mudania,  it  has  been  decided,  is  no  place  for  news¬ 
paper  men.  The  questions  to  be  decided  concern 
international  spoils  and  those  are  things  that  many 
people  refuse  to  understand;  in  those  things  they 
must  be  educated  by  slow  degrees  in  which  flag- 
waving  and  half-truths  play  the  dominant  part. 

The  blood  of  Europe’s  battle  fields  is  fast  drying 
up  and  secret  diplomacy,  the  maker  of  wars,  is  back 
to  the  place  that  it  held  in  the  affairs  of  the  old 
world  in  1914. 
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PERSONAL 

having  spent  two  months  traveling  in 
Europe. 

Earle  Martin,  the  president  of  the 

FOLKS  WORTH  KNOWING 

Newspaper  Enterprise  .Association,  was 

in  Philadelphia  recently.  As  the  guest 
JOHN  H.  FINLEY,  associate  editor  of  of  Director  George  F.  Sproule,  of  the 


the  New  York  Times,  is  expected  to 
arri\e  in  Japan  in  November  to  join 
Dr.  Sidney  L.  Gulick,  the  widely  known 
missionary  worker,  who  is  coming  here 
on  a  mission  of  good  will  in  behalf  of 
the  Federal  Council  of  Churches  of 
Christ  in  America.  Mr.  Finley  has  been 
a  student  of  Japanese  affairs  for  many 
years  and  has  been  decorated  by  the 
Japanese  Government  with  the  Order  of 
the  Rising  Sun. 

R.  G.  Grassfield,  formerly  owner  of 
the  Enid  (Okla.)  Daily  News  became 
the  editor  of  the  Cedar  Rapids  (Iowa) 
Republican  and  Times,  October  2,  re¬ 
cently  purchased  by  a  syndicate  composed 
of  W.  G.  Dows,  W.  G.  Haskell,  H.  M. 
Towner,  and  I.  K.  Smith  from  Luther 
A.  Hrewer. 

David  Lawrence,  president  of  the 
Con.solidated  Press  with  headquarters  in 
W.ishington,  D.  C.,  recently  spent  a  few 
days  in  Chicago  the  past  week  with  the 
Western  manager,  H.  R.  Baukhage.  Mr. 
Lawrence  is  making  a  business  trip 
through  the  Middle  West. 

Cyrus  H.  K.  Curtis,  owner  of  the 
Philadelphia  Public  Ledger,  has  acquired 
a  George  Romney  portrait  at  a  price 
said  to  be  between  $60,(XX)  and  $75,000. 
This  picture,  which  was  painted  in  1777, 
has  already  been  hung  in  Mr.  Curtis’ 
private  art  gallery. 

N.  MacKay,  general  manager  Salt 
Lake  City  Tribune,  has  gone  to  San 
Francisco,  where  he  will  meet  with  of¬ 
ficers  of  the  Western  division  of  the 
Associated  Press  of  which  he  is  a 
member  of  the  board  of  directors. 

■  Harry  S.  Fairley,  part  owner  of  the 
Fairmont  (Minn.)  Sentinel,  is  handling 
the  publicity  for  the  Minnesota  Republi¬ 
can  state  campaign. 

Adna  Palmer,  editor  of  the  Kingman 
(Kas.)  Journal,  has  been  made  post¬ 
master  of  Kingman. 

J.  Byron  Cain,  editor  of  the  Belle 
Plaine  (Kan.)  News  and  former  official 
photographer  of  the  World’s  Press 
Congress,  is  candidate  for  treasurer  of 
Sumner  County,  Kansas,  on  the  Demo¬ 
cratic  ticket. 

E.  P.  Adler,  publisher  of  the  Daven¬ 
port  (Iowa)  Times,  was  the  guest  of 
honor  at  a  dinner  of  business  and  pro¬ 
fessional  men  of  Davenport  recently  to 
welcome  him  home  from  his  recent  trip 
to  Europe. 

M.  L.  Redficld,  vice-president  and 
sales  manager  of  the  Goss  Printing  Press 
Company,  together  with  his  wife  and 
daughter,  recently  returned  to  the  States 
after  a  three  months’  combination  busi¬ 
ness  and  pleasure  tour  of  England. 
Scotland,  France,  Belgium,  Switzerland 
and  Germany. 

M.  Maloney,  publisher  of  the  Marsh¬ 
field  (Ore.)  Times,  is  in  Japan  studying 
trade  and  industrial  conditions. 


Municipal  Department  of  Wharves, 
Docks  and  Ferries,  he  made  a  study  of 
the  port  facilities  of  Philadelphia. 

Ferdinand  W.  Hartford,  publisher  of 
the  Portsmouth  (N.  H.)  Herald,  \yas 
defeated  for  the  Republican  nomination 
for  Congressman  at  the  recent  primaries. 


IN  THE  EDITORIAL  ROOMS 

Ed.  COBLENTZ,  managing  editor  of 
•  the  San  Francisco  Examiner,  and  J. 

A.  Callahan,  business  manager  of  the  Ex-  creased  from  one 
aminer,  who  went  to  the  Seattle  Post-  and  a  girl  to 

Intelligencer  for  a  month,  have  returned. 

Frank  Farrer,  formerly  of  the  Denver 
Post  and  of  San  Francisco  newspapers, 
has  been  appointed  managing  editor  of  the 
Seattle  Post-Intelligencer,  succeeding  C. 

M.  Coleman,  who  has  returned  to  the 
Los  .\ngeles  Examiner. 

Ferdinand  Hansen,  former  newspaper 
man,  a  war-time  friend  of  Jeremiah  J. 

O’Leary,  and  formerly  manager  of  the 
Overseas  Publishing  Company,  a  German 
news  agency,  has  been  made  defendant 
in  an  action  to  revoke  his  citizenship  in 
an  action  brought  in  the  New  York  Fed¬ 
eral  court  recently.  He  obtained  his 
papers  in  the  Circuit  Court  of  Cook 
County,  May  26,  1921.  Federal  authori¬ 
ties  state  that  Mr.  Hansen  would  vigor¬ 
ously  oppose  this  action  to  deprive  him 
of  his  citizenship. 


p  EORGE  E.  HASTON,  classified 
advertising  manager  of  the  Winni¬ 
peg  (Man.)  Evening  Tribune,  is  Scotch 
by  birth  and  edu¬ 
cation,  Canadian 
by  adoption  and  a 
“go-getter”  when 
it  comes  to  his 
specialty,  classi¬ 
fied  advertising. 

Since  Mr.  Haston 
took  charge  of  his 
department,  i  t  s 
personnel  has  in- 


20  hustlers  who 
must  live  up  to 
the  “go-getter” 

business  faith  of  George  E.  Hasto.v 

their  chief  or  give 

place  to  others  who  will. 

Mr.  Haston  was  born  in  1888  and  edu¬ 
cated  in  the  public  and  high  schools  of  his 
native  Edinburgh.  He  went  to  Canada 
11  years  ago  as  a  mercantile  accountant 
and  entered  the  newspaper  business  in 
1914.  That  same  year  he  joined  the  staff 
of  the  Winnipeg  Tribune  as  advertising 
filing  clerk  and  the  steps  in  his  ascent 
to  the  classified  manager’s  desk  were 
credit  manager,  accountant  and  office 
manager. 


Harry  B.  Kerr,  former  news  editor  on 
the  Akron  (Ohio)  Beacon-Journal,  was 
appointed  managing  editor  of  the  Spring- 
field  (Ohio)  Morning  Sun  October  2. 
Both  newspapers  are  owned  by  Congress¬ 
man  Charles  L.  Knight. 


nected  with  the  .Albany  (Ore.)  Herald, 
has  resigned  his  position  to  resume  his 
studies  at  the  University  of  Oregon. 

Robert  F.  Boetticher,  a  graduate  from 
the  University  of  Oregon,  has  leased  the 
Lebanon  (Ore.)  Criterion. 

E.  J.  Barrett,  at  one  time  connected 
with  the  sporting  <lepartment  of  .several 
New  York  papers,  has  resigned  as  editor 


Moses  B.  Williams,  formerly  m..nag- 
ing  editor  of  the  Boston  Traveler,  has 
gone  to  the  Worcester  (Mass.)  Tele¬ 
gram. 

Herman  E.  Nickerson,  formerly  sports 
editor  on  the  old  Boston  Journal,  and 
later  with  the  Boston  American,  has 
become  sports  editor  of  the  Boston  Trav- 
•’er. 

William  Spargo,  sports  writer  on  the 
Boston  Traveler,  has  resigned. 

Morton  Birdge,  formerly  special  writer 
for  the  Boston  Traveler,  has  joined  the 
Boston  American  staff. 

Hobart  Pillsbury,  political  writer  for 
the  Manchester  (N.  H.)  Union,  was  de¬ 
feated  for  the  Republican  nomination  for 
Congressman  in  a  three-cornered  race  in 
the  recent  primaries. 

Conger  Reynolds,  formerly  managing 
editor  of  the  European  edition  of  the 
Chicago  Tribune,  has  joined  the  staff  of 
the  New  York  News. 

Newcomb  F.  Thompson,  formerly  on 
the  News  staff  of  the  Camden  (N.  J.) 
Daily  Courier,  has  entered  the  advertis¬ 
ing  field  with  the  Richmond  (Va.)  News- 
Leader. 

Lewis  B.  J.  Gale,  of  the  Philadelphia 
North  American,  has  been  appointed 
night  editor  of  the  (3amden  (N.  J.)  Daily 
Courier. 

Dudley  Siddall  has  been  transferred 
from  Cleveland  to  the  New  York  office 
of  the  N.  E.  A.  Service,  Inc. 

Miss  Constance  Drexel  of  the  Wash¬ 
ington  staff  of  the  Philadelphia  Public 
Ledger,  returned  from  Europe  on  the 
(Continued  on  page  32) 


Edwin  Camp,  for  16  years  on  the  staff  of  the  .Ashland  (Ore.)  Tidings  to  become 


of  the  Georgian,  has  gone  to  the  Atlanta 
Journal. 

Mrs.  Lucile ’Turner,  formerly  on  the 
news  "staff  of  the  Salt  Lake  City  Tribune, 
is  now  permanently  located  in  San  Fran¬ 
cisco  doing  newspaper  work  there. 


.sales  manager  for  the  Hartman  oil  shale 
syndicate.  He  is  succeeded  by  C.  K. 
Logan,  a  former  city  editor  of  the  Grants 
Pass  Courier. 

Fred  Robertson,  until  recently  police 
reporter  for  the  Buffalo  Times,  and  now 


local  staff  of  the  Philadelphia  North 
American,  is  now  doing  general  work  on 
the  Bulletin  staff. 

T.  H.  Sleet,  formerly  on  the  staff  of 
the  Philadelphia  Evening  Bulletin,  is  now 
editor  in  chief  of  Darby  (Pa)  Progress, 
Darby,  Pa. 

Fuzzy  Woodruff,  sports  and  feature 
writer,  has  returned  to  The  Georgian 
after  an  absence  of  several  years  spent  on 
The  Constitution  and  in  the  publicity  de¬ 
partment  of  The  Georgia  Railway  and 
Power  Company. 

Maj.  -A.  B.  Richeson,  formerly  a  copy 
reader  on  the  Portland  Oregonian,  has 
returned  to  Portland  to  represent  the 
Veterans’  Bureau  in  the  rehabilitation 
service. 

Frank  W’eiler,  Jr.,  has  resigned  as  night 
Courtland  Smith,  former  president  of  telegraph  editor  of  the  Sioux  City  (Iowa) 
the  .American  Press  Association  and  now  Tribune. 


Carl  C.  Shanfelter,  formerly  on  the  editor  of  the  Buffalo  Police  Monthly, 


was  shot  in  the  neck  while  aiding  a  de¬ 
tective  in  making  an  arrest  in  the  Buffalo 
colored  district.  He  was  treated  at  a 
hospital  and  is  now  recovering. 

Thomas  Brennan,  George  Crimm  and 
William  Canty,  sports  writers  of  the  Bos¬ 
ton  American,  have  resigned. 

William  J.  Fitzpatrick,  who  recently 
resigned  as  city  editor  of  the  Boston 
Traveler,  is  now  on  the  city  desk  of  the 
Boston  .American. 


Ixonard  G.  Diehl,  Great  Falls  (Mont.) 
Tribune. 

Charles  Shearer,  Butte  (Mont.)  Post. 
Joel  S.  Bailey,  Greenwood  (S.  C.) 
Index- Journal. 

Charles  D.  -Atkinson,  .Atlanta  Journal. 
Col.  Charles  H.  Diehl,  San  Antonio 
Light. 

Marcellus  Foster,  Hou.ston  Chronicle. 
James  M.  North,  Jr.,  Fort  Worth  Star- 
Telegram. 

.Amon  G.  Carter,  Fort  Worth  Star- 
Telegram  . 

Frank  F.  Barham,  Ixis  Angeles  Herald. 
John  Day  Jackson — New  Haven  Reg¬ 
ister. 

William  .A.  Hendrick — New  Haven 
Times-Lcader. 

William  G.  Naylor — NE.A.  Service. 
Stanley  Clague — .Audit  Bureau  of  Cir¬ 
culations,  Chicago. 


with  Will  Hays  in  the  motion  picture  in¬ 
dustry,  has  endowed  a  scholarship  in  the 
journalism  department  of  DePaw  Univer¬ 
sity  in  memory  of  his  father,  Orlando  J. 
Smith,  founder  of  the  American  Press 
Association  and  the  Terre  Haute  (Ind.) 
Press. 

Rafael  .Alducin,  owner  of  El  Excelsior, 
Mexico  City,  accompanied  by  his  family, 
has  been  in  San  .Antonio,  Tex.,  for  sev¬ 
eral  <lays.  Mr.  Alducin  is  on  his  way 
to  Europe  by  way  of  New  York,  and 
expects  to  spend  six  months  or  longer 
on  the  Continent  studying  world  ques¬ 
tions. 

Otis  B.  Tout,  publisher  of  the  Porter¬ 
ville  ((Tal.)  Messenger,  has  just  estab¬ 
lished  a  new  paper,  the  Delano  (Cal.) 
Progress. 

Walter  M.  West,  formerly  editor  of 
the  Faribault  (Minn.)  Daily  News,  is 
now  living  in  (Tolumbus,  Ohio. 

Henry  M.'  Findell,  owner  of  the 
Peoria  (111.1  Journal  and  Transcript, 
arrived  in  New  York  October  5,  after 


Joe  O’Neill,  who  for  the  past  year  has 
been  city  editor  of  The  Sudbury  (Ont.) 
Star,  has  joined  the  staff  of  the  Kingston 
Standard. 

Richard  R.  Bennett  has  resigned  as 
day  city  editor  of  the  Sioux  City  (Iowa) 
Journal. 

Arthur  Pense,  who  for  the  past  three 
months  has  been  connected  with  the  news 
staff  of  the  Kingston  Daily  British  Whig, 
is  now  attending  Queen’s  University. 

John  Bowen.  Jr.,  telegraph  editor,  and 
George  Williams,  assistant  city  editor  of 
the  Buffalo  Times,  have  resigned  to  go 
to  the  editorial  staff  of  the  Albany  (N. 
Y.)  Knickerbocker  Press. 

S.  P.  Cain  is  a  recent  addition  to  the 
city  staff  of  the  Buffalo  Evening  News. 

Morris  O’Brien  and  Ralph  Hannan, 
formerly  of  the  Buffalo  News,  and  Doug¬ 
las  Peck  and  Joe  Morrell,  formerly  of 
the  Buffalo  Courier,  are  now  with  the  I 
Rochester  (N.  Y.)  .American. 

Edwin  M.  Frazier,  who  has  been  con- 


The  following  papers  have  renewed  their  con¬ 
tracts  for  the  Haskin  Service  for  another  year: 

The  Wisconsin  State  Journal 
The  Rockford  Morning  Star 
The  Perth  Amboy  Evening  News 
The  Janesville  Daily  Gazette 
The  Sheboygan  Press-Telegram 
The  Kokomo  Tribune 
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Paris  last  Sunday  after  spending  the  sum¬ 
mer  with  her  mother  and  sister  on  the 
Lake  of  Geneva.  Miss  Drexel  attended 
the  first  fortnight  of  the  sessions  of  the 
yearly  assembly  of  the  League  of  Nations 
and  cabled  daily  articles  to  the  Ledger 
Syndicate. 

Harold  S.  Silberman,  Sr.,  and  old-time 
member  of  the  Philadelphia  Inquirer’s 
reporting  staff  and  later  with  the  Atlantic 
City  (N.  J.)  Gazette-Review,  has  re¬ 
signed  from  that  paper. 

Herbert  T.  Test,  former  golf  editor 
of  the  Philadelphia  Inquirer  and  later 
feature  writer  on  the  Atlantic  City  (N. 
J.)  Daily  Press,  has  resigned  to  accept 
the  same  position  on  the  Vetnor  (N.  J.) 
News,  a  weekly  newspaper. 

Jack  Dowd  has  left  the  Worcester 
(Mass.)  Post  to  go  to  the  Lawrence 
Telegram. 

Lawrence  B.  Ashcom,  Johnstown  (Pa.) 
newspaper  man,  suffer^  a  fracture  of 
the  skull  when  the  automobile  in  which 
he  was  riding  near  Westmont,  Pa.,  col¬ 
lided  with  another  car  and  turned  turtle. 

B.  Palmer  Davidson,  for  the  past  two 
years  a  member  of  the  staff  of  the  Wall 
Street  Journal,  has  returned  to  New  Or¬ 
leans,  his  former  home,  where  he  will  act 
as  special  correspondent  for  a  number 
of  trade  papers. 

Elliott  Thurston  has  been  transferred 
to  the  New  York  World  bureau  from 
the  New  York  offices  and  is  to  be  as¬ 
signed  permanently  to  the  Washington 
staff.  During  the  fight  in  Congress  over 
the  Fordney-McCumber  tariff  act  he 
•wrote  a  special  series  of  articles  which 
evoked  frequent  comment  and  discussion 
in  the  Senate. 

Ernest  A.  Knorr,  who  has  been  doing 
the  House  for  the  Central  News  and 
Financial  America,  has  been  detailed  to 
the  W  hite  House,  succeeding  Mayo  Dud¬ 
ley  who  resigned  to  give  His  attention 
to  a  special  foreign  news  service  out  of 
Washington. 

Odell  Hauser,  political  editor  of  the 
Philadelphia  Public  Ledger,  has  been  a 
W’ashington  visitor.  He  has  been  as¬ 
signed  by  his  paper  to  come  to  the  capi¬ 
tal  at  frequent  intervals  to  keep  posted 
on  national  politics,  with  a  view  to  a 
better  application  of  local  and  state 
affairs. 

Miss  Louise  Swindlehurst,  for  the  past 
two  years  a  member  of  Montreal  Star 
news  staff,  retired  because  of  ill  health, 
September  29.  Before  leaving  the  paper 
she  was  presented  with  a  gold  wrist 
watch  by  the  edtiorial  staff. 

Morris  B.  Aleshire.  for  the  past  three 
and  a  half  years  art  director  of  the  Calk¬ 
ins  and  Holden  advertising  agency,  is  the 
new  art  director  of  the  Oiicago  Tribune. 
He  has  general  supervision  of  all  the  art 
activities  of  both  the  editorial  and  busi¬ 
ness  departments  as  well  as  those  of  its 
affiliated  companies. 

Ben  Hecht,  a  member  of  the  editorial 
staff  of  the  Chicago  Daily  News,  is  the 
author  of  a  book  just  published  and  also 
of  a  play  which  is  Ixjing  pnxluced  in 
Chicago  theatre 

'Herman  West  has  resigned  as  state 


editor  for  the  Richmond  (Va.)  News 
Leader,  after  filling  the  post  for  18  years 
and  is  now  devoting  his  time  to  special 
correspondence. 

Clark  H.  Galloway,  formerly  of  the 
Chicago  Tribune,  is  now  an  instructor  in 
Journalism  at  the  University  of  Kansas 
School  of  Journalism. 

Henry  G.  Hunt,  former  sports  editor 
of  the  Lansing  (Mich.)  Capital  News, 
is  now  connected  with  the  Manistee 
(Mich.)  News- Advocate. 

Charles  R.  Angell,  formerly  manag¬ 
ing  editor  of  the  Lansing  (Mich.)  Capi¬ 
tal  News,  is  now  night  editor  of  the 
Lansing  State  Journal. 

Rexford  W.  Sexton,  former  state  edi¬ 
tor  of  the  Lansing  (Mich.)  State  Jour¬ 
nal,  is  now  telegraph  editor  of  the  Muske¬ 
gon  (Mich.)  Chronicle. 

Norinne  Winthrow,  formerly  drama 
critic  of  the  Lansing  (Mich.)  Capital 
News,  is  now  on  the  Chicago  Herald  and 
Examiner. 

Tip  O’Neil,  formerly  telegraph  editor 
of  the  Lansing  (Mich.)  Capital  News,  is 
now  telegraph  editor  of  the  Kalamazoo 
(Mich.)  Gazette. 

Hayden  R.  Palmer,  formerly  city  edi¬ 
tor  of  the  Lansing  (Mich.)  Capital  News, 
is  now  employed  as  telegraph  editor  on 
the  Muscatine  (la.)  Journal. 

Lawrence  B.  Ashcom,  telegraph  editor 
of  the  Johnstown  (Pa.)  Tribune,  was 
seriously  injured  October  1  in  an  automo¬ 
bile  accident. 

Elmer  Mitchell  has  been  made  staff 
photographer  of  the  Syracuse  Journal. 

Arthur  L.  Wilhelm,  art  critic  for  the 
St.  Paul  Dispatch-Pioneer  Press,  and 
.Arthur  G.  McCoy,  former  illustrator  for 
those  papers,  will  have  charge  of  depart¬ 
ments  in  the  newly  organized  Minnesota 
School  of  Arts. 

.'Mton  Cook,  until  recently  with  the 
United  Press,  is  reading  copy  for  the  St. 
Paul  Daily  News. 

Miss  Florentine  Michaud,  society  edi¬ 
tor  of  the  St.  Paul  Daily  News,  has  re¬ 
sumed  work  after  an  absence  of  three 
months  in  Europe. 

Henry  S.  Musser,  special  feature  writer 
for  the  Philadelphia  papers,  and  Mrs. 
Musser,  had  a  son  born  September  29. 

H.  B.  Verner,  formerly  assistant  fi¬ 
nancial  editor  of  the  Montreal  Star,  has 
joined  the  staff  of  the  Montreal  Finan¬ 
cial  Times  as  news  editor. 

J.  B.  Doze,  managing  editor  of  the 
Wichita  (Kan.)  Eagle,  has  recently  had 
an  article  in  Outdoor  Life  on  Duck 
Hunting  in  Kansas. 

■Charles  W.  Dunn,  of  the  Marysville 
(Mo.)  Democrat  Forum  staff,  has  re¬ 
signed  to  join  the  Louisville  Courier- 
Journal. 

Edgar  Reinhart,  of  the  Salt  Lake  City 
Tribune,  is  now  on  the  Reno  (Nev.)  Ga¬ 
zette. 

C.  W.  Etheredge,  formerly  with  the 
.Santa  Rosa  (Cal.)  Press-Democrat,  is 
now  city  editor  of  the  Santa  Rosa  Re¬ 
publican. 

C.  K.  Logan,  formerly  city  editor  of 


the  Grants  Pass  (Ore.)  Courier,  is  now 
editor  of  the  Ashland  (Ore.)  Evening 
Tidings. 

Theodore  Bosshard.  managing  editor  of 
the  Brooklyn  Standard  Union,  is  on  a 
leave  of  absence,  due  to  illness. 

Charles  Gardiner  and  B.  G.  Kaufman, 
formerly  with  the  Rochester  (N.  Y.) 
Post-Express,  have  joined  the  Rochester 
(N.  Y.)  Journal  staff,  the  former  as  copy 
reader  and  the  latter  as  reporter. 

Douglas  J.  Peck,  formerly  city  court 
reporter  in  Buffalo,  is  now  on  the  Roch¬ 
ester  (N.  Y.)  Journal. 

Harry  Morrell,  formerly  telegraph  edi¬ 
tor  of  the  Buffalo  Courier ;  William  Mar¬ 
tin,  formerly  Sunday  editor,  and  J.  Barry 
Mullaney,  formerly  copy  reader,  for  the 
same  paper,  are  now  on  the  copy  desk 
of  the  Rochester  (N.  Y.)  Journal. 

Maurice  O’Brien,  formerly  with  the 
Buffalo  News,  is  now  financial  editor  of 
the  Rochester  (N.  Y.)  Journal. 

Ralph  Hannon,  formerly  on  the  copy 
desk  of  Buffalo  and  Pittsburgh  papers,  is 
night  editor  of  the  Rochester  (N.  Y.) 
Journal. 

John  H.  A.  Kelly  is  now  on  the  re¬ 
write  desk  of  the  Rochester  (N.  Y.) 
Journal. 

John  B.  Mullaney,  copy  reader  on  the 
Rochester  (N.  Y.)  Journal,  is  the  father 
of  a  daughter,  born  recently. 

Gus  Rooney,  for  a  number  of  years 
.sports  writer  on  the  Boston  Traveler, 
has  resigned. 

Walter  C.  Mahan,  formerly  with  the 
Boston  Traveler,  has  joined  the  editorial 
staff  of  the  Boston  American. 

Fred  Roach,  who  recently  resigned 
from  the  Boston  .American  editorial  staff, 
lias  become  the  publicity  director  for  the 
old  British  convict  ship,  “Success,”  now 
in  Boston  harbor. 

Frank  Griffin,  formerly  on  the  Lynn 
(Mass.)  Pioneer,  has  joined  the  staff  of 
the  Kansas  City  Journal. 

Solomon  Grossman,  former  member  of 
the  Camden  (N.  J.)  Daily, Courier  news 


staff,  is  now  with  the  Atlantic  City  (N. 
J.)  Gazette- Review. 

James  J.  Farrell,  formerly  with  the 
Pittsburgh  (Pa.)  Press  and  later  with 
the  Atlantic  City  (N.  J.)  Gazette- Review, 
has  been  made  sports  editor  of  the  Atlan¬ 
tic  City  Evening  Union. 

George  W.  Matthews,  formerly  sport¬ 
ing  editor  of  the  Baltimore  (Md.)  Sun, 
is  now  an  official  of  the  American  Trap¬ 
shooting  Association  and  is  expected  to 
succeed  Stoney  McLinn  as  former  secre¬ 
tary  of  the  association.  McLinn  has  re¬ 
signed  to  become  sports  editor  of  the 
Philadelphia  Evening  Public  Ledger. 


IN  THE  BUSINESS  OPHCE 

K.  MICKELSON,  formerly  on 
”  •  the  advertising  staff  of  the  Madi¬ 
son  (Wis.)  Capital-Times,  is  now 
editor  of  the  Waseca  (Minn.)  Journal, 
a  weekly  paper. 

Louis  Burrill,  business  manager  of  the 
Syracuse  (N.  Y.)  Journal,  who  has  been 
away  from  his  desk  on  account  of  eye 
trouble,  has  returned.. 

Samuel  J.  Avis,  of  the  advertising  staff 
of  the  Atlantic  City  (N.  J.)  Daily  Press, 
has  been  made  advertising  manager  of 
the  Atlantic  City  Gazette-Review,  suc¬ 
ceeding  Robert  J.  Newsham,  who  re¬ 
signed  several  months  ago. 

Miss  Katherine  Brown,  formerly  with 
the  Trenton  (N.  J.)  Times-Advertiser 
and  the  Sunday  Advertiser,  is  now  with 
the  advertising  departments  of  the  At¬ 
lantic  City  (N.  J.)  Gazette-Review. 

Walter  Hopkins,  formerly  of  the 
Worcester  (Mass.)  Post,  is  now  on  the 
advertising  staff  of  the  Luddington 
(Mich.)  News. 

Jesse  Hill  is  now  advertising  manager 
of  the  Danbury  (Conn.)  News. 

Miss  Jacqueline  Gilmore,  of  the  Hutch¬ 
inson  (Kan.)  News  advertising  staff, 
has  had  a  story  accepted  by  the  Youth’s 
Companion. 

(Continued  on  page  34) 


The  C-V  Newspaper  Service 

CORNELIUS  VANDERBILT,  JR. 

52  VANDERBILT  AVENUE 

Fakes  Pleasure  in  Announcing  That,  Owing  to  the  Increase  in 
Subscribers  to  C-V  Service,  the  New  York  Offices  on  October 
Tenth,  Will  Be  Located  in  Suite  414 

350  Madison  Avenue 
NEW  YORK  CITY 

The  Offices  in  Washington,  D.  C.  Will  Be  Located  in 
Rooms  3-4-5  and  6  at  1731  L  Street  N.  W. 

October,  1*ZZ 


Sales  Managers  trained  up  to  now,  no 
longer  look  at  the  United  States  as  the 
United  States,  but  as  a  number  of  trading 
zones — some  good,  some  not  so  good. 

They  know,  too,  that  there  is  a  constantly 
changing  center  of  trade,  and  it  is  their  job 
to  change  with  the  center. 

EDITOR  AND  PUBLISHER,  being 
the  leading  publication  for  “Spot”  advertis¬ 
ing  (that  is  for  immediate  action  advertising) 
is  read  by  the  leading  space  buyers,  who  rely 
largely  upon  its  columns  for  up-to-the- 
minute  information. 

Your  advertising  in  EDITOR  AND 
PUBLISHER  keeps  your  proposition  con¬ 
stantly  before  the  men  who  are  spending 
many  millions  of  dollars  every  year  for  your 
product — advertising  space. 


Editor  &  Publisher  for  October  7 ,  1922 
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TIPS  FOR  AD  MANAGERS 


N.  W.  Ayer  A  Son,  300  Chestnut  street,  nany.  West  Electric  Hair  Curlers  and  West 
Philadelphia.  Making  contracts  in  branch  Softex  Shampoo,  Philadelphia, 
cities  for  the  Noiseless  Typewriter  Company.  Hul»J.er-Roth«,berg,  2  West  45th  street, 
.  Barton,  Durstine  A  Osborn,  25  West  4Sth  New  York.  Placing  account  for  The  Yankee 
street,  New  York.  Making  10,000-line  con-  Roll  Company,  New  York. 


110  West  34th  street.  New  York.  Placing  or¬ 
ders  with  some  Sunday  newspapers  for  Shaw 
.lewelry  Company,  pearls,  14%  Broadway, 
sr\VAC*I\0  .New  York.  Rcportetl  to  be  placing  account 

for  Lewis  A.  Crossett  Company,  “Augustan” 
shoe.  North  Abington,  Mass. 

my.  West  Electric  Hair  Curlers  and  West  ^'ke  street  and 

.ftex  Shampoo,  PhUadelphia.  avenue,  Chicap.  Reported  to  be 

handling  account  for  Eskimo  Pie  Corporation, 
Hulscher-Rotbcnberg,  2  West  45th  street,  Chicago. 


street.  New  York.  Making  10,000-line  con-  Roll  Company,  New  York.  ^ 

tracts  for  Kellogg  Products  Company.  Plac-  ,  ,  o  j  m.  r-  mi  ,i,  c>  ,  >  ,  i  '•***’“*'*^"  *'1*  .“P 

ing  account  for  Winship  Boit  &  Co.,  under  f  f;*"?.  PaP'r*  •"  October  for  American  Sheet 

wear  893  Broadway  New  York  (  htcago.  Using  1  column  twice  m  farm  pa-  &  Tinplate  Company,  Frick  Bldg.,  Pittsburgh. 

'  l>crs  for  Philipsborn’s.  ,  • 

George  Batten  Company,  381  4th  avenue.  ,  .  _  r.  ii  r-  r  c  m  ni.i 

New  York.  Will  mal^  up  lists  in  October  .  Cmnpany,  Greenbeld  Bldg.,  toria  Bldg ,  St.  I.oui;^  Using  200  lines,  4  times 

for  Florence  Manufacturing  Company,  Klor-  Atlanta.  Placing  advertising  for  the  Atlanta  for  the  Mercantile  Trust  Company, 
ence.  Mass.,  “Prophvlactic”  brushes.  Placing  '«>rR>an-  p,,y,p  Company,  185  M.idison  .avenue, 

account  for  Indian  H^u  ^?*  .’  Johnston-Ayres  Company,  525  Market  street.  New  York.  Placing  orders  with  newspapers 

by  Amo^  Browne  &  Co.  Placing  account  for  c-an  Francisco.  Reported  will  use  some  Pa-  in  selected  sections  for  Home  Profit  Hosiery 
Follmer-Clogg  Company,  Lancaster,  Pa.,  cific  Coast  newspapers  for  W,  P.  Fuller  &  Company,  872  Hudson  street,  Rochester,  N.  Y. 
manufacturers  of  umbrellas.  Placing  account  t  o.,  varnishes,  San  Francisco.  ^  „ 

for  Hoge  Manufacturing  Company,  Pal  Ruthmuff  A  Ryan,  Inc.,  Chicago,  Ill.  Re¬ 

pencil,  215  Fulton  street.  New  York.  Again  Roland  J.  Kay  Company,  161  East  Erie  i>orted  will  use  farm  papers  for  I,amhert  Lic- 
placing  orders  with  a  selected  list  of  news-  street,  Chicago.  Placing  account  for  Foamo  tonic  Company,  Medicated  Salt  Bricks  for 
papers  for  Norris  Candy  Company.  Using  Kleanzit  Comiiany,  rug  cleaner,  Chicago.  Live  Stock. 


newspapers  generally  for  Julius  Kayser,  Inc., 
chamosiette  gloves. 


Blow  Company,  116  West  32nd  street.  New  the  Knit  Goods  Manufacturers  of  America.  with  newspaj^rs  in  selected  sections  for  Halde- 

York.  Placing  account  for  Hayes-Meserole  .  _  .  .  -ru—  .  \ii7_;»i.„  imj™  r-i,: _  inan-Julius  Company,  books,  Gigard,  Kan.  Re- 

Company,  “Nell  Brinkley  Hair  Wavers,”  Mil-  ^  ' .s>rted  will  u.se  some  Southern  newspapers  for 

ford.  Conn.  Reported  to  be  placing  account  newsnaners  for  Quaker  Oats  Comnanv  Chi  Continental  Drug  Company,  “ILair  Ton”  toilet 
for  Silk  Ass«iation  of  America,  354  Fourth  ;’'*o*‘’*Sirking%,®in;  ^nt*ractT?or"  Qua'ke‘;  I’^parations,  St.  Louis,  Mo. 
avenue,  ew  or  .  Oats.  Making  10,000-line  contracts  for  Sun  Frank  Seaman  Company,  470  4th  avenue, 

Blackman  Company,  119  West  42nd  street.  Maid  Raisin  Growers.  Using  50  lines.  4  times  New  York,  losing  18  lines,  52  times  for  the 
New  York.  Placing  account  with  some  Mid-  and  336  lines,  twice  for  Sun  Maid  Raisin  Grow-  Mentholatum  Company.  Reported  to  be  han- 
West  newspajiers  for  Alfred  H.  Smith  Com-  ers.  dling  account  for  L.  C.  Smith  &  Bros.,  type- 

"51"  V  "v”  Lord  A  Thmnaa,  Times  Bldg.,  New  York.  Syracuse,  N.  Y. 

streer,  isew  iotk.  Making  5,000-line  contracts  for  the  Pepsodent  John  Clark  Sima  Agency,  Philadelphia.  Re- 

Blaine- Thompaon  Company,  Fourth  National  Company.  Placing  orders  with  newspapers  in  ported  will  use  some  newspapers  for  Ceylon 
Bank  Bldg.,  Cincinnati.  Making  2,800-line  selected  sections  for  Pettijohns  Company,  .Spice  Company,  “Instantaneous”  Tapioca, 


Philip  Kobbe  Company,  306  5th  avenue.  New  Schiele  Advertising  Company,  Central  Na- 
York.  Reported  will  use  some  newspapers  for  tional  Bank  Bldg.,  St.  Louis.  Placing  orders 


contracts  for  the  Keller  Laboratories. 


breakfast  food,  170  Broadway,  New  York. 


nerhv  Rrnwn  Ine  11  Averv  street  Bos-  McClure  Advertising  Agency,  111  West  Russel  M.  Seeds  Company,  330  University 

ton.  Pbacing  account  for  .Simons  Ma’nufac-  newspapers  Square.  Indianapolis.  Reported  will  make  m. 

turing  Company,  saws.  Fitchburg,  Mass.  **’'  ''««.»«  newspapers  and  farm  papers  tor  E.  C. 

Oa.iaiiss: _ Oes  AtKiTis  &  Co.,  HAW  tools.  40?  lllinois  street,  In- 

Calkins  A  Holden,  250  5th  avenue.  New  dianapolis.  Making  2.a00-line  contracts  for 

York.  Will  soon  release  6  week’s  schedule  ^  Nurseries  Burrell  I>ugger  Company. 

to  Southern  newspapers  for  Southern  Cotton  ‘  «">pany.  Glen  St.  Mary.  Fla.  w  R  a  T  at  #»  if  K  .  t 

Oil  Company,  “Snowdrift.”  Robert  M.  McMullen  Compmty.  522  5th  ave-  n^,"****^  **c5*,*’ 


list  of  newspapers  and  farm  papers  tor  £.  C. 
Atkins  &  Co.,  saw  tools,  4(X?  Illinois  street,  In¬ 
dianapolis.  Making  2.8U0-Iine  contr.icts  for 


BurrelM>ugger  Company. 


Oil  Company.  “Snowdrift.”  nu’^'^Tew^  York^'^AgahT^.^nV^^fir  wkcfnT*acfoun!‘"or‘"the”Tlay  *Sute 

Campbcll-Ewald,  General  Motors  Bldg.,  De-  for  Amerir^n  Trinberi-v  Fishing  Company,  Boston,  featuring  the  Fortv 

¥rtconTaboTal'rie“s^  Y*^?^  Saefs^To^r*?/’ 

rion.°"‘for’  Transc'c^ltremM  '  Oil*' CompaTy,  Milling  Company.  '  ^thweste™  Advet^ing  J^ency,  Continen- 

“Monogram  Oil.”  Pittsburgh,  Pa.  Mitchell- Faint  Agency.  Tribune  Bldg,  7  ’  Oklahoma  City  Reported  will  use 

a„..tt.  ..™t  tr..,  —  some  newspapers  for  Fort  Smith  Garment  Com- 

CoUins,  Kirk,  Inc.,  400  North  Michigan  ave-  pany,  “Flyer”  overalls.  Fort  Smith.  Ark. 

nue,  Chicago.  Preparing  copy  to  advertise  e«red  the  account  of  Pennsylvania  Sugar  Com-  >  ”  ^ 

the  chain  of  hotels  operated  by  Hotel  Sher-  Stevens  Agency,  Gl(^  Bldg., 

man.  Morse  International  Agency.  449  4th  avenue,  taking  yearly  contracts  for  Salada 

Conover-Mooney  Company.  Harris  Trust  Using  4  inches.  52  times  for  Beech-  “■ 

Bldg..  Chicago.  Making  1,820  line  contracts  *  ""*•  .  Swe|«oy  A  James  Company,  Re  lance 

for  the  Dermell  Potato  Products  ComT>any.  Morton  Advertising  Agency,  23  Irving  Place,  “  Loan  Bldg.,  neyeland.  Making  10,000- 

J  H  Cross  Comnanv  ISO)  locust  street  ^ork.  Placing  or'^rs’^’with  sot^e  NevJ  ^“"‘r^cts  for  Woolson  Spice  Company. 

Phi'ladelnhia  Placing  account  for  Mate  Cor-  ' ‘’fR  City  newspapers  for  Netherall  Company,  David  C.  Thomas  Company,  165  East  Erie 
Toration  of  AmS  “MXky’’-  YoJL  Pa.  “"derwear.  120  East  16th  street,  New  York.  „reet.  Chicago.  Placinraccount  for  Barber- 


Conover-Mooney  Company,  Harris  Trust 
Bldg.,  Chicago.  Making  1,820-line  contracts 
for  the  Dermell  Potato  Products  Comt>any. 


J.  H.  Cmsa  Company.  1500  Locust  street.  oro'”  witn  s^e  ivei 

Philadelphia.  Placing  account  for  Mate  Cor-  ^ity  newspa^rs  or  Netherall  Companv 

poration  of  America,  “Mah-Tay”‘  York,  Pa.  “"derwear,  120  East  16th  street.  New  \ork. 


J.  H.  Cross  Agency,  214  South  12th  street, 
Philadelphia.  Making  contracts  for  H.  R. 
Lathrop,  Haarlem  Oil. 


Moser  A  Cotins.  Paul  Bldg.,  Utica.  New  Greene  Company,  machinery,  Aurora,  111. 

^ork.  Will  make  up  lists  this  month  for  In-  J.  Walter  Thompson  Company,  14  East  Jack- 
tcrnational  Heater  Company,  101  Park  avenue,  son  Blvd.,  Chicago.  Are  sending  out  copy  on 


I  tica.  New  York.  Horlick’s  Malted  Milk  Company. 

JiAn  F.  Murray  AdvertUing  Agency,  .598  J.  Walter  Thompson.  244  Madison  avenue, 
Madison  avenue.  New  York.  Making  lO.OIK)-  New  York.  Making  l.OOO-line  contracts  for 
line  contracts  for  the  Wyeth  Chemical  Com-  Penick  &  Ford.  Reported  to  be  handling  ac- 


Dake  Advertising  Agency,  121  2nd  street,  John  F.  Murray  Advertising  Agency,  .598 
San  Francisco.  .Making  1,848-line  contracts  Madison  avenue.  New  York.  Making  lO.mn- 
for  Hills  Brothers,  Coffee.  Ii„e  contracts  for  the  Wyeth  Chemical  Com- 

DUIard  Jacobs  Company,  Candler  Bldg.,  At-  Pany. 


lanta.  Placing  copy  twice  a  week  for  Aspi- 
ronal. 

Erickson  Company,  391  4th  avenue.  New 


my-  Cl  unt  for  William  Freihofer  Baking  Company, 

Nelson  Chesman  A  Co..  Chicago.  Sending 


r>ut  copy  on  the  National  Toilet  Company. 


ing  5,000-line  contracts  for  Libby,  McNeill  t*!! 
Libby. 


W.  1.  Tracy  Company,  31  Union  Square,  New 
York.  Placing  orders  with  rotogravure  news- 
nafiers  for  T.  J.  Mitchell  &  Co.,  “Luxor”  silk. 


EricksM  Company,  391  4tti  avenue,  XNew  Nelson  Chesman  A  Co..  1127  Pine  street.  St.  «/  ,  t  •  r-  it  •  c  v 

York.  Placing  orders  vrith  newspapers  in  !  placing  orders  twice  a  week  for  Na-  *’  Company,  31  Union  Square,  New 

various  sections  for  Congoleum  Company,  floor  ture’s  Remedy  tork.  Placing  orders  with  rotogravure  news- 

covering,  Morris  Bldg.,  Philadelphia.  naiiers  for  T.  J.  Mitchell  &  Co.,  “Luxor”  silk, 

Newell-Emmett  Company,  120  West  33nd  127  Madison  avenue.  New  York. 

Erwin,  Waaey  A  Co,,  58  East  Washington  street,  New  York.  Placing  orders  with  some  , _  .  ,  ...  ^  ,,,  , 

street,  Chicago.  Are  using  space  m  Wiscon-  Mid-West  newspapers  for  the  American  Chicle  Wales  AdvCTtiaing  Company.  141  West  36th 

sin  papers  on  Milola  Cigar.  Company.  “Yucatan”  chewing  gum,  19  West  Va'*’  ”  c 

Federal  Advertising  Agency,  6  East  39th  «.«'?  ^gain  placing  orders  '  ^  Company  of  Rwk  Hil  ,  S.  C. 

Street,  New  York.  Af^atn  pls'icingr  orders  with  with  some  Mid-West  newspapers  for  I.iKjrett  Jason  Weller  A  Sons»  18  Tremont  street, 

newspapers  in  various  sections  for  Tobacco  «  Tobacco  Companv,  ‘Polo  cigar-  Ronton.  Using  200  lines,  twice  for  E.  I.  Goals- 

Products  Company.  Herbert  Tarcyton  cigar-  212  5th  avenue.  New  York.  ,on. 

ettes,  250  West  57th  str^t,  Y®*"*^*  W.ac-  Nichols-Moore  Company,  2063  Blast  4th  street,  Edwin  Bird  Wilson,  9  Hanover  street.  New 

mg  accTmnt  for  Louis  Bossert  &  ^s,  Inc.,  (leveland.  Placing  account  for  Rlaw  Knox  York.  Placing  account  for  Puritan  Labora- 
manufacturers  of  ready-buiIt  houses.  (  ompany.  Prudential  Steel  Buildings,  Pitts-  tortes. 

Fiaher-Brown  Advertising  Agency,  1627  I.,o-  •'“'’8*'.  Ra-  i.,.. 

cust  street,  St.  LouK  Placing  ac^unt  f.w  P.  F.  O’Keefe  Advertising  Agency,  45  Brom- 

Smith  &  I>ivis  Manufacturing  Company,  field  .street,  Boston.  Will  make  up  lists  this  CDcr-iAi  CTkiTirtMC 

metal  beds,  St.  Louis.  month  for  Colt’s  Patent  F'ire  Arms  Manu-  SKtCIAL.  tUlllUns 

Fonda-Haupt  Company,  286  5th  avenue.  New  ‘acturing  Company,  Hartford.  Conn. 

York.  Placing  orders  ^th  rotogravure  news-  p„i.  Medicine  Company,  St.  Louis.  Will  - 

•’^^rMadV^Ss’  unUorms,^^;*^^^^  h^^s'TreaXg'm^iner  ‘  T  Oklahoma  City  Daily  Oklaho- 

street.  New  York.  mail.  September  24,  issued  its  state 

Frie.^  Advertising  Ag^cy,  347. 5th  . av^ue,  avenu^T'^f^Tcagi.  J?*''  '"hjch  was  distributed 

New  Ywk.  Using.  56  lines,  twice  in  f,irm  Portland  Cement  Association.  These  ads  are  tliroURllout  the  state. 


SPECIAL  EDITIONS 


pa|>ers  for  Hermovits  &  Son.  Iieing  prepared  to  increase  the  space  now  be- 

Charles  H.  Fuller  Company,  623  South  Wa-  '"8  «»*<!  and  the  number  of  insertions, 
bash  avenue,  Chicago.  Placing  .orders  with  Power.  Alexander  A  Jenkins  Comnanv. 


The  WilmiiiRton  (N.  C.)  Morning 
Star,  Septcmlier  24.  issued  a  National 


bash  avenue,  t  hicago.  PU-icing  orders  witti  Power,  Alexander  A  Jenkins  Company,  I’ublicitv  edition  of  72  tiases  in  six  SeC- 
newspaiiers  in  y^anous  sections  for  Research  Madison  Bldg.,  Detroit,  informs  Editos  &  j  ^  enillOll  OI  /.£  pages  m  SIX  SeC 

Laboratories,  Colonite  powder,  Chicago.  Publisher  that  there  is  no  foundation  for  a  ih’I'S- 
E.  J.  Goulston  Advertising  Agency.  18  Tre-  "P”’’*. columns  on  September  The  ScrantOIl  (Pa.)  Republican,  Sep- 

Talkin' WrireV“&  ^  fiimpany  of  neveland  was  pSg  l.^-line  22.  Printed  a  special  edition  wel- 

lor  jason  weiier  ac  oona.  contracts  for  Paige  and  Jewett  M<nors.  This  coming  the  State  convention  of  Kiwanis 


’  contracts  for  Paige  and  Jewett  Motors.  ”11115  coming  the  State 

Gray  Adseertising  Company,  14th  8c  Oak  account  is  handled  by  the  Power,  Alexander  clubs  to  Scranton. 
streets,  Kansas  City.  Using  22  lines,  26  times  &  Jenkins  Agency,  which  says  it  has  no  _,  ....  ,  . 

for  Kuro  Remedy  Company.  knowledge  of  any  advertising  being  placed  tnc  V>  icnita  (r 

„  „  ^  ^  direct.  24.  issued  its  fifti 


Green,  Fulton,  Cunningham  Company,  28 
East  Jackson  boulevard,  ('hicago.  I’ltanning 
a  campaign  on  Nash  and  Dort  motors. 


The  Wichita  (Kan.)  Eagle,  September 
24.  issued  its  fiftieth  hirthiLay  edition  of 


Frank  Preabrey  Company,  Union  Bank  Bldg.,  pages  in  nine  sections. 


a  campaign  on  Nash  and  Dort  motors.  Pittsburgh.  Using  Pennsylvania  newspapers  The  Ad-Visof,  the  monthly  publication 

^  .  a  ,ea  .  a  citics  whcrc  th^y  have  distribution  for  V.  /  j  f  r  at  r> 

Greenle»f  Con»pany,  41  Mount  \crnofi  ftrcet»  Coritoration,  “Mu-sol-dcnt**  a  dentifrice.  advertising  department  of  the  Roa- 

Boston.  Placing  orders  with  some  P^nsyl-  .  „  noke  (Va.)  Times  and  Roanoke  World- 

vania  newspapers  for  B.  O.  &  G.  C.  Wilson,  Patteraon-Andreas  Company,  I  Madison  *u-, _ *u 

Inr.,  “Sanalt”  Boston.  avenue.  New  York.  nacinii;  account  for  appeared  for  the  month  of  Octo- 

...  ^  ^  .  t-ta  Franklin  T>ie  Castinj?  Corporation.  737  Giflford  her  in  twice  itS  regular  Size,  featuring  a 

nu”.'^!^w'^T  Re;S^{ed^'Iil"iuce‘.d::;:  special  Prosperity  Supplement  in  addi- 

tising  for  West  Electric  Hair  (Jurler  Ck>m-  Payne,  Hancock  Advartising  Organizatkm,  tion  to  its  regular  features. 


Hewitt,  Cannon  A  Co.,  52  Vanderbilt  ave-- 
nue,  New  York.  Reported  will  place  adver¬ 
tising  for  West  Electric  Hair  Curler  (^om- 


Advertisers 

ARE 

Keeping  Up 
with 

The  Times 

213 

COLUMNS 

GAIN 

August  1922 

over 

/ 

August  1921 

♦ 

TheWashington  Times 

The  National  Daily 

3c  Daily,  10c  Sunday 

G.  LOGAN  PAYNE,  Pub. 

Vatlonal  AdvertiBlng  Sspraaentatlva 
O.  tOOAN  PATNE  CO., 

Chloago,  Detroit, 

St.  Lonii  and  Lob  Angeles. 
PATNE,  BTTBNS  A  SMITH, 

New  York  and  Beeton. 


KANSAS  IS  A  RICH.  RESPONSIVE 
FIELD— TOPEKA,  ITS  CAPITAL 
A  GOOD  ‘THY  OUT*  CITY 
They  are  best  covered  by  the 

Copeka 
39atlp  Capital 

TOPEKA.  KANSAS 

Only  Kansas  Daily  with  a  Ganeral 
Kansas  Circulation 

Dominates  its  field  in  circulation,  all 
classes  of  advertising,  news,  prestige 
and  reader  confidence. 

Supplies  market  data — does  survey 
work— gives  real  co-operation. 

PUBLISHER 

MEMBER  A.  B.  C.-A.  N.  P.  A. 


i4n  Accounting 
and 

Federal  T ax  Service 
for  Publishers 

References  on 
A  pplication 

CLIFFORD  YEWDALL 

33  West  42nd  Street 
New  York  City 
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Features  by 
Irvin  S.  Cobb 
Fontaine  Fox 
Hugh  Fullerton 
Rube  Goldberg 
Ed  Hughes 
T.  L.  Masson 
O.  O.  McIntyre 
Frederick  Palmer 
Chas.  Hanson  Towne 
H.  J.  Tuthill 
and  others 

The  HcNught  SjodicaleJnc. 

Time*  Building,  New  York 


riRST  IN  rVBUC  SERVICK 

The  World  and  The  Eve¬ 
ning  World  have  a  com¬ 
bined  circulation,  daily,  of 
650,000  for  $1.20  per  agate  line 

fross,  subject  to  contract 
iscuunts.  They  carry  more 
high  class  dry  goods  adver¬ 
tising;  are  read  by  more 
jobbers,  department  and 
chain  store  buyers,  and  by 
more  retailers;  offer  more 
circulation  per  dollar  and  a 
more  concentrated  circula¬ 
tion;  a  reader  and  a  dealer 
influence  more  localized  than 
any  other  morning  and 
evening  combintaion. 

Adi’ertise  in  Newipafers 
by  the  Year 


PERSONALS 


(Continued  from  page  33) 


Harold  C.  Hiller,  who  has  been  con¬ 
nected  with  the  advertising  department  of 
the  Bridgeport  (Conn)  Evening  Star 


ing  agency,  Allen  H.  Wood  of  the  same 
firm,  Robert  A.  Talbot  of  the  Continental 
Clothing  Company  and  H.  Lyman  Arms, 
Boston  publicity  expert,  acted  as  judges 
in  awarding  $100  in  gold  for  the  best 
essay  on  Wearplus  Neckwear  in  con¬ 
nection  with  a  special  contest  being  con¬ 
ducted  by  the  Boston  Post. 

D.  L.  Weston,  up  till  recently  publicity 


me  i.r  agepori  vv-onn^  r.venmg  ^lar  manager  of  Henry  Morgan  &  Co.,  Ltd, 
during  the  past  few  years,  has  Joined  the  Montreal  departmental  store,  has  resigned 
advertising  staff  of  the  Norfolk  (Va.)  ^hat  position  to  take  over  a  similar  ai>- 

pointment  with  the  firm  of  James  Ogil- 
Wilson  E.  Albee,  for  the  past  two  years  yy,  Ltd. 
advertising  manager  of  M.  J  Branden-  p  m.  Gilbert,  Jr.,  formerly  managing 
stem  &  Co.,  San  Francisco  has  joined  editor  of  the  Harrisburg  (Pa.)  Patriot, 


the  staff  of  the  San  Jose  (Cal.)  Mercury-  the  editorial  staff  of  the  Phila- 

tlerald.  delphia  Evening  Ledger,  was  married  to 

R.  J.  Ford,  for  .some  years  a  classified  Miss  Ann  Ross  on  September  30. 


advertising  newspaper  executive  and  at 
one  time  in  partnership  with  E.  W. 
Stearns  as  the  Ford- Stearns  Company,  is 
now  with  the  promotion  staff  of  the 
Springfield  (Mass.)  Republican. 


MARRIED 

M.  GILBERT  of  the  editorial  staff 
of  the  Philadelphia  Evening  Public 


J.  C.  Allison,  formerly  of  the  Turlock  ledger,  and  Miss  Anne  Ross,  were  mar- 
fCal.)  Journal  and  the  Berkeley  (Cal.)  ried  September  30. 


Times,  has  been  appointed  business  man¬ 
ager  of  the  Marysville  (Cal.)  Appeal. 

L.  L.  Putnam  is  back  at  his  desk  as 


Richard  Webster,  long  with  the  En¬ 
cyclopaedia  Hritannica,  and  from  1918 
to  1921  in  George  Batten  Company’s  re¬ 


advertising  manager  of  the  Santa  Rosa  department  has  just  become  head 

(Cal.)  Republican,  following  a  year  and  ^  sales  promotion  de- 

o  UoU  ..o  tu  partment  of  the  Esmond  Mills,  Clarence 

a  half  as  manager  of  the  Cotati  Speed-  \vhkman  &  Son,  Inc.,  selling  agents,  354 


PalHavr  BiilUlt,  N«w  Tack 
MaUar’t  Bafldim.  Fwd  BaOdliw. 

CklMf*  DalreH 


Dynamic 

Indianapolis,  according  to 
business  analysts,  is  a  mar¬ 
ket  of  highest  relative  pros¬ 
perity.  Increase  your  sales 
through  News  advertising 
with  the  rising  business  tide 
in  Indianapolis. 

Indianapolis 

News 

New  York  Offlce:  San  A.  Carroll,  150  Naiaan  Bt. 
Obleago  Offlce;  J,  E.  Luts,  Tbe  Tower  Bldg. 
Frank  T.  Carroll,  Advertising  Manager. 


The  Buffalo  Territory 
Offers  Big  Possibilities 
To  National  Advertisers 

Twelfth  American  City;  second  ia  New 
York  State,  Buffalo,  with  over  half  a 
million  people  and  the  aurrounding 
trade  area  with  three  hundred  thou- 
aand  more,  affords  a  rich  market  to 
national  advertisers.  The  effective 
medium  to  capture  this  desirable  mar¬ 
ket  IS  the  big,  popular,  home  news- 
papei^A.  B.  C.  Net  paid  105,958,  80% 
of  EMglish-Speaking  Homes. 

The  Buffalo  Evening  News 

Edward  H.  Butler,  Editor  &  PubUaher 
KELX.Y-SMITH  COMPANY 
Representatives 

Masbridge  Bldg.  Lyttesi  Bldg. 

New  Yosh,  N.  Y.  Chicago,  IlL 


a  ,  .  -  .  ,  4th  avenue,  New  York. 

Alfred  Graham  has  resigned  from  the  u  «*  *  .. 

XI'  „  /xf  ^  Rosser  Howerton  Grimn,  reporter  tor 

aive"S/Ser  >'>'  Richmond  (Va.)  Evon’ing  Dispatch, 

advertising  manager  ot  the  .Atherton  Wright  Walker  were 


Fowler  Company,  of  Worcester. 

William  Brewer  has  been  appointed 


married  October  3. 

Moses  Willison  Taggart,  of  the  edi- 


business  manager  of  the  Sacramento  t^ent  of  the  Little  Rock 

(Cal.)  Star.  He  was  formerly  account  ,  ^  (T  ^  Miss  Lallie  Eliza- 

executive  with  the  At  ee  F.  Hunt  Ad-  will  be  married  October  25. 

vertising  Agency,  Oakland,  Cal.  ^  , 

IT  xff  ii  p  1  Miss  Cora  Brenton,  formerly  of  the 

Milton  H.  McCon^nell,  for  several  Chicago  Tribune  Sunday  room,  and  Guy 
years  connected  with  the  composing  room  y  McKinney,  of  the  Tribune  news  staff, 
^  department  married  recently, 

of  the  Dallas  (lex.)  Journal,  has  re-  _  ,  „  ,  , 


signed  to  become  secretary  of  the  Oak 
Cliff-Dallas  Commercial  Association. 

Francis  R.  Lowell,  formerly  with  the 
Johnstown  (Pa.)  Ledger,  October  2  be- 


Russell  Sampson,  of  the  Chicago  Trib¬ 
une  classified  advertising  staff,  and  Miss 
Josephine  Gage  were  married  last  week. 
Ray  S.  Carney,  news  editor  of  the 


came  general  manager  of  the  Allentown  Plectra  News,  and  Miss  Annie  Ruth 
(Pa.)  Chronicle  and  News.  Leon  were  married  re- 

'  cently. 

Harry  Goodman,  Chicago  Tribune  r-  r-i  u  • 

paymaster,  is  the  father  of  a  son,  Richard  ^Lhauncey  G  Glover  busings  manager 

l^/nnptb  T^e  Waco  (Tcx.)  Times-Hcrald,  and 


Kenneth  Goodman. 


,  .  Miss  Sybil  Allen  were  married  last 

C.  Donald  Call,  former  capitol  reporter  vveek 
for  the  Lansing  (Mich.)  Capital  News,  ^  ^  k.,c:.,„cc 


NEW  ORLEANS 
STATES 

ADVERTISING  RATES 
AFTER  OCT,  1 

12c  DAILY  FLAT 
15c  SUNDAY  FLAT 

Daily  over  51,000 
Sunday  over  63,000 

PRESENT  RATE 
10c  D.  &  S.  on  2,000  Lines 

Raprecentad  by 

S.  C.  Beckwith,  Special  Agency 
New  York 

John  M.  Branham  Co.,  Chicago 

Do  You  Make  Checking 
Subscriptions  for  the 
A.  B.  C.  an  Easy  Matter? 

Thp  .MULTI-MAll.BU  SYSTKM  makes 
che<-klng  siitiscriptiuns  easy.  This  feature, 
however.  Is  only  one  of  the  advantages 
imssessed  by  the  Ml  I.TI-MAlf.EK  .SY8- 
1  KM. 

Installing  the  MDI.TI-M.VIl.KU  SYS- 
TK.M  is  simply  putting  In  the  essential 
t<Mds  that  every  eirciilation  manager 
should  have  to  work  his  mail  list  in  ac- 
eordonve  with  present  day  standards.  It 
handles  every  addressing,  mailing,  list¬ 
ing,  cheeking  operation  connected  with 
the  mall  list.  Let  us  tell  you  how. 
Write  today  for  descriptive  matter. 


CBmpamj 

AkANU»*CTu«lNG 

THE  MULTI -MAILER  SYSTEM 

8(7-625  WASHINGTON  BLVD. 


Waterloo,  Iowa 

POPULATION  36,230 


is  now  genera  manager  of  the  news-  Tw- ’cTcV  , 

tmner  which  is  ntwratintr  nnder  n  re-  Lansing  (Mlch.)  State  Joumal.  waS 

paper,  M  men  is  operating  under  a  re  n^a^ried  September  23  to  Miss  Marie 

ceiversmp  Reynolds. 


Ross  H.  Coller,  business  reporter  for  |  tOfttCClOO  (SOCnittQ  (fTOttnCT 


ceivership. 

R.  B.  Dean,  formerly  manager  of  a 
Cleveland  advertising  agency,  is  now  with 


George  Holland  of  the  Boston  Adver¬ 
tiser  staff  and  Dorothy  Nolan  of  Brook- 


the  advertising  department  of  the  A  carried  recently, 

tic  City  (N.  J.)  Gazette-Review.  _ _ _ 

Philip  L.  Meyer,  circulation  manager  CHANGES  ON  b6sTON  ADVERTISER 
of  the  Long  Branch  (N.  J.j  Record,  re-  _____ 


signed  September  30. 

Richard  Barrett,  for  many  years 
Catskill  Mountain  resort  representati\ e 
of  the  New  York  World,  has  become 


Shift*  Effect  Both  Editorial  and  Buti- 
nes*  Staff* 

Miss  Helen  M.  Love,  formerly  on  the 


connected  with  the  New  York  American  Rutland  (Vt.)  Herald,  is  now  with  the 
in  a  similar  capacity.  He  will  continue  editorial  department  of  the  Boston  Daily 

u _ A, _ -A _  X*  xr  A  * 


his  headquarters  at  Catskill,  N.  Y. 


NEWS  OF  THE  AD  FOLKS 

Fred  W.  McLAUGHLIN,  formerly 

A  I  tA  Uoe  Koor,  in. 


.\dvertiser. 

Miss  Elizabeth  Rintels  is  doing  sub¬ 
stitute  work  on  the  editorial  staff  of 
the  Boston  Sunday  Advertiser. 

T.  A.  Mclnemy,  previously  in  the  ed- 


of  A.  McKim,  Ltd.,  has  been  ap-  itorial  department  of  the  Worcester  Eve- 
pointed  vice-president  in  charge  of  sales  ning  Gazette,  has  joined  the  editorial 
of  Dominion  Advertisers,  Ltd.,  Montreal,  staff  of  the  Boston  Daily  Advertiser. 
Prior  to  joining  the  McKirn  agency,  he  Henry  Boone  has  been  added  to  the 
was  with  the  McLean  Publishing  Com-  financial  and  accounting  department  of 


pany,  Toronto. 

James  Howard  Kehler,  Chicago  adver- 


the  Boston  Daily  and  Sunday  Advertiser. 
E.  D.  Fulton,  of  the  Hearst  organiza- 


tising  agent,  has  moved  his  offices  to  tion,  joined  the  Boston  Daily  and  Sun- 


645  North  Michigan  avenue. 


day  Advertiser  staff  October  1  to  or- 


Harold  Drake,  formerly  advertising  and  ^nage  the  new  financial  ^ 

manager  of  the  Salem  (Ore.)  Morning  accosting  department  with  offices  at  ^ 
Statesman,  is  writing  advertising  copy  Washington  street.  Mr.  Fultim  ^o  for 
in  Portland  many  years  was  associated  with  the  Min- 

n  1  -r  •  A  1  A*  *  neapolis  Tribune,  has  been  auditor  of  the 

T-  Bosmn  Evening  American  the  past  year. 

Thompson  Company  McMillan,  of  the  Boston 

staff,  has  been  appointed  chairman  of  ^as  been  added  to  the  display 

the.  flucationa  commttee  of  the  As-  advCTtising  staff  of  the  Boston  Daily  Ad- 
sociated  Advertising  Qubs  of  the  World  j  »  S  Dunham. 


by  President  Holland. 

A1  Seiffer,  previously  account  execu¬ 
tive  of  the  Lincoln  Advertising  Service, 
joined  the  staff  of  the  C.  C.  Green  Ad¬ 
vertising  Service,  New  York,  October  1. 


formerly  of  the  Boston  Herald. 

Special  Add*  One 

The  Santa  Rosa  (Cal.)  Republican 


A.  W.  PeteiKon,  General  Hanafer 
RATE  Sc  FLAT 
Repreeentativae 

STORY.  BROOKS  *  FINLEY 

Tbe  circulation  figures,  totaling  over 
15,000,  tell  a  wonderful  story  for 
Waterloo,  and  emphasize  Waterloo  as 
an  important  and  intelligent  crater  fer 
national  advertisers.  The  big  point 
about  this  circulation  of  the  Waterlra 
Evening  Courier  is  the  fact  that  it  is 
absolutely  steadfast — 8,000  in  Waterloo 
and  7,000  outside.  Look  up  the  record 
for  any  previous  year,  and  see  if  the 
Courier’s  circulation  has  ever  slumped 
in  any  year,  or  ever  increased  radically. 
Just  a  steady  increase.  Careful  ex¬ 
amination  will  show  no  trace  of  pre¬ 
miums,  cut  rates,  or  anything  else  that 
leads  in  some  measure  to  subscribers 
taking  a  paper  which  is  not  their  real 
choice. 


Circulation 

Building 

Supremacy 

Employed  and  endorsed  by  the 
leading  newspapers  in  the 
U.  .S.  A. 

Just  finished  our  third  campaign 
on  the  World’s  Largest  News¬ 
paper — The  Los  Angeles  Times 
—ASK  THEM. 

Wire  or  Write  for  Detail* 

MOLUSTERlS  CIRCIIIATION I 
ORQANIZATICSN 

300 MeaniTT Blos,  Los *H*ci.as,CM-'" 


A.  H.  Kenyon,  manager  of  the  Wood,  has  been  added  to  the  LaCostc  &  Max- 
Putnam  &  Wood  Co.,  Boston,  advertis-  well  list. 


PRINTED  COLOR  COMICS 

I  — Full  of  Color  Life  I 
I  and  Color  Harmony.  I 

— Perfect  in  Registry. 

I  — We  Print  Better  Col- 
I  ored  Comic  Sections 

for  Publisthers  Every-  I 

I  where.  I 

I  Write  for  Details.  I 

EMERGENCY  MATS 

Feature  Pages  That  Save 
Time  and  Money. 

D  columns 
or  0  20"  or  21” 

ILLUSTRATED. 

Write  for  Proofs 
— Today. 

WORLD  COLOR  PTG.  CO. 

Est.  190t  St.  Louis 

R.  S.  Grabble,  Pres. 


The  Mount  Veraon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  ad¬ 
vertising  than  stny  other 
newspaper  in  Westchester 
County. 

This  is  an  acknowledge¬ 
ment  of  its  power  that  the 
advertiser  should  heed,  if 
desirous  of  reaching  the 
people  of  Mount  Vernon. 

GEO.  B.  DAVID  &  CO. 

Foraian  Repr— itaUv 

171  Madison  Ave.,  NEW  YORK 


The  great 

TRI-STATE  DISTRICT 

embracing  Western  Pennsylvania, 
Eastern  Ohio  and  West  Virginia,  offers 
the  advertiser  a  rich  market  for  his 
wares. 

C^c 

is  unquestionably  the  best  medium 
through  which  to  reach  this  market 
most  advantageously. 

WalUce  G.  Brooke  - 
Brunswick  Bldg.,  New  York 
The  Ford-Parsons  CdC 
Marquette  Bldg.,  Chicago 


Wo  can  increase  your  businaso— 
you  want  it  jnrrsassd. 

You  have  thought  ol  press  cUp- 
pfags  yoswsslf.  But  let  us  tsO  you 
hew  press  clippings  esn  bs  mads  a 
businaas-builder  for  you. 

BURRELLE 

M5  U(>r«tu  Sc.  N.  Y.  Citr 

Established  a  Quarter  of  a  CsatiaT 
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pOLLAR  PULLei^3 

Advertising  and  circulation  managers  are  always  on  the  lookout  for  new 
ideas  that  will  increase  advertising  receipts  and  win  new  circulation.  Your 
idea  for  increasing  advertising  or  circulation  may  nut  appeal  to  your  manager, 
hut  it  may  be  just  the  thing  that  some  other  manager  wants.  Editor 
Publisher  will  pay  $1  for  each  idea  printed  under  this  head.  The  fact  that 
the  idea  is  now  being  used  in  yenr  city  does  not  bar  it  from  the  department. 

Address  your  communication  to  the  Dollar  Poller  Editor.  When  they 
apfear  dtp  them  and  mail  them  in  and  rcfrife  payment.  Unavailable  ideas 
will  not  be  returned. 

M  OST  smaller  cities  have  been  without  an  be  instructed  to  be  on  the  lookout  for  advertise- 
up-to-date  city  directory  for  many  years  ments  for  the  department. — 1-.  H. 


because  the  high  cost  of  printing  has  made 
the  issuing  of  a  directory  unprofftable.  Yet 


We  piibiished  a  “dappers  edition”  written  and 


“"11“'^“.'' j  directory  .s  necessapr  for  a  by  the  village  flappers.  Interest  was 

welhedited  paper.  Our  paper  with  the  phone  by  propaganda  run  in  preceeding  issues 

book  and  our  subscription  list  as  a  ^sis,  „„  ..j,  jbe  modern  flapper  as  capable  as  her 
started  out  several  months  ap  to  compile  a  grandmother.”  Judging  from  the  results  she 
directory.  Ihis  is  now  running  in  the  paper  T  W 

in  alphabetical  serial  form.  We  began  with  ‘  '  '  _____ 

the  A’s  and  are  going  through  the  alphabet. 

It  is  proving  a  good  news  feature.  We  run  Capper’s  Weekly  offers  a  weekly  prize  for  the 
it  under  the  head  of  “Clip  This  for  Your  City  best  letters  on  “remarkable  coincidences.”  Most 
Directory.”  Many  people  call  us  giving  in-  people  have  experienced  incidents  which  seemed 


formation  about  corrections. — R.  C.  E. 


Recently  at  Milwaukee  a  huge  furniture  es-  the  souls 
tablishment  was  opened.  full  page  was  B.  F.  C. 

bought  by  10  rival  furniture  stores  to  wish  the 
company  success  through  a  message  of  good  -pbe  B 
will.  This  formed  the  .last  page  of  a  special  j:,nlav 


to  be  purposely  planned  by  the  goddess  of 
chance;  and  such  stories  are  usually  appreciated 
by  every  one  and  often  times  revives  hope  in 
the  souls  of  those  who  are  “down  and  out.” — 


The  Bemidji  Pioneer  has  installed  in  its  big 
display  window,  a  bulletin  board  on  which  all 


s«tion  of  the  Milwaukee  Journal  devoted  to  ^ve  ads  of  that  day’s  issue  are  pinned  and  dis- 


adv^tising  and  editorial  copy  about  the  open-  afternoon.  In  the  center 

ing.  J.  .  .  .  _  jbij  bulletin  board,  is  fastened  the  front 

page  of  that  day’s  issue  of  the  paper  as  well 
A  fashion  section  showing  the  new  fashions  as  late  telegraphic  news.  Hundreds  stop  and 
men’s,  women’s  and  children’s  clothing,  shoes,  read  the  bulletin  board,  ads  as  well  as  news, 
haberdashery,  millinery  and  furniture,  was  It  acts  as  a  reminder  for  people  on  the  way 
easily  sold  in  a  middle  west  town.  Instead  of  to  do  shopping.  Theatre  ads  which  appear 
the  bought  fashion  copy,  indivdual  stories  were  daily  are  always  watched  by  passers-by  to  re¬ 
written  about  the  new  things  each  merchant  mind  them  of  what  is  going  on  at  the  movies. — 
bad.  In  some  cases  cuts  were  used  of  new  M.  H. 

gowns  that  they  were  displaying. — R.  G.  M.  - 

I  Here’s  a  stunt  which  could  be  used  with 

„  ^  U  .  .  L  J  Rood  effect  by  a  morning  paper  in  getting  in 

Many  retail  merchants’  as^.at.ons  have  ad-  advertising:  Arrange  a  page  with  a 

vertised  the  reasons  Why  You  Should  Trade  appealing  to  people  who  eat  their 

at  Home  but  it  was  eft  to  the  ^.at. on  in  ,„„^hes  down  town.  Then  fill  up  the  page 

-Mpine.  Tex.,  to  offer  to  publish  the  other  side  restaurants,  hotels  and  luncheon- 

of  the  story.  After  this  association  had  run  a  entering  to  this  noon  time  trade.  In  few 


Many  retail  merchants’  associations  have  ad- 


series  of  eight  advertisements  telling  the  rea-  been  worked  so 

V  i  “  it  o“Rl>t  to  go  over  good.-F.  H.  W, 

tended  to  the  patrons  of  mail-order  bouses  to 

tell  the  public  through  the  space  in  the  news- 

paper,  paid  for  by  the  retailers’  organization.  As  a  border  around  a  page  of  adi 
why  they  send  their  trade  out  of  town. — J.  T.  of  automobile  accessory  de.Tlers,  tli 


per,  paid  for  by  the  retailers’  organization.  As  a  border  around  a  page  of  advertisement 
ly  they  send  their  trade  out  of  town. — J.  T.  of  automobile  accessory  de.Tlers,  the  Urbana 

_  (Ohio)  Democrat  ran  small  pictures  of  20 

well-known  automobiles.  Three  prizes  were 
Many  country  newspapers  carry,  free  of  oifererl — $5,  $3  and  $2— tr>  the  readers  giving 


charge,  items  about  certain  farms  and  proper-  the  correct  names  of  the  automobiles  pictured 
ties  being  posted  against  hunters  and  fishermen,  in  the  border. — !i.  .‘\.  T. 

One  semi-weekly  in  Ohio  makes  a  feature  of  _ 

this  matter,  charging  a  nominal  sum  for  run- 

ning  the  notice  in  a  column  during  the  hunting  .  “<!  *  '="• 

season.  The  people  are  glad  to  read  the  list  co-operati^  of  the  mer- 

of  posted  farms,  the  hunters  give  the  listed  The  special  sales 


“Odds  and  Ends  Day”  was  put  on  in  a  cer¬ 
tain  city  with  the  co-operation  of  the  mer- 


places  a  wide  berth  and  the  farmer  pays  for 
the  notice  with  pleasure. — A.  K.  C. 


were  well  advertised  in  a  four-page  supple¬ 
ment  in  which  virtually  all  the  merchants 
ran  an  ad.  Xbe  papers  received  additional 
revenue  from  the  advertising  and  the  stores 
Tuck  the  following  suggestion  away  for  use  much  m^l^dise.  including  Wen 

in  bolstering  up  that  lean  issue  that  always  fol- 

lows  Christmas.  The  county  officers  can  be  in-  with  profit  to  all  concerned.— F.  C.  D. 

duced  to  take  enough  greeting  cards  in  your  - 

paper  to  fill  a  page.  Those  who  are  looking  for-  Have  a  merchant  select  the  name  of  the 
ward  to  another  campaign  will  be  especially  in-  tenth  customer  who  comes  into  his  store  one 

terested  in  this  idea.  Even  though  you  may  be  jay  and  write  his  or  her  name  on  a  slip  of 

one  who  does  not  believe  in  soliciting  greeting  pap*,  and  place  in  envelope.  Place  this  en- 
cards  from  busmess  firms,  you  cannot  fail  to  yei^pe  in  a  show  window  and  advertise  that  if 

we  the  propriety  of  those  holding  politicri  of-  ,he  person  whose  name  is  in  the  envelope 

fices  extrading  greetings  to  their  constituen-  comes  to  the  store  for  any  purpose  on  a  certain 
*'**•  L  T.  jjjy  iij  pj.  aijg  cjceive  five  dollars. — 

-  R.  E.  H. 

The  grain  elevator  owner  in  small  cities  is  a  - 

most  infrequent  advertiser.  Get  your  leading  In  order  to  attract  people  to  a  new  auto  ac- 
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fices  extrading  greetings  to  their  constituen-  comes  to  the  store  for  any  purpose  on  a  certain 
*'**•  L  T.  jjjy  iij  pj.  receive  five  dollars. — 

-  R.  E.  H. 

The  grain  elevator  owner  in  small  cities  is  a  - 

most  infrequent  advertiser.  Get  your  leading  In  order  to  attract  people  to  a  new  auto  ac- 
elevator  man  to  carry  a  small  advertisement  cessory  house  the  owner  advertised  that  every 
each  issue  giving  his  prices  for  retail  and  day  a  picture  would  be  taken  of  some  automo- 
wbolesale  feeds,  seeds,  coal,  etc.,  and  donate  bile  and  pasted  the  following  day  upon  the  win- 
the  space  at  the  top  of  the  ad  for  the  market  dow.  To  the  automobile  owner  identifying  the 
reports.  The  Madison  Press,  London,  Ohio,  picture  as  that  of  bis  car  he  gave  five  dollars’ 
makes  a  feature  of  this  type  of  advertising  and  worth  'of  accessories.  This  was  continued  for 
the  farmers  take  the  paper  to  get  the  market  30  days  and  was  the  means  of  acquainting  a 
reports  of  a  local  grain  dealer. — A.  K.  C.  large  number  of  automobile  owners  with  the 


reports  of  a  local  gram  dealer. — A.  K.  C.  large  number  of  automobile  owners  with  the 

-  new  auto  accessory  shop. — R.  G.  M. 

For  the  convenience  of  the  5,000  delegates 

who  are  attending  the  general  convention  of  A  country  daily  utilized  the  fair  awards  to 
the  Episcopal  church  in  Portland,  the  Oregon  gocxl  advantage  in  a  douNe  page  spread.  Price 
Journal  arranged  in  the  convention  hall  a  file  winners  were  solicited  for  cards  to  rim  along- 
of  leading  newspapers.  One  newspaper  from  side  the  awards,  set  double  column  in  the  cen- 
each  of  the  larger  cities  of  the  country  was  ter  of  the  spread.  It  was  termed  the  Blue  Rib- 
included  in  the  list  and  the  daily  editions  were  bon  page  and  was  a  money  maker. — B.  R.  A. 

made  available  to  the  delegates  as  soon  as  they  _ 

arrived.  At  the  booth  where  the  papers  were  . .  ,  ,  „ 

to  be  bad  the  Journal  stationed  a  circulation  man  Dime  ^  eek  was  a  successfully  put 
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to  hf  had  the  Journal  stationed  a  circulation  man  ^  eek”  was  a  feature  successfully  put 

call  to  pay  their  subscriptions  you  can  keep  the  *’3'  advertising  department  of  a  news- 

convention  is  in  session.-T.  .This  paper  obtained  six  pages  of  special 

advertising,  and  the  merchants  did  a  record 
~~~~~  business  for  the  week.  Tags  bearing  such  as 

“Buy  Direct  from  Farm”  should  be  a  divi-  "One  Dime,”  “Two  Dimes,”  etc.,  told  the  cus- 
sion  of  your  classified  section.  By  working  toraer  the  prices  of  the  respective  bargains  of- 
the  telephone  and  interviewing  the  farmers  who  fered.  Merchants  reported  that  the  sale  of  spe- 
call  to  pay  their  subscriptions  you  can  keep  the  ciM  merchandise  offered  at  from  “ten  to  twenty 
division  running  a  greater  portion  of  the  year,  dimes”  was  especially  satisfactory.  It  is  a  new 
Your  rural  subscription  solicitors  should  also  stunt  that  has  not  been  overdone. — F.  C.  D. 
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Editor  &  Publisher  for  October  7,  1922 


WALKING  IN  B.  L.  T.’S  FOOT- 
STEPS  IS  NO  SINECURE 

(Continued  from  page  5) 


there  wouldn’t  be  much  skill  in  the  job. 

I  wasn’t  a  bit  anxious  to  lose  that  leg, 
but  this  surgeon,  it  seemed,  had  the  rank 
of  major,  and  the  interpreter  was  afraid 
to  interfere  in  my  behalf.  I  was  fully 
prepared  for  a  nasty  row,  when  something 
happened  to  call  the  surgeon’s  attention 
away,  and  I  suppose  he  forgot  me.  Any¬ 
how,  I  saved  the  leg;  it  was  set  later  in 
what  passed  for  an  emergency  hospital.” 

Little  brightened  up  considerably  as  he 
continued.  “And  say,  that  Yudenitch 
outfit  was  an  ear-splitting,  drum-busting 
.scream.  It  was  in  the  late  fall  of  1919, 
and  Kolchak  and  Denikine  and  Yudenitch 
had  it  all  framed  up  to  back  the  Soviets 
up  against  the  North  Pole.  Yudenitch 
was  sure  the  British  government  was  be¬ 
hind  him.  Perhaps  it  was,  but  it  was  so 
far  behind  that  it  never  caught  up  with 
him.  It  was  at  Gatchna,  I  think,  or  a 
little  place  ten  or  twelve  versts  from 
there,  I  don’t  remember  which,  but  any¬ 
how  the  spires  of  Petrograd  were  in 
sight,  and  some  of  the  correspondents 
were  sure  we’d  be  in  Petrograd  in  twen¬ 
ty-four  hours.  We  came  upon  a  bunch 
of  the  sorriest  looking  soldiers  ever 
turned  loose.  There  wasn’t  more  than  a 
hundred  of  them.  I  said  to  an  officer,  ‘Is 
this  all  the  men  you’ve  got?’  He  was  a 
very  dignified  and  proud  officer.  ‘No,’  he 
replied,  ‘we’ve  got  about  thirty  more  back 
there  over  the  hill,  but  they  can’t  come 
out  because  there  are  ladies  in  this  town.’ 

I  asked  why,  and  he  hesitated,  ‘Well,  you 
see,  they  haven’t  got  any  pants.’ 

“Here’s  what  had  happened.  Of  course 
there  was  a  shortage  of  not  only  food,  but 
even  clothes.  It  seems  that  up  to  a  short 
time  before,  the  Yudenitch  soldiers,  as 
was  quite  customary  among  the  Russian 
‘Whites,’  had  been  wearing  long  tunics, 
that  in  most  cases  reached  to  their  heels. 
Owing  to  this  shortage  of  material  for 
uniforms,  or  of  any  sort  of  covering  for 
the  men,  an  official  order  had  been  issued 
decreeing  that  henceforth  these  tunics 
should  be  cut  off  at  the  waist  line  and 
converted  into  trench  coats,  and  that  the 
material  thus  .saved  should  be  used  in 
providing  covering  for  those  that  needed 
it.  There  hadn’t  been  enough  cloth  to 
go  around.  It  was  quite  the  ordinary 
thing  for  the  soldiers  who  wore  these 
long  tunics  to  go  without  pants.  Besides 
it  was  a  great  saving  in  expense.” 

Little  told  another  story,  which  I  had 
heard  before  from  the  lips  of  Paul  Cowles, 
now  superintendent  for  the  Associated 
Press  at  San  Francisco,  but  which  lost 
non  of  its  flavor  by  repetition.  Cowles 
and  Chris  Hagerty,  until  two  or  three 


years  ago,  also  an  Associated  Press  man, 
and  Little  were  together  in  Northern 
Asia  during  the  Russo-Japanese  war. 

“We  were  at  Niuchuang,  just  south  of 
Mukden,  after  the  battle  of  Laio  Yang, 

1  think,  and  before  the  battle  of  Mukden. 
P.  Cowles,  who  was  the  fiscal  agent  of  the 
-A.  P.,  was  due  to  arrive  at  the  port. 
If  you’ll  remember,  it  was  about  the  time 
of  the  general  election  in  this  country  in 
1904.  Anyway,  the  correspondents  de¬ 
cided  that  Cowles  should  have  a  reception, 
such  as  befitted  his  high  position — he  be¬ 
ing  the  purveyor  of  cash.  In  those  days 
you  could  hire  all  the  Chinese  coolies  you 
wanted  at  five  cents  a  day  each,  so  we 
went  out  and  rounded  up  an  appropriate 
reception  committee  with  a  couple  of 
Chinese  bands  thrown  in. 

“When  Cowles  stepped  from  the  train, 
it  must  have  seemed  to  him  that  all  the 
officialdom  of  the  empire  was  there  to  do 
him  honor.  The  Chinese  bands  were 
whooping  it  up,  and  great  banners  were 
fluttering  in  the  breeze,  some  of  them 
inscribed  with  Chinese  characters,  but 
others  in  the  language  he  could  read. 

“The  committee  stepped  up  and  the 
hired  coolies  kowtowed,  and  Cowles  read 
the  English  signs,  and  was  amazed  to 
find  that  even  some  of  the  Chinese  char¬ 
acters  were  intelligible.  Some  of  the 
banners  read ;  ‘P.  Cowles  for  Congress.’ 

Others,  ‘All  Sha  Valley  Votes  for  P. 
Cowles  for  Congress,’  and  ‘Hurrah  for  P. 
Cowles.’  And  then,  at  given  signals,  the 
coolies  broke  into  appropriate  cheers,  at 
the  same  time  attempting  to  pronounce 
the  name  Cowles.  The  whole  affair  was 
so  funny  that  Cowles  quickly  saw  the 
joke,  and,  I  am  sure,  appreciated  it  very 
much.” 

Except  for  his  work  in  the  Russo-Jap¬ 
anese  war  for  the  Oiicago  Daily  News, 
and  his  tenure  as  dramatic  critic  on  the 
old  Chicago  Herald,  under  James  Keeley, 
Little  has  spent  most  of  the  last  thirty 
years  war  corresponding  for  the  Tribune. 
He  is  rather  touchy  about  his  age,  which 
is  52,  and  says  that  while  he  was  in  the 
forties  he  used  to  brag  about  it,  but 
“them  days  is  gone  forever.” 

“If  you  don’t  think  I  work,  look  over 
there,’*  said  Little,  and  pointed  to  a  set 
of  golf  sticks  in  the  corner  of  the  room, 
upon  the  driver  of  which  the  price  mark 
was  still  visible.  “I  bought  those  when 
I  first  came  on  this  job  and  all  the  use  I 
got  out  of  them  was  for  about  25  min¬ 
utes.” 

But  he  does  get  recreation  in  chess, 
which  is  his  great  hobby.  He  has  been 
teaching  the  game  to  various  members  of 
the  Tribune  staff,  and  just  now  is  making 
a  worthy  opponent  out  of  a  wagon  driver 
down  in  the  circulation  department.  He 
boasts  that  he  has  a  chess  board  and  set 
on  almost  every  floor  of  the  building,  so 
that  he  can  stop  in  on  his  way  up  from 
or  down  to  the  composing  room  and  ad- 


EDITOR  &  PUBLISHER 


NEW  YORK,  N.  Y. 
ADVERTISING  RATES 
in  effect  March  11,  1(22 


Agate 

Line* 

Full  page  .  672 

Half  page  .  336 

Quarter  page  .  168 

Eighth  page  .  84 

Sixteenth  page  ...  42 


DISPLAY  ADVERTISING 

6  insertions  12  insertions  26  insertions  53  insertion 
1  insertion  within  year  within  year  within  year  within  yeai 
$200.00  $188.00  $175.00  $150.00  $125.00 

113.00  100.00  94.00  88.00  75.00 

60.00  56.00*  50.00*  47.00*  44.00 

35.00  30.00*  28.00*  25.00*  23.00 

20.00  18.00*  15.00*  14.00*  13.00 


...  .-  20.00  iB.wr  is.wr  is.w  ij.wi 

Lms  tJian "sixteenth  page  transient  rate  50  cents  per  agate  line  (minimum  space  14  lin 
— 1  inch). 


AH  52  consecutive-insertion  contracts  (see  last  column  above)  are  based  on  consecutive 
insertions  within  the  year.  Extra  space  is  charged  at  the  52-inseTtion  rate,  but  contract  is 
credited  for  one  insertion  only.  .  ,  .  , 

Half  pages  and  fuH  pages  on  6,  12  and  25- time  contracts  may  be  used  at  the  opUon  of 
the  advertiser  within  the  twelve  month  period.  . '  ,  , 

*Quarter,  eighth  and  sixteenth  pages  must  be  on  definite  copy  schedule. 

b.  (Contract  advertisers  are  accorded  the  privilege  of  same  insertion  rate  for  larger  space. 
For  example:  an  advertiser  under  contract  for  twenty-six  (26)  quarter-pages  at  $47  per  inser¬ 
tion  is  accorded  the  privilege  of  half  pages  at  $ffl  and  full  pages  at  $150,  but  such  adver¬ 
tisement  is  to  be  credited  on  contract  as  but  one  insertion  of  contract  space. 

c.  Rate  maker  card— 52  consecutive  insertions— minimum  space  28  agate  Imes— net  rate 

28c.  per  agate  line.  Elxtra  space  pro  rata.  .  l-  « 

d.  All  rebates  earned  by  advertisers  using  more  than  contracted  space  withm  life  of 
contract  arc  paid  in  advertising  space  to  be  used  within  one  month  after  expiration  of  contract. 


Classified  Advertising 


a.  Help  Wanted  . 06  a  word 

For  Sale  . 06  a  word 

Situations  Wanted  . 03  a  word 

Business  Opportunities  . 06  a  word 


b.  All  advertisements  inserted  on  a  strictly 
cash  basis,  except  on  orders  from  contract 
advertisers. 

e.  No  discount  for  frequency  of  insertion. 


Reading  Notices— (None.) 

CoDunissians.  Allowed  to  recognized  agencies 
on  other  than  publishers’  advertising. 

Preferred  Positions 

Front  and  back  cover  rates  on  application. 
Inside  front  and  back  covers  10%  extra. 
All  other  positions  23%  extra. 


minister  the  finishing  touches  to  a  hated 
rival.  His  particular  victim,  he  claims, 
is  Bill  Wisner,  head  of  the  Tribune  art 
room. 

Little  quite  frankly  says  that  he  is  in 
love  with  the  “Line.”  Somehow,  or 
other,  he  never  found  it  easy  to  make 
humor  out  of  the  slaughter  of  lives  in 
a  battle,  and, — well,  he  always  wanted  to 
be  a  humorist. 


Jail  or  Fine  for  Untruthful  Ads 

Thirty  days  in  jail  or  a  $100  fine,  or  a 
combination  of  both,  is  the  maximum 
Iienalty  provided  by  the  new  pure  adver¬ 
tising  ordinance  passed  by  the  city  com¬ 
missioners  of  Walla  Walla,  Wash.,  re¬ 
cently  upon  the  request  of  the  local  ad¬ 
vertising  club.  Under  this  ordinance 
goods  cannot  be  advertised  by  comparing 
prices  unless  the  lowest  former  price  is 
given,  and  advertisements  reading  “values 
up  to”  nrust  contain  the  number  of  ar¬ 
ticles  with  the  various  prices. 


Dinner  for  Louis  Sirkey 

Louis  Sirkey,  who  has  resigned  from 
the  advertising  staff  of  the  New  York 
Tribune  to  become  head  of  the  local  ad¬ 
vertising  staff  of  the  New  York  Daily 
American,  was  the  guest  of  honor  at  a 
dinner  of  the  Tribune  advertising  staff 
just  before  he  left.  Mrs.  Ogden  Reid 
made  a  presentation  speech  and  presented 
Mr.  Sirkey  with  a  gold  fountain  pen. 
(9gden  Reid,  owner  of  the  Tribune;  Jul¬ 
ian  Mason,  managing  editor ;  Grant 
Walsh,  advertising  manager ;  Porter 
Caruthers,  William  Woodward  and 
G.  Hammond  were  among  the  other 
speakers. 


WOULD  NOT  GO  IN  ENGLAND 


Our  Newspaper  Style  Too  Hurried,  Says 
Harold  Spender 

“It  would  never  do  to  write  for  the 
Englishman  as  one  can  for  the  Amer¬ 
ican,”  declared  Harold  Spender,  editor 
of  the  Westminster  Gazette,  when  asked 
by  a  reporter  for  a  Sioux  City  newspaper 
to  outline  the  difference  between  Ameri¬ 
can  and  English  journalism. 

Mr.  Spender  recently  passed  through 
Sioux  City,  Iowa,  en  route  from  Lincohi, 
Neb.,  to  Sioux  Falls,  S.  D.  He  is  a 
member  of  the  party  composed  of  Sir 
Charles  Wakefield,  former  lord  mayor 
of  London,  Lady  Wakefield,  Sir  Artfiur 
Hayworth,  M.  P.,  and  Lady  Hayworth, 
who  are  in  the  United  States  on  a  mis¬ 
sion  for  the  Sulgrave  Institute. 

“It  is  interesting,  this  American  style 
of  the  journalist,”  said  Mr.  Spender. 
“But  it  would  never  do  to  write  for  the 
Englishman  as  one  can  for  the  Ameri¬ 
can.  You  t^ople  live  so  fast  that  you 
never  take  time  to  read,  unless  for  some 
certain  reason,  more  than  the  headlines. 
In  England  the  newspapers  are  not  so 
much  for  the  lower  classes  as  for  the 
people  of  more  or  less  leisure.  Here 
one  reads  the  morning  news  hanging  on 
a  strap  in  the  subway  train  or  tramcar; 
there  the  newspaper  is  carefully  perused 
by  the  gentleman  over  his  quiet  break¬ 
fast  in  the  club  or  in  the  confines  of 
his  office.” 


Buy  the  Cazper  Herald 

Max  M.  Levand,  formerly  business 
manager  of  the  Kansas  City  Post,  and 
Jack  Heilman,  former  assistant  sports 
editor  of  the  Past,  have  purchased  the 
Casper  (Wyo.)  Herald. 
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2  column  by  2  column,  $2.  Line  cut  2  column 
by  2  column,  $1.50.  Independent  Engp-avers, 
Inc.,  258  West  28th  street.  New  York. 
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16-paKe  straiftht  line  O^s  press  extra  color 
attachment  $7,000.  Will  take  (hornet  Goss  press 
as  part  payment.  Address  C-979,  care  Editor 
Si  Publisher. 
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INKS  1 

.  Are  now  made  in  our  1 

new  Rotgravure  fac-  1 

tory.  A  better  ink  I  | 

1  at  the  same  price.  1  | 

1 

U;^*Hubet' 

Main  Offlaa 

65  W.  HOUSTON  ST.,  NEW  YORK 

(SMft  to  Ku^-iy, 


Printers*  Outfitters 

Printing  Plants  and  Business  bought  and  sold. 
Americsn  Typefounders’  products,  printers’ 
and  bnokbinders’  machinery  of  every  deicrip- 
tion.  Ckinner,  Fendler  &  Cio.,  96  Beekman  t-, 
New  York  (^ty. 


■  Newapeper  Plant  Equipments  ■ 

I  Establiahed  in  U12  I 


PECKHAM  MACHINERY  COa 

MARBRIoai  BLDQ,  S4th  a  Sway 
NEW  YORK  CITY 

24-page  Scott  Straightline,  deliyery 
and  ereetjon  in  month.  Shown  mn- 
ning  until  Aug.  15th. 

Complete  Newspaper  Plant  Eqoip- 
ment. 

8  Linotypes.  Model  B  Intertype. 
Head  Letter  Matrices,  Molds,  Liners. 

2  Monotype  Equipments  with 
mats. 


A  Dependable,  Uniform 

DRYMAT 


Better  in  performance  than  any 
other,  and  at  a  LOWER  price. 
A  trial  will  convince  you. 

Unlimited  Stock  on 
Hand  at  all  Times 

The  Flexideal  Company 

15  William  Straat 

NEW  YORK  emr 


Editor  &  Publisher  for  October  7,  1922 


Introduction  to  Employer  and  Employee 


SITUATIONS  WANTED 

O-  A  WORD  for  adv Unuimf  undar  thia 
claaaificaltiaa.  Caab  with  ordar.  For 
tboaa  unamployad  ooa  insarUon  (adv.  not  ta 
excaad  S«  words)  FREE. 


Advertising  Copy  Writer  and  Solicitor- 
Manager, 

nuw  employed,  wants  better  position  and  let¬ 
ter  salary.  Age  28,  five  years’  experience. 
\\  rite  effective  copy  and  can  sell  space  un¬ 
der  any  conditions.  Will  work  anywhere  in 
United  States  or  Canada.  Can  give  present 
employer  as  reference.  In  replying  give  full 
liarticulars  as  to  s.alary,  etc.  C-W,  Editor 
&  Publisher. 

Advertising  Man 

Experienced  copy  writer,  salesman  and  ad- 


SITUATIONS  WANTED 

Editor, 

college  graduate,  employeil  as  a  New  York 
publisher’s  assistant,  for  very  gno<l  reasons 
seeks  another  responsible  position  in  this 


HELP  WANTED 

Advertisinf  Executive 

An  old  estahlished  Southern  newspaper  in  a 
city  ot  Ji)0,0(0  is  desirous  of  securing  a  thor- 
ouf^hly  capable  eadvertising  executive  as  man* 


— Sales — 
Appraisals 


NEWSPAPER 

PROPERTIES 


city;  splendid  equipment  ol  experience  as  a  ^ger  of  its  advertising  department.  A  man 

newspaper  man  on  popular  dailies  iiid  busi-  ^ho  could  not  only  direct  and  organise  an  TR  *  - 

ness  papers:  a  f^t  t«ger:  driivers  the  advertising  department,  but  an  individual  HAI.MF.R  flF  WiTT 

g.)o<ls  Address  C-995,  Editor  &  Publisher.  *ho  could  represent  the  paper  in  its  com-  TT  1 A  A 

Woman  Reporter  munity  by  strong  personal  solicitation.  Re-  O  TR'T-  sse  v  oi.  v 

Five  years’  newspaper  experience.  College  "'uneration  will  b^e  commensurate  with  the  ^  M  AI JMp’lJ  'v«.. 

_ /c.-..  ¥T_: _ i _  r--! _ eanahilitirs  of  tn**  innivioiial  Aooliranta  a  isew  i  urs 


munity  by  strong  personal  solicitation.  Re¬ 
muneration  will  be  commensurate  with  the 


education  (State  University  of  Iowa,  Columbia  capabilities  of  the  individual.  Applicants 
University,  New  York).  Available  now  at  %3S  state  experience,  salary  desired  and 

a  week.  Address  C-978.  Editor  &  Publisher,  relerences.  C  994,  Editor  &  Publisher. 


Somtwhcrc 

in  a  city  of  100,000  population  or  mure  there  is 
an  aggressive  newspaper  which  is  seeking,  as 


Wan  tad 

Young  man  as  city  circulation  manager. 
Southern  morning  daily.  Must  be  willing  to 


r.x,  eriencea  copy  writer,  salesman  ana  aa-  ^n  adjunct  to  their  display  advertising  de-  „t  ou^  in  territorv  w^k  not  want 

\crtisiiig  manager  desires  position  with  real  nartment  a  man  who  has  the  following  ouali-  '"  territory  and  work.  Uo  not  want 

opiiortunity  as  either  member  of  suff  or  head  firatoln.-’  toiiowiiig  quaii  ^  clock  watcher  or  chair  warmer.  State  age. 


of  department.  .Age  29,  married,  university 
trained,  highly  recommended  by  all  former 
employers.  Box  C.982,  Editor  &  Publisher. 

Advertising  Manager 


fications ; 

He  writes  plain,  forceful  copy,  full  of  human 
interest.  He  knows  how  to  make  attention. 
compelling  layouts.  He  has  years  of  experi¬ 
ence  as  a  retail  merchandise  man,  especially 


:5.a,r’„'”sE.s  s" 

EoiToi  &  PuBLiSHEt.  !*ii**'j**ui  *nat  retailers  will  cheer 


■  is  an  easy  matter,  that  retailers  will  cheer- 

EPITOE  at  ruiLiSHEE. -  j^yble  and  treble  space  if  the  newspapers 

A  Newspaper  Man  can  furnish  a  man  to  assist  them  who  is  really 

of  twelve  years’  all-round  experience,  un-  "  merchandise  man  besides  being  a  good  copy 
usually  capable  desk  man,  can  fill  executive  writer. 

editorial  position,  seeks  connection  with  New  He  is  a  man  whose  copy  writing  for  one 
England  daily,  desk  work  preferred.  College  store  has  built  their  business  from  $120,000 
graduate,  ability  unquestioned.  Reasonable  to  over  half  a  million  dollars  in  three  years, 
salary  expected,  with  prospects  oi  advance-  How?  By  making  the  copy  breathe  the  mer- 
iiieiit.  C-991,  Editor  &  Publisher.  chant’s  own  personality. 

-  He  is  not  a  copy  chaser,  nor  does  he  want 

Capable  Editor  to  he  bothered  with  the  detail  work  of  an 

now  employed  desires  to  make  change.  Demo-  advertising  manager.  He  would  rather  plan 
cratic  or  independent  daily  in  city  of  25,000  sales  campaigns  and  act  as  counsellor,  be  of 
to  50,000  preferred.  Highest  references,  real  service  to  the  retail  merchant.  His  r.vrn- 


references,  experience  and  salary  wonted. 
C-977,  Eilitor  &  Publisher. 


BUSINESS  OPPORTUNITIES 

A  WORD  for  advortiaomonto  under  thJo 
^  claoaificntkm.  Cash  with  orxiv. 

Mr.  Proprietcr: 

Should  you  desire  to  sell  your  publication  or 
an  interest  in  it  you  will  do  well  to  communi¬ 
cate  with  me  either  by  mail  or  by  calling  at 
my  office.  I  have  over  100  customers  having 


:rove!?"half“a“m‘ilir™  diZTs^’In ‘iw  f;om"'$i:600  t'o  $500;00o‘to  in,” 

ICif  weekly— or  monthly  publications  having  merit. 

How?  By  making  the  copy  breathe  the  mer-  ,  B.  Shale,  Timei  Building,  New  York,  Mc- 

chant  s  own  personality.  ’ . -  -• 

He  is  not  a  copy  chaser,  nor  does  he  want 
to  he  bothered  with  the  detail  work  of  an 


cratic  or  independent  dailv  in  city  ot  25,000 
to  50,000  preferred.  Highest  references. 
Ohio,  Indiana,  or  Western  Pennsylvania  loca- 


weekly— or  monthly  publications  having  merit. 
J.  B.  Shale,  Times  Building,  New  York,  Mc¬ 
Cormick  Building.  Chicago. 

To  Publishers  of  Trade  Papers 

If  your  production  costs  are  too  high,  consult 

me,  a  practical  printer  and  for  twenty-five 


ings-1921-$6,000.  Would  consider  that  amount  fiusiness,  advertising  and  production 


twn  given  preference.  C-963,  EoiTOt  &  Pui-  as  a  salary  for  initial  year,  with  readjustment  manager  of  a  well-knosm  trade  weekly 


LiSHES.  for  second  year  based  on  results  produced.  ^  Address  Box  C-960,  care  Editor 

Circulation  Manaeer  »*  *  P“P  dog— disposition  «  »  uhlisher. _ _ 

vircuiav^  mwiagCT.  Same  as  the  average  ad  writer,  with  experi-  ,,  ,  ™  n 

very  highly  rec-rnimended,  age  32.  ext^ri-  ^hen  he  has  said  enosTgh.  ^dl  Males  to  $IW,0M  Payment 

assistant  Available  on  .»  days’  notice,  but  would  pre-  on  profitable  daily  anywhere.  Immediately. 
' '  accept  any  jan^^ry  1st  in  order  to  complete  his  work  Wire  National  Newspaper  Bureau,  203  South 

good  offer  in  town  25.000  or  more  If  you  present  location.  Address  Box  C-984.  Editor  DearUrn  street,  Chicago. 

have  an  opening,  address  C-992,  r.ditor  &  p„|.ii,i,,r  _ - _ - _ 


WUI  Make  $S*,tM  to  $IW,0M  Payment 


Circulation  Manager, 

very  highly  recommended,  age  32,  experi¬ 
enced  and  a  hustler  as  circulator  or  assistant 


City  Circulation  Manager, 

age  24,  6  years’  experience,  (.^nnectioii  with 
evening  publisher  offering  future  desired.  -Ad¬ 
dress  me  Suite  No.  43,  307  West  15th  street, 
Minneapolis,  Minnesota. 

Classified  Manager-Solicitor 

with  3  years’  experience  on  metropolitan  daily 


HELP  WANTED 

A  WORD  for  advert leenreiite  imder  thia 
claasificatfcm.  Cash  srith  order. 

Advertising  Solicitor 


INTERNATIONAL  PAPER  COMPANY 

New  York,  September  27,  192*2. 

Till-  Itoanl  of  Dlreetors  hare  deolsreil  a  regular 
quarterly  iliviilend  of  one  and  one-lialf  per  cent. 
ilhiTri  on  the  preferred  capital  stock  of  this 
Company,  payable  October  lOtb,  1922,  to  pre- 
fern^  stm'khniders  of  record  at  the  clone  of 


Wanted  man  who  knows  how  to  dig  his  toes  business.  October  0th.  1922. 


Reporters  Get  Private  Stand 

The  Gulf  Coast  Speedway  will  erect 


with  3  years’  experience  on  metropolitan  daily  in.  Will  be  given  accounts  everybody  else  OWEN  SHEPIIEKD.  Treasurer. 

wants  connection  with  live  western  daily.  Two  has  failed  on  but  using  other  newspapers.  „  _ 

years  with  present  employers  at  classified  man-  Must  have  merchandising  ideas.  Must  be 

ager.  Age  31,  married.  Best  of  references,  able  to  suggest  copy.  Circulation  by  far  larg-  R-nortera  0*1  Private  Slanrl 

Address  Box  d-952.  care  Editos  &  Puiushes.  est  in  city  of  publication.  Wanted  man  who  Reporcera  Vsei  rrivaie  otnna 

- - ; - r - -  will  live  on  his  job.  Must  be  absolutely  hard  ti,-  r*„if  f-oast  Sneedwav  will  erect 

Compoeing  Rooin  Fore^  solicitor.  Three  months’  trial  will  be  given.  me  UUII  V^oasl  apecaway  Will  ereci 

seeks  position  with  daily  or  weekly  newspaper  Nominal  salary.  Job  not  permanent  unless  you  A  Special  grandstand  for  newspaper  re- 
or  job  plant;  10  years  practical  experience;  produce.  New  England  city.  Address  C-973,  porters  and  members  of  the  press  as- 

fSS*:  :^r3r"Ad“B"ox"^5“.T»\ToT»  e»rc  of  Editor  &  l^ubjisher, -  signed  to  cover  the  motor  races  held  on 

Pubi.isiier.  Circulation  Manager  Its  coursc,  according  to  announcement  by 

-  wanted  in  city  ..t  60,000,  by  live  daily  news-  Arthur  C.  Burton,  one  of  the  promoters 

Editor  pai«r.  Must  be  high  grade  man  who  will  br  f  ..  This  annniinccmrnt 

seeks  position:  20  years’  successful  experience  content  to  settle  down  in  one  of  the  finest  S]  ceaway.  miS  announcement 

as  financial  and  editorial  writer.  Prefers  edi-  small  cities  in  the  country  and  become  perma-  tollowed  an, incident  during  the  races  on 
torial  work  on  aggressively  conservative  pub-  uent  part  of  organization.  Must  understand  Labor  Day,  when  newspaper  men  were 
licatioii,  or  acting  as  New  York  correspondent,  promotion  end  as  well  as  field  work  and  how  ordered  out  of  the  iudffes’  Stand  after 
Is  able  to  get  first  hand  material  and  write  to  co-operate  with  editorial  and  business  de-  c  .  -I'l.  *  r  j  ^  ,  j 

interesting  business  stories.  Address  (i-990,  partments.  A  fair  salary  will  be  p.iid  to  the  me  hrst  race.  Ihcy  were  forced  to  Stand 
Editor  &  Publisher.  right  man.  Write  U  "85,  Editor  A  Publisher,  or  Sit  Oil  the  grass  m  front  of  the 

~ — —  — ZT - - Classified  Majiager  judges’  Stand  and  get  the  information  re¬ 

now  employed  wants  change.  Will  accept  fx^rien«d  man‘^o°  Ukrymp"ete°c^rJ!^“"of  when  ^the  ^mem^rf  ^of^the'^Mess^  ex 
desk  position  with  prospects.  and  daViified  advertising  department.  Must  be  When  the  members  of  the  press  ex- 

exTCUtive.  References.  Address  C-964,  Editor  personal  salesman,  iS  able  to  train  and  pressed  resentment  at  the  treatment  ac- 

—  -  supervise  telephone  solicitors  and  have  work-  corded  them.  Mr.  Burton  announced  that 

Newspaper  Man  ...  'le  would  build  a  special  grandstand. 

Young,  married,  open  for  better  job  about  Start  $60  week.  Address  C-961,  Editor  »  i  lorirp  to  rare  for  all  members 

November  1.  Managing,  city,  telegraph  or  Pur»HEa. _  sutticicntl)  large  to  czrt  tor  all  members 


ried:  age  36.  Address  Box  C-959,  Editor  & 
PUBI.ISIIER. 

Editor 

seeks  position:  20  years’  successful  experience 
as  financial  and  editorial  writer.  Prefers  edi¬ 
torial  work  on  aggressively  conservative  pub¬ 
lication,  or  acting  as  New  York  correspondent. 
Is  able  to  get  first  hand  material  and  write 
interesting  business  stories.  Address  C-990, 
Eilitor  &  Publisher. 

Managing  Editor 


Newspapar  Man  '"8  knowledge  of  practical  promotion  plans. 

Young,  married,  open  for  better  job  about  week.  Address  C-961,  Editor  4 

November  1.  Managing,  city,  telegraph  or  Puhshes. 

sporting  editor.  Copy  desk  and  executive  ex-  Wanted  pitas  «>i‘u  laiatvi  = 

prience.  $65.  Addreaa  C-953,  Editor  4  jji^  class  circulation  manager  by  California  see  all  over  the  groun 

PUSLISHES. _ _  newspaper  in  city  of  100,000  people.  Fine  op-  has  also  announced  pla 

NewspaiMT  Man  iwrtunity  for  executive  equipped  by  experi-  members  of  the  pi 

seeks  connection  as  business  manager  on  daily  fce  *?  become  identified  with  strong  paper  recardino  1 

in  city  of  15,000  to  25,000.  Seventeen  years’  m  rapid  growing  field.  Premiums  and  con-  miormauon  regaru mg  i 
^pcri^nce  in  all  department!  and  aa  publisher,  tests  beinR  absolutely  tabooed,  paper  has  been  a**  It  wcomcs  AVSllRDlC 

Real  producer,  37  years  old,  married^  Would  and  must  continue  to  be  “put  over”  on  its  _ 

invest.  Prefer  Pacific  Coast  or  Western  merits.  State  age,  whether  married  or  single. 


corded  them.  Mr.  Burton  announced  that 
he  would  build  a  special  grandstand, 
sufficiently  large  to  care  for  all  members 
of  the  press  and  raised  so  that  they  could 


Box  C-966,  care  Editor  4  PuansHES. _ 

Positioti  Wanted  aa  Advertiaing  Manager  Illinoia  Dsdiy  Newspaper  I*  acts  anC  I*  ancies  IS  ine  name  OI  a 

Experienced  both  morning  and  evening  news-  of  in.neO  circulation  wants  advertising  manage  new  magazine  to  appear  in  New  York 
paper — a  fighter  from  the  word  “go’’;-^refera  of  proven  ability  to  take  over  advertising  m  ,|,nnth.  Frederick  llammill  will  be 

stiff  competitive  field.  Capable  of  wnting  and  the  best  field  for  development  in  the  central  _„t,i-  i,-,.  -,nrl  H  VViUnn 

selling  more  siiace  than  any  man  on  his  staff,  states.  Must  be  able  to  write  and  sell  copy  P”* Cd'for  «md  H.  WllSOn 

Copy  and  retail  advertising  expert.  A  manager  and  get  the  co-operation  of  the  men  under  Hammill  managing  editor.  C-OmellUS 
But  knows  how  to  get  apace  atfd  can  inapnrt  that  him.  Position  open  now.  An  attractive  pr^o-  \'andcrhilt  Jr.,  head  of  the  C.-V.  Syndi- 
knowledge  with  *'red-hot’’  enthusiasm  to  hU  silioii  and  a  permanent  future  for  the  right  •  i;' j  _  vire-nresidont  of  the 

men.  lias  good  position  now,  but  wants  bigger  man.  Tell  everything  in  first  letter,  giving  ‘^At‘!  is  listen  as  \  ICC  presuunt  OI  ine 


reaa  C-953,  Editor  4  circulation  manager  by  California  see  all  over  the  ground.  Mr.  Burton 

_  newspaper  in  city  of  ino.ooo  people.  Fine  op-  has  also  announced  plans  for  supplying 

[wrtunity  for  executive  equipped  by  experi  members  of  the  press  with  all  the 

Tn'raord  ‘^^oi^ink'^d  '‘^P,Z^ms''^*d information  regarding  the  races  as  fast 


r-993,  Eilitor  4  Publisher. 


Another  New  Magasine 

Facts  and  Fancies  is  the  name  of  a 


that  knows  how  to  get  apace  atfd  can  inapart  that  him.  Position  open  now.  An  attractive  pr^o-  \'andcrhilt  Jr.,  head  of  the  C.-V.  Syndi- 

knowledge  with  *'red-hot’’  enthusiasm  to  hU  silioii  and  a  permanent  future  for  the  right  •  i;' j  _  vire-nresidont  of  the 

men.  lias  good  position  now,  but  wants  bigger  man.  Tell  everything  in  first  letter,  giving  \  ICC  presuunt  OI  ine 

one.  Excellent  references.  Am  39,  mamed.  rrferences.  Address  1..988.  care  Editor  4  Pub-  publishing  company,  which  Will  have 

Addreaa  C-929,  Mitor  4  Publisher. _  Usher.  _  offiec.s  at  717  Fifth  avenue.  .■Mice  Avon, 

To  PubUshen  of  Trad*  Papm  Reportw  Wanted  late  of  the  New  York  Morning  Tele- 

If  your  production  coats  are  too  high,  consult  Rrliahle  and  wide  awake,  one  who  knows  news  t;raph  and  the  Evening  Mail,  will  be 

me,  a  practical  printer  and  for  twenty-five  ,nd  is  not  afraid  of  work,  for  the  leading  daily  ,i  _  .  editor 
years  business,  advertising  and  OToduction  in  New  York  City’s  most  prosperous  and  at-  ’ 

manager  of  a  well-known  trade  weekly.  Full  tractive  suburb.  Application  should  give  ex-  - —  " " 

or  part  time.  Address  Box  C-960.  care  ,«rience  and  name  lowest  salary  to  start.  Po  News  Buys  New  Octuple  Press 

F.niToa  Sc  PuBLiSHta.  lition  available  at__once.  Evening  Standard, 

z  : - — — - -  New  Rochelle,  N.  Y.  _ _  The  New  York  News  has  signed  a  con- 


years  business,  advertising  and  moduction 
manager  of  a  well-known  trade  weekly.  Full 
or  part  time.  Address  Box  C-960,  care 
F.niToa  Sc  Publishir. 


Sporting  Writer  - 

young,  live  wire,  ener«tic,  desires  to  locate  Wanted 
on  morning  paper  in  middle  west.  Thoroughly  experier 
exiicrienced.  Knows  snorts,  being  an  all-round  young 
athlete  while  in  schooL  C-967,  Editor  4  Pub-  No  <lrif 
lisher.  Editor 


young  man  who  desires  permanent  position. 
No  <lriflerR  nerd  apply.  Address  Box  C-980. 
Editor  4  Publisher. 


Unusual  Opportunities 

Daily  &  Weekly 
NEWSPAPERS 
TRADE  PAPERS 

HARWELL  &  CANNON 

Newspaper  and  Magaaina 
Propartiat 

Times  Building,  New  York 

Established  1910 

mmWE  CONNECT  THE  WIRES  ^ 


4NTED  —  REPORTERS  and 
desk  men  for  positions 
with  leading  dailies  in  the  East 
and  Middle-West,  To  young  men 
of  ednoation,  well  trained  in 
news  work  and  capable  of  per¬ 
forming  creditably  in  a  faster 
class,  we  can  offer  attractive 
salaries  and  good  proapecta  of 
promotion.  Cover  fully  in  first 
letter  and  inclose  clippings.  Reg¬ 
istration  is  free. 


Fernald’s  Exchange,  Inc 

Third  NatX  B'lo'U.,  Sprinofielo,  Mass. 


Talented,  experienced,  and  highly  effi¬ 
cient  men,  each  ■  specialist  in  hia  own 
line,  ready  to  solve  yonr  prohlemt. 


Iicrience  and  name  lowest  salary  to  start.  Po  News  Buys  New  Octuple  Press 

lition  available  at  once.  Evening  Standard, 

New  Rochelle.  N.  Y. _ The  New  York  News  has  signed  a  con- 

Wanted  tract  for  a  new  Goss  octuple  press  which 

experienced  newspapCT  reporter.  Must  be  ^jn  installed  the  first  of  the  year.  The 


News  already  has  two  Goss  presses  in 
operation. 


UPBUODeRSoTNlWSMKRS 

NtOHm BLDG  AXSand BRGAOlAYj 
NEW  VORK 


NEWSPAPER 

CIRCULATION 

MANAGERS 

.\m  looking  for  one  or  possibly  two 
ambitious  newspaper  circulation  man¬ 
agers  now  employed  but  limited  in 
present  position  and  desirous  of  join¬ 
ing  rapidly  expanding  national  maga¬ 
zine  circulation  organizatoin.  Want  a 
capable  man  ready  to  locate  anywhere 
between  the  Atlantic  and  Pacific. 
Earnings  will  range  from  $3,000  per 
year  upward.  Answer  with  full  pur- 
ticulars;  replies  confidential. 

ERNEST  A.  SCHOLZ 

Circulation  Dlrectar, 

Butterick  Publishing  Caanpnny, 

Butterick  Building,  New  York 


FALL  SERIALS 

Six  New  Stories  of  Varied 
Types  by 

JEFFREY  FARNOL, 

GERTRUDE  ATHERTON, 
EDEN  PHILPOTTS,  Etc. 

Offered  at  a  Budget  Price 

LOVE— ADVENTURE- 
MYSTERY 

Descriptive  Circular  with  Terms  and 
Synopses  of  Stories  on  Request 

The  McClure 
Newspaper  Syndicate 

373  Fourth  Avenue,  Nevr  York  CKy 


26y000  last 
October — Now 

150,000 


DETROIT 

Evening 

TIMES 

America’s  Best 
Magazine  Pages 

Dtdly  and  Sunday 

Newspaper  feature  Service 

241  WEST  58TH  STREET 
N«w  YoiA  City 

THK 

NEW  YORK 
EVENING 

JOURNAL 

has  the  largest 
circulation  of 
2my  daily  news¬ 
paper  in  Amer- 


The  new  daily  feature 

.  SCIENCE 

and 

INVENTION 

begins  publication  Oct.  16th. 


THE  INTERNATIONAL  SYNDICATE 
213  Guilford  Ave.,  BALTIMORE,  MD. 
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hunches 

Managing  editors  and  city  editors  are  always  on  the  lookout  for  news;  and 
feature  ideas  that  can  be  used  locally.  Editok  &  Publisher  will  pay  $1  for 
each  hunch  published  under  this  head.  The  fact  that  the  hunch  is  not  being 
worked  successfully  in  your  city  does  not  bar  it  from  this  department.  Address 
your  contributions  to  the  Hunch  Editor.  IVhen  they  appear,  clip  them  and 
mail  them  f»  and  receive  payment.  Unavailable  hunches  will  not  be  returned. 


will  not  be  returned. 


CONVENTIONS  come  and  conventions  go, 
but  what  are  the  reactions  of  the  in¬ 
nocuous  reporter,  who  is  forced  to  cover 
them?  The  Boston  Sunday  Globe  recently 
hit  the  bull’s  eye  with  a  humorous  yarn  in 
which  it  permitted  the  reporter  to  give  his 
side  of  the  case.  The  reporter  inclined  to 
the  opinion  that  next  to  outings  of  department 
stores,  a  convention  or  banquet  is  the  assign¬ 
ment  he  would  like  to  duck  and  told  why. 
.\  yarn  readily  secured. — J.  M.  M. 

Ofler  a  prize  for  the  first  person  bringing  in 
a  correct  copy  of  Colonel  Theodore  Roosevelt’s 
ten  (or  more)  reasons  for  going  to  church. 
Many  churchmen  are  acquainted  with  them  but 
few  can  find  a  copy  in  a  hurry — ministers  in¬ 
cluded.  A  day  and  a  half  search  in  one  state 
capital  failed  to  locate  a  copy  in  the  historical 
or  university  libraries  or  among  any  of  the 
pastors.  His  reasons  were  published  in 
a  woman’s  magazine. — G.  W.  G. 

Many  householders  are  now  doing  work  in 
their  homes  that  was  formerly  done  by  plumbers, 
paperhangers,  painters  and  carpenters.  Dealers 
will  have  a  story  on  how  low  salaried  men  are 
learning  to  combat  the  cost  of  living  by  elimi¬ 
nating  charges  that  formerly  were  thought  un¬ 
avoidable.  The  troubles  of  the  amateur  paper- 
hangers  can  be  played  up  from  a  humorous 
angle. — J.  R.  C.  Jr. 

A  good  insurance  story  can  be  worked  up 
about  the  unclaimed  funds  still  with  the  com¬ 
panies.  Many  men  carelessly  abandon  a  policy 
after  borrowing  on  it,  often  neglecting  to  in¬ 
form  their  families  that  they  even  have  in¬ 
surance,  and  for  other  reasons  the  companies 
are  sometimes  unable  to  pay  death  benefits  to 
legal  heirs.  Millions  are  unpaid. — G.  W.  G. 

Interview  some  of  your  local  merchants  as 
to  th:  effect  that  longer  skirts  may  have  on 
the  sale  of  silk  hosiery.  Most  merchants  and 
most  silk  hose  manufacturers  seem  to  think 
that  the  sale  of  silk  hose  will  not  be  affected 
by  Unger  skirts  and  that  the  only  thing  which 
would  affect  the  sale  of  sdk  hosiery  would  be  a 
combination  of  long  skirts  and  high  shoes. 
Find  out  what  your  local  merchants  say.  Such 
a  story  would  interest  all  your  feminine  read¬ 
ers.— F.  H.  W. 


A  recent  investigation  of  drug  stores,  cigar 
stores  and  candy  stores  brought  out  the  fact 
that  young  men  are  not  buying  boxes  of  candy 
for  sweethearts  and  girl  friends  as  they  did  a 
few  years  ago.  An  interesting  story  can  be 
developed  from  the  reasons  given  by  the  man¬ 
agers  of  these  stores.  Some  say  that  the  young 
men  of  today  spend  all  of  their  money  on  gaso¬ 
line  and  think  that  the  girls  ought  to  be  satis¬ 
fied  with  this,  others  say  that  the  flood  of 
small  novelty  candies,  etc.,  has  taken  the  place 
of  the  box  goods  due  to  the  popularity  of  the 
price;  still  others  say  that  the  young  men  do 
not  want  to  spend  that  much  on  one  girl,  that 
their  income  must  be  divided.  The  statement 
was  made  recently  that  box  candy  is  now  sold 
mostly  to  married  men  for  their  wives.  How 
is  it  in  your  town? — B.  D.  G. 

The  locksmith  hears  a  gcod  many  stories  of 
how  people  have  lost  keys  and  will  he  hurry 
and  open  the  door?  Tenants  are  keen  on  los¬ 
ing  keys,  according  to  the  landlord.  Some  of¬ 
fice  employees  want  new  locks  on  their  desks, 
to  keep  out  prowlers,  and  when  company  is 
expected  in  the  home  there  may  be  a  rush  call 
for  the  locksmith  to  open  a  bureau  that  has 
been  locked  for  years;  it  isn’t  hospitable  to 
keep  a  drawer  locked  in  the  room  you  give  your 
guest.  The  locksmith  must  have  a  lot  of  good 
stories. — R.  E.  D. 

A  contest  that  aroused  widespread  interest 
among  good  cooks  was  arranged  by  the  Mil¬ 
waukee  Journal.  It  offered  prizes  for  the  best 
coffee  cake,  an  article  that  is  a  favorite  in  the 
Wisconsin  metropolis.  The  affair  was  more  suc¬ 
cessful  than  anticipated,  for  nearly  600  cakes 
were  entered  in  the  competition.  After  the 
judges  had  given  their  decisions  the  delectable 
exhibit  was  presented  to  the  National  Soldiers’ 
Home,  where  veterans  of  four  wars  reside. — 
J,  R.  W. 

There  is  a  tremendous  amount  of  waste  land 
in  every  agricultural  community.  Get  some  well- 
known  farmer,  or  the  county  farm  agent,  to 
estimate  the  amount  in  your  vicinity  in  acres 
and  then  give  practical  suggestions  for  turning 
it  to  good  account. — R.  F. 


Get  an  interview  with  the  “Man  Who  In¬ 
troduced  Hereford  Cattle  Into  This  County” 
and  tell  your  readers  about  this  man’s  experi¬ 
ences  in  the  cattle  business.  I  use  the  word 
“Hereford”;  however,  I  might  as  well  have 
written  “Shorthorn  Cattle,”  or  “Chester  White 
Hogs.”  The  suggestion  is  to  get  a  story  in 
which  you  can  run  the  picture  of  a  prominent 
breeder  and  scenes  on  his  farm  or  of  his  herd, 
a  short  history  of  on:  of  the  popular  breeds  of 
stock  in  your  county,  and  a  general  survey  of 
the  extent  to  which  the  breed  has  been  devel¬ 
oped  locally. — J.  T. 


A  speaker  at  a  recent  educational  meeting 
said  the  habits  of  school  children  had  changed 
in  the  last  ten  years.  One  of  the  things  cited 
was  the  passing  of  the  boy  who  cut  his  initials 
in  his  desk.  Ask  local  teachers  who  have  beeii 
in  your  schools  for  many  years  if  the  modern 
pupil  is  any  different  from  his  brother  they 
taught  ten  or  fifteen  years  ago. — G.  L.  K. 


Keep  tab  on  weather  forecasts  for  30  days, 
and  see  how  often  the  weather  man  is  wrong. — 

P.  W.  L. 

There’s  a  good  story  on  how  careless  people 
are  in  the  writing  of  checks.  Your  banker 
will  tell  you  what  is  done  and  what  people  neg¬ 
lect  to  do  that  they  should.  Unusual  and 
home-made  methods  employed  by  some  of  the 
leading  business  men  in  protecting  their  checks 
is  another  feature  that  can  be  developed.  One 
man  I  know  puts  a  certain  number  of  dots  in 
the  center  of  the  initial  in  his  name.  The 
banker  knows  what  it  means. — Y.  C.  C. 


Have  you  a  pretzel  factory  in  your  town? 
When  prohibition  went  into  effect  the  predic¬ 
tion  was  general  that  the  pretzel  factories 
would  go  out  of  business.  Remember  how  good 
pretzels  went  with  a  bottle  of  beer?  It  was 
thought  at  one  time  that  was  all  they  were 
good  for — to  whet  the  appetite  for  more  beer. 
But  pretzel  manufacturers  say  that  their  busi¬ 
ness  has  doubled  since  prohibition.  Soda  foun¬ 
tains,  grocers,  soft  drink  stands,  tobacco  stands 
and  pool  rooms  are  selling  pretzels  now.  Pa¬ 
trons  while  away  their  time  by  nibbling  at  pret¬ 
zels.  The  sale  of  the  twisted  edible  is  unprece¬ 
dented  and  a  story  on  it  will  be  a  revelation  to 
most  people. — J.  S. 

A  new  editk.n  of  your  city  directory  is  alxiut 
to  be  published.  Why  not  get  an  ad\ance 
copy,  pick  out  the  freak  names  and  George 
Ade  it  for  a  column  of  comic’ — I..  D.  H. 


The  manager  of  the  claims  department  of  the 
Detroit  street  railway  is  sorry  long  skirts  are 
returning  to  style.  Short  skirts  greatly  reduced 
accidents,  he  said  recently  in  an  interview,  and 
he  fears  long  ones  will  mean  more  deaths  and 
serious  injuries  for  women  car  patrons.  Dupli¬ 
cate  the  story  in  your  town. — E.  C.  L. 


Wasn't  it  just  about  two  years  ago  that 
seme  of  the  prohibition  officials  prognostigated 
that  “home  brewing”  would  “peter  out”  by 
July  1,  1922?  How  is  it  in  your  section?  It 
should  be  easy  enough  for  a  man  to  get  a 
line  on  this.  Was  the  effort  to  create  a  big 
trade  in  prepared  barley  .and  malt  successful? 
What  are  the  foreign  elements  doing?  This 
ran  be  worked  into  a  snappy  article. — 
K.  M.  C. 

Is  Dan  Cupid  having  a  “slump”?  Statistics 
from  Chicago  show  a  falling  off  of  12,000 
marriages  in  the  last  twelve  months.  What 
is  the  situation  in  your  city?  If  there  is  a 
slump,  what  is  the  reason?  Modem  condi¬ 
tions,  high  cost  of  living  and  other  facti.rt 
may  lie  the  contributing  causes.  Plenty  of 
material  for  a  breezy  feature  story.— 

F.  C.  D. 

This  is  the  age  of  graphic  presentation  of 
statistics.  Make  your  country  club  furnish 
a  small  feature  yam.  Find  the  length  of  the 
course,  approximate  the  number  of  8tei>s  nec¬ 
essary  to  make  a  round,  then  multiply  by  the 
number  of  times  used  during  the  year.  The 
figures  show  hcov  many  thousand  feet  the 
tired  business  men  of  the  town  trudged  in 
pursuit  of  the  white  ball,  tr  health,  as  their 
alibi  may  be. — B.  R.  .A. 


Grips  Both 
Men  and  Women 
Readers  Equally — 

“THEHUSBAND  WHO  WAS 
AFRAID  OF  HIMSELF” 

.\  New  Daily  Serial 
By 

LUCILLE  VAN  SLYKE 

Author  of  “Brides  Will  Be  Brides’’  and 
“The  Wife  Who  Wouldn’t  Settle  Down,’’ 

tn  Which 

MYSTERY 

CRIME  DETECTION 
SUSPENSE 

.Are  .Addeil  to  All  the  Essential  Elements 
of  a  Daily  Women’s  Serial. 

METROPOLITAN 
NEWSPAPER  SERVICE 

Maximilian  Riser,  Jr.,  General  Manager 

150  NASSAU  ST.  NEW  YORK 
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Hearst 

Features 

The  World's  Greatest  Circulation 
Bnildafs 

International 
Feature  Service,  Inc. 
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Fsw  Papers  —  (if  any)  —  sinpaaa  tba 

TRENTON  TTMTTQ 

NEW  JERSEY  -liYliJC? 

AS 

A  Food  Medium 

A  recent  reader  survey  indicates  that 
among  the  housewives  of  the  city  our 
Thursday  Food  Feature  Department- 
upward  of  four  pages  devoted  to  food 
recipes  and  news  and  food  advertiaing 
— ia  the  beat  feature  carried  by  the 
Times 

Circulation  30,237  Member  A.  B.  C 
KELLY-SMITH  CO. 
Maribridga  Bldg.  Lytton  Bldg. 
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A  newspaper  of  charac¬ 
ter,  integrity  and  enter¬ 
prise  which  has  earned 
the  confidence  of  the  peo¬ 
ple  of  the  world*s  greatest 
industrial  district. 
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SIXTY-THREE  PER  CENT 


of  Ohio’s  population  resides  in  cities  and  towns  con¬ 
nected  by  railway  and  trolley  systems  which  elimi¬ 
nates  the  common  difficulty  attending  the  transpor¬ 
tation  of  all  classes  of  merchandise. 

Ohio  has  71  steam  railways  with  a  mileage  of  8,178;  67  electric  railroads 
with  2,784  miles  of  trackage.’ 

With  this  network  of  transportation  lines,  the  prob¬ 
lem  of  getting  the  products  of  large  manufacturers 
to  jobbers  and  dealers  is  effectively  solved. 

National  advertisers  who  start  a  campaign  in  Ohio  are  “in  Ohio  to  stay.’’ 
There  is  a  very  evident  understanding  between  the  newspapers  and  their 
readers  which  is  appreciated  by  the  national  advertisers.  The  newspapers 
are  careful  in  barring  objectionable  advertising  and  the  readers,  therefore, 
have  a  sales  creating  faith  in  the  advertisements  that  are  published. 

Ohio  newspapers  cover  the  cities  and  towns  and  the 
country  roundabout  and  find  their  way  ultimately 
into  every  home. 

Mr.  National  Advertiser,  let  this  list  of  “OHIO  FIRST”  newspapers  tell 
the  people  of  this  market  the  story  of  your  product. 


OHIO  FIRST 

should  be  the  slogan  of  National  Advertisers 


Circula- 

2,500 

10,000 

Circula- 

2,500 

10,000 

tion 

lines 

lines 

tion 

lines 

lines 

*  Akron  Beacon  Journal  . 

...(E) 

35,904 

.085 

.085 

*Lima  News  and  Times-Democ’t  (EAS) 

16,083 

.07 

.05 

*Akron  Times' . 

...(E) 

19,518 

.06 

.06 

*Lima  Republican-Gaaette  .  .  . 

.(MAS) 

10,270 

.035 

.038 

*Akron  Sunday  Times . 

. . . (S) 

21,952 

.07 

.07 

Middletown  Journal  . 

. . . . (E) 

5,037 

.025 

.025 

* 

. . . .  (E) 

6,573 

.025 

.028 

Bellefontaine  Examiner  . 

...(E) 

4,407 

.0179 

.0179 

Portsmouth  Sun  and  Times. 

.(MAE) 

16,286 

.06 

.06 

Cincinnati  Enquirer  . 

(MAS) 

73,120 

.17..35 

.17-.36 

Portsmouth  Sun-Times  .... 

. . . . (S) 

10,059 

.04 

.04 

Columbus  Dispatch  . 

...(E) 

72,317 

.15 

.14 

*  *SteubenTille  Gasette . 

. . . . (E) 

4,500 

.025 

.025 

Columbus  Dispatch . 

. . . (S) 

74,654 

.15 

.14 

•Toledo  Blade  . 

. . . .  (E) 

95,683 

.25 

.23 

Columbus,  Ohio,  State  Journal 

. . . (S) 

29,206 

.12 

.13 

Toronto  Tribune . 

....(E) 

1,092 

.011 

.011 

Columbus,  Ohio,  State  Journal. 

,..(M) 

50,124 

.12 

.13 

Warren  Daily  Chronicle 

. . . .  (E) 

6,405 

.025 

.025 

Corneaut  News  Herald  . 

...(E) 

3,094 

.017 

.0179 

•Youngstown  Vindicator  .  .  . 

. . . .  (E) 

24,063 

.07 

.07 

Doeer  Daily  Reporter . 

. . .  (E) 

4,410 

.02 

.02 

•Youngstown  Vindicator  . .  . 

- (S) 

25,220 

.07 

.07 

fronton  Irontonian  . 

. . .  (M) 

3,150 

.0179 

.0179 

Government  Statement,  April  1, 

1922. 

Kenton  Democrat  . 

. . . (E) 

2,400 

.014 

.014 

•A.  B.  C.  Publisher’s  Statement,  April  1,  1 

1922 
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A  Readjustment  Downward 

in  Rates 

TN  ACCORDANCE  with  announcements  made  during 
the  period  when  advertising  rates  were  mounting  to 
meet  increased  cost  of  print  paper,  labor  and  other  items 
going  into  newspaper  production, 

effective  September  i.  1922.  has  made  a  slight  readjust¬ 
ment  in  rates  downward  on  contracts  of  20,000  lines  or 
less,  as  justified  by  lower  price  of  print  paper. 


OLD 

RATE 

SEW  RATE 

2,500  line  contract 

40  cents 

36  cents 

5,000  ” 

»» 

39 

»» 

35  ” 

10,000  ” 

»> 

38 

»» 

34  ” 

20,000  ” 

»> 

37 

»» 

33  ” 

156  time 

>> 

37 

»» 

33  ” 

The  Globe  is  now  rapidly  increasing  its  circulation  through 
the  publication  of  a  better  newspaper  for  the  class  of 
people  who  like  a  decent  newspaper,  and  will  continue  to 
give  advertisers  full  advantage  of  every  efficiency  and 
economy  consistent  with  sound  judgment 

JASON  ROGERS 

Lorenzen  &  Thompson,  Inc.,  Publisher 

Special  Representatives 
Chicago  New  York 

San  Francisco  Los  .Angeles 


